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WHY KODAKS?
Which of the goods that I carry

will it best pay me to advertise ?

The ones that pay the biggest

profit if

—

There are many handles to that

"if." If the goods are such that

they will bring customers again to

your store, if they are of such a

nature that they will likely appeal
to your trade, if they will

strengthen your reputation with
your trade—then they are good
goods for you to advertise. If,

having these desirable qualities,

they also are nationally known
widely advertised goods they are

the very goods that it will best pay
you to advertise because the work
is more than half done for you.
Kodaks are such goods. There

are no goods handled by the
average Kodak dealer that are as

well known as Kodaks. tLvery
year there are manufacturers of

foodstuffs, tobaccos, liquors, per-
haps now and then of automobiles
that splurge for a year or two or
three. During these splurge years
they spend more advertising
money than wo do. But the Ko=
dak Advertising Appropriation
has increased every year for two

decades. There has been no let

up. In fat years it has been in-

creased because the prospect of

more business was good. In lean

years it has been increased to pre-

vent a falling off in the Kodak
business caused by general bad
conditions. The biggest increase

in Kodak ad\ertising was in 1912.

The biggest increase in Kodak
sales was in that same year. There
will be another big increase in both
in 191.3.

Look over the goods you handle,
then watch the big national adver-
tising mediums and see who is

doing most for you. Look, too,

at the store helps. Who is doing
the most for you in well printed
booklets, in signs and the like '1

And, by the way, do not be
deceived by te?nporary local news-
paper campaigns made by manu-
facturers. This isn' t a word against

newspaper advertising. It refers

only to the kind of advertising

that is sometimes done "to interest

the dealer." When a manufact-
urer uses two or three of your local

newspapers for a few weeks it may
look as though he were doing a

lot for you. But it's true that

there are many cities in which the
sales (isv;iie for issue) of the na-
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tional magazines and weeklies ex-

ceed those of the local newspapers.
There are few important maga-

zines and weeklies that do not
carry the Kodak advertising

—

many of them carry it in every
issue and some of them in colors

on the back covers. They and our
other forms of advertising have
made Kodak the best known
trade=marked article in the world.
Kodaks pay you a good fair

margin of profit, Kodaks will bring

customers, desirable customers,

into your store and bring them
back again and again for supplies;

Kodaks will appeal to your trade;

Kodaks because of their reputa-

tion and quality will strengthen
your reputation with your public.

Ad\ertise Kodaks. Our cuts

and booklets are at your service.

E. K. TESTED SODAS
IN 100 POUND

DRUMS.
Eastman Tested Sodium Car-

bonate (desiccated) and Eastman
Tested Sodium Sulphite (desic-

cated) will be supplied in 100

pound drums at a net price of 6

and 8 cents per pound respectively.

The drums are lined and are

absolutely moisture proof. Deal-
ers having large finishing depart-

ments, and quantity consumers
will greatly appreciate this new
package.

The Price

Eastman Tested Sodium Carbonate
(desiccated) loo pound drum,
per pound, net, - - - - $ .06

Eastman Tested Sodium Sulphite

(desiccated) 100 pound drum,
per pound, net, - - - - .08

FOR CHRISTMAS
KODAKERS.

The Library Edition of "How
TO Make Good Pictures."

" How to Make Good Pictures"

is without doubt the best general
text book ever issued for the ama-
teur photographer.
The sale of the regular twenty-

five cent edition has already been
enormous, and we fully expect to

reach the high water mark of a

million copies.

Incident to the demand for the

regular edition have been many
requests for the book bound in

cloth, for presentation copies, and
for library collections.

The new library edition of

"How to Make Good Pictures"
is now ready ; it is attractively

bound in brown cloth, with the

title in gold, as per illustration on
page 3.

In addition to the regular illus-

trations, the Library E^dition con-
tains four actual photographs, one
each on Kodak Velvet Green,
Velvet Velox, Double Weight,
Royal Velox Re-developed, and
an enlargement on Velvet Brom-
ide from a Vest Pocket Kodak
negative.

These extra illustrations not

only add much to the attracti\-e-

ness of the book but are also of

great value as lessons in what the

best results on these papers should
be.

To a great many of your custo-

mers the Library PLdition will sell

as readily as the regular edition,

and to those who recei\ed

cameras for Christmas the book
will particularly appeal.

The Price.

"How to Make Good Pictures",
Library Edition, $1.00

Discount to the trade, 40'.

.
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\JKL

How TlDMAKE

GOOD PICTURES

UBRABY EDITION

THE NEW LIBRARY EDITION OF

HOW TO MAKE GOOD PICTURES.

See Page 2.
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THE OLDFIELD BILL.

Consideration of Protests De-
lays Immediate Action.

Vou still have an opportunity to

put in a further word of protest
against the passage of the Oldfield
Bill.

The general public was a bit

slow in realizing the iniquities of

this measure, but during the past
few weeks Congressmen and Sena-
tors have received a flood of letters

requesting and demanding a vote
against it.

So numerous have been these
adverse comments that further

time has been provided wherein
to consider the matter.

From every standpoint it is

your duty to help swell the grand
total of protests, so that when this

measure is reported for final ac-

tion, your representatives will

know that the country is o\er-

whelmingly against it.

Do not rest content with your
previous efforts—continue the

fight; influence every person you
possibly can to write their repre-

sentatives in protest-

Review carefully the arguments
against the measure as set forth in

previous issues of the Trade Cir-

cular, present these arguments
whenever possible to your cus-

tomers and friends and bring them
to a full realization of the immed-
iate necessity for prompt and
decisive action.

Present further arguments to

your representati\es from your
standpoint as a retail dealer, and
urge your consumer acquaintances
to write from their standpoint ; if

they are not posted, acquaint them
fully.

You may rest assured that the
interests in fa\-or of this measure

are not sleeping, that they are and
will continue to put forth every
effort to secure its passage.
No battle is won till the enemy

is defeated. You may feel that
you have done your part or that
your individual effort will not
count for much, but it is only by
concerted and continual action
that success is attained.

Winter or ^

Summer, ^^
on dull days or bright,

indoors or out, you can

KODAK
KodaKs are so simple, a child

can operate, so efficient, there is

no limit to results — and always

ready for use on the instant. That

is the KodaK way of it.

Daylight loading and unloading

—

No dark room needed for any of

the work.

RICHARD ROE & CO.

Single Col. Cut Xo. 13;. B.

Double Col. Cut No. 133 A.
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FIXED PRICES
THROUGH PATENT
MONOPOLY DO NOT
DESTROY COMPE=

TITION.
A strong contention of Con-

gressman Oldfield in defense of

his bill has been that certain

manufacturers were defrauding the

public ^'tltrough their patent monop-
oly mentioning specifically the
Gillette Safety Razor, a well

known shaving device selling for

fi\ e dollars.

As a matter of fact the posses-

sion of a patent right is not con-
sidered in fixing the price of an
article for commercial use, and we
furnish herewith a concrete exam-
ple, all the more convincing be-

cause it embraces a device for the

same use as this one mentioned
by Air. Oldfield.

The Mark Cross Company, a

concern of excellent standing, is

producing a safety razor, which
they license for sale at twenty-five

cents each. Accompanying each
razor is the following :

"License to Sell."

"This razor (patented July 4th, 1911,

November igth, 1912, otlier patents pend-
ing in United States and Foreign Coun-
tries) is licensed for sale at retail for

$5.00. Any sale for a less amount without
our permission renders the seller liable to

damages as an infringer. Purchase is an
acceptance of this condition.

Special Permit.

Until further notice the dealer is hereby
permitted to sell the Mark Cross Razor
with one Mark Cross blade in this box at

the introductory price of 25 cents, with a

guarantee that if not superior to any other
$5.00 razor the purchase price will be
refunded upon return within 30 days.

Mark Cross Company."

Here is uncontrovertible proof
that "fi.xed" prices do not destroy

or diminish competition—for cer-

tainly competition could go no
farther.

The actual price fixed by this

manufacturer is not determined or
influenced in any degree by his

"patent monopoly" power—but
very evidently by considerations
of commercial policy alone.

The Mark Cross Company state,

"We are frank to say that our
interest in 'price regulation' is due
simply to the fact that under the

system of 'fixed prices' we know
where we stand ; we know that we
shall not wake up to-morrow and
find half our outlet stopped be-

cause some mail order house has

advertised this razor, for instance,

at fifteen cents for the articles

costing dollars. As a matter of

fact, under certain 'open price'

competition we should never have
attempted to market this razor at

twenty-five cents ; a materially
higher price would have been nec-

essary to cover the extra hazard of

doing business that way.

Lastly, it is a great advantage
to us, because of the larger market
secured, for 'price regulation' en-

ables the young man on the farm
or in the mining town to buy this

razor at exactly the same price as

his brother on Broadway."
In connection with the above it

is clearly evident that the Gillette

price is dictated by commercial
reasons based on a different con-
ception of policy, and not because

of any trade monopoly, which it is

evident they have not.

.Manufacturers as a class do not

favor "price regulation" from sel-

fish interest beyond the power it

gi\es them to maintain uniformity
and stability of prices, quality and
production—guaranteeing to the

small dealers and consiuners in the
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rural towns opportunity to buy on
just as fa\orable terms as those

who do business or dwell in the

big cities. Guaranteeing to their

wage earners regular and not fitful

employment, and lastly, so gain-

ing for themsehes, tlirongh the

eco)io))iics of steady production, a

lessened cost which enables them
to meet competition.

between the user of a Century
Camera equipped with Zeiss lens,

(Mr. D. Yandeventer of Winona
Lake, Ind., by the way) and the

user of a foreign camera.
These awards only serve to still

further emphasize the fact that the

discriminating public fully realizes

the quality and dependability of

Kodak products.

KODAK WINS
First Prize. i.'lUOo, ix London

Daily !\L\il Competition.

Kodak also participates ix

Second Prize.

At the commencement of the

vacation season the London Daily
Mail, one of the greatest news-
papers in the United Kingdom
offered three cash prizes of iTOOO,
i:iOO and ;£:50 in its "Best Holi-

day" Competition. P^ach com-
petitor to submit a set of twelve
photographs of a particular holiday
(vacation).

This competition was strongly

featured in the Daily Mail through-
out the summer, and attracted

wide spread attention, and a very
large number of entries being
received.

The judges in the contest were
the PLditor of the Daily Mail, and
two well known no\elists, Mrs. C.

X. Williamson and Max Pember-
ton. They were unanimous in

their decision as to the First Prize

of i^."l()00, which was awarded to

Mr. Douglas A. G. Brown who
used a No. 3A Folding Pocket
Kodak. The .Second Prize of /TOO
w^as divided between the user of a

3A Folding Pocket Kodak and the

user of a foreign camera. The
Third award of i^50 was divided

A good negative

deserves a good

paper—a poor neg=

ative needs it.

VELOX
can always be depend=

ed upon for the best

possible results. A

grade for every nega=

tive.

The ''Velox Book''

on request.

RICHARD ROE 6 CO.
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MORE. BUILDINGS AT
KODAK PARK.

The Moke We Build the More
We Grow.

"When are you going to stop
building?" That is a daily ques-
tion out at Kodak Park, where
building activity is ceaseless. No
sooner have we carted away the

debris from one new building, than
we are busy beginning the found-
ation for another. This activity

is only the outward and visible

evidence of the growth and ex-
pansion necessitated by the demand
for Eastman products the world
over. And until we stop growing,
we do not expect to stop building.

The present new building—or

rather, group of three buildings,

forming one structural unit—seen
in our illustration— is to be used
for cotton storage, and cotton
storage nitrating and washing,
and also for the manufacture of

silver nitrate. This building has
an extreme east and west dimen-
sion of 200 feet and a north and
south dimension of 149 feet. The
main section, which is 110 by 94
feet, and six stories in height, is

composed entirely of reinforced
concrete, designed to carry net,

live floor loads of 200 pounds to

the square foot.

Immediately to the east of this

section is a steel structure, 86 x
110 feet, carrying brick walls and
a concrete roof. This section will

be used for the storage of acid

tanks (see pages iS and 9) used in

nitrating processes. These tanks
are ten feet in diameter and six-

teen feet over all, and go by the

name of "balloon" tanks, because
of their conical shaped bottom and
the fact that they are suspended

instead of resting on supports.
These tanks have a capacity of

7, 150 gallons each. For the pres-
ent, thirty of these tanks will be
installed, although the building
is designed for a total installation

of forty-eight.

Immediately underneath these
balloon tanks is a series of horizon-
tal tanks, 8 feet in diameter and
20 feet long, with a capacity,
likewise, of 7,150 gallons each-
Plight of these horizontal tanks
are being installed, with a further
provision for eight more, when
occasion requires. This entire

tank equipment, as already stated,

will be used for handling and
storing the acids used in nitrating

processes, and is in addition to

the forty tanks already in use.

This will give some idea of the
rate of growth in the manufacture
of sensitized products at Kodak
Park.

As an example of extreme fire

precautionary measures, the three
elevators and stairways which
serve the main building are built

in a concrete, isolated tower, the
entrance to each floor being guard-
ed with automatic steel shutters.

A small elevator, also enclosed in

a fireproof partition, serves only
the silver nitrate department.
These stairs or elevators are of the
Philadelphia Fire Tower type,
completely isolated, open balcon-
ies at each floor providing the
only means of communication
with the building proper.

KODAK FILM TANKS
for those who received

Christmas Kodaks.
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STILL GROWING AT
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PROFITABLE
DISPLAY WINDOWS.
The up to date manufacturers

throughout the country are keen

to appreciate the value of effective

window displays in the marketing
of their products by the retailer.

The National Cash Register Co.

of Dayton, Ohio, have long been
noted for the originality of their

advertising and selling campaigns,

the display windows of their selling

agencies always containing a con-

vincing and attractive display.

Fully realizing that their success

depends upon the success of the

merchants employing theirdevices,

they have devoted much time and
thought to the education of the

retailer in good window displays.

In the arcade in their home ofTfice

building they arrange from time to

time window displays of various

lines of merchandise for the educa-

tion of visiting dealers.

We have the pleasure to repro-

duce above a Kodak window
recently installed, the goods for

the display being loaned by the

Xiehaus & Dohse Co., local Kodak
dealers.
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The display is strong by reason

of its simplicity and our national

advertising is connected direct

with the display by the prominent
use of one of our advertisements
in the Saturday Evening Post as a

poster.

We have always contended that

the simple display has the greatest

selling power, and we are gratified

to observe that such successful

advertisers as the National Cash
Register Co. concur in our belief.

EASTMAN ENAMELED
TRAYS.

Owing to the increased cost of

manufacture, we have been obliged
to advance the price on the fol-

lowing sizes of enameled trays.

The Price.

Eastman Enameled Tray 19 x 23, $ 7.00
" " " 21 X 25, 8.00
" " " 23x28, 10.50

Discount to the trade, 40 'V .

SOLIO TONING AND
FIXING POWDERS

IN TUBE.S.
In many instances the amateur

does not wish to make up large
quantities of solution, haxing poss-
ibly but a few prints to make.
To meet such cases, with gela-

tine printing out papers, we now
have ready a most satisfactory
toning and fixing powder, packed
in glass tubes, each tube being
sufficient for four ounces of solu-
tion.

The Price.

Solio Toning and Fixing Powders,
per carton of 5 tubes, . . | .25

Discount to the trade, 35'/ .

In gross lots assorted in which may be
included Hydrochinon, Eikonogen,
Pyro or Special Developer in glass
tubes, 40 'y

.

AUTOTIME SCALE
FOR COMPOUND
SHUTTERS.

The Autotime Scale has thorou-
ghly demonstrated its practical
utility, and thousands of them are
now in active service.

To still further extend the use-
fulness of the Autotime Scale we
are now in position to supply it

for use with the Compound Shut-
ters.

There has been a heavy demand
for the Autotime Scale for use
with this shutter, and dealers will

find it to their advantage to stock
and push the full line.

Our premium plan applies on
these styles as well as for the pre-
vious models.

The Price.

Autotime Scale, Style H for No. o
Compound Shutter - - - $1.50

Autotime Scale, style H.H. for No.
I Compound Shutter - - 1.50

Autotime Scale, style H H.H. for
No. 2 Compound Shutter - - 1.50

Discount to the trade 4o;<

.

EASTMAN NEGATIVE
ALBUMS FOR SMALL

FILMS.
Following the natural demand

created by the large sale^ of our
smaller cameras, we are now in

position to supply the Eastman
Film Negative Album fornegatixes
2^2 x4H or smaller. Each album
contains one hundred numbered
pockets, and index the same as in

the larger sizes.

The Price.

Eastman Negative Allium, for neg-
atives 2,'/2 X 43i or smaller - - $.75

Discount to the trade 50 '^

.
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A20 F "SOFT."
The wide range of the Azo

papers is still further increased by
the introduction of the new grade
F "Soft", Grade F having here-

tofore only been supplied in

"Hard" and "Hard X".
List Price and discount the

same as for other grades of Azo.

P. M. C. POST CARDS-
GLOSSY.

In addition to the Matte and
Semi-Matte grades we have now
ready for the market, P. M. C.

Post Cards. Glossy surface.

Prices and discounts the same
as for the other grades of P. M. C.

Post Cards.

POTASSIUM CHLORO=
PLATINITE.

Eastman Tested Potassium Chlo-
roplatinite can now be obtained
from us in 15 grain bottles.

The Price.

Eastman Tested Potassium Chlo-
roplatinite, 15 grain bottle, - lr.35

Discount to the trade, - - - '25^/r,

EASTMAN OPAQUE..
We are pleased to announce a

material reduction in price of this

staple sundry. This is in line

with our policy of affording the
dealer and consumer any ad\an-
tage we may acquire by reason of
superior purchasing or manufact-
uring facilities.

The Price.

Eastman Opaque No. i tube, - | .15
Do., No. 2 tube, - - - .25
Discount to the trade, - - 33 K/-'

EASTMAN NEGATIVE
ALBUM FOR V. P. K.

NEGATIVES.
This new negative album has

the same capacity of 100 nega-
tives, as the larger sizes, and is

supplied with index.

The Price.

Eastman Negative Album for 100
V. P. Kodak negatives, - - | .75

Discount to the trade, 50^,^.

PUSH
Kodak
Autotime

Scales,

Flash

Sheets,

Portrait

Attachments,

Brownie
Enlarging

Canr^eras—

they carry a good

profit, and Keep
up the amateur's

interest.
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SUGGESTIONS FROM
OUR ORDER DEPAFcT-

MENT.
We have, from time to time,

called your attention to various

details, the observance of which
greatly facilitate the prompt ship-

ment of your orders. We offer

herewith a few further suggestions

for our mutual benefit.

PARCELS POST.

With the beginning of the year

the Parcels Post went into opera-

tion, and while it is still a little

early to properly estimate its ad-

vantages, it undoubtedly will do
much in the lowering of transport-

ation charges.

The rules are very simple and
we print them in brief.

Fourth class mail matter shall

embrace all other matter, including

farm and factory products, not

now embraced by law in either

first, second or third class.

The weight must not exceed
eleven pounds.
The size must not exceed sev-

venty-two inches in length and
girth combined.
No package must be in form or

kind likely to injure or damage
any postal employe, or damage
the mail equipment or other

matter.

It must not be of a character

perishable within a period reason-

ably required for transportation

and delivery.

The country is divided into

different zones with different rates

of postage applicable, as follows :

w'KKJiiT. 1st Zknf. 'is I) Zone. Urd Zone.

50 to l.iO ISO to .'iOO

Local .'>0 Miles Miles Miles

1 lb. $ .05 $ .05 $ .06 $ .07

2 lb. .06 .08 .10 .12

3 lb. .07 .II .14 17

4 lb. .08 .14 .18 .22

5 lb.
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ARTURA IRIS, GRADE E..

As we are now supplying Artura
Iris, Grade E, in both rough and
smooth surface, orders should
specify the surface desired.

lA F. P. K. SPECIAL KODAK.

Please bear in mind that the

Kodak formerly listed as the lA
Special is now known as the lA
F. P. K. R. R. Type, and that

the $50.00 instrument will be ship-

ped on an order for the 1A Special.

ODD SIZES.

On unlisted sizes the order must
amount to at least two dollars list

on plates and one dollar list on
paper.

Odd sizes should always be
underlined or marked O. K. as

assurance that the size given is

not a typographical error.

SPECIALLY PRINTED POST
CARDS.

It requires at least fi\e or six

days to turn out an order for spe-

cially printed post cards. When
included with an order for other
goods, please state whether or
not y<ju wish the order held to

include the post cards.

REPAIR ORDE.RS.

When sending orders with in-

structions to include goods in our
Repair Department, please state

whether or not we shall hold the

order until the goods for repair

are ready.

In our busy season repairs some-
times cannot be completed for

several days, and it is likewise

frequently necessary to write for

instructions before proceeding
with the work.

WRATTE.N 6 WAINWRIGHT
PRODUCTS.

Our factory for the manufacture
of the Wratten & Wainwright
plates and filters is not as yet in

operation, and these products are
imported from England.

Until this factory is in operation
there will, of necessity, be a delay
of from six weeks to two months
on orders not in stock at Rochester.

NEW YORK. CHICAGO AND
SAN FRANCISCO BRANCHES
The Branch Offices carry in

stock the products of the Century
Camera Division, Folmer & Sch-
wing Division, Rochester Optical
Division, American Aristotype
Division, and Hawkeye Works,
as well as those of the Eastman
Kodak Company proper.

Orders addressed to the East-

man Kodak Co., Rochester, N. Y.

,

however, should include only
Eastman, Rochester Optical and
Hawkeye products.

If desired, we will include goods
from the Century, or Folmer &
Schwing Division, as both these

factories are located in Rochester.

To avoid delay, it is best to mail
your orders direct to the Division

for which they are intended, giv-

ing instructions to have the goods
delivered to us for enclosure.

ENCLOSURES.
Please do not request us to de-

liver goods to other concerns for

enclosure unless absolutely neces-

sary.

We have experienced much in-

convenience in trying to accomo-
date our customers in this respect.

We always telephone immed-
iately upon receipt of the order to

ascertain whether or not the other

firm will hold their shipment, and
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although they may promise to do
so, it is often necessary to have
our goods returned and shipped
direct.

ADDITIONAL ORDERS.

When sending in additional
orders please bear in mind the

fact that we aim to make immed-
iate shipment of all orders received
and unless the additional order
follows by the next mail there is

every possibility that the original

order may have been shipped.
Therefore, please specify wheth-

er, in the latter contingency, we
should hold the order for the next
shipment, or send on the goods
immediately.

RE.TURNED GOODS.

Any products of the Century or

Folmer & Schwing Dixisions
should be sent direct to them and
not addressed to the Eastman
Kodak Company.

All returned goods should bear
the name of consignor, and be ac-

companied by a letter of explana-
tion.

A list of contents should be
placed in each package to facili-

tate checking of return. The
letter, however, should be mailed
separately.

CLAIMS.

Complaints regarding shortages
in shipment, or errors in filling

orders should be made immediate-
ly upon receipt of goods.

All claims of this kind should
be addressed direct to the sliil^phii::

point.

We receive daily in Rochester
many letters which should be
addressed to one of our Branches,
and as we cannot adjust the claim
in Rochester, it is necessary to

send the branch a copy of the
letter for investigation.

All complaints should be in a

separate letter.

Bring us your
Films for

Development.

We use the tank method,

and our experience and

expert equipment insure

the best possible results.

Every care taken and

quality of the work guar-

anteed.

RICHARD ROE & CO.

HAVE THE GOODS
IN STOCK.
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Your Developing

and Printing

You will be anxious to see

how those first exposures with

the Christmas Kodak or

Brownie turn out.

Our knowledge and expert

equipment will insure best

results from your negatives.

We print on Velox—the only

paper made solely to meet the

requirements of amateur nega-

tives.

RICHARD ROE & COMPANY.
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PRICE REGULATION.
The Foundation of (Jualitv

Competition.

Congress has found that there is

decided opposition to any tam-
pering with the present patent
laws, and particularly with any
attempt to prohibit the regulation

of resale prices on patented
goods.

Several of the prominent nation-
al weeklies have taken up the
fight against the (Jldfield ]^ill, a

recent issue of "Leslies" contain-
ing a number of very strong
articles in defense of price protec-
tion.

The issue of "Judge" of Decem-
ber 25th contained a startling and
impressive full page cartoon, a

most positive indictment against
the Oldfield Bill.

The "Scientific American" has
also published a number of articles

against the measure, arguing from
the standpoint of the in\ent()r.

The "New York Sun" of Nov.
27. 1912, published the following:

"Popular impatience with the
patent system of the United States
has sprung up from just two
causes ; the intolerable proli.xity

possible in the trial of patent in-

fringement suits, and the anxiety
awakened by the decision in the

Mimeograph case in March, 1912,

lest the patent laws afford a refuge

from the rigors of the Sherman
law to combinations and conspir-

acies in restraint of trade."
"Both causes have now been

completely removed by the Su-
preme Court of the United States.

No legislation from Congress was
necessary. Not a line of the

statute books was altered. The
patent system in all its integrity

remains unimpaired. But the

possibility of abuse has been for-

ever removed. By the action of

the Supreme Court, exercising its

ordinary function of controlling

trial procedure and interpreting

and enforcing the existing laws,

every ground on which the Old-
field Bill has been supported has

disappeared."
In all probability the Oldfield

Bill will not come up for action in

the remaining short time of tht-

present Congress.
What the new Congress will do

is problematical—as is also the

attitude of the incoming adminis-
tration. The fight against the

prohibition of price regulation is

not by any means won.
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While protests against such leg-

islation have been many, the wave
of sentiment against it has not as

yet assumed nation wide propor-

tions. What the majority of the

people want they will have, and
all who are interested in this most
vital essential in honest merchan-
dising must still work unceasingly
in the education of the consumer
public.

Do not be lulled into a feeling

of fancied security by the amount
of adverse publicity the Oldfield

Bill has received, and do not feel

that you have fully performed
your part because you have writ-

ten your Senators and Congress-
men, and discussed the matter
with your acquaintances.

Read the papers carefully, keep
yourself posted as to new develop-
ments. We will do our best to

aid you, and, above all, lose no
opportunity to preach the doctrine

of price regulation—the thing
that has more than anything else

made honest merchandising pos-

sible, and competition a com-
[jetition of quality rather than of

price.

BLUEPRINT BROWNIE
POSTCARDS
Discontinued.

Brownie users are experiencing
such excellent results with the

Velox Post Cards, that we do not
deem it necessary to continue the
Blue Print Brownie Post Card.

The regular size Blue print post-
card, and blue print ( ferro prus-

siate ) paper as listed in cut sheets
will be supplied the same as here-

tofore.

"PERFECT IN
MINUTEST DETAIL**
An Appreciation of the Kodak

Exhibition.

The Kodak Exhibition has met
with hearty and sympathetic ap-
preciation in every city it has
visited, and the average attend-
ance has far exceeded that of the
previous exhibition.

One of the pleasant features of

the Exhibition week at Scranton,
Pa. was a visit from a number of

the members of the Camera Club
of the neighboring city, Wilkes-
Barre.

Their impressions of the Exhibi-
tion are happily expressed in the

following extracts from a letter we
received from Mr. Harry C.

Shepherd, the President of the
Club :

"About thirty of our members
had the pleasure of attending your
lecture and wonderful Exhibition
at Scranton Pa. last evening. The
unanimous opinion was that it was
one of the finest exhibitions of

photographic art that we had ever
witnessed covering every stage
and every step in photography
and every line of thought and
action in connection with the
same.
The lecture by Dr. Stuchell was

scholarly, concise, beautifully ren-

dered under very adverse con-
ditions respecting acoustics.

Vou are certainly entitled to

great credit for getting up a show
on such a stupendous scale and
yet one that is so perfect in min-
utest detail.

It, no doubt, will be especially

pleasing for you to know that the

audience was very large and very
cosmopolitan, yet a unit when it

came to appreciation."
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THE KODIOPTICON.

LANTERN SLIDE=
MAKING AND PRO=

JE.CTION THE. KODAK
WAY.

One of the greatest delights of

the amateur photographer is the

viewing of his work in the form of

lantern slides, crisp and brilliant

on the screen.

This feature of amateur photog-
raphy has been denied the great

majority of amateurs owing to the

lack of a projection apparatus,

adapted for home use, at a reason-

able price.

There has always been a Kodak
way of solving the amateurs prob-

lems and we have solved this one
most effectively, going even fur-

ther than the projection apparatus
itself.

THE KODIOPTICON. This
is the name with which we have
christened the Kodak lantern slide

projecting machine.
The Kodiopticon is light, com-

pact, handsome in design, and
everything that the amateur could
wish for for use in the home.
The above illustration shows the

Kodiopticon set up for use with the

Mazda incandescent electric lamp.

which may be connected with the

regulation house socket, by means
of a cord and plug.

For those who desire a higher

powered lamp than the Mazda, we
can supply a Hand Feed Arc Lamp
and Rheostat.

The instrument is equipped with

first (luality projection lens, con-

densing lenses, and water cell, and
the lamp house needs no re-arrange-

ment to accommodate either type

of electric lamp.

All metal parts are handsomely
finished in black enamel, the set

screws and lens barrel being full

nickel.

The Kodiopticon comes packed
in a substantial carrying case,

which may be used as a support

for the instrument when in use.

The entire outfit, including the

carrying case weighs but twenty
pounds, making it exceedingly

easy to transport. The slide car-

rier takes the standard American
size slide, 3I4 x 4 inches.

With the Mazda lamp, the

throw is about ten feet, affording

a thirty-six inch image ; with the

Arc lamp the distance may be in-

creased, so as to afford about a

forty-two inch image.
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The Kodiopticon can, of course,

be used as an enlarging camera,
with all negatives up to the size of

the slide carrier, 3^4 x 4 inches,

and in almost all cases 3^4 x 4^
negatives may be trimmed with-

out damage to the picture, to 3%
X 4 inches.

VELOX LANTERN SLIDE
FILMS.

Velox Lantern Slide Films,

mark another real step forward in

the Kodak plan of simplification.

Velox Lantern Slide Films ilw/c

like J ^elox and are unbreakable.

The same exposure, develop-
ment and printing light as for Ve-
lox.

Lantern slides by contact may
now be as readily made as Velox
prints, or the slide may be made
by projection, if preferred. After
the slide is made it is to be
mounted in the Velox Lantern
.Slide Frame ; the frame is com-
posed of two sections of tough
card board, with standard open-
ing, the slide is masked in the

usual manner, and then glued in

between the two sections ; this new
mat does away with binding the
edges, and affords an absolutely
unbreakable slide.

The Kodiopticon, and the Ve-
lox Lantern Slide Films and mats
will be extensively advertised in

the photographic magazines, and •

shown and demonstrated at the
Kodak Exhibition.

The amateurs have long been
waiting for these new and good
things, and a large sale is assured.

Show the Kodiopticon to your
customers, and the new and simp-
ler way of making slides—there is

money in it for you.

THE. PRICE.

Kodiopticon, complete with Mazda
Lamp, .... |20.oo

Do., with Hand Feed Arc Lamp
and 5 ampere Rheostat, ac-

commodating no volts, - - 29.00
Do., with Hand Feed Arc Lamp

and 5 ampere Rheostat, ac-
commodating 220 vohs, - - 30.50
Discount to the trade 33>^ff

.

Mazda Lamp Carrier, including
cord & socket - - - 4.00

Do., with Mazda Lamp - - 6.00
100 Watt Mazda (Tungsten) Lamp,

Concentrated Filament - - 3.00

5 Ampere Arc Lamp and Support 10.00

5 Ampere Rheostat, no volts - 5.00
Do., 220 volts - - - - 6.50
Cored Carbons, 5/i6"x6'', perdoz. .48

Do., %" X d", per doz. - - .36

Velox Lantern Slide Frames, per
doz. .20

Velox Lantern Slide Mats, 11/%" x
3-5 16'', per 2 doz. - - - .05

Discount to the trade - - - 25%
Velox Lantern Slide Films,

234^^' X z%", per doz. - - .30

Discount to the trade 25 & 10^*^

,

Lantern Slide Film Varnish, 4 oz.

bottle .25

Discount to the trade 33^%-

"Not in stock,

but we can
get it for you*'

has lost iT\any a sale.
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PROFITABLE
FINISHING.

Right now is a splendid time to

take advantage of a course in our
Educational Department.
The Educational Department

was organized a number of years
ago for the sole purpose of assist-

ing the dealer conducting a finish-

ing department, in turning out
first class work by the most econ-
omical methods.
The Educational Department is

at the service of any Kodak dealer,

or accredited employees, and the
course embraces thorough instruc-

tion in developing, printing, en-

larging, and all the intermediate
processes pertaining to photo
finishing for the amateur.

Special stress is laid upon the
turning out of work in quantities,

and every facility is provided for

the work.
The instruction in developing

and printing is most thorough,
both the theoretical and practical

sides receiving full attention. By
this means the finisher is not only
able to produce the best possible

results in every case, but is also

able to overcome any difficulties

he may encounter in his own work.

The instructors in the Educa-
tional Department are experts in

their line, and all apparatus and
materials necessary for the course
are supplied free of charge.

The Student may take all or any
part of the course, as he may
elect, and is welcome to remain as

long as he desires.

We shall be very glad to enroll

you or any of your employees,
and would suggest that February
and March are about the best two
months in the year for taking the

course.

Address "Educational Depart-
ment, Eastman Kodak Co., Roch-
ester, N. Y." for full particulars.

BROWNE

Children are born

observers.

Picture taking culti =

vates this faculty and

affords then^ endless

amusement besides.

The Brownie is the camera

for little folks or big. Simple

to operate—thoroughly prac

tical in results.

Price, SI. 00 to iS 12.00.

RICHARD ROE 6 CO.

Advertising cuts

sent gratis, on

request only.
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AT KODAK PARK
The New Lunxh Rooms and

Assembly Hall.

Just a year ago we had the

pleasure of showing you in the

Trade Circular, a picture of the

new lunch building at Kodak Park.

This building has been completed
ind in successful operation for

some months. On pages 6 and
7 of this issue we illustrate the

women's dining room (the one
for the men being similar) and
the assembly hall on the top floor.

These new dining halls afford

three times the capacity of the

original structure, one thousand
people being served daily.

A substantial meal or a light

lunch can be obtained, soups, hot

roasts, etc.. being served.

Employees are permitted to

bring their own lunch, and to sup-

plement it from the lunch room
menu if desired. The dining
rooms are equipped with the self-

serving system, and all may be
served within twelve minutes.

The assembly hall will accom-
modate seven hundred and fifty

couples, and monthly socials and
dances are held. The hall is also

used for basket ball, as a recreation

room, and as a meeting place for

the Kodak Park Athletic Associ-

ation.

We are very proud of the high

character of our employees, and
feel that without question, our

efforts for their material welfare

have had something to do with

our ability to secure and retain

their services.

IT PAYS
TO ADVERTISE.

AN ESSAY
ON SEASONS.

A Kodak is neither a Panama
hat nor a woodchuck.
"Quite obvious" you say.

Admitted, but there are still

some Kodak dealers who hibernate
their camera line—some of 'em
don't even let it stay awake as

long as the woodchuck. They
get their Kodaks into the show
window along about June time
and put them into winter quarters
when the straw hat curfew rings

on .September 15th. That was
probably good business twenty
years ago. But things are dif-

ferent. Kodakery is now an all the

year around game. The proof ?

Yes, incontrovertible proof.

Kodak and Brownie Sales for

December 1912 were larger than
for any month in the history of

the business. Even our June high
water mark was eclipsed.

This big business was in spite of

the Panama hat woodchuck theory.

All the more business, of course,

for those who did not hibernate
their photographic goods.

Christmas did it r Of course, in

large measure, but those Christmas
cameras will now be working, will

do all the more work if you encour-
age them. And there are birth-

days in February and hundreds of

thousands of people going south
and babys galore to be Kodaked
at home. Even if the woodchuck
sees his shadow on Candlemas day
and crawls back for another six

weeks sleep there will be pictures

taken. The very sunshine that

tempts Mr. Chuck to come out
will get many Kodakers out too.

To get all there is out of your
photographic business make it a

twelve month affair. There's
good business for all the dealers
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all the time if the right arguments
are used at the right time and all

the time.

In Winter: — Flashlights, home
portraits, snow scenes, the frost on
the bare limbed trees, the trip to

the West Indies to California to

Florida—or to any other good
place.

In Spring:—The budding trees,

that first fashing trip, again home
portraiture (perhaps on the ver-

anda on pleasant days) the parks,

the flowers, the fields, the Faster
holidays, the May walk. Oh !

Glorious Kodaky Spring.

In Summer: —You don't need
to be told.

In Autumn: —Again home por-

traiture, and the falling leaves

—

the hunting trip and the horse

show and the county fair—and
then more home portraiture and
flash lights of the Thanksgiving
party.

All the Time: —Everything.
Cut the word "season" out of

your vocabulary. There's no
closed season when you hunt with
a Kodak—or for Kodak customers.

DEVELOPMENT IN
TROPICAL CLIMATES.
The inexperienced amateur has

at times experienced difficulty in

developing films, plates and paper
in tropical climates owing to high
temperature, it frequently being
difficult to obtain water for the
developing and fixing solutions at

a temperature lower than 85
degrees to 90 degrees Fahrenheit.
W^e have solved this problem to

our entire satisfaction, and have
issued a supplement to the Flm
Tank and Velox instruction books
which gives the processes in full

detail.

At this season of the year the

tourist trend is southward, and it

will be well for dealers catering to

the tourist trade, or residing in the

far south, to have a supply of these
supplements on hand.
The title of the Supplement is

"Tropical Development of Fast-
man N. C. Kodak Film, Film
Packs and Velox Paper."

.Sent on request only.

How many please ?

ROUNDS PRINT
WASHER
Double Size.

The Rounds Print Washer has
proved itself to be one of the most
economical and efficient washers
on the market as the hypo is

perfectly eliminated in twenty
minutes.

We are now in a position to

supply the Rounds Print Washer
in a special large size for amateur
finishers. This size will accom-
modate at least two hundred M 4
x,S?2 prints, or a corresponding
larger number of smaller ones.

The price is twenty dollars net.

PLANNING WINDOWS
THAT SELL.

The rental and fixed charges on
your display windows are the same
for the quieter months of P\'bru-

ary and March as for the busy
times of June and December

;

consequently in these (juiet

months you must make them work
just that much harder.

Have you ever stopped to consi-

der that your display windows
can be made to work just as hard
for you as the best salesman be-

hind your counter or that they
could do just as much damage to
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your business as an ignorant and
untidy salesman.

Originally the front windows of

a store were placed there solely to

illuminate the interior, but it was
not long before some shrewd mer-
chant discovered the fact that peo-

ple stopped and looked into the

window and he placed there selec-

tions of his wares to tempt them
to enter.

Soon this became the general

practice, and now it requires more
than a miscellaneous display of

goods to make the show window-
earn its cost.

The dirty and illy kept show-

window is now rarely to be seen,

but a great many merchants ha\'e

failed to fully realize the selling^

poiver of the window display.

A miscellaneous assortment of

cameras and photographic supplies

in your window informs those who
are already photographers that

you deal in such supplies. There
are thousands of people as yet
entirely unfamiliar with amateur
photography. What does such a

display mean to them ?
—

nothing.

Supposing you approached a

window filled with an assortment
of thermometers and surgeons'
supplies, in nine cases out of ten

you would pass on. On the other
hand suppose you saw a window
tastefully arranged with but just

one thermometer in it, and a dis-

play card calling attention to the

fact that a clinical thermometer
was infallible in detecting a

coming illness. You would be
interested — a selling idea was
presented to you. You might not
rush right in and purchase one, but
if that evening when you reached
home you found little Johnnie or

Katie with a flushed face and hot

forehead your mind would revert
to that display and you would be
in line for a sale.

Work this out with your own
line. The finest, shiniest Kodak
in your stock doesn't mean any-
thing to a person who is ignorant
of its possibilities, but this same
Kodak, or the humble little dollar

Brownie at once assumes a dif-

ferent appearance if you tell the

window gazer what it will do.

Give a clean cut message in

your windows and make it impres-
sive.

The advertising value of the
window is lost unless the articles

on display tell their own story,

tell it quickly, and to the point.

The "Red Cross Messenger"
remarks regarding the display
window : "Show one article at a

time, and tell your customers what
that article will do for them.

"Have good reasons why you
offer an article to the public for

sale no matter what the nature of

the article is.

"A dimly lighted window and
dark side walks represent just so

much waste advertising space.

"When a man or woman can walk
away from your window display

without remembering a single

point of interest about it, the fault

is with the display, rather than the

osberver's memory.
" Scientific window dressers are

to-day studying what they can
leave out of a window instead of

how much they can put in, and
still carry their point in an impres-
sive way, assisted by simplicity".

The Merc/iants' Record calls

attention to the very common mis-

take in connection with show
window displays which arises from
the belief that the success of a

window is measured by the num-



KODAK TRADE CIRCULAR.

her of people who stop to look at

it. It is easy enough to draw a

crowd. The purpose of a window
display is to sell goods, and to

make a sale the attention of the

prospective customer must be
centered upon the article to be
sold. Window attractions do not
necessarily create business, the

show may monopolize all of the

observer's attention and he will

think of that and nothing else.

Many window dressers are fond
of displaying relics, for example,
relics from the Civil War, and
others. Other dressers subscribe

to a series of illustrations of

current events. Displays of this

kind are undoubtedly interesting

and they may draw a crowd. But
crowds of this character are made
up of boys or idlers who have more
time than money. When a sales-

man is trying to. sell goods he
talks about the goods and not
about the Panama Canal or some
subject foreign to the thing which
he is selling. So with the show
window — the attention of the

onlooker should be directed to the

goods on sale. The windows
should be so arranged that people
can catch the idea and get at the

point clearly."

AZO=H. SPECIAL.
There has been a strong demand

for a grade of Azo a trifle harder
than grade H., affording more
contrast and brilliancy. Azo-H.
Special will be found to fill these

requirements to the fullest extent.

Please bear in mind that from now
on there are two grades of Azo- 1 1.,

"Hard" and "Hard Special."

Prices and discounts the same
as for all grades of Double Weight
Azo.

STONE DEVELOP=
MENT TANKS

For Amateur P^inishers.

We have recently installed
glazed stoneware tanks in our
Finishing Department, for devel-

oping roll film. We find these

tanks a vast improvement over
anything we have heretofore used,

as they are absolutely watertight,

and very easy to clean. The tanks

in use by us have a capacity of

twenty six rolls of 3A Film at a

time, or a greater number of rolls

of lesser width.

These tanks may be purchased
from the German-American Stone-
ware Works. 50 Church St., New
York City, at an approximate cost

of eighteen dollars each.

The

UP=TO=DATL
FINISHING
DEPARTMENT.

Best results the most

economical way.

AsR our Educational

Department.

(See Page 5.
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KODAK
Choose your subject, press the bulb

and—the KodaK does the rest.

The KodaK all = by=daylight way is

simplicity itself. No experience needed,

no limit to results.

We carry a complete line of Kodak

and Brownie Cameras.

RICHARD ROE 6 COMPANY.

Cut No. 208 G.
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THE. EYE OF THE.
STORE..

How many entrancing, alluring

eyes are there in your town trying

to beguile your share of the busi-

ness away from you ? There are

the eyes of the jeweler's store,

sparkling with gems and near
gems, trinkets and baubles for

purses large and small; the eyes of

the milliner's shop, with advance
ideas for spring ; the many eyed
department store, each orb pre-

senting something to loosen the

purse strings ; the hatter, the shoe
dealer, yes the butcher, the baker
and the purveyor of illuminating
devices, all with the eyes of their

establishments smiling an in\-ita-

tion to spend money within.

And the eyes of your establish-

ment—are they equally alluring to

the casual passerby ?

Just ^larch and April, and you
are in full swing of spring busi-

ness. Just these two months for

constructive business building, for

the influencing of the purchase of

your goods as against those of

your competitors in every other
store in town.

Make the eyes of your store tell

a convincing story, a story that

will make the boy want a Brownie
far more than a baseball outfit or

that set of story books ; a story

that will make father and mother
feel that they just must have a

Kodak to picture the kiddies dur-

ing the coming summer.
Make your windows tell of the

added pleasures the Kodak will

bring to every summer outing.

Make them appeal to the passerby
from every possible angle.

Everybody is interested in pic-

tures, employ them in your win-
dow displays whene\-er possible.

Use display cards, with a brief

explanation of how easy it is to

make pictures the Kodak way-
Local pictures are of especial

interest, and the time it takes in

making them is well spent.

Make special window displays,

one showing the use of the Brow-
nie Enlarging Camera, a flashlight

window, showing the use of the

Mash Sheets, and another the pos-

sibilities of the Kodak Portrait

Attachment. There are endless
combinations for these special

selling displays, only make them
simple, and endeavor to impress

but one selling idea for each
window.
Change your displays often, and
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avoid the mixed displays of a bit

of everything you have in stock.

Talk to your customers through
your displays, just the same as if

you had them inside the store.

If a customer came in and in-

quired if you sold Kodaks, you
wouldn't reply "Ves, and also

Brownies, tripods, plate holders,

flash sheets, film tanks, hypo, pyro,
graduates, printing frames, Velox,
Solio and - -

"

Start selling your customer be-
fore he enters your place.

PUSH THE TANKS.
That the better negatives your

amateur customers are able to pro-
duce, the more business they will

do with you admits of no argu-
ment.
That the best method for pro-

ducing everything that the expos-
ure can afford is tank development
has also been demonstrated beyond
controversy.

It is good sound business for

you to push the sale of the devel-
oping tanks ; nothing will arouse
more enthusiasm in the breast of

the amateur than a series of good
snappy negatives. With good
negatives to print from, the ama-
teur is a possible customer for

almost everything you carry in

stock.

The amateur who does all his

own work, and who, through your
advice, is able to do it well, is just

about the best advertisement you
can have. He is a far better, and
more enthusiastic customer than
the one who confines his energies
to the making of the exposures.

Push the sale of the tanks, as

every tank sold helps the amateur
to better results and makes him a

booster for you.

MORE, SUGGESTIONS
FROM THE ORDER
DEPARTMENT.

The large number of orders that
we are receiving for shipment by
Parcels Post leads us to think that
many dealers have not read the
Parcels Post regulations carefully
and are under the impression that
all shipments should be made in

this way where transportation
would be less than by express.
We wish to call attention to the
fact that we can assume no respon-
sibility whatever should Parcels
Post shipments fail to reach con-
signee promptly and in good con-
dition. We should like to have
this clearly understood as since
this new regulation went into
effect, we have received a number
of complaints of non receipt of
goods and in each instance the

customer seems to be under the
impression that we should make
replacement at our own expense.
We do not advise having cameras
or other valuable articles sent by
Parcels Post even at a less

expense, but where customers
specify that goods are to be
shipped by Parcels Post, we will

follow instructions with the under-
standing that such shipments are

made at the dealer's risk.

The Government will not be
responsible for Parcels Post
packages which may be lost or

damaged in transit, unless insured.

If insured, the Government is

liable to the amount of Fifty

Dollars (S50.00). though not ex-

ceeding value of the invoice, but
only in case the package is lost or

damaged beyo7id repair.

There is another thing to be
taken into consideration, that Par-

cels Post cannot be traced with
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the same thoroughness as express

shipments. In case a Parcels Post

package should be missing, the

postmaster at shipping point will

only write the postmaster at point

of destination, asking for infor-

mation, so it is practically useless

to attempt to trace such a package
unless insured. The extra charge
for insuring is 10c.

AZO F. SOFT.

Please bear in mind that Azo F.

Soft is supplied only in single

weight.

3x5 1 = 4 FILM PACKS
Some dealers are apparently

under the impression, that since

the introduction of the new models
3^4x5^ Premo Cameras, and 3^4

xSVz Pilm Packs, that we have
discontinued the 3x514 Film Pack.

Such, however, is not the case

as there are thousands of the 3x

5H Premos in use and in conse-

quence there is a heavy demanfl
for the 3x5^ I Film Pack.

REPAIRS.
This is an excellent time to look

over your camera stock, and send
in to us, any in need of repairs.

Our Repair Department, is nat-

urally, less busy at this season of

the year, and will be in position to

turn your work out promj^tly.

Keep the

Fun Going-
Enlarge

yourpictures

at home.

Brownie

Enlarging Camera

makes it just as easy

as taking the picture.

A simple, practical

device and gives most

excellent results by

daylight or gaslight.

KICHARD KOE 6 CO.

Cut No. 227 IJ-

FLASHE.D OPAL
GLASS.

In addition to the other sizes

we have been supplying we can
now furnish flashed opal glass in

size 14 x 14 inches.

The Price.

I'Maslu] Opal (ilass, 14 x 14 inches, $2.00
Discount to the trade - - 40'-.

Have then^ on hand

:

"At Home with the Kodak."

"The Velox Book."

"Tank Developnnent,"

"Bromide Enlarging with a Kodak,

sent gratis on request.
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LITTLE BLACK
MARKS.

"Will you please show me the

3A Special Kodak ?
'

'

"Very sorry, but we haven't

one in stock; here is the catalogue

giving a full description, though."
Painful pause and customer's

enthusiasm drops to zero.

"Please let me have a dozen

eight by ten Royal Bromide, as I

want to make some enlargements

this evening."
"We haven't Royal in 8 x 10,

but I can give you Velvet."

The customer doesn't want Vel-

vet, and his anticipatory pleasure

of the evening is dulled. Every
time you say " we haven't got it

"

puts a little black mark against

you in the customer's mental book
of good performers.

True enough you cannot carry

everything in stock that every cus-

tomer is apt to demand, but you
can avoid the mistake that some
dealers make in allowing your

stock of staples to go below normal

in the quieter months.

"Will you please fit an Auto-

time Scale to this Compound
Shutter ?"

"Why they don't make the

Autotime Scale for Compound
Shutters."

"Oh yes, they do, I saw it

advertised last month."
If a customer has to post you on

your own line, his valuation of

your opinions or advice is bound
to lessen, and you are the loser

every time.

Such incidents do occasionally

occur, not in your store of course,

because you read the Trade Cir-

cular, and keep yourself posted.

But it may occur, even in your

store, if you fail to keep your

employees equally well posted, as

you cannot wait on everybody
yourself.

A reputation for having the

goods in stock, and for being
posted up to the minute is one of

the greatest assets of the retail

dealer, frequently outweighing the

advantages of superior location.

Have the goods in stock and
read the Trade Circular.

WRATTEN X=RAY
PLATES.

We are now manufacturing the
Wratten X-Ray Plates at Kodak
Park.

This will insure you receiving

these plates in first class condition
in every instance, and without
delay.

These plates are without a peer
as to quality and speed and you
can recommend them in every
way to your trade.

The Price.

5 X 7, List per dozen, - - $ 1.40

6K X 8K, " " " -
- 2.10

8 X 10, " " " . - 3.00
10 X 12, " " " . . 5.15
11 X 14, " " "

- - 7.25

14 X 17, " " " - - 11.25
Discount to the trade, 30 and 5%.
Do., from San Francisco branch, 25
and 3%.

POTASSIUM BROMIDE
ADVANCE^D.

Potassium Bromide has advanc-
ed in accordance with the follow-

ing list :

THE PRICE.

Potassium Bromide, 10 oz. can, $ .12

Do., ^ lb. " .30

Do., /z lb. " .50

Do
,

I lb. " .80

Do., 5 lb. " 3.60

Discount to the trade, 33 >^ per cent.
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FIRST AID.

An ounce of prevention is better

than a pound of cure. This
homely old maxim sits at all

Kodak councils, is the guiding
principal of all Kodak activity,

and the watchword in all its manu-
facturing enterprises. Where the

welfare and well being of its em-
ployees are concerned, this policy
amounts almost to an obession.

How to prevent accident, to safe-

guard workers from the dangers
incident to contact with machin-
ery, is of great concern to the

Kodak management. Construction
experts have practically solved
the problem of fire protection.

Mechanical engineers have been
so active in devising safety appli-

ances that, notwithstanding the

fact that the Kodak plant is a

web of whirring machinery, and
that chemicals of a highly explo-
sive character are a necessity in

the manufacture of Eastman pro-

ducts, serious danger to any one
of the many thousands of Kodak
employees, has been reduced to

the vanishing point.

In spite of the most explicit

precautions, however, little cuts,

burns and abrasions are inevitable

in a plant of this magnitude. Rut
if such little hurts cannot be pre-

vented, it is at least possible to

prevent them from becoming big
hurts, or, in fact, from becoming
hurts at all.

Our illustrations this month
(pages 6 and 7) show the First Aid
room and one of the Rest rooms
maintained at Kodak Park. The
former is fitted with all the appli-

ances of an up-to-date hospital, for

rendering first aid to the injured.

Experienced attendants are in

charge, and any injury, whether
serious or trifling, is promptly and

skilfully treated, suffering alleviat-

ed, and the injured sent on his way,
if not rejoicing, at least comfort-
able. Serious accidents are, fortu-

nately, very rare, and in ninety
nine cases out of a hundred, the
injuries that do occur would be dis-

missed as too trifling for attention,

if treatment were not obligatory.
The "ounce of prevention" policy
does not leave first aid measures to

the discretion or judgment of the
injured. Neglect of apparently
trivial cutsor bruises, as everyone
knows, does sometimes lead to

blood poisoning and other serious

consequences, and to guard against
just such danger, it is the duty of

the foreman of every department
to see that the slightest injuries

are reported and receive attention.
This First Aid department also

renders service in cases of sudden
indisposition, tooth ache, earache,
or any of the hundred and one
little unforeseen pains and ills that
may afflict a worker in the course
of the day.

Rest Rooms similar to the one
shown in our illustration, where
women may rest and receive
necessary medical treatment, are

also maintained in every depart-
ment in which women are em-
ployed. It is, of course, unneces-
sary to add that these services and
attendance are rendered free of

charge to the patient.

The health and happiness of its

employees is a responsibility
which the Kodak management
feels cannot be assumed lightly

or discharged too seriously and
conscientiously. Moreover, both
are necessary to efficient work,
without which Kodak standards
could not be maintained. Sound
economic, as well as reasons of

humanity, are therefore back of

the Kodak policy.



KODAK TRADE CIRCULAR.



KODAK TRADK CIRCULAR.



KODAK TRADE CIRCULAR.

NOT A CORRE,SPOND=
ILNCE SCHOOL.

In the February Trade Circular

we called attention to the advan-

tages of a course in our Educa-
tional Department to all those en-

gaged in amateur finishing.

We perhaps did not put suffic-

ient stress upon the fact that the

Educational Department affords

personal instruction, and not by
correspondence.

Please bear in mind that.students

desiring to take all or part of the

course in this department must, of

necessity, come to Rochester.

The course is well worth the trip,

as thorough instruction is afforded

in all that pertains to the turning

out of the highest class amateur
finishing by the most economical
and up to date methods.

Instruction, and all materials

used are supplied the student
without charge-

Full particulars upon request.

Address Educational Department,
Eastman Kodak Co.. Rochester,

X. V.

STONE, WARE. FILM
TANKS.

Ten Gallon Capacity.

In the February Trade Circular

we referred to the glazed stone-

ware tanks for the development of

film, recently installed in our Fin-

ishing Department.
These tanks having a capacity

of twenty six rolls of 3A film, or a

greater number of rolls of lesser

width.

In cases where these tanks have
a greater capacity than is neces-

sary, the German American Stone-
ware Works, 50 Church Street,

New York City, can supply ten

gallon tanks. These tanks meas-
ure 8 X 8 X 38 inches, and have a

capacity of six 3A and six lA
films, or their equivalent.

The price is S9.50 f. o. b. at

factory.

These tanks should be ordered
direct from the manufacturers,
and correspondence with Eastman
Kodak Co. of February, 12, 1913,

referred to when ordering.

FOLDING
BROWNIE

No. 3

One of the bigger, hand-
somer brothers of the

origiral little dollar
Brownie—made to meet
the den^and of bigger
folks for a Brownie
equipped with every es=

ential for high=class an\=

ateur work.

Still simple enough though for a

child to use with excellent results.

Price, $9.00

KICHARD ROE 6 CO.

Cut Xo. 223 H.
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THE BOYS DECIDE IN
FAVOR OF KODAK.
The court of last resort in the

trial of any advertisement—is the

public, or that portion of the pub-
lic who see and read it.

In an endeavor to determine
what these highest arbiters really

think of the hundreds of different

appeals that are made to them.

"The American Boy" made an
announcement in its December
issue.

Let us preface this announce-
ment by stating that "The Amer-
ican Boy' ' is a monthly publication

read by some hundreds of thous-

ands of live American boys, and,

incidentally, by a goodly number
of parents.

Here is a synopsis of the an-

nouncement.

".1t;.50.00 in prizes are offered to

subscribers to the American Boy
who know a good advertisement
when they see it. Name the ad-

vertisement in this December issue

which you think best fills its pur-

pose and state in fifty words or

less why it makes you want to own
the thing it advertises."

Two thousand, one hundred
and forty-seven readers replied,

and when the replies were tabu-

lated the Kodak advertisement
held first place by a very com-
fortable margin.

Many of the letters received
from the boys show remarkable
business insight and indicate that

the average boy is a close student
of the advertising section of the

magazines he reads.

We offer herewith some of the

letters regarding the Kodak adver-
tisement :

The Kodak advertisement best tills its

purpose, for

:

I. Its conspicuous display on "The
American Boy," brings it before the
public.

II. It is worded clearly and simply.

III. The beautiful snow scene, with its

subtle tones, indicates an excellent lens,

and creates a desire to own a camera
which can duplicate it.

Leonard Morange,
Bronxville, N. Y.

Eastman Kodak Co.'s advertisement is

best, because :

I. Excellent location.

II. Attracts Eastern lad's eye who
wants winter pictures.

III. Novelty of snow drawing card to

California lad.

IV. Advertisement brief and to the

point.

V. Result ! Dad, I want a Kodak.
Edward Hibbard,

Huntington Beach, Calif.

In my opinion the advertisement of the
Eastman Kodak Company on the back
page of the "American Boy" best fills

its purpose, and I would like to own the

thing it advertises for the following
reasons :

The use of the kodak helps a person
develop a love for nature in all of its

forms. It is a fine employment for leisure

time or for one's entertainment, especially

for the young. It can hardly be surpassed
in usefulness and pleasure for a truly in-

telligent American boy.
Sanford Johns, Le Mars, Iowa.

The Kodak advertisement is striking !

The picture it contains suggests everyday
scenes which constantly make one wish
he had a Kodak to snap them. Scenes
of this kind are seldom taken with the
professional photographer's camera, but
are snapped by the amateur who happens
on them with a Kodak.

Thoburn D. Kelsek,
VVesterville, Ohio.

The picture itself is an incentive towards
buying a kodak, calling to mind the beau-
tiful scenery which one may preserve.
The prospect of interesting and healthful

employment and profit together with the
pleasure of having a tine collection of

pictures, cause me to want to buy an
Eastman Kodak.

Lowell Chask, Albany, Ohio.



KODAK TRADE CIRCULAR.

The most striking and best advertise-

ment, in the December issue, to my
mind, is that of the Eastman Kodak Co.
This advertisement displays the goods

and shows the resuhs that can be obtained
with the advertised article.

Harold M. Lundbokg,
Minneapolis, Minn.

An advertisement to be attractive must
take the reader's eye, be natural and
present some useful article in a concise
but convincing manner. The Eastman
advertisement does all these. Its size

makes it attractive, its naturalness makes
it interesting and it shows the pleasure
the owner may receive from it.

Lawrence Kunstler,
New York City.

This kodak advertisement shows the
practical use of kodaks. It appeals to

boys because it illustrates the use of

kodaks during play hours. The illustra-

tion shows the enjoyment in photograph-
ing sports and playmates. A pictorial

advertisement showing a specific instance
of practical use appears more to boys
than a descriptive one.
This advertisement I believe is the best.

Percy Raylaxd.
Rome, N. Y.

The advertisement of the Eastman
Kodak Company is as ingenious as it is

attractive.

It gave me a desire to possess a Kodak
because

:

It convinced me I could use it,

It showed me that I'd need it,

It persuaded me to try it,

And so J bought it.

George Humphrey Morse,
Faulkton, S. D.

I think Eastman Kodak Company's
advertisement fills its mission better than
any other in this issue.

The illustration pictures so vividly one
phase ot kodaking that you almost in-

stantly feel the spirit of it.

Interest increases as you read the ap-
pealing outline of kodaking, and you
want a kodak.

Francis H. Hurley,
Welton, Iowa.

We fully appreciate the part the
growing boy and girl play in

modern merchandising, not only
that they are the men and women

of to-morrow, or that (jur products
appeal to them, but also because
their desires, tastes and inclina-

tions ha\e a great influence with
the heads of the household.

EASTMAN
X=RAY FILM FOR
DENTAL WORK.

The modern dental surgeon has
found the X-Ray of great service

in the diagnosis and treatment of

difificult cases.

The Eastman X-Ray Film is

prepared with special reference to

this class of work and will be found
all that can be desired for the
purpose. An excellent business

can be worked up with your local

dentists once they know you are

carrying these goods in stock.

The Price.

Eastman X-Ray Film, i V x i^
inches, per ,'^ gross, - - |i 50

Do., per gross, . . . . -j.co

Discount to the trade, 30 and 5'v .

VELOX LANTERN
SLIDE MATS.

In the February Trade Circular

we announced the Velox Lantern
Slide Mats, 2',s x SfV inches.

The above are the outside di-

mensions, and the mats will be
supplied with any of the following
six openings:

No. I. \'A x.2ys inches, horizontal
No. 2. i>^ X 2^ " vertical

No. 3. 2 X 2
"

No. 4. 2 X 2^ "

No. 5. 2% " circle

No. 6. ij/a X 234; " horizontal

When ordering give inside di-

mensions; where not given we
will fill orders with the Xo. 6.
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WRATTEN SAFE=
LIGHT LAMP.

Hereafter the VVratten Safelight

Lamp will be regularly equipped
with the Series 2 Safelight.

The Series 2 being correct for

extra rapid and orthochromatic
plates which are sensitive to green

but not to red.

We will, however, supply any
other series when so specified in

the order, with the exception of

the Series 5, which has been dis-

continued.

Owing to increased cost of man-
ufacture, we have been obliged to

advance the price on the Wratten
Safelight Lamp.

The Price.

Wratten Safelight Lamp, including
electric lamp attachment, six feet

of cord, plug, and one safelight, $g oo

Discount to the trade, 40%,

WRATTEN 6
WAINWRIGHT
SAFELIGHTS.

The Series "00" has been
added to the list of Wratten (!s:

Wainwright Safelights.

This safelight is a clear yellow
in color, and is intended for use

with lantern plates.

The Series "5" Safelight has

been discontinued, (this is a blue-

green safelight), as we have found
that in practically all cases the

Series "2" served the purpose
better.

Have the Goods

in Stock.

CENTURY
PRINTING FRAMES.

Change in Discount.

On and after this date the regu-

lar discount on Century Printing

Frames will be 40%.
In lots of 5 gross or more,

assorted, 40 and 10%.
From San Francisco branch,

regular discount 30%, and in lots

of 5 gross or more, assorted, 30 and
10%.

THE BEST SELLER
IN PHOTOGRAPHIC

LITERATURE

"How to Make
Good Pictures"

42,000 Copies Sold

in Sixty Days.

Sales of this booK mean to you

a double profit. First an immedi=

ate profit on the booK itself, and

then a belter profit on your photo-

graphic business because it will

help your customers maKe better

pictures.

PRICE.

Paper Cover, 25 Cents.

Library Edition, $1.00.

Discount 40'.
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KODAK

K%^j^-^^'^>:?d

Share the fun of the

Outing with Others

The little scenes and incidents that interest and

amuse you, come home to delight friends and other

members of the family.

We carry a full line of Kodaks and

Brownie Cameras.

RICHARD ROE & COMPANY
Single Column Cut Xo. iiol Double Column Cut No. iio.A.
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A Record=BreaRing Kodak
Year.

NINETEENTHIRTLEN TO SHOW THE BIGGEST
BUSINESS YET ALL ALONG THE LINE.

NEW GOODS AND ADVERTISING
PLANS FOR THE YEAR.

There are some thini^s which,

where conditions are known, can

be predicted with well nigh abso-

lute certainty. And in all the

history of Kodak, conditions were
never more favorable, never indi-

cated more clearly a large increase

in the sale of Kodak goods, than

they do for the year of 191.3.

When the Vest Pocket Kodak
appeared last year, it so rounded
out the Kodak line that it looked
to be impossible to make the line

more complete. The tremendous
sales of the Vest Pocket Kodaks,
together with the large increase on
the other models, put such a strain

upon the big Kodak factory that

it seemed impossible to even under-

take the manufacture of any new
models and keep up with the de-

mand for existing styles.

However, in looking over the

situation, we found one field in

which there were possibilities of

greater development.
In the V^est Pocket Kodak we

offered a camera of the most gen-

eral utility—compact, wonderfully
simple, inexpensive.

This year we have considered

more the requirements of the

specialist, and those who wish the

maximum of efficiency under all

conditions.

This class of amateur photog-
raphers, men and women who are

more serious and critical in their
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Six-Three Kodak,

photographic work, is constantly

growing, and in the last few years

there has been a steadily increasing

interest in and demand for anas-

tigmat lens equipments.
It was these conditions which

prompted the Special Kodaks, and
the sales of Specials have grown
every year since they were intro-

duced. They are splendid cam-
eras, well worth the price, but
there are those who want the

anastigmat advantages of speed,

definition and flatness of field, who
have felt that the Special Kodaks
were beyond their purses.

Six-Three Kodaks.

To meet this condition we have
designed the Six-Tliree Kodaks.
Starting with the regular Kodak
models, in the standard sizes, as

a basis, we have simply replaced
the R. R. lens and Ball Bearing
shutter with the Compound shutter

and a new anastigmat lens, called

the Cooke-Kodak Anastigmat.
This lens has been especially de-

signed for this particular use by
the makers of the well-known
Cooke Anastigmat lenses. It is

an anastigmat of the very first

quality, fully corrected for defini-
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tion and flatness of field, and
working at a speed of/6.3. The
shutter is the regular Compound,
but operated with antinuous release

instead of bulb and tube.

These cameras do not have the

special covering and other features

of the Specials, but are just like

the regular models in every detail

excepting lens and shutter equip-
ments. We are able to offer these

exceptionally capable cameras at

the following attractive prices:

Six-Three Kodak No. lA, with
Cooke Kodak Anastigmat lens

/'.6.3, and Compound Shutter, J538.00
Six-Three Kodak No. 3, equipped

as above, 40.00
Six-Three Kodak No. 3A,
equipped as above, - - - 50.00

These cameras will not conflict

with the sale of the Special Kodaks.
Thjse who want the best in finish

and equipment to be had, will

still want the Specials. The point
is that these models will mean the

sale of more anastigmat equip-
ments^—the bringing of such
equipped cameras within the con-
venientreachof many more people.
And there's good profit for you

in such sales. Get your share of

the Six-Three Kodak business.

Have the goods in stock.

Other New Goods.
The Kodiopticon.

Announced in the February
Trade Circular, this Kodak lan-

tern slide projection machine well

deserves a place in the new Kodak
catalogue. It offers the user all

the Kodak simplicity and conven-
ience for lantern slide projection,

and will ser\e as a basis for lots of

extra business for those dealers who
push it. All your regular customers
will be interested in it and you
should make it a point to see that

your salespeople talk the machine
to such customers and show them
how very simple it is for them to

show lantern slides from their own
favorite negatives, by use of the
Kodiopticon. And remember
that the sale doesn't end with the
machine, but every Kodiopticon
paves the way for regular sales of
Velox Lantern Slide Films, lantern
slide plates and suitable chemicals.

Velox Lantern Slide Films

These were also announced in

the February Trade Circular and
have already commanded a large

sale. They yield slides of the
highest quality, are simpler to

handle than plates, easier to mask,
require no binding and are abso-
lutely unbreakable—a most im-
portant advantage in a lantern
slide. Impress these points on
your customers.

KodaK Autotime Scale for
Compound Shutters.

Xo need to dilate upon the

merits of this convenient access-

ory. Its convenience and depend-
ability for general amateur pho-
tography is so well known that it

will he gladly welcomed by those
ha\ing anastigmat lens equipped
cameras. The scale is now offered
for all sizes of Compound shutters

as follows

:

Style H, 2)4 X 4}4 and y4 X 4%, $1.50
Style HH. 3,'4^ x 5;^ and 4 x 5, - 1.50

Style HHH, 4}^ x 6)4 and 5x7,- 1.50

Discount to the Trade 40 f;

.

Miscellaneous.

Among the more important
minor changes and additions this

year is the introduction of a new
style card mount— the Duomat,
two new sizes of Eastman 1^'ilm

Negative Album, I'^s x 2' j and



KODAK TRADE CIRCULAR.

2^x4^4, and the additions of

Vest Pocket Kodak sizes of card

mount and Velox paper.

Advance in Leather Carrying
Cases.

The price of leather has been
steadily advancing; in the last few-

years it has practically doubled.

Indications are that prices will go
even higher. All Kodak carrying

cases are made of sole leather, and
at the present prices we find that

we are getting for our cases prac-

tically cost, some even showing a

loss on every sale. Under these

circumstances, if we are to furnish

genuine leather cases, it becomes
necessary to advance the list prices

somewhat. This we have done in

the 1913 catalogue. Discounts to

the trade remain the same.

Discontinued.

As the seasons pass, it becomes
advisable from time to time to

discontinue certain goods which
have served their purpose or whose
usefulness has been supplanted by
other goods. This year we an-

nounce the discontinuance of the

Xo. 2 Flexo Kodak and the No.
4A Speed Kodak.

Advertising.

Nineteen -thirteen is to be a

record-breaking Kodak year, for

not only is the Kodak line itself

even more complete than ever,

but Kodak advertising is to be
bigger and better.

The new Kodak catalogue will

be coming from the press in a few
days, when advance copy will be

mailed you, after which we will

begin our annual distribution. In

this we will follow our usual plan,

shipping to the most distant points

first, and shipping just as fast as

we possibly can, so as to get the

new catalogue into the stores of

all dealers just as soon as possible.

A little later we shall have for

you an exceptionally attractive

line of store and window signs,

and then will come the Brownie
Book and the Kodak and Premo
Summer Books.

The first of the street car signs

appears in this issue—others will

be announced monthly throughout
the summer.
The 1913 Cut Sheet is now being

put into shape, and it will illustrate

many new subjects showing the

universal use of the Kodak. A
copy will be sent you just as soon
as it is completed and we will be
glad indeed to furnish as many
such cuts to you gratis as you will

use.

This matter is all prepared di-

rectly for you. The catalogues

and signs will be sent to all dealers.

Booklets, car signs, cuts, and the

like, are sent on order only. It

costs you nothing. P^ven the

transportation is paid. Be sure

that you make good use of it, for

it is carefully prepared with the

idea of forming the connecting
link between the great volume of

our general publicity and the

dealer's store. And our general
publicity this year will be worth
while connecting up with.

We are using a very large list of

the monthly and weekly maga-
zines—having a combined circula-

tion larger than the total of

families in the United States.

Our advertising in these period-

icals follows two general ideas.

The inside space, mostly pages,

is devoted to the advertising of

some specific Kodak or Kodak
convenience, as for instance, the

\'est Pocket. 3A. Special Kodaks,
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Kodak Film, the Kodak Film
Tank, and so on.

Then we have contracted for a

large number of back covers on
the best of the magazines, and
this space is used to create a uni-

versal interest in, and desire for,

Kodakery itself. It is general

advertising. It suggests the

pleasures and conveniences and
universal applicability of amateur
photography itself, and when the

reader begins to feel the desire for

photography, the inside space
tells him about specific models.
Many of the window signs

which we send you are taken from
the same subjects as our back
covers. This makes a strong con-

necting link, and your local news-
paper advertising and your stock

will suggest the particular model.
With the beginning of Spring

the population of America begins

a great emigration to the outdoors
and throughout the summer
months all the people will be out-

of-doors just as much as they can.

The Kodak advertising for years
has suggested the Kodak as in-

separable from outdoor life. "All
outdoors invites your Kodak,"
"Every good time is a good time
to Kodak." and similar phrases,

have found a ready appreciation

and ready response from lovers of

the open. Every year makes the

cumulative effect of this advertis-

ing more far-reaching, more con-
vincing.

You can help in reaping the

great harvest this year.

The season is on, the field is

ripe. Get your share.

Good Window
Displays are worth

while.

Photography with

The Premo Film Pack

It offers a choice of the smallest,

lightest cameras made for every

amateur size.

It means unusual convenience of

loading and operating.

It offers the certainty of tank de-

velopment and combines the con-

venience of films with the advant-

age of ground glass focusing.

It means good pictures.

Let us demonstrate this remark-

ably simple system to you and show

you our line of Premo cameras.

JOHN DOE & CO.
1234 Premo Street

Cut No. :u.'K

Display cuts for

advertising,

gratis, on

request.
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Just a trifle larger than the

picture it takes.

Premoette Jr.

See this splendid little Camera
and the other new Premos and

Kodaks at our store.

John Doe & Co.
1234 Premo St.

Car Sign No. 442.

THE NE.W CAR SIGNS.
There is no better e\iclence that

street car advertising pays than

the continued use of street car

cards by the same dealers year after

year.

The new car signs are ready and
they are most attractive:—two
Kodak cards, one N. C. Film and
one Premo.
We are repeating the Xo. 445.

one of the most popular car signs

we ever issued.

All the cards are in full colors,

and are bound to attract attention,

the illustrations accompanying will

afford you an idea, but black and
white only cannot do them justice.

For the benefit of those who
have not heretofore made use of

our car sign service we append
the conditions upon which the

signs are furnished.

It is obvious that no two dealers

in the same town would care to

use the same cards.

In filling orders for street car

cards, we shall, therefore, give

preference to the first dealer who
applies from each city but will not

furnish him with more than one
style of card until we are satisfied

that the other dealers in his town
are not interested. When there

is only one dealer in the city who
uses the cards, he can run the full

line, and that will mean at least

one new card per month if he
desires.

The cards are standard size,

11 X 21 inches, and will be fur-

nished for street car use only.

They are too expensive and too
perishable for fence tacking or

similar purposes.

In ordering please state ciuantity

of cards needed, and indicate by
number the style wanted.

A good combination

for n^ore business-

advertise, and have

the goods in stocK.
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1 We carry the dependable film

KODAK FILM
We maintain a most depend-
able finishing department. Let
us furnish and finish your films.

RICHARD ROE & COHPANY,
1001 TRIPOD AXRMF;.
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EASTMAN CHEMICAL
OUTFIT.

Here is a chemical outfit that

will meet with the approval of

every amateur, as it contains prac-

tically everything he needs, with

the exception of hypo,—just the

thing to include in a vacation out-

fit.

The combination outfit includes:

I tube Eastman Special Developer
I tube Eastman Intensiher

I tube Eastman Reducer
I tube Eastman M. Q. Developer
I tube Velox Re-Developer

This combination outfit will sell

readily to many amateurs, who
have usually purchased in single

tubes.

Display these outfits prominent-
ly and call your amateur customers
attention to them, and you will

find a more than ready market.

The Price.

Eastman Chemical Outfit

Discount to the trade -

S .30

FILM DEVELOPING
CLIPS.

As the 3V2 inch Film Develop-
ing Clips are used in large numbers
by a great many finishing depart-

ments, we will hereafter supply
them in quantities of 50 pairs or

more, without boxes, at a discount

of 40 per cent.

AT KODAK PARK.
The New Refrigeration Building.

No sooner is one problem of

expansion solved at Kodak Park
than another one presents itself.

Adjoining the building illus-

trated on page 9 is one of the

original buildings at Kodak Park.

This building was erected about
1890 and contained all of the

boilers, electrical and refrigerating

equipment installed at that time.

The site of the building now
under construction was originally

occupied by the construction de-

partment shops.

The power requirements have in-

creased so enormously in the last

ten years that it became necessary

to utilize the original power build-

ing for refrigerating machinery
only, with a reserve unit in addi-

tion to the construction shops.

The refrigerating requirements
have now so increased that in or-

der to provide for the coming sum-
mers work, it has been necessary
to tear out the shops, and erect

this new building solely for hous-

ing refrigerating machines together

with one reserve electrical unit.

This new building is a steel skele-

ton structure with brick curtain

walls having a pilaster effect at

the columns. In length it meas-
ures approximately 84 feet, 70 feet

in width and 72 feet in height from
basement floor to roof.

The new structure will contain

ice machines capable of producing
1000 tons of refrigeration.

The entire building will be pro-

vided with reinforced concrete

floors, and the roof supported on
steel structure, affording an incom-
bustible structure.
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The New Refrigeration Building at

Kodak Park—See Page 8.
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EASTMAN TESTED
SODIUM NITRATE.
To the famous line of Eastman

Tested chemicals we have added
Sodium Nitrate, C. P. powdered.

The Price.

Eastman Tested Sodium Nitrate,

per % lb. bottle, - - $ .15

Do., " I lb. " - - .35
Discount to the trade - - 33>^%

A simple camera for the

little folks.

The Dollar Brownie

Makes 2^ x 2^:i pictures,

using daylight Kodak cart-

ridges. Has a good little lens

and a rotary shutter for snap-

shots or time exposures.

BIGGER BROWNIES
From $2.00 to S12.00.

Wc have all the new goods

from Kodak City.

RICHARD ROE & CO.

Single Col Cut No. 15^8.
Double Col. Cut No. 153A.

YOUR DISPLAY
WINDOWS.

We are firm believers in the sel-

ling efficiency of a well arranged
window display, and have en-

deavored from time to time, to aid

you in the production of displays

that sell.

In a recent issue of "Signs of

the Times," a publication devoted
to advertising, considerable space
was given to ideas on window
advertising, contributions being
received from a number of large

national advertisers.

We feel sure that you will be
much interested in their opinions,

and afford you a few extracts in

the following :

" Xo local adv^ertisement can be
more effective than that of a well

executed window display, for,

while bill posting, painted bulle-

tins, street car advertising and
newspaper advertising are all effec-

tive, the merchants shop window
forms the final link in a chain
between the indecision and
decision of prospective purchas-
ers."

"The sooner the merchant real-

izes the \'alue to him in his window
space, the better it will be for him
and his business. The merchant
who has not a window that will

admit of suitable display should
change his location or change his

window. How many times people,
particularly women, go down the

street with no definite idea of buy-
ing any particular thing. Their
attention is attracted to something
either in the window or in the

store and the sale is made. Again,
take any thoroughly advertised
article, the man, who displays that

article in his window, lets his

customers know that he has it.
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attracts their attention to it when
they are possibly not thinking of

purchasing it, is the man who suc-

ceeds in making the greatest

volume of sales.

"

"Display the things in your line

that the people are reading about,

the things that are being suggested
to them daily, the things that are

advertised."
" Truly does the window display

often reflect the character of the

store behind it—and that reflection

directly influences trade."

''Going in for newspaper pub-
licity and neglecting your store

window is just like taking medicine
for a cold and then going out in

the rain without an umbrella and
rubbers. You can't do it and get
away with it.

Your window is literally the

mouth piece of your store.

If you get that talking coher-
ently and convincingly, so as to

make the casual passerby stop,

look and ask questions, it has

accomplished its purpose. How
many of you on the contrary have
windows which only stutter occas-

ionally and between times are as

silent as a deaf and dumb clam r'

'

"Window advertising is the

chief means of attracting new
customers. The business of a

retail store has only two methods
of expansion—one is by increasing

the annual purchase per customer
and the other is by getting new
customers. The difficult thing to

do is to get a stranger to come
into the store for the first time.

The fact that many small mer-
chants are able to transact a profit-

able business with no other form
of advertising than their windows,
is the best possible evidence of

the value of window advertising."
" In conjunction with a national

advertising campaign, window
dressing brings to the dealer the
demand created by this national
campaign, thereby increasing the

dealers profits, and letting him
reap the benefits of this demand.

Co-operation of any dealer with
a nationally advertised article,

will bring him increased trade, not
only on the advertised article, but
on sundry articles he carries which
are not advertised."

"There are no more industrious

or successful salesmen than your
windows. When once started
there is no need to punch them up
to keep them busy—they work
early and late, "work while you
sleep," and are on the job long
before you're down in the
morning."

VE.LOX TRANSPAR=
ENCY FILM.

The Velox Lantern Slide Films
have made a decided hit, not alone
on account of their ease of manip-
ulation, but for their clearness and
brilliancy as well.

It is easily possible that there

will be some calls for this trans-

parency film in the larger sizes,

and we will supply same accord-
ing to the following list.

We would not advise stocking
this film in these larger sizes as the
demand will be more or less limited,

but we will hold ourselves in readi-

ness to ship promptly.

The Price.
Per Doz.

Velox Transparency Film, 3 '4 X 5,'^, $ .60
" 4 X5, .65

" " " 5 X7, 1. 15
" 6>^x8><, 1.85

" " " 8 X 10, 2.70

Sizes other than above at proportionate
prices.

Discount to the trade, 25 and lo'/c .
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$3,000.00 Cash Prizes

1913 Kodak Adver-

tising Contest.

Owing to a pressure of other

matters we did not hold an adver-

tising contest last year.

This year, however, we are again

in the field with an augmented
prize list amounting in all to S3(J(Al

in cash.

The Grand Prize Class, first fea-

tured in our 1911 Contest, met with

so much favor, that we have incor-

porated it in this years contest,

and in addition to the first prize

of five hundred dollars, we are also

offering a second prize of four hun-

dred dollars, which certainly should

stimulate the interest in this class.

In addition to the Grand Prize

Class there is a class for profess-

ional photographers only, and a

class for amateurs, with five awards
in each class.

PLach contest has produced a

higher quality of pictures, and has

also evidenced a clearer under-
standing of our needs, and we have
every reason to believe that the

1913 contest will lead them all.

The Kodak Advertising Con-
tests are not for the purpose of

securing sample prints. They are

for the purpose of securing illus-

trations to be used in our magazine
advertising, for street car cards,

for booklet covers and the like.

We prefer photographs, to paint-

ings, not only because they are

more real, but also because it seems
particularly fit that photographs

should be used in preference to

drawings in advertising the photo-
graphic business. The successful

pictures are those that suggest the

pleasuresthatare tobe derived from
the use of the Kodak, or the simpli-

city of the Kodak system of photog-
raphy—pictures around which the

advertising man can write a simple
and convincing story. Of course

the subject is an old one—there-

fore the more value in the picture

that tells the old story a new way.
Originality, simplicity, interest,

beauty—and with these good tech-

nique—are all qualites that appeal

to the judges.

In addition to the prize pictures

we often purchase several of the

less successful pictures for future

use in our advertising. So it will

be seen that in reality our prize

money is even bigger than we ad-

vertise.

There is a big future for the

camera in the illustrative field.

There's a growing use of photo-

graphs in magazine and book ill-

ustrations to say nothing of the

rapid advance along the same lines

in advertising work. There's a

constant demand for pictures that

are full of human interest. Such
are the pictures that we need. The
Kodak Advertising Contests offer

an opportunity for your entry into

this growing field of photographic
work.
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TE.RMS
1 Each picture is to contain a figure

or figures and is to be suitable for use as

an illustration in advertising the Kodak
or Kodak system of amatuer photog-
raphy.

2 Each print in the Grand Prize Class
and Class "A" must be from a negative
5x 7 or larger. Each print in Class "B"
must be from a negative 4 x 5 or 3K x 5//^

or larger.

3 PRINTS ONLY are to be sent for

competition—not negatives.

4 Prints must be mounted but not
framed. (Mounts should show about one
inch margin.)

5 No competitor will be awarded more
than one prize. (This does not prevent
a competitor from entering as many pic-

tures as he may desire.)

6 Due and reasonable care will be
taken of all non winning prints and, barr-

ing loss or accident, they will be returned
to their owners at our expense, but we
assume no responsibility of loss or dam-
age.

7 The negatives from which all prize

winning prints are made are to become
the property of the Eastman Kodak Com-
pany, and are to be received by it in good
order before payment of prize money is

made.

8 Contestants who are awarded prizes

must also furnish to us the written consent
of the subject (in case of a minor, the
written consent of a parent or guardian)
to the use of the picture in such manner
as we see fit in our advertising, as per the
following form;

for the pnr/josr of illKstration, (idvertising or
publiaition in any manner.

For value received, I hereby consent that t la-

pictures taken of me by
proofs ofirhich are hereto attached.

' '
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Class B
Amateurs Only.

Negatives. 4 x 5 or 3K x 5!; or larger.

First Prize. . - - - $300.00
Second Prize, - - - - 200.00

Third Prize, ... - 100.00

Fourth Prize, - - - - 50.00
Fifth Prize, . . - - ^o.oo

f700.00

*\Viniiers in 1907 and in Class A, 1908, 1909. 1910
and 191 1 are not eligible.

Note also paragraph 13.

SUGGESTIONS.
First of all, it should be remembered

that these prizes are not oftered for the
sake of obtaining sample prints or nega-
tives made with our goods. Merely pretty
pictures, merely artistic pictures icill not
be co7isidercd. The pictures must in some
way connect up with the Kodak idea

—

must show the pleasure that is to be
derived from picture taking, or the sim-
plicity of the Kodak system, or suggest
the excellence of Kodak goods. Must, in

short, help to sell Kodak goods, by illus-

tration of some one of the many points in

their favor.

The jury will be instructed to award the
prizes to those contestants whose pictures,

all things considered, are best adapted to

use in Kodak (or Brownie Camera ) adver-
tising.

As reproductions of the pictures will

often be in small sizes, too much detail

should not be introduced.
Pictures for reproduction should be

snappy—vigorous, for they lose much
by the half tone process.
Where apparatus is introduced, it must

be up-to-date. If you haven't the goods,
you can borrow.

It is highly probable that we shall want
to secure some negatives aside from the
prize winners. In such cases special

arrangements will be made.

THE. JUDGES.
The jury of award will consist of pho-

tographers and of advertising men who
are fully competent to pass upon the work
submitted. Full attention will be paid
therefore to the artistic and technical merit
of the work as well as to its strength from
an advertising standpoint. Announce-
ment of the names of the judges will be
made later.

EASTMAN KODAK CO.,

Rochester, N. V.

AZO POST CARDS.
Grade K.

To supply the demand for post-

cards particularly adapted to the

needs of the '"Finished while you
wait" studios, we offer a new
grade, Azo K.

This new grade will be supplied
in Post Cards only, and is slightly

harder than any of the present
grades of Hard Azo.

It has been proved that Hydro

—

Elon or Hydro— ]\Ietol developed
negatives, such as most quick fin-

ishers use. do not have sufificient

color to afford the proper contrast
on cards, therefore the extra con-
trast of Grade K will prox'e decid-

ed advantage.
The surface of the Grade K card.

is semi-gloss, and the emulsion is

coated on a special firm stock par-

ticularly adapted for use when the

cards are to be delivered wet.

In addition to these features

Grade K has a decidedly pleasing

warm tone.

Price and discount the same as

for other Azo Post Cards.

VILLOX LANTERN
SLIDES.

Dealers will undoubtedly be
having many calls for lantern slides

from the new X'elo.x Lantern Slide

Film.

In cases where dealers are not
equipped for slide work we will

make slides from original negatives

in accordance with the following:

The Price.

Velox Lantern Slides, from custo-
mers negatives, by contact, - % .25

Velox Lantern Slides by projection, .35

Discount to the trade, 10' >

.
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THE WRATTEN SAFE
LIGHT LAMP FOR

ENLARGING.
Quite a number of amateur

finishers are making use of the

handy little Brownie Enlarging
Cameras.

In this connection the W'ratten

Safe Light Lamp can be used to

excellent advantage as an illumi-

nant by placing the eiilarging cam-
era in contact with the opal glass

of the lamp, and using a 100 Watt
lamp.

Start the beginner

right.

Sell him a copy of

"How to Make

Good Pictures
^^

the book that is a

real help to the

amateur.

A Tested Lens—
An Accwate Shutter—
Simple Operation—
Good Pietures—

All these are assured when
you purchase a

PREMO
Step into our store, get a Premo

catalogue and let us show j-ou our

fine stock of Premos and photo-

graphic supplies.

There's no obligation on j'our part

but if you like pictures we should

like to show j'ou how easily you can

make them j'ourself.

Find out about these light, com-
pact cameras.

JOHN DOE & CO.
1234 Premo Street

Cut No. 848

H

Have the Goods

in StocK.
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M

u

Fun in store

for every holiday

when you

KODAK
Anyone can take pictures with a Kodak. No exper-

ience needed Let us show you how sunple it is the

Kodak all by daylight way.

Kodaks, $5.00 and upwards.

RICHARD ROE & CO.
Double Col. Cut No. 125A. Single Col. Cut No. 125E.
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Important Premo News.

RADICAL CHANGES AND ADDITIONS TO HELP
BOOM THE PREMO BUSINESS FOR 1913.

As we stated in last month's
TradeCircular 1913 is to be a record

breaker all along the line. The
conditions which point to a big

increase in Kodak business, point

no less strongly to a similar in-

crease in Premo sales. Last year
Kodak set a tremendous pace and
the Premo clung tightly to its heels

down to the last moment, and has

already started this year with a

rush, the sales for the first three

months greatly exceeding those

for any corresponding three

months in previous years.

The fact is, as we have pointed
out before, that an increase in

sales on the one line carries with it

a corresponding increase on the

other. The more the people are

interested in photography, the

more Kodaks are sold, and, of

course, in their proportion, the

more Premos, for there is and

always will be a certain proportion
of the public who will select the
film pack or plates in preference to

the roll film system. And while
the Kodak users will always be in

the majority, the interest in pho-
tography is so universal and is

growing so fast that the proportion
of those who use Premos is so large

in the aggregate as to mean a tre-

mendous business and to make it

well worth the while of every
Kodak dealer to feature this line

at the same time that he features

Kodaks and to push this line along
with Kodaks.

In a word, the Kodak dealer is

in a position to take care of any
photographic requirement, carry-

ing as he does the two great lines,

which are supreme in the three

different methods of amateur pho-
tography—Roll Film, F'ilm Pack,

Plates.
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NEW PREMOS.

What the Vest Pocket Kodak was
to the Kodak line last year, so was

the Premoette Jr. to the Premo.
The demand for these little cam-
eras was so large, so much greater

than even our anticipations, that

we ran behind on deliveries

throughout the summer. We were
forced to shut down on our adver-

tising of them, or we would have
been absolutely swamped. This

year we are ready. We have
accumulated a large stock through
the winter months, they are going
to be advertised thoroughly, and
it's up to the dealers to have them
in stock, display them in their

windows (there's a special display

stand coming later) and watch
them move.

Premoette Jr. No. lA. The re-

markable success of the Premoette

Jr. No. 1 naturally suggested a

Premoette Jr. No. lA for making
2^ X 4H pictures, one of the most
popular sizes of all, as you know.
So we are offering this year the

Premoette Jr. No. lA, made upon
exactly the same idea as the No. 1,

light, compact, inexpensive, just a

trifle larger than the picture it

takes. A really beautiful little

camera, which lists at $8.00 with

meniscus lens ; .f!10.00 with Plana-

tograph lens. The shutter is the

Kodak Ball Bearing, and it has

collapsible reversible instead of

direct view finder. Considering
the price, the popular size of its pic-

tures, and its quality and appear-

ance, this camera should have a

phenomenal sale. It will be ready
for delivery shortly. The first fac-

tory order is a large one, but to be
sure of getting them, send your
order in now, for it very possibly

may be necessary for us to fill

orders in the order of their receipt.

Premoette Jr. Special. The re-

markable popularity of the very
compact camera has been fully

demonstrated by the Vest Pocket
Kodak and Premoette Jr. Soon
after these cameras appeared,
dealers began to get inquiries for

similar cameras with anastigmat
lens equipments. In mid-summer

Premoette Jr. Special.

we brought out the Premoette Jr.

Special fitted with Zeiss Kodak
Anastigmat lens. These com-
manded a good sale, but there

sprang up an ever-growing demand
for maximum speed advantage. It

being impossible to equip the reg-

ular model with any shutter aside

from the No. Ball Bearing, we
this year designed a trifle wider
model of the Premoette Jr. No. 1

Special to which we have fitted the

Compound shutter and Zeiss Kodak
Anastigmat lens working at the

full aperture, / 6.3. It_ will

be ready soon and will list at

S40.00. We also offer the Premo-
ette Jr. No. lA Special at $45.00.

Both these cameras have shutters

attaining a maximum speed of

1'25() second, / 6.3 lenses, collap-

sible reversible finders, and the
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richest fittings. They will prove
among the biggest sellers for anas-

tigmat equipped cameras you have
e\-er handled.

Go after this class of business.

It's growing every year and each
sale is a very profitable one for you.

Six Three Premo

Six-Three Preinos. The Si.x-

Three Premos are based upon the

same idea as are the Six-Three
Kodaks—the proposition of fur-

nishing those who want the anas-

tigmat advantage at the minimum
of expense, with fully equipped
and reliable cameras.

These Premos are identical with
the regular models in every respect

excepting that the regular lens and
shutter is replaced by the Cooke
Kodak Anastigmat lens and Com-
pound shutter with Antinous re-

lease. They comprise the follow-

ing models :

Six-Three Premoette Jr. No lA, $35.00

Six-Three Filmplate Premo, 3'4^x4X, 42.00

Six-Three Premo, 3A or 4 x 5, 50.00

Six-Three Premo No. 9, 3A or 4 x 5, 53.00

Ready for delivery at an early date.

PREMOS NOS. 8, 9 AND lO.

While the great bulk of amateur
pictures to-day are made with film

cameras, still there are very many
amateurs who choose the plate

camera for its ground glass focus-

ing or other features.

In the plate camera field Premos
have always been preeminent from
the very beginning of amateur
photography. The line of Pony
Premos has been the standard
plate camera for upwards of twenty
years, in which time many im-

proved and new models of Ponys
have been added.
This year we have decided upon

a great change. We have designed
three new models of plate cameras,
which cover the field completely,
catering to the requirements and
the purse of anyone.

Premo No. 8.

Instead of adding improvements
to existing models, we have dis-

continued the Pony Premo line

entirely, replacing them with ihese

three new models, in which are

incorporated every improvement,
every patented Premo feature and
all the knowledge of the needs of

the amateur, developed in the years

of experience in making Premos.
These cameras are made more
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compact than the ordinary plate

camera, they have black in place

of red bellows, and metal fittings

in many places where wood was
formerly used. They will certainly

appeal to anyone who wants a

plate camera, and such a customer
should always be impressed with

the desirability of using films in

these cameras in connection with

ground glass focusing. Every
customer for a Premo plate camera
should also be sold a film pack
adapter.

Premo No. 9.

The Premo No. S is designed for

those who want a convenient, de-

pendable plate camera at a moder-
ate price. It has rising and falling

front, metal standard, collapsible

finder, Planatograph lens and
Kodak Ball Bearing shutter, an
equipment that will sell it on sight

at the price.

PRICES.

4x5, I12.00
3X X 5>^. 14-00

5x7, 18.00

The Premo No. 9 will appeal to

those who want a plate camera of

broad scope. It has swing bed,

rising and falling front, reversible

back and sufficient bellows capacity

to accommodate the single com-
bination of the lens.

This is an exceptionally capable,

well finished camera in its particu-

lar field and should prove one of

the best, if not the very best selling

plate cameras ever offered.

4x5,

5x7,

$28.00
28.00

33-00

5x7 size now ready, the 3A and
4x5 sizes about May 15.

Premo No. 10.

T/ie Premo No. /<? is very similar

in scope and equipment to the old

Pony Premo No 7, than which a

more complete, broader scope
camera had never been made. It

is the camera to sell to those who
insist upon the best.

Made in 5 x 7 size only, - Price, $60.00

Ready for delivery now.

OTHER CHANGES.

Price Reductions. The Filmplate
Premo has proved so popular and
is selling in such quantities, that

we find it possible to reduce the

list on all sizes. It is therefore

listed in the 1913 catalogue as

follows

:

3X X 4J4:, - - - - $22.50
3A and 4x5,- - - - 25.C0

5x7, 30.00

The Premoette Jr. No. i with Planato-
graph lens is now listed at $7.00 instead

of #7.50, as formerly.

These prices make more attrac-

tive propositions of these cameras
than ever. Take advantage of

them.
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Advance in Price. The same
conditions which apply to leather

cases for Kodaks apply also to

Premo cases, so that it has become
necessary to advance the prices of

same somewhat.
Plate holders for Pocket Premo

C are now listed at $1.00, like all

other 3^ x4!4 holders. In order-

ing please specify that holders are

intended for Pocket C.

PREMO ADVERTISING.

Advance copy of the new Premo
catalogue has already been mailed
to you. The regular supply for dis-

tribution is being sent out as fast

as our shipping department can
handle them.
The Premo Summer Book will

be ready for distribution about
June first and the usual window
and store signs and other helps
will be supplied as the season
progresses.

And then still wider general
publicity than last year is to be
obtained by the use of more space
in more magazines, and this year
the Premo Division is going into

back cover publicity, having con-
tracted for several covers on mag-
azines of wide circulation.

The Premo advertising, indepen-
dent of the Kodak, is growing into

one of the big advertising accounts
of the country. The name Premo
is coming to be better known every
year. Aside from the Kodak,
there is not and never has been a

camera so heavily advertised.

And this all means more business
for those who take advantage of it.

Push Premos this year. Use
Premo newspaper cuts and street

car signs and other Premo helps,

as well as Kodak material.

Get all the possible JDusiness in

your town. Let 1913 be a record
breaker with you.

PICTURE DISPLAYS.
A man who travels about the

country a good bit recently re-

marked "I don't see why the dea-
lers in Kodak supplies don't put
more pictures in their display win-
dows. It was the picture of a lit-

tle youngster that first attracted

my attention to the possibilities of

the Kodak and I have spent a good
many dollars in Kodak supplies

since then".
Now this suggestion is worth

thinking about.

Everybody, men, women and
children, all love pictures. People
will stop to look at pictures when
many other attractive displays will

recei\'e but a passing glance.

For the Kodak dealer pictures

are peculiarly well adapted, as he
can in every case connect them
up with the goods he is selling.

Good local pictures will attract

the most attention, and it will pay
the dealer every time, to make a

feature of these in his window dis-

plays.

Where can you find a better
selling argument than, say, a con-
tact print from a Brownie negative
and a good enlargement from the

same negative made with the
Brownie Enlarging Camera, with a

card telling how simple the entire

process is,— "daylightalltheway."
Little home pictures of the Kid-

dies will attract the attention of

those with Kiddies in their own
homes, and create the desire for

the means of producing such pic-

tures for themseK-es.
Feature i^ictures in your window

displays and tell the passersby how-

simple it is to produce these the
Kodak way. Pictures will go a

long way in aiding your display
windows to pay their big percen-
tage of your rental.
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A PROFITABLE
HELPE.R.

The Advertising Post Card.

For several seasons we have
supplied dealers with advertising

post cards, and each season has

witnessed an increased demand.
These most attractive cards,

mailed out to a judiciously select-

ed list have always been result

producers. The 1913 post card

connects our national advertising

direct with your store, as the

dainty Kodak girls have interested

thousands in the pages of the

general magazines.
Here is the plan upon which

these cards will be supplied:

We will furnish these cards in

lots of one thousand or more,
printed as shown in the illustra-

tions, with the dealer's name and
address in same handwriting as

the text, and occupying same
space as " Richard Roe & Co".,
at $10.00 per thousand net. This
price does not apply on lots of less

than one thousand, but does apply
on fractional lots where the total

is for more than one thousand, as

for instance, 1250, 2700, etc. On
lots of less than one thousand,
there will be an extra charge of

one dollar. No order entered for

less than 400 cards ($5.00 net.)

As these cards cost us very much
more than we are getting for them,
we cannot furnish them in any
different form than that stipulated

above. We cannot furnish them
without the advertising at any
price nor with any changes in the

advertising (except insertion of

fac-simile handwriting of dealer's

name and address as explained
above) at the price quoted. No
changes of any description can be
made on the picture side, changes
on the address side, even where
an extra charge is made, are to be
subject to our approval—the point

being, that as this is a Kodak ad-

vertising card that will be in quite

general use, we must control it.

How many, please?

OVER 2000 INCREASE.
Keeping pace with our general

expansion, we have found it neces-

sary to add over two thousand em-
ployees to our rolls between Janu-
ary 1st, 1912, and January 1st,

1913, the figures being 8,095 and
10,127, respectively.
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ST ^ PLACE ^
1- STAMP >-

° HERE °

CORRESPONDENCE HERE NAME AND ADDRESS HERl

Advertising Post Card (see page 6.)

KODIOPTICON
LENSES.

We will supply separately, when
desired, Kodiopticon projecting

lenses, and Kodiopticon condens-

ing lenses in accordance with the

following list

:

The Price.

Kodiopticon Projecting
Lens, mounted. - - |6.oo

Kodiopticon Condensing
Lenses, per pair - - 3.00

Discount to the trade - 33/^*

SPIRIT LEVELS.
When desired we will supply

Spirit Levels with the following

Kodaks at an additional charge of

$2.00 each:

No. tA Folding Pocket Kodak,
R. R. Type.

No. 3 Folding Pocket Kodak.
No. 3A Folding Pocket Kodak.
No. 4 Folding Pocket Kodak.
No. 4A Folding Pocket Kodak.
Discount to the trade, 25%.

KODAK IN LONDON.
The history of Kodak the world

over is one of phenomenal growth
and continuous expansion.
At Rochester, in t^ngland, Can-

ada and Australia, building has
gone on without cessation in the
endeavor to meet ever increasing

demands.
In these pages, from month to

month, we have shown you various
phases of our building activities.

We have had the pleasure of show-
ing you the exterior of our Euro-
pean headquarters in Kingsway,
London, and in this issue, on
pages 8 and 9 we reproduce the
striking and dignified Reception
Hall in that structure. The lower
part of the Kingsway building is

faced with Norwegian granite,

and the entrance and reception
hall embellished with marble and
white metal work of special design.

On this floor, as throughout the
building, is installed e\ery con-
venience for the expeditious tran-

saction of business, and for the

comfort of our patrons.
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THE RECEPTION HALL IN OUR EUROPEAN Hi
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:JIJARTERS, KINGSWAY, LONDON. (See Page 7.)
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THREE NEW CAR
SIGNS.

Three more new car signs are now
ready for distribution, two Kodak
and one Premo, (see page 11).

These cards are timely, snappy
and in full color, and are bound to

be a big help in producing business.

Street car advertising is good
advertising, and unusually good
with the attractive matter we are

offering.

The cream of the season is be-

fore you; if you have never con-

sidered this form of publicity be-

fore, it will pay you to talk over

carefully with the representative

of your local traction lines.

Very few dealers who have used

car signs have discontinued, and
the majority are strong in their ex-

pression of the benefits of street

car publicity.

The terms upon which we sup-

ply street car signs are given in full

in the April Trade Circular.

FLEXO DEVELOPING
TRAYS.

A small accessory, but one which
sells largely and whose accumu-
lated sales mean something at the

end of the year. We have discon-

tinued our former paper trays in

favor of a new, specially finished

tray in dead black—a tough, un-

breakable tray which is sure to

prove very popular among those

desiring an inexpensive article.

This tray is called the "Flexo"
and is made in two sizes.

The Price.

Flexo Developing Tray, 4x6, - | .10
" 5x8, - .15

Discount to the Trade, 40 per cent.

In lots of 100, assorted, 50 per cent., ex-

cept from San Francisco Branch.

CARRYING CASE.S.
As announced in the April

Trade Circular the steadily ad-

vancing price of sole leather has

compelled us to advance the list

priceof solidleathercarrying cases,

the new list price on the regular

carrying cases being given in the

1913 Kodak catalogue.

In addition to the regular carry-

ing cases we will supply combina-
tion carrying cases in accordance
with the following list :

Special Combination Carrying Case
for No. 3 Special Kodak, Combi-
nation Back, 4 Holders and 3
rolls of Film, - - . - 15.00

Do., for No. 3A Special, - -5.50
Black Sole Leather Combination
Carrying Case for No. 3 Folding
Pocket Kodak, Combination
Back, 6 Double Plate Holders
and 6 rolls of Film, - - - 4.50

Do., for No. 3A Folding Pocket
Kodak, . . - . . 5.00

Do., for No. 4 Folding Pocket Ko-
dak, Adapter, 4 Plate Holders
and 6 rolls of Film, - - - 5.00

Do., for No. 4A Folding Kodak,
Adapter, 4 Double Plate Holders
Focusing Glass & 3 rolls of Film, 5.50

Black Sole Leather Case for No.
3A Folding Pocket Kodak and
Combination Back, - - - 2.50

Do., for No. 4 Folding Pocket Ko-
dak and Adapter, - - - 2.50

Do., for No. 4A Folding Kodak,
Ground Glass & 6 Plate Holders, 3.00

Do., for No. 4A Folding Kodak
Glass Plate Adapter, Ground
Glass & 6 Double Plate Holders, 400

Carrying cases for discontinued

models will list as follows :

No. 3 Cartridge, -
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You need no skill to

KODAK
and nothing tells the
story so well. Every-
thing for Kodakery
at our store.

Richard Roe & Co.
lOOl Tripod Ave.

Car Sign No. 452.

Tibe Witchery

ofKodakery
Let us show you how
easy and fascinating
photography can he

Richard Roe & Co.
1001 Tripod Ave.

Car Sign No. 451

Get out in the open
with a

PREMO
Iherc's one at our store just

waitinjy to ^o with you

John Doe & Co.
12.>4 IVemo -Street

Car Sign No. 453.
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AN OPPORTUNITY
FOR CO=OPERATION.
The 1913 Kodak Advertising

Contest is an important event to

every dealer in photographic sup-

plies. The Kodak Advertising
Contests have opened up a new and
highly profitable field to the pro-

fessional and have acted as a great

stimulant to the amateur in the

production of better results.

It goes without saying that the

more people that can be interested

in this contest the greater will be
our opportunity for securing the

best possible pictures for use in

our

—

your advertising.

The more pictures we can secure

to teach the public the pleasures

and the possibilities of picture

making the Kodak way, the great-

er will be our power to create new
business for you.

Full particulars of the 1913 Con-
test have been given to every pro-

fessional in the United States that

we could reach, and the magazines
devoted to amateur photography
have told the story in full. Outside
of these there are many thousands
of amateurs who do not read the

photographic publications, and it

is important that they should have
this knowledge. In this you can
co-operate; we have an attractixe-

ly printed circular giving the terms
of the contest in full, and these

mailed out to your amateur list.

and enclosed with packages will aid

vastly in increasing the interest.

How many 1913 Kodak Adver-
tising Contest circulars can you
use?

The

Vest Pocket

KODAK
is a miniature in size,

but a thoroughly

capable, durable,

practical and efficient

camera.

Takes pictures iH x 2>^

inches, and of such g-ood

definition that enlarge-

ments may be made to any
reasonable size. Loads in

daylight with Kodak film

cartridges for eight expos-
ures. Lustrous black metal
finish.

RICHARD ROE & CO.

Single col. 200 K.

NOW IS THE TIME TO ADVERTISE.
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THE. HOUSE OF
SERVICE,.

There is a cigar store in a certain

city that has more than the usual

trade. Here perhaps is the reason:

The phone rings. "This is Mr.
Thompson, send me up a box of

Zincora panetelas." "How do
you do Mr. Thompson, you like

them a trifle light I believe. Our
stock clerk tells me that those we
have in stock today are just a little

stronger than you like them. If

you can wait till tomorrow we will

have another shipment in, and
then I can suit your taste exact-
ly." "All right, Mr. Thompson,
before noon tomorrow. Good-
bye."
Or you visit the store in person

and ask for a certain patent pipe
you have heard of.

"Yes, we have some in stock,

but we don' t want to sell you one.

You see after a little while this air

chamber clogs up, and then you
are worse off than with the com-
mon variety, but here is one that

we know will suit you, take it and
try it out. If it don't work bring
it back and get your money."
The house of service! the house

of service— it \s service that counts
for a very great deal in the build-

ing of business today. You may
have the finest store, the best loca-

tion and an up to the minute stock
of goods, but if you and your
employees do not give more than
the perfunctory service necessary
to tell the price and wrap up the
goods—mechanical selling— you
are not giving the public what it

is entitled to and what it demands.
There are certain stores in which

I/on feel comfortable, at home in,

and there are others where one
visit has been ample. You pat-

ronize these stores because of what

—convenience? not always, serv-

ice?—every time. You have the

feeling that these stores have your
own particular interests at heart,

and that they are going to try and
solve your merchandising prob-
lems in their lines to your satis-

faction.

To attain this end the salesmen
must be more than courteous and
patient, more than diplomatic

—

they must kjio-cc t/ie goods. Dip-
lomacy and courtesy count for a

lot but unless coupled with a

thorough knowledge of the goods,
they fail to complete the link of

good salesmanship.

Nowhere is the old adage
"Knowledge is power" more fully

exemplified than in the retailing

of amateur photographic supplies.

If through a thorough knowledge
of the goods you have confidence
in demonstrating apparatus and
answering technical questions, that

feeling of confidence is at once
transmitted to your customer, and
any competitor will have a hard
time prying him away from you.

The house of service, the house
where every employee who waits

on customers is not only a sales-

man by instinct but is able to

quickly and intelligently answer
all questions is the house that

builds up the business worth while.

"Xo Madam, these negatives

are under-exposed, a tenth of a

second would have been about
right."

"Your prints are under-exposed
and over-developed. With the

correct exposure Regular Velox
should develop to the proper
strength in from fifteen to twenty
seconds."

The salesman who knows his

stock from blue-print post cards
to focal plane shutters, and who
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can help the beginner to better

results, and talk intelligently to

the advanced amateur on the more
complex problems is the man who
helps to build and sustain the

house of service.

BROWIL

MaKes all outdoors a

playground for little

folKs or big.

BROWNIE
CAMERAS

give all the fun of photog=

raphy without any of the

bother—are so simple a

child can use with good
results, capable enough
for the experienced ?ima=

teur.

BROWNIES, $1.00 to $12.00.

RICHARD ROE & CO.

Single Coluniti 122B. Uouhle Column 122A.

VELOX WATER COLOR
STAMP OUTFIT.

The sales of Velox Transparent
Water Color Stamps showed a

most gratifying increase last year.

More people are beginning to ap-

preciate the beautiful effects that

can be obtained by coloring their

favorite prints, and the use of the

Kodiopticon is going to make a

larger market for these stamps for

the coloring of lantern slides. So
we have put up the Velox Trans-
parent Water Color Stamp Out-
fit, comprising the book of

stamps, three special brushes and
a mixing palette, packed in a

neat cardboard case. Upon this

outfit we have put the attractive

price of .§.75, where the articles

bought separatelywould cost $1.00.

Discount to the trade, 40%.
An accessory that is going to be
in good demand. You can't

afford to be without it.

As a further aid in selling the

regular books of VeloxTransparent
Water Color Stamps, they will

hereafter be packed in a display

carton containing twelve books,

the cover of the carton when raised

displaying a hand colored Velox
print. Order now.

REDUCTIONS.
On and after this date the dis-

count on shutters when furnished

separately from cameras will be
33^3/^ instead of 25^ as heretofore.

The Mazda Lamp Carrier, in-

cluding cord and socket, listed

with the Kodiopticon equipments
at $4A)0, will hereafter be listed at

.S3. 00.

Discount to the trade, 25^.
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CHANGES IN
CHEMICAL LIST.

On and after date, and until

further notice, the following price;

will be in effect

:

Roylon.

I ounce,
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KODAK

Every summer shore, every wood, every

turn of the road invites vour

KODAK
Kodaks to fit the pocket and the purse.

We will gladly assist your selection.

RICHARD ROE & COMPANY.
35.A Double Column. lo^P. Single Column.
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AN UNQUALIFIED
SUCCE.SS.

Kodak Exhibition Closes High-

ly Successful Season-

in Montreal.

The first season of the Kodak
Exhibition was brought to a close

in Montreal, Canada, May seven-

teenth.

The season's itinerary coxered
thirty cities, from as far south as

Jacksonville, Florida, to as far

north as Montreal.

To say that the P^xhibition was
a success would be putting it mild-

ly, as it received the enthusiastic

support of the public and of Kodak
dealers in every city, and in almost
every city the halls, no matter how
large, proved inadequate to ac-

commodate those desiring to at-

tend the splendid lectures by Dr.

Stuchell.

Our experience with the Kodak
E.xhibition of five years ago was
naturally of great value; this add-
ed to the ample time we took in

planningand arranging the present
Exhibition enabled us to provide
a display of pictures heretofore

unequalled, and a working force

of highly trained and experienced
experts.

We afford herewith two illustra-

tions of the Kodak Exhibition as

installed in the Civic Auditorium,
Springfield, Mass.
The beholder is at once im-

pressed with the appearance of

permanence the exhibition affords.

This is due to a skillful arrange-
ment of the screens, and lighting
system on the unit plan; our
"set up" men being able to cope
successfully with almost any ir-

regularity in floor or wall space.

In this instance we were able to

carry the picture display onto the
stage, surrounding the motion
picture screen, thus affording a

highly pleasing and artistic ar-

rangement.
As an evidence of refinement in

detail note the curtains covering
the screen; these are the same in

color as used in the backgrounds
and other draperies.

These curtains serve to hide the
disturbing white expanse of the
screen, and remain in position un-
til just before each lecture when
they are drawn aside.

At the side of the stage will

be noticed the booths for the
demonstrations of tank develop-
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ment, and of \'elox, while immed-
iately in front of the stage appears
the apparatus display.

During the summer months the

Exhibit will be thoroughly over-

hauled, and placed in first-class

condition for its second season.

The itinerary for the coming
season is not as yet entirely com-
plete, but it will cover the middle

west, north and south west to the

Pacific.

We take this opportunity to

thank the Kodak dealers in the

cities visited by the Exhibition
for their cordial support, and to

bespeak the same kindly interest

from the dealers in the cities to be
visited the coming season.

General View Kodak Kxhibitioii See page 1.

UNIFORM TANKS.
In our booklet "Developing and

Printing for the Amateur" we de-

scribe the vertical tank system as

used in our Finishing Department,
i,nving the size of the tanks, and
the formulae for use with same.

In the Trade Circular for May,
1912, we describe a smaller tank,

having a capacity of twehe rolls

at a time.

For both these sizes wc ha\e the

proper formulae worked out, and
will be glad to supply working
plans and full instructions at a

nominal cost.

We quite freciuently receive let-

ters from dealers who have adopted
the vertical tank system, and who
have had tanks made in different

odd sizes, asking us to work out
the correct formula. We would
suggest that when dealers are

desirous of installing this vertical

tank system, they write us before

hand, affording us an approximate
idea of their needs, in which case

we will be more than pleased to

furnish them full information.

FILM IN CASE, LOTS.
Dealers in position to order the

more popular sizes of film in case

lots will find it to their advantage
so to do.

Film is now dated practically

twelv^e months ahead, and order-

ing in case lots will practically

eliminate the possibility of being

out of stock, and will also effect

a sa\ing in transportation charges

through ordering less frequently.

Films are packed bv the case as

follow:

No. 2 Brownie, - - 1272 Rolls

No. 3 Brownie, - - 504 "

No. lA F. P. K., - 672 "

No. 2 Bulls-Eye, - - 540 "

No. 3A F. P. K., - - 504 "



KODAK TRADE CIRCULAR.

KODAK EXHIBITION-Showing Stage Arrangement. (See page 1.)
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KODAK

We have all
~"'

the up to date Kodak goods in stock.

RICHARD ROE & CO.

1001 Tripod Ave.

All outdoors myltes^yov

E^n^inp^or Kodaken^
'PT at our Store

RlCH.\RDROf.&CO.

1001 Tripod .Ave.

Poster No. 3. Poster No. 4.

AN OPPORTUNITY.
We have on hand a limited sup-

ply of the two eight sheet 1912
posters.

These posters are most attrac-

tive, and were productive of e.\-

cellent results last season.

To refresh your memory we are

herewith reproducing them, but
the half tones naturally fail to

show their brilliancy and beauty.

The posters measure approxi-
mately seven feet in width and
nine and one half feet in height,

and are clone in eight colors.

These posters are very expen-
sive, and therefore the dealer who
takes advantage of this proposi-
tion will be able to do some very
high class and effective advertising
at an exceedingly low cost.

Now is the time of times for

out door advertising, and these

posters have pro\-ed their effici-

ency, so if you want to participate
in this offer let us know at once.

CONDITIONS.

It is obvious that no two dealers

in the same small city (or in the

same section of a large city) would
care to use the same poster. In

filling orders for posters, we shall

therefore give the preference to

the first dealer who applies from
each city, but will not furnish him
more than one kind of poster
until we are satisfied that the other
dealers in his town are not inter-

ested.* When there is only one
dealer in a city who uses the pos-

ters, he may have both of the de-

signs.

These posters are a standard
size. They will be properly im-

printed and shipped, charges pre-

paid, direct to your local bill post-

ing concern. They are tooexpen-
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sive to be used in any way, except
upon regularly maintained bill

boards and should be put up only
by those who understand the busi-

ness. In ordering be sure to tell

us how many "stands" you have
contracted for and for how long a

period the particular poster that

you order is to be run, that we
may send the proper amount of

"paper" to provide for reasonable
renewals. VVe particularly request

that you order only as many as you
require, as these posters are too

expensive to waste. Before order-

ing, you should call in your local

bill poster and talk over with him
the matter of locations, the num-
ber of "stands" required to cover
the particular city or section of a

city that you want to cover and
decide upon the length of time
that you want to maintain this

poster. When these details have
been arranged send instructions to

us.

REMEMBER—This is the in-

formation we must have:

The number of stands.

The length of time that this

poster is to be maintained.

The name of the bill poster.

The manner in which you want
your name and address to appear.

We reserve the right in case of

two orders received from two
dealers in the same city, to give

the preference to the one agreeing
to give the best representative

showing. If, for instance, there

are lOO good 8 sheet stands in a

certain city and one dealer offers

to maintain 2.S stands and another
dealer 10'), we would naturally

furnish the posters to the latter.

'•'In a very few large cities it is

possible that two or more dealers

in widely separated localities

might use the same poster to ad-

vantage. For instance, in New
York, one dealer might post Brook-
lyn Borough, another, the financi-

al district, and another Harlem,
and the Bronx. If, howe\er any
such questions come up, they will

be gone into carefully in detail

and a full understanding arrived

at.

Let the

KODAK
tell the Summer

story.

Kodaks to jit the purse and

the pocket.

RICHARD ROE & CO.

Sinnle < 'oluinii i'>2 B.

Double Column 162 A.
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KODAK PARK
REFRIGERATION

PLANT.
Kodak Park is an organization

of manufacturing units. And only

in a study of these separate units

may one hope to comprehend its

activity as a whole. The human
mind grasps by comparisons and
there is no industry of its kind
with which Kodak Park may be
compared. It is unique in the in-

dustrial world, an enterprise as

solitary as it is imposing.
Kodak Park rose wMth a demand

for photographic products, which
its own inventions had created.

Its amazing growth is simply an
industrial wonder—a tribute to

American resourcefulness and in-

genuity.

To say that Kodak Park is a

beautiful tract of 140 acres, with
l.S acres laid out in trees, shrubs,

flowers and lawns ; that its 75

modern fire-proof buildings con-

tain 50 acres of floor space and
house over 4,000 employees, is to

offer merely a birds- eye view of

its various activities. To particu-

larize any one—for instance, the

manufacture of moving picture

film—and say that the Kodak
Park plant has a daily capacity of

over 1,250,000 feet, or 500 miles of

"movie" film, brings us nearer to

something tangible, but still gives

no impression of the manufactur-
ing facilities necessary for such an

output.

But if we learn that for one pro-

cess alone—sensitizing, let us say
(for which the Park maintains its

own silver nitrating plant) 6 to 7

tons of silver bullion is purchased
every month—or 1-30 of the entire

product of the American mines,

—

the relative magnitude of the full

industry appears.

The Kcxlak Park Refrigeration
plant likewise suggests some of

the remoter facilities involved in

the manufacture of PZastman pro-

ducts. This refrigeration plant,

when the additional machines now
being installed are in operation,

will have a capacity equal to the

cooling of 4,000 tons of ice every
24 hours. This capacity is not
equalled by any single refrigera-

tion plant in the country—with
the possible exception of one of

the largest packing houses, or a

brewing concern or two.

In the April issue we showed a

picture of the three-story addition

to this refrigeration plant. This
month we are able to show, (pages
SandO) in very rough surroundings,
a new 600 ton ice machine, or

ammonia compresser, and a 400
ton machine now being installed in

this new building. These huge
machines when completed will

bring the present capacity of .3,000

tons per day, up to the total of

4,000 tons, already referred to.

"Why all this ice-making?" the

reader may ask.

Results have shown that refrig-

eration is the best and most
scientific method of dehumidifying
or drying air. And as the rooms
where the sensitized products are

dried must be free from moisture,

dehumidified air is used. This is

only another example of the scien-

tific care with which Eastman
products are made. The Eastman
standards call for the most modern
processes that capital can com-
mand, or the scientific genius of

the world suggest.

The big increase in the capacity

of this refrigeration plant shows
by what leaps and bounds the de-

mand for tlastman products grows.

PVom 3,000 tons capacity per day.
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to 4.000 tons, is a truly giant
stride. It will also give some con-
ception of the facilities for film

manufacture at the Eastman plant
— facilities unequalled anywhere
in the vvt)rld.

Mechanical refrigeration is now
so general that readers are no
doubt already familiar with the

process. Liquid ammonia passed
suddenly from high pressure to

low rapidly assumes a gaseous
form, and in doing so, by a well-

known law of nature, absorbs heat

from surrounding objects. The
surrounding objects, in this in-

stance, are coils, around which
brine circulates. This brine, re-

duced to a low temperature, is

piped to the drying rooms, where
it produces a cooling effect on the

surrounding air. This operation
is continuous, the circuit of coils

beginning and ending with the

compression machines, whose
function is thereby explained.
These machines, driven at enor-

mous power, draw off the ammo-
nia gas from the return coils, and
by compression force it into a

series of coils in the condensers.
Here, under the cooling action of

water, it resumes its liquid form.

From the condenser it is again
passed, in the liquid state, into

the evaporating tubes of the refrig-

erator, where, as already stated,

it again expands into gas or vapor,

owing to the diminished pressure

there.

Thirty thousand pounds of am-
monia will be needed to start the

new refrigerator machines on their

cooling way. Once started, how-
ever, the cycle of operation—
compression, condensation and
expansion—being continuous, the

original supply will last indefinite-

ly, barring leakage or accident.

To avoid danger to workmen in

case of a leak or breakage, which,
fortunately, is a \ery rare occur-
rence, two complete diver's out-

fits are kept constantly on hand.
Enclosed in one of these, the
worker may as safely enter the
fume-laden chamber as the diver

goes down into the sea. This is

just one more example of the ex-
treme precaution taken at Kodak
Park to guard employees from
accident.

Half the secret ofgood

pictures is the film.

See that yours is the

Eastman N-C Film

The word "'Kodak'''' on the spool

end identifies the genuine.

RICHARD ROE & CO.

O.lmnii .'-.III? I),.ul>l,- Colmmi r.DA
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FOUR THOUSAND TONS OF REFRIGERA
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PER DAY AT KODAK PARK. (See page 6)
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IN FULL SWING.
Coincident with the coming of

the height of the photographic
season, comes a wealth of material
which we have been busy prepar-
ing, especially for your use, during
the last few months.

BOOKLETS.
The Kodak Summer Booklet and

the Premo Summer Book, which
are really abbreviated catalogues
of these two lines, are now ready.

They both have handsome four-

color covers, are attractively
printed and tell their stories in a

nutshell. They are just the right

size to go into the ordinary com-
mercial envelope, and make the

best possible material to send out
on selected mailing lists.

In the same category is the
Book of the Brownies,

'

' devoted
exclusively to the Brownie line,

with a four-color cover of unusual
attractiveness.

These booklets are sure business
getters where properly used, but
remember that they are fiirnished

on order only . They will go very
fast this year, so you had best
decide at once how many of each
you can use to advantage, and
send in your order to-day.

SIGNS.
We are sending to every dealer,

without solicitation, a selection of

store and window signs. Doubt-
less you have received yours by
this time, and for our mutual ad-
vantage, see to it that these signs

are used constantly throughout
the summer.
Vou cannot give too much

thought to the proposition of win-
dow display, and the number of

signs which we are sending you
provide material for a great variety
of most attractixe windows.

All these helps form a connect-
ing link between your store and
the great \olume of our general
publicity.

That dealer who thinks, in using
such material, he is simply doing
a favor for the manufacturer, over-
looks the very crux of the propo-
sition. The aim of our advertising
is to send the people into the
dealer's store for our goods. The
dealer, therefore, must get his re-

turns before we can get ours.

Bear this point firmly in mind.
Help us to get all the people pos-
sible into J 'cz/r store.

STREET CAR SIGNS.

On page 11 we illustrate three
new street car signs. They are,

as usual, in full colors, and are de-
signed to match up with our gen-
eral publicity campaign.
For conditions under which car

signs are furnished, see page 6 of

the April Trade Circular.

CUT SHE.E.T.

The 1913 Cut Sheet is now being
mailed. It shows many new illus-

trations of the pleasures of photo-
graphy— illustrations which run in

your local paper, with suitable

copy, will mean more business for

you. These cuts are free to you.
Please order by number.

Street car and newspaper ad-

vertising, window display, and the

use of selected lists—these cover
the whole field of profitable adver-
tising for the dealer. Material

for all. the best that we know how
to produce, is freely yours for the

asking.

HAVE THE GOODS
IN STOCK.
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J^.

Car Sign No. 459.

^.^ Take a
KODAK
with you

It's easy to make
a selection from
our stock.

RICHARD ROE & CO.
1001 Tripod Avenue.

Photography's easy for

anyone with a

PREMO
Let us show you a Premo suit-

able for yourself or the children

John Doe & Co.
1234 Premo Street

Car Sign No. 460.

^Vhen interest grips,

you need your

KODAK
Everything f«r Kodakery at our

store and we do prompt developinjj

and printing.

RICHARD ROE & CO.
lOOl TRIPOD AVENUE.

Car Sign No. 461.
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AN AID TO SELLING
DISPLAYS.

We are very much interested in

seeing Kodak dealers make the
best possible use of their display

windows, Ideas for good window
displays do not come to every
dealer every day, but every day
some dealer does put a good dis-

play idea into effect.

We feel sure that every dealer
who has struck a happy idea will

be willing to pass it along for the

benefit of dealers in other parts of

the country, and to receive ideas

from them in return.

To aid in this dissemination of

ideas we will pay five dollars for a

print of any Kodak dealers win-
dow display that we feel has a

selling idea sufficiently strong to

warrant our reproducing it.

We do not wish you to consider
this as a contest, as we are willing

to leave this offer open for an
indefinite period, our sole idea
being to have the dealers mutually
assist each other in the production
of selling displays.

In various issues of the Trade
Circular we have had something
to say on the subject of window
displays. We feel that a siriiple

display is most effective; that a

window ha\'ing one single desire

creating suggestion is far more
effective than a sample of every-
thing your stock contains.

The prints of your window dis-

plays need not be mounted, but
will serve our purpose best if made
on glossy paper, and we cannot
use prints smaller than fi\e by
seven.

Mark your package for Eastman
Kodak Co., Rochester, N. Y.,

Window Display, Advertising
Department.

HAWK=EYE CARRYING
CASE,S.

As announced in the April
Trade Circular, the constantly
advancing price of sole leather
has compelled us to advance the
price of all solid leather carrying
cases. We append herewith the
list prices now in effect for Hawk-
Kye Carrying Cases :

The Prices.

Black Sole Leather Carrying Cases
with Shoulder Straps, for No. lA
Folding Hawk-Eye, - - - $1.50

Do., for No. 3 Folding Hawk-Eye,
Model g, - . - - - 1.75

Do., for No. 3 Folding Hawk-Eye,
Model 8, 1.75

Do., for No. 3A F'ld'g Hawk-Eye,
Models 3 and 4, - - - - 2.00

Do., for No. 4 Folding Hawk-Eye,
Model 3, 2.00

Do., for No. 4 Folding Hawk-Eye,
Model 4, 2. CO

Do., for No. 2 Weno Hawk-Eye, - 1.75

Do., for Nos. 4, 5 and 7 Weno
Hawk-l-^ye, ----- 2.00

Do., for Stereo Hawk-Eye, Models
5 and 6, 2.00

Discount to the Trade, 33'j per cent.

CHANGES IN
CHEMICAL LIST.

Until further notice the follow-

ing prices will prevail on Amidol
and Metol.

THE PRICE..
Amidol, per ounce, - - - 1-55

Do., per pound, - - - 7.00

Metol, per ounce. - - - .55

Do., per pound, - - - 7.00

Discount to the trade. - - 21%

STANDARD POST
CARD PLATES.

As a matter of convenience
Standard Post Card Plates, size

2^2 X 2^^ will hereafter be packed
100 dozen to the case.
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ELON
The best selling and best

advertised developing agent

on the market.

Accepted everywhere as

best for use with Hydro-

chinon.

Push ELON.
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FILM PACK DE.VELOP-
ING HANGE,R.

To all photo finishing depart-

ments employing the vertical tank
system, the Film Pack Developing
Hanger will prove indispensable.

Each hanger will accommodate
twelve Film Pack films; the film

being fastened to the clips as

shown in the illustration, and then
doubled o\er the suspension rod
of the tank, by means of a hinge
in the center.

After development the films in

the hanger are washed to free

them from surface developer, and
then suspend in the fixing and
final washing tanks.

To dry the hanger is simply
opened out, and suspended upon
hooks, each film being a sufficient

distance from the adjoining ones
to avoid contact.

THE PRICE..
Film Pack Developing Hanger |i-25
Discount to the trade - - 20'r

A BUSINESS BUILDER
Every Autotime Scale Sold
Helps to Future Business

There is no question but what
the Kodak Autotime Scale is a

big—a real help—in the produc-
tion of better negatives.

And better negatives mean more
enthusiasm every time—mean a

bigger consumption of supplies

—

more business for you.

One enthusiastic amateur in a

community can do a lot towards
bringing neic' business to you.
Keeping the amateur enthused
pays big interest on the invest-

ment, and to this end show him
the Autotime Scale, explain it

fully and sell him one if possible;

not so much for the profit on the

sale, tho it's ample, but because
it will help him to better results.

Explain to your salesmen the

advantage to your store in pushing
the Autotime Scale, and re-inform

them as to the premium plan for

selling the scale as announced in

the December, 1912, Trade
Circular.

A good many dealers are aware
of the advantage to ///^win pushing

the Autotime, and their sales have
been large—and not a dissatisfied

purchaser.

Push the Kodak Autotime Scale,

because it's a real help to more
business. New circulars on request.
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EASTMAN LOOSE
LEAF STUDIO
RE.GISTE.Fc

To those who prefer a studio

register in book form, we unhesi

tatingly recommend the new East-

man Loose Leaf Register. By
means of a simple yet positive

acting device, leaves may be ad-

ded to or removed from the re

gister at any time. Each register

is supplied with one hundred
leaves, and index.

The rulings provide for a full

record for both cash and credit

transactions, and a complete his-

tory of all orders.

The cover is of hea\y board,

covered with black pebbled cloth,

leather back and corners, with the

words "Studio Register" embossed
in gilt.

THE PRICE.

Eastman Loose Leaf S
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BROWNIE
So easy

if s play.

Nothing to puzzle young heads in the Brownie way
of making pictures—none of the bothersome details

that take away half the fun.

Boys and girls can enjoy a Brownie right from the

start. And they never outgrow its efficiency. Popular

with grown-ups, too.

$1.00 to $12.00

RICHARD ROE & COMPANY.

Single Column 165B. Double Column 165A.
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That Sherman Suit.

An Interview With Mr. Eastman.

Probably every dealer in Kodak
goods has seen, through the pub-
lic prints, the announcement that

action has been taken against us

by the Government, under the

Sherman Act. No doubt also, as

is too frequently the case, some of

the newspaper reports have been
somewhat misleading. We, there-

fore, give below, that the trade

may have full information on the

subject, an authoritative interview

with Mr. Eastman, which clearly

defines the important points at

issue and definitely outlines our

position :

"What we view as the main
points at issue between our Com-
pany and the Government, are far

from vital to the continued suc-

cess of the Company. They are

substantially three : Operating
our retail houses indepcfndently of

our name, making <)^i*erpiin sten-

cil goods, and our .c'iclifsiA'e sales

policy.

uid our c'^cliJsive sal

"There has never been any
concealment as to the ownership
of our various stock houses, and
the adding of our name to their

stationery and advertising matter
will in no way affect them or us.

"We have always fought the

system of making stencil goods
and have, as a rule, refused offers

to do it. It is a common custom
in every trade, but one which
works generally to the disadvan-
tage of the manufacturer. It

certainly will not hurt the sale of

the stencil goods referred to,

which we make, to put our name
upon them.
"As to our exclusive sales

policy, we differ from the position

taken by the Government. We
do not think it illegal or even un-

ethical, and we know it has work-
ed to the advantage of everyone
concerned, even to our competi-
tors. One of the main points ^f
this pol,icy (respecting dealer^ in
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our patented goods handling no
other similar goods) has been to

prevent the substitution of goods
that are the inferior of ours to un-

suspecting customers. However,
desiring to avoid a long and ex-

pensive litigation, the waste of

time of our most important men,
and the unsettling of normal busi-

ness conditions, we are willing to

meet the wishes of the Govern-
ment even on this point.

"Although we do not think the

recent decision of the Supreme
Court in the Bauer case respecting

the resale prices of patented goods
applies to our policy of selling

goods, we propose to alter our
terms of sale to the extent of ex-

tending discounts only to such
dealers as do not compete unfairly.

It is not thought that this Bauer
decision gives license to piratical

dealers to cut prices so as to drive

out their smaller competitors, thus

ruining them and injuring us by
unfair competition.

"While in the formal part of

the Petition filed by the Govern-
ment there is a prayer for disso-

lution, as is usual, I am inform-

ed in all such cases, it is believed

that full compliance with the main
specific demands for changes of

trade methods freely offered by
this Company will successfully

meet all criticism and satisfy the

trade at large and the Govern-
ment.

"Aside from the economic
principles which would be violated

by such dissolution, it can clearly

be shown that if the United States

is to keep its lead in the photo-
graphic art which it has maintained
for the last twenty years, and
meet competition in the markets
of the world, the coordination of

the manufacture of films, plates.

papers and cameras must be con-
tinued. None except those inti-

mately familiar with the art can
realize the interdependence of

these different articles as to

changes and improvements.
Qualities in plates influence results

on paper. Changes in film in-

fluence changes in cameras, and
so on ; and no concern that is un-
able to furnish products in all

of these lines, adapted one to the

other, can hope to compete with
the great foreign manufacturers
who are straining every effort in

similar directions. Color photog-
raphy, which has been developed
to a point where for the last six or

seven years it has been possible

for experts to obtain perfectly

satisfactory results, has proved a

commercial failure. Only a con-
cern which has on its staff experts
in all the various departments of

the art can hope to bring this

problem to a satisfactory solution

commercially. By that I mean
bring it within the reach of the

ordinary Kodaker, who is not
technically expert. The Eastman
Kodak Co. has spent already
hundreds of thousands of dollars

upon this problem, and it is partly

the prospect in this line which led

it to expend over $100,000 in en-

larging its research laboratory,

which now has on its staff some of

the best experts in the world. It

is only a concern that has a varied

output that could get the good
out of such a laboratory.

"The Government has been
engaged in the investigation of

our business ever since October,

1911, and has gone most exhaust-

ively into the history of the Com-
pany and its methods since the

inception of the business, and
while we do not agree with its
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views of our sales policy, we re-

alize that there is a chance for an
honest difference of opinion upon
any such question, and we are

bound to say that the Government
has been perfectly fair in the way
it has conducted the investiga-

tion."

KODAK SILVER
NITRATE PLANT
COMPLETED.

Largest of its Kind in the
World.

In our January issue, we showed
you a picture of the new building

—

or rather group of three buildings

—under construction, at Kodak
Park, for the manufacture of silver

nitrate, cotton storage and nitrat-

ing, and the storage of silver

bullion.

In this issue (pages 6 and 7) we
are able to show you this building

completed. As explained in the

former number, this building will

measure 200 x 149 feet, is six

st'ries in height in the main sec-

tion, and its construction through-
out is absolutely fire-proof.

We maintain our own silver

nitrating plant for two \ery good
reasons: There is no plant in the

country, large enough to produce
the quantity of silver nitrate we
require, and the uniform quality

we insist upon could not be main-
tained if we were dependent on
various other manufacturers for

our raw material.

The interdependence of one pro-

duct on another, in the manufac-
ture of photographic supplies,

makes it absolutely necessary that

all should be manufactured under
one roof and under one standard

of supervision. The slightest
change or variation in one would
naturally affect the entire output.
Only an industry equipped as the
Eastman plant is, can manufacture
photographic supplies on the scale

or in the uniform quality that sen-

sitized products demand. Control
of production is simply a precau-
tionary measure to secure control
of quality.

The quantity of silver nitrate

entering into Eastman products,
may be judged from the fact that
Kodak Park is probably the largest

buyer of silver bullion in the world.
The only possible exception would
be the U. S. Mint. Six to seven
tons per month

—

representing
1 30th of the product of the Amer-
ican mines—of pure, specially re-

fined silver bullion is received
every month at Kodak Park.

For precisely the same reasons,
viz., to secure both the quality and
quantity they need, Kodak Park
manufactures all its own acids for

nitrating purposes.

The new equipment provides 40
acid tanks of 7,500 gallons, each,
in addition to the 40 already in

use, and permits the installation

of 30 more when needed.

Acids are used not only in the

silver nitrating processes, but for

treating the cotton, from which
the film base is made. As the

capacity of Kodak Park in moving
picture film alone, is 1,250,000 feet

(or 250 miles per day) some con-
ception of the cotton and acid

needs of the Company may be
gained.

These extensive additions will

amply provide for the storage of

the acid, the sihcr bullion and
the cotton, used in the manufac-
ture of P'.astman products.
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AIDS TO PROMPT
SHIPMENT.

At this season of the year it is

"rush" all along the line, and, to

facilitate, as much as possible, the

prompt shipment of orders, we call

your attention to the following :

We close at twelve o'clock noon
on Saturday the year around, and
at five thirty P. M. on other work-
ing days, so for week end ship-

ments try and get your orders to

us by an early mail on Friday.

Speed Film.—Please bear in

mind that Speed Film is supplied
in cartridge form only in the fol-

lowing sizes : Xo. 0, lA, 3. 3A
and 4A.
Speed Film Packs only in sizes,

4 X 5, and4 X Dh3H x4i.

5 X 7.

Specially Printed Postals.—
When ordering post cards with
special imprinting, five or six days
should always be allowed for such
work.
When ordering with other goods

instructions regarding the balance
of the order should be gi\en as

otherwise we would, naturally,

hold the entire order.

Advertising M.atter. — Please
send in orders for advertising mat-
ter on separate sheets, so they can
be referred immediately to the

Ad\-ertising Department for atten-

tion.

P.\PER Orders. — Orders for

paper should be made out exactly
as paper is listed.

Orders for Artura, unless ex-
plicit, are often dif^cult to in-

terpret, and we would suggest
copying grade, contrast, etc.,

direct from catalogue or price list.

Six-Three Kod.\ks. New Style
Premos.—Just at present we are

swamped with orders for these
goods, and cannot fill them all

promptly, but are filling them as

rapidly as possible. If more than
one person in your establishment
orders goods, please call their at-

tention to the foregoing.

We make it a point to

carry only goods of known

quality and established

reputation.

KODAK
is the best known and the

best name in pliotographic

supplies.

We have Kodak goods of

all kinds constantly on

hand. Developing and

printing done bj- experts.

RicH.\RD Roe & Co.

Sinjcle column cut No. 250 B.

Double column cut No. 250 A.

Vacationists Returning.

PUSH VELOX
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THOSE, NEW PREMO
MODE,LS.

To bring out a complete new
line of cameras within a year is

quite an undertaking. Yet this

was the program of the Rochester
Optical Division for this year, and
in addition to putting out a com-
plete new line of plate cameras,
their plan embraced also three

new models of Premoette Juniors

and the Six-Three Premos.

The work was laid out and
systematized and started w^ith

every prospect of bringing out the

new models, coincident with the

appearance of the 191o Premo
catalogue.

And then came the avalanche.

Beginning with the first of the

year, an unprecedented number of

orders for F"ilm Premos, Pocket
C's, P^ilmplates, the whole regular

Premo line, commenced to pour
in. As the season advanced the

stream swelled greater, and to

meet the flood it was necessary
to slack up somewhat on the new
models, and as a result some of

them were necessarily delayed,
although facilities were increased
as much and as quickly as possible,

consistent with the turning out of

goods up to the Premo standard.

The Premo factory is working as

it never worked before, and we
are very pleased to announce that

all the new goods are now coming
from the factory, and orders are

being filled in the order of their

receipt.

The Premoette Junior Xo. I

A

has duplicated the success of the

No. 1. It is indeed a splendid
camera, and those dealers who
now have these cameras on back
orders will receive them in a very
few days.

31^4 X SVz and 4x5 No. 9's are

being shipped every day, as are

the Premoette Jr. No. lA Specials.

The first lot of Premoette Jr.

No. 1 Specials is coming through
as this circular goes out, and by
the middle of this month, we ex-
pect to be fully caught up, and to

have a stock to fill all your future

orders promptly.
We ask your indulgence for any

delays which may have inconven-
ienced you, but assure you that

they have been unavoidable, and
that we have used our best efforts

to cut down the delay as much
as possible.

THE. PURR OF THE,
ADVERTISING SIX.

Did you ever attune your ear to

the quiet purr of a six cylinder
motor—working evenly, quietly,

rapidly, but with cadenced con-
tinuity ? That's efficiency.

Did you ever notice the motor
that was skipping ? Bang!
bang— bang— flut— bang— pfish

bang! Inefficiency. Lots of

noise but precious little pull.

It's the same with advertising.

F^fficiency comes from the steady
pull that has no skips. An im-
pulse at every cadenced interxal.

At times, more gas for the engine
(full magazine pages to give more
speed), perhaps, now and then,

the muffler is cut out (back covers
in colors) to get over a grade

—

but high speed or low speed—nev-
er a skip. A continuous all-the-

time pull— that's advertisitiii;—
that's efficiency.

Kodak advertising knows no
stop. It's the continuous every-
month in-the-year kind. The
kind that gives efficiency—brings
results to the dealer.



KODAK TRADE CIRCULAR.

glijWM^

The New Silver Nitrating and Stor
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BLACK SHOES AND
TAN SHOES.

The shoe store that you patronize

offers its customers the choice of

either black shoes or tan shoes.

Both kinds are displayed in the

windows, both kinds are adver-

tised, and when a customer goes
into the store, the same pains are

taken, the same salesmanship
brought to bear, in selling the one
as in selling the other.

(Jf course, the bulk of any shoe
store's business is in black shoes,

but the aggregate of tan shoe
sales, in a year, runs into big

money. A shoe dealer would be
short-sighted indeed, who carried

no tan shoes or who did not, in

his window displays and adver-

tising, let the public know that he
could take care of its requirements
in either line.

Now then. In your photo-

graphic department a similar con-
dition obtains. In the Kodak and
Brownie line, you have the roll

film system of photography, which
the majority of amateur photogra-
phers do and always will prefer.

But there are many—and in the

aggregate of a year's business,

they amount to a multitude—who
will choose the Premo Film Pack
or the dry plate system.

Most Kodak dealers have come
to appreciate this fact and are

carrying representative lines of

Premos and pushing Premos along
with Kodaks. Those who are not
doing this are as surely losing
business as would the shoe mer-
chant who, when a customer came
in and asked for tan shoes, curtly
informed him that he didn't carry
them.

The truth is that the interest in

amateur photography, fostered by

an ever increasing volume of ad-
vertising, is growing every year.
And as the interest grows, the
demand, not only for Kodaks, but
proportionately for Premos, also

grows, so that in the last few years
the Premo and Premo Film Pack
sales have practically doubled.
Make the most of your oppor-

tunities. In the Eastman goods
you have the best known, the
widest advertised, the finest qual-
ity goods for the three great
mediums of amateur photography
— roll film, film pack and dry
plate. Push them all vigorously.

Get all the possible business out
of your public.

MORE NEW CAR
SIGNS.

On the opposite page we illus-

trate three new signs which, as

usual, will be furnished to dealers

who use the cars and who will or-

der under conditions set forth on
page 6 of the April .Trade Circu-
lar. The black and white illus-

trations cannot do these full

justice for, as usual, they are in

colors and will hold their own
in any company of signs with
which they may be displayed.

Vest Pocket Kodaks,

Premoette Juniors.

Have made the very small

camera immensely popular.

DISPLAY THEM
CONSTANTLY.
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Car Sign No. 472.

Scout with a

KODAK
Kodaks for any and all

purposes and prompt de-
veloping and printing.

Richard Roe & Co.
1001 TRIPOD AVE.

Kodak and let

the children

KODAK
Kodaks and supplies

for little folks or big

r at our store.

j!, Richard Roe & Co.
1001 TRIPOD AVENUE.

Car Sign-No. 473.

You can get good pictures just

as soon as you get

A PREMO
We have them from $1.50 up

Prompt Developing and
Printing a Specialty

John Doe & Co.
1234 Prcmo Street

Car Sign No. 474.
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CAME.RA SUPPLIES.

How THE Manager of a Photo-

graph Supply Store Co-operated

WITH THE Local Newspaper

IX Promoting Amateur

Photography.

"In my line," said a prominent
dealer, "the possibilities for legi-

timate newspaper pubilicity are

overlooked. And I believe this is

true with nearly all merchants who
are trying out every idea that may
bring business. We don't see the

'news' in our day's work, that a

newspaper man would be glad to

have. What would help him
would help us.

"For example, let me give you
a little experience of my own.
One day about three years ago
one of the reporters of a local

paper came in here and asked if

we had some good fishing pictures.

I had a few, and I knew a number
of amateurs among my patrons
who had shown me snapshots taken
during their vacations. I got all

of them together, and they were
the beginning of a feature known
as 'What the Other Fellow is Do-
ing.

'

"Nearly ever Sunday that sum-
mer, and in fact, for the last three

seasons, this same reporter has
been developing this department
and now it is one of the leading
features of the Sunday edition. In

each issue there are four or five

pictures by one person who has
just returned from his vacation,

and a little story that plays up the

scenery and the holiday attrac-

tions of his camping spot. The
pictures are the best evidence of

the fun there is in taking a camera
along on the summer trip.

"Of course, this general publi-

city helps the other dealers in this

line, too. Then it is simply up to

me to have a better stock, and
give more satisfactory service than
the other man if I want to get a

big share of the greater volume of

business that has been developed.

"To make this newspaper 'feat-

ure' idea serve me directly, I sup-
ply the reporter with the names of

those whose pictures I have deve-
loped. I find it really pleases my
customers to have a reporter go
to them with the information that

I said they had taken some unusu-
sually good snapshots.

' 'This one experience has taught
me that the 'news' interest of my
store has definite value in dollars

and cents, and I belie\e nearly

every merchant o\erlooks just such
possibilities as these for publi-

city." —System.

THE ONLY WAY.
A pertinent suggestion from

Life on the unusual possibilities for

the tourist who follows the advice

—

"Take a Kodak with you."

YOr l;r. NOT HOLD-

ING YOUR KODAK

•• Yi:s—BUT it's the
O.NLY WAY I CAN- GET

THi; TOWtR STRAIGHT."

iritrht :!il:i I-ifc Publishing Co.
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NO. 3 F. P. K
FILM,

SPEIED

The demand for the various

sizes of Speed Fihn which we have

put out up to date is evidence

of the desirability of such film to

those who have Graflex or other

high speed shutter cameras.

To meet the needs of those who
have such cameras taking No. 3

F. P. K. spools, we are now pre-

pared to furnish No. 3 F. P. K.

Speed Film in both six and twelve

exposure rolls. Prices and dis-

counts the same as for regular No.
3 F. P. K. film.

FILM PACK
DE.VELOPE.R HANGER

CLIP.

In using the film pack developer
hanger, the spring of the clip may,
in time become weakened or a

clip may be accidentally damaged
otherwise. Such damage will not

ruin the whole hanger, for with an
ordinary pair of pliers any clip

may easily be taken off and a new
one substituted at any time.

Hangers and clips are furnished

from Rochester only.

Price for Extra Clips

Per Dozen, - - - | 50

Discount to the trade, - 20'r

mmm\i

Make the children's

summer holidays real

holidays for them,

Picture-taking gives them
entertainment and a new
interest in the out-of-

doors, which they can

never exhaust. The
Brownie makes it all as

simple as A B C.

BROWNIES $1 to $12

Richard Roe & Co.

Single column cut No. 14S B.

Double column cut No. 148 A.

Display the New Kodak Signs.

They're Business Builders.
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It's the little, intimate, everyday home scenes, that

make up the home story we would like to keep.

The Kodak will keep just that picture story

for you. The taking will be fun in itself.

RICHARD ROE cS: CO.

Double column cut No. 119 A. Single column cut No. 11
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ANNOUNCEMELNT!
KODAKERY A Magazine for Amateur

Photographers. A Help for You at

Our Expense

It was the shortest sighted man
on earth who said to us: "You
must make a lot of money on the

films that are wasted by the ama-
teur."

We don't- We lose money on
every one of them. So do you.

There's nothing that will kill off

the crop of future amateurs like

photographic failures. There's
nothing that will help make new
business like enthusiastic Ko-
dakers. A bunch of good pictures

shown to friends is the best pos-

sible advertising for photography.
Simpler cameras and daylight

developing and uniform film and
daylight papers ha\e all helped
wonderfully to bring up the

average quality of amateur work.
Our manuals, our Kodak Corre-
spondence School, our Educational

Department, for professional fin-

ishers of amateur work, our Kodak
Exhibition, and our demonstra-
tions and our cheerful willingness

to answer in full all letters regard-

ing the photographic troubles of

our customers, have all helped to

bring up the average of amateur
work.
Now we are going a step farther.

The amateur's first year is his

most trying one. He needs not

merely help in the rudiments

—

his manual will give him that

—

but he needs also something to

keep alive his enthusiasm, needs
to be told of the many ways in

which he can use his Kodak to add
to his pleasure—needs to learn

about portrait attachments and
color screens, and tripods, and
Velo.x water colors, and enlarge-
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ing, and lantern slides, and
albums and the thousand and one
things that will add to his enthus-

iasm.

To help, along these lines, we
are going to send him for one year,

without charge, a little magazine

—

title, "Kodakery." After the

first twelve months, he will have

to pay fifty cents a year, unless in

the meantime he buys another

camera : Kodak, Premo, Brownie
or Graflex.

The distribution plan has been
worked out, but it will take some
months to get it into full opera-

tion. In the manual which ac-

companies each camera will be a

subscription blank which, when
properly filled out and sent to us.

will entitle the purchaser of such

camera to Kodakery for one year

without charge. ^Meanwhile we
shall distribute a few thousand
copies each month to prospects

whose names we have on our lists

as a result of our general adver-

tising.

KODAKKRV will be mailed

regularly without charge to Kodak
dealers and to purchasers of our

amateur cameras who fill and send

to us the subscription blank. To
all others it will be fifty cents a

year, and as that price will barely

cover the cost of publication and
mailing, there is no discount offer-

ed to the trade.

KODAKERY will consistently

keep the dealer in the foreground

and will encourage, as we have

always encouraged, direct dealing

with the retailer. It will be bright,

breezy and elemental. There will

be technical articles—written,

however, in such a way that the

beginner can understand them.

There will be many illustrations,

will be news of the new goods and
new processes in photography.

The first issue will be dated
September, and a copy will be
mailed you during the present
month
We believe that KODAKERY

has before it a great future in sus-

taining the interest in Kodakery.

>//«
\>/^:\

Three's no crowd

when the third's a

KODAK
The most interesting of all pic-

tures are those which you make
yourself, of the persons and things

in which you are personally inter-

ested.

And you need no skill to Kodak.

Let us show you how easy it is and

help you to a selection from our

complete stock.

Kodaks, S6.00 to S63.0n.

Brownies, Sl.nO to S12 00.

RICHARD ROE & CO.

Single Column Cut No. i.^iB.

Double Column Cut Xo. I3i.\.
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A NEW EMULSION
FOR X=RAY WORK.
X-Ray work, one of the most

important discoveries of modern
medical practice, has come into

universal use throughout the coun-
try. Practically every hospital

has its X-Ray apparatus, and any
number of private physicians have
installed X-Ray machines of their

own. They are specialists in

radiology, and have patients sent

to them by other physicians, just

for X-Ray investigation.

So important and extensive has

the work become, that our emul-
sion experts at Kodak Park have
been studying and experimenting
for some time, with the view of

perfecting an ideal emulsion for

the radiologist.

As a result, we are now coating
the Seed X-Ray plate with a new
emulsion, which perfectly meets
the requirements for this class of

work. The emulsion is extremely
sensitive to the X Ray, producing
radiographs with the shortest ex-
posure that could be desired. It

assures perfect definition and a

remarkable gradation between the
bone and surrounding soft tissues.

It is so free from the difficulties

encountered with other X-Ray
emulsions, that it is only a question
of thorough trial on the part of

any careful radiologist, to lead to

its permanent adoption.

Furthermore, we are coating this

same emulsion upon a film base,

and this is the new t^astman X-Ray
Film. X Ray P"ilm is manifestly
sure of a tremendous success.

Coated with the new emulsion, it

produces negatives of the highest
quality. It is unbreakable, can
be sent through the mails without
special packing, and is easily

stored and filed in the Eastman
Safety P2n\elopes. These are made
of non-infiammable paper, and
with each dozen films is furnished,

without extra charge, three of

these storage envelopes, each one
accommodating four films.

Then, the film base permits the

exposure of several films together,

of one subject at one exposure.
Thus the specialist can keep a film

for his own files and send dupli-

cates to the physician or patient

for whom the work was done. This
cannot be satisfactorily done with
plates, and does away with print-

ing for duplicates, a process which
has never been satisfactory.

Finally. Eastman X-Ray P'ilm

will produce radiographs in less

time and with better definition

and less diffusion in the intensify-

ing screens, because the film does
not retard the X-Ray.

There" s big money for the dealer
in your locality, who can control

this X-Ray business. Be the first

in your town to go after it.

(io to the hospitals, look up any
and all the X-Ray workers. In-

terest them in these new products.

You'll find that after they have
tried these goods, you will ha\-e

started a good, permanent, new
line of business.

PRICES
These prices include two sets of

exposure envelopes in each case,

and with each dozen films, three

Eastman Safety PLnvelopes.

Seed XRay Plates Eastman X-Kay Film

I'KK i)()Z. I'KR no/.

5x7 $1.10 $1.40
6y^xsy^
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Eastman Portrait Film
A Revolutionary Contribution to Professional

Photography.
which makes a specialty of high
grade home portraiture, and which
operates in various cities, has
adopted portrait film exclusively,

because of the quality negatives
they get and the ease of trans-

porting and shipping.

Eastman Portrait Film has just

been exhibited at the recent Na-
tional Photographic Convention at

Kansas City, where its enthusiastic

reception exceeded even our ex-
pectations.

A moment's consideration of

the advantages of i^astman Por-

trait Film will disclose the tre-

mendous possibilities of big busi-

ness for those dealers who push it.

Quality and Speed.

PLastman Portrait P^ilm will pro-

duce studio or home portrait

negatives of surpassingly fine qual-

ity and most unusual gradation.

One man of long experience in

studio work, said: "The portrait

film negati\'es are the finest nega-
tives I cvc: saw." The emulsion
is of extremely fine grain, making
the negatives particularly fine for

enlarging. It is fast enough for

the most -exacting, having about
the same speed as the Seed 30
plate.

Unbreahable.

The film of course is unbreakable
—an advantage that will appeal

strongly to every photographer.

In filing away or continual hand-
ling, the danger of breakage,

through accidental dropping or

otherwise, is entirely obviated.

The introduction of Eastman
Portrait Film marks one of those

great advances in convenience for

the professional photographer,
comparable in importance and far-

reaching effect, with the intro-

duction of dry plates and de\-elop-

ing-out paper.

When the dry plate superceded
the old wet plate process, and
when developing-out paper came
into such general use, their success

was due to the fact that each
offered a quicker, easier, simpler
way of getting the same or even
better results than did the older

mediums.
For the same reasons. Eastman

Portrait Film is sure of like success.

Our film and emulsion experts
have been working for many
years upon the proposition of a

film for studio and professional

home portrait work. An idea so

big in possibilities as this, meant
to us the expenditure of unlimited
time and care to bring it to abso-

lute perfection. So when our
experts announced that the prob-

lem was solved and gave us the

finished article, before placing it

on sale, we subjected it for months
to the most acid tests. We tried it

out, with excellent results, under
every possible condition of pro-

fessional photography.
But not content with testing it

ourselves, we sent it to some of

the largest professional studios in

the country, and in each case it

has been used with the greatest

success and enthusiasm. One firm
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They can be sent through the mails

without special packing, with the
assurance that they will arrive in-

tact. Home portrait workers who
travel from town to town, will

especially appreciate this advan-
tage.

Light Weight.

The films are light in weight and
require very little room for stor-

age. Their light weight will prove
a boon to home portrait workers
and others who do work outside

the studio, as they will materially

lighten the burden which such
photographers must carry.

P'or purposes of storage, with
each dozen films are furnished three

fire-proof safety envelopes, each
accommodating four films. This
makes the filing away of negatives
a very simple, safe proposition
indeed.

Non=haIaLtion.

Eastman Portrait Films are prac-

tically non-halation. They are so

thin and are so free from glare,

that there is no chance for suffi-

cient light reflection to cause the

halation effect. Home portrait

workers have made pictures on
these films, directly against the

light of windows, without any dis-

cernible halation.

Manipulation.

Eastman Portrait P'ilms lie per-

fectly flat in the holders. They
load in the same way as plates, and
a V-notch in the top of each film

prevents any confusion as to which
is the emulsion side. When the

film lies so that this notch is at the

upper right hand corner, the film

is always face up. It is coated on
the back with gelatine, which
makes it non-curling.

In cleve!oi)ment, several films

may be developed in the same
tray at the same time without
danger of scratching or breakage,
and in this way a batch of portrait

film negatives may be easily devel-
oped in much shorter time than
could a corresponding batch of

plate negatives.

R.etouching

Eastman Portrait Film offers an
excellent surface for retouching,
and as it is coated on each side,

the retoucher can work on both
sides, when required,—an obvious
advantage.

Prices
(Including i Eastman Safety Envelopes

for storing.

)

5x7. - - li.io
6>^ X 8'^, - - - 1.65

8 X 10, - - - 2.40
II X 14, - - - 6.00

Discount to the trade, 35 % and 5 %

Holders.

For the use of portrait film, we
furnish the Eastman Portrait P'ilm

Holder in two styles—No. 1 to fit

Century Cameras and Century
Studio reversible backs. No. 2 to

fit Universal. Empire State and
Premo View Cameras.

5x7,
6;^ X 8^2. -
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ABIT OF KODAK PARK
THE, HOME BEAUTI=
FULOF THE, KO=
DAK PLANT

From time to time, we have
taken our readers o\-er various

units of the great Kodak plant.

We have shown you, in picture

and story, facilities for the manu-
facture of photographic materials

that are unmatched anywhere in

the world.

In this issue of the Trade Cir-

cular, we vary these practical as-

pects and show you some of the

beauty spots of Kodak Park.

( Pages 8 and 9).

The ordinary business code, as

written in its environment, is a

harsh code. The habitual severity

of business thoroughfares, the

frowning aspect of manufacturing
industries, are conventions of

business life, which one and all

accept without question.

They no doubt conform to some
vague idea of surroundings that

shall be appropriate to the severely

utilitarian aims of business; they
prescribe a frame of mind for its

approach, and frown on any intru-

sion of sentiment in its practical

domain.

All of us recognize the influence of

environment in our homesurround-
ings. But in the working world
in which most of the daily life is

spent, these considerations are as

a rule wholly disregarded. Busi-

ness surroundings are, at times,

even destitute of sunlight and air.

The home of the Kodak plant

openly defies all these harsh con-

ventions. It has proved them
neither sound logic nor good com-
mon sense.

Almost one's first impression on
entering the Park is of this new
attitude toward business. A new
psychology, and more human life,

come to challenge the old and less

human. Reasoning it out, you
discover its singular appropriate-
ness in an industry, based as the
Kodak industry is, on an interest

in beauty. The simple truth is

that Kodak Park is consistently

practising at home the lo\'e of

beauty it seeks to cultivate abroad.

And there is nothing sentimen-
tal in this attitude. Kodak Park
philosophy goes much deeper than
mere sentiment. These ivied walls,

these windows that look out on
trees, flowers and lawn,—or open
to the clean, sweet, undefiled air

of the Park, are a practical appli-

cation, on broad lines, of the new
economy, that a whole man is

more efficient than a half a man.
That health, happiness and com-
fort are as indespensable to human
efficiency as tools; that without
the loyalty and personal interest of

the worker, only the husk of ser-

\"ice is rendered.

This is the broad economic basis

on which the Kodak industry has

been reared. This broad spirit has

its reward in the devotion of Kodak
employees.

The home of the Rochester in-

dustry is a tract of 140 acres, situ-

ated on the outskirts of the city.

Fifteen of these acres, laid out in

trees, shrubs and lawn, form the

Park proper. A further six acres

are set aside for an athletic field.

The remainder furnishes ground
room for the seventy-five modern,
fire-proof buildings, already erect-

ed and provides for additions and
extensions, from which this indus-

try has no surcease.

The grounds of the Park are



KODAK TRADE CIRCULAR.

always at the disposal of Kodak
employees. For the more athle-

tically inclined—the lovers of out-

door sports,—the real rendezvous
is the big Athletic Field, where
baseball, tennis, soccer and other

games provide strenuous and
healthful relaxation.

Kodak Park is in every way a

fit home for those manufacturing
ideals, which have made Kodak
products standard the world over.

WARNING
In Developing Film Packs.

A dealer wrote us a few days
ago, to the effect that his finishing

department was having trouble

with the Film Pack, in cases where
partly exposed packs were sent in.

After removing the exposed
films, said he, the remainder of

the pack was, of course, returned
to the customer, but when it came
back again for development of the

remainder of the films, they were
found to be more or less fogged.

If your finishing department is

having trouble of this kind, it is

because it has overlooked an im-
portant caution, which is a part of

the instructions witheach film pack.

In removing one or more films

for development, before all are

exposed, do not remove the part

of the "Safety Cover" which has
been drawn around to the back, as

this securely covers the film which
has been drawn around and pro-

tects it from light which might
creep through the back flap. In

case the safety cover should be
removed with the exposed film,

before returning the pack to cam
era or adapter, be sure and slide

the safety cover back up into the

back of the pack.

Just a trifle larger than the

picture it makes

Premoette Jr.
So small that you'd hardly think it

could make 2i x 3^ pictures. Made of
aluminum, fitted with Kodak Ball Bear-
ing shutter and tested lens, it is a marvel
of compactness and dependability.

The finest little camera
for $5.00 you ever saw
We want to show it to you. Step into

the store and get a Premo catalogue. No
obligation, but if you like picture.s we
would like to show you how ea.sily you
can make them yourself with a Premo.

JOHN DOE & CO.
1234 Premo Street

Cut Xo. :iUD

PUSH VELOX
and TESTED
CHEMICALS

for returning

vacationists.
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i some of the

ots at

PARK
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IT'S WOP.TH DOING
WE,LL.

.Make Your Newspaper Adver-
tising as Effective as Possible.

Get What You Pay For.

Every day there comes to us,

from a press clipping bureau, a

huge package of photographic ad-

vertisements, clipped from news-

papers from all over the country.

They show what Kodak dealers

are doing to get the multitude

which our general advertising has

interested, into their particular

stores.

In looking these advertise-

ments over, day after day. we
have made a number of interesting

discoveries.

Many of the dealers are regular

advertisers, that is, in towns where
there are daily papers, their ad-

vertisement appears once or twice,

sometimes three times, every
week. In towns where there are

only weekly papers, their adver-

tising appears in every issue.

And this is the kind of ad\-ertising

that pays best.

It is the steady, persistent use

of advertising that counts, and not

the sporadic, occasional use of

space. Advertising is not a hun-
dred yard dash, it is a Marathon.

If it's worth doing at all, it's

worth doing well. See to it then,

that your advertising is the per-

sistent, regular, everlastingly-at-it

kind. It will pay you in the end.

Much of the dealer advertising

that comes to us is attractive in

layout and forcible in copy, and
shows great care in preparation.

Some of it is based upon the sug-

gested ads. which appear monthly
in the Trade Circular, some is

originated by the dealers them-
selves.

But there is some which is al-

most repellent in appearance,
weak in its story, and looking as

though it had been thrown to-

gether, hit or miss, by theprinter's

devil.

While we do not claim to know
it all in advertising, and appre-
ciate the fact that the local dealer
knows his own public better than
we do, yet our experience has

been so long and varied that we do
not believe it will be presumptuous
in us to offer a few suggestions on
this important subject.

L.wouTS. The layout of an ad-
vertisement means its form or

general appearance, and of course
each advertisement should be
planned, so far as possible, to at-

tract attention, but be sure that

the attention attracted is favorable

attention.

Highly ornamental rules, coarse-

ly humorous illustrations, freaky
type faces, and the like, should
be avoided, for while they might
attract a moment's attention be-
cause of their unusualness, they
jar upon the sensibilities, and the

impression created is unfavorable.

Use plain rules, good readable

type, and illustrations that possess

human interest. Take, for in-

stance, the sketchy illustrations

shown in our Cut Sheet. PLach

one of these has a clean, whole-
some, human appeal in it.

suggesting to the reader a situa-

tion which he himself might very
easily be in.

The use of camera cuts for illus-

tration is excellent, as they get

right down to the brass tacks of

what you have to offer, and, in

themselves, quickly catch the eye.

In connection with the use of

camera cuts, be careful that the

cuts which you send to the papers



KODAK TRADE CIRCULAR.

are used for your advertisements
and yours alone. We find in some
cases that newspapers have used
Kodak cuts supplied to our dealers

to illustrate advertisements run by
dealers handling inferior goods.

A paper has absolutely no right

to use a cut furnished by you, to

illustrate advertisements run by
your competitors, and it's to your
advantage to see that nothing of

this kind occurs in your town.

Copy. The copy or story that

the advertisement tells, should be
brief and directly to the point.

Avoid too free use of italics or

underscored phrases, and do not
crowd too much matter into a

limited space. It is well to use,

where occasion permits, one of the

common phrases used in our gen-
eral advertising, such as "Take a

Kodak with you," "E\'ery good
time is a good time to Kodak,"
''Get out in the open with a

Premo, " and others. The use of

such phrases connects up your
local advertising directly with our
general advertising.

Change copy often. People
don't care to read the same story
over and over again. Alternate
Kodak, Brownie and Premo adver-
tising Give your layout and copy
the aspect of newness.

Be sure that all the statements
made in the advertisement are

correct, and do not use Premo or
Brownie cuts when you are adver-
tising just Kodaks, or vice versa.

Of course, if you are running a
general advertisement, a general
cut will suffice, but if you are ad-
vertising a Premoette Jr. use a

Premoettc Jr. cut, and so on.

A very common error in the ad-
vertisements which come to us is

in the application of the word
Kodak. Such statements as "we

handle only p:astman Kodaks,"
"Eastman Kodaks are the best
Kodaks made," and the like, are
harmful to both you and us, as
they suggest that there is some
other make of Kodak. Such, of
course, is not the case. We have
advertised for years "If it isn't an
Eastman, it isn't a Kodak," and
such statements as the above tend
to discredit this statement qnd
lead people to believe that any
camera may be properly called a
Kodak.
Kodak is our registered and

common law trade-mark, and is

applicable only to certain goods
of our manufacture to which we
apply it.

Some dealers advertise Kodaks
from SI. 00 to $65.00. This is a
misstatement, as the Brownie
camera is not a Kodak, and the
cheapest Kodak camera is the
Vest Pocket Kodak, at $6.00.

Finally, keep watch o\er your
advertisements as printed. Be sure
that you get what you pay for.
Advert ising space costs money.
and you are entitled to satisfactory
service for yours. Advertisements
come to us with the camera cuts
in them upside down, or crooked,
or, in some cases, so poorly print-
ed as to bear no resemblance to a
camera. In some, words are mis-
spelled or left out, rules are
broken, antediluvian type is used,
spacing is out of all proportion.

There's a simple remedy for
conditions of this kind. The paper
is the seller, it wants your adver-
tising, it solicits your business
upon the proposition that the ad-
vertising will benefit you, and you
are entitled ro the full benefit.
But if, through the paper's fault,

the advertisement is so poorly
arranged, or set or printed, that
you can not get the full benefit
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from it, the publisher can't expect

you to pay for it. Watch your
advertisements in every issue, and
if there's ever anything wrong,
complain, and complain stren-

uously.

Get what you pay for.

We can outfit you with

a dependable camera

at small expense.

No. 2A Pocket

BROWNIE
Made by Kodak workmen in

the Kodak factory, and works

like the Kodaks. Pictures, 2^
X 4i<. Price, $7.00.

Let us show you how easily

you can make good pictures with

one of these simple cameras.

RICHARD ROE & CO.

Single Column Cut No. 221 H.
Double Column Cut No. 221G.

AZO, GF.ADE K
(Double Weight)

Early in the year, when we
added Grade K Post Cards to the
Azo brand, we knew that they
would be \-ery popular, especially

with those who have to do quick
commercial printing.

As a matter of fact, they have
given such complete satisfaction,

that a large demand has already
grown for this grade of Azo, in the

standard sizes, and we are now
ready to supply it at the same
prices and discounts as for all

double weight Azo.

This grade will sell readily to

those who wish a harder paper to

give more contrast than any of the

other Azo grades. Its surface is

semi-gloss and it has a most pleas-

ing warm tone.

PLENTY OF 3 X 55i

PREMO FILM PACKS.
Every once in a while, we get a

letter from an amateur, to the

effect that he has been unable to

get a 3 X 514 film pack in his town
and that the dealers tell him that

this size is no longer made. Some
time ago, when we introduced the

new 3A (3^ x 5^ 2) size, it is true

that we discontinued the 3 x 5H
cameras, but a very great number
of those cameras had been sold

and thousands are in use to-day.

We carry a full stock of 3 x 5H
film packs, and every dealer should

see to it that his salespeople know
that this size can be as easily ob-

tained as any other. Don't let

business get away from you
through any lack of knowledge
among your salespeople.
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PARCE.LS POST
INSURANCE

Many shipments which other-

wise could be made to advantage
by parcels post, have been for-

warded by express, owing to the

difficulty of adequately protecting

such shipments by the insurance

plan provided by the government
for parcels post shipments. For
instance, the government insur-

ance applies only where it can be
shown that the goods are a total

loss, and the rate, especially when
there are several packages on one
invoice, is very high.

Owing to requests received from
many of our dealers, we have now
perfected arrangements with an
insurance company to cover all

parcel post packages shipped by
us, either from Rochester or any
of our branches.

This insurance provides against

loss by fire, theft, breakage, non-
delivery, or from any cause while
in the mails or the custody of the
Post Office department.
The rates for this insurance are

as follow :

On shipments of from $1.00 to $25 00

5 cts.
" " " " 25.00 to 50 00

10 cts.
" " 50.00 to 75.00

15 cts.
" " " " 75 00 to loc.co

20 cts.

No single package will be in-

sured for more than SlOO.OO, but
any number of packages on the
same invoice will be taken at the
regular rate. For instance, a $50
order which might have to be
divided into five or six packages,
would all be insured for 10 cents,

whereas, under the government
plan, each package would cost 10

cents, or a total of .SO or 60 cents.

In the future, we suggest that

all parcels post shipments be cov-
ered by the new insurance, and
unless zve are advised to tlie cotitrajy

zve ivill so insure all such shipnietits.

The premium for the insurance
will be charged on the invoice,

and this charge will indicate that

the shipment is covered, no further

notice being necessary.

In cases of loss, all adjustments
will be made through us. If goods
are not received, we should be
promptly notified. If received in

a damaged condition, the goods,
with the original wrappers and
packing, should be immediately
returned.

41

SPEED FILM DEVEL-
OPMENT.

When Speed Film was first put
out, it required 25% more devel-
opment than did the regular film.

Some three or four months ago,

however, it was found possible to

produce Speed Film which could
be developed in exactly the same
time as the regular N. C.

Notice of this now appears in

all the instruction sheets, but so
that there may be no possible mis-
understanding, we take this oppor-
tunity to announce to the trade in

general that Speed Film should be
developed the .same as regular N.
C,—twenty minutes by the tank
system, with normal developer at
65° Fahr.

With each delivery of

prints suggest

Velox Transparent

Water Color Stamps.
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KNOW THE LINE.
A gentleman was told by his

physician that he should exercise
more, and advised him to take up
the game of golf.

Falling in with his physician's
advice the gentleman dropped into

a sporting goods store and an-

nounced his desire to purchase a

golf outfit.

Turning to a rack containing an

assortment of clubs, the clerk an-

nounced "here they are." The
customer stating his ignorance of

the game, asked the clerk what
would be needed. Hesitating a

moment, the clerk made a grab
for a catalogue, and hastily scan-
ning its pages announced "well I

guess you'll need a driver, a

brassie. a cleek, a midiron and a

putter."

Examining the \arious clubs the

customer noticed that they varied
quite materially as to length and
weight, and asked the clerk to aid

him in making a selection suited

to his individual recjuirements.

The clerk attempted to comply,
but his crass ignorance was so

evident that the customer soon
became disgusted, and a good sale

was lost.

Know the goods; know the
goods. Have there been sales lost

to your store because some em-
ployee didn't know the line?

A working knowledge of the
goods is more important in the
sale of amateur photographic sup-
plies, than in almost any other
line devoted to recreation. And
this knowledge is easy to acquire.

Every amateur camera sold by
us is accompanied by a most ex-
plicit manual of instructions.

l-'ilm, plates and papers are all

accompanied by full working in-

structions. Are your employees
familiar with them ? See to it

that each and every one of your
employees that may be called upon
to wait upon a customer can do so

in an intelligent manner.
Every beginner will make mis-

takes— to keep him coming, he
must be told tactfully and cor-

rectly how to overcome them.
The experienced amateur de-

mands intelligent service, if he
does not get it in your store he
goes elsewhere.
You may have the tinest and

most complete stock in seven
counties, in an A-I location, but
if your organization doesn't know
how to sell it intelligently your
business cannot grow.
You know the line and the needs

of the amateur, but you personally
cannot wait upon every customer,
and you must protect yourself by
seeing to it that your employees
can give intelligent service.

E LO N
IS MAKING
A GREAT
SUCCESS

Are you getting

your share of the

business ?
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You not only profit on

the book, but you lay the

ground for much future

business, in pushing

"How to Make
Good Pictures"

It creates new interest in

flashlight work, home por-

traiture, tank development,

photography in general.
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"// it isn't (lu East ui an.

It isn't a Kodak.

Take a

KODAK
with you

Get it at our store, and when you come back, bring

your films to us for the most prompt quality developing

and printing service.

We carry the best of everything for photography.

KODAKS. $6.00 to $65.00. BROWNIES, $1.00 to $12.00.

PREMOS, $1.50 to $150.00.

Fresh tilm, paper and general supplies, always in stock.

RICHARD ROE & COMPANY.
Cut No. 114.A, Uouhle Column.
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SUBSCRIPTIONS TO
KODAKERY.

As anticipated, there has been a

flood of favorable comment on the

announcement of our little maga-
zine "Kodakery."

As is usual in such cases there

ha\e been many requests for the

magazine that were irregular—not

in accordance with the plan of

distribution which we announced.

We can positively place no
names on the free subscription

list except the names of dealers

and the names of those purchasers

of our cameras who fill out and
send to us the subscription blank

which (in due time) will be found

in the manuals accompanying each

camera.

As announced in the August
Trade Circular it will take some
months to get the plan into full

operation. We have made no an-

nouncement of the magazine to

the general public, have made no
promise of it to prospective Ko-
dakers it is not something they

are entitled to. When these sub-

scription blanks licgin to appear

in the manuals, which will be as

fast as new editions appear, we
will have all that we can do to

handle the names and the mailing

without putting on the free list

the names of those who already

have Kodaks. "Kodakery" is

not a part of our 191.T ad\ertising

campaign. It is V)\A publicity

but we are starting it now so that

the production machinery will be

in good order by the time trade

gets lively next spring.

In the magazine itself nothing

will be said about its being free.

It is fifty cents a year, except to

dealers and to those who fill out

the blanks in such manuals as con-

tain them (and all will, eventually.)

Please do not, therefore, ask us

to put on the free list the names
of any of your customers except

in exact accordance with theabo\'e

plan. If there are any of them
who happen to hear of the maga-
zine and really want it we feel

sure that they will feel it is worth

the small price that we ask, fifty

cents a year. W'c shall try to

make it worth much more than

that.
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E.VERY DAY A GOOD
DAY.

It has been a good Kodak
summer.
More Kodaks and Brownie

Cameras have been sold than ever
before and prospects for a great
fall and holiday business are

bright.

Think of the tens of thousands
of vacationers just returned, and
of the multitude with their outings
still before them and of the busi-

ness this means for you if you go
after it.

No more does the end of sum-
mer mean the laying aside of the

camera; the experienced amateur
knows that the Kodak season is

year 'round, and we are and will

continue to do our part in telling

the novitiate of the many season-
able delights of Kodakery.

After all it is the dealer, the

one who comes in personal con-
tact with the customer who can
do the most.

Just because summer is over, do
not neglect yourwindow displays;

keep them fresh and interesting

every day in the year.

Just at present an album and
print display, with a few good
enlargements will strongly appeal
to the returned vacationer, and
likewise show the novice the pos-
sibilities. A little later, show flash

sheets, flash cartridges, the Flash
Sheet Holder, together with some
good flash light pictures.

An "At Home With the Ko-
dak" window is always seasonable.

Change your windows frequently
and make your displays simple.

One story, simply but strongly
told, is far better than a miscell-

aneous display.

Keep your salespeople gingered
up, have them show and explain

the seasonable sundries. All the
sundries carry a good profit and
you can double your sales on them
if they are shown and explained.
Impress upon your salespeople

that it is not salesmanship to

simply sell a customer what he
asks for without attempting to

interest him in anything else.

Watch closely the sale of sun-
dries and let your employees
know you are, and then watch the
sales slip in your cash register

lengthen.

Play the game to the limit every
week, every month in the year,

never let up—there is no off

season for Kodakery.

SPIRIT LEVELS.
A Price Reduction.

We are pleased to announce a

decided reduction in price for

spirit levels (see May 191.3 Trade
Circular) supplied with the follow-
ing:

No. IA Folding Pocket Kodak
(R. R. Type).

No. 3 Folding Pocket Kodak.
No. 3A "

No. 4
No. lA Six-Three Kodak.
No. 3 " "
No. 3A "

The new price being .§.50 list

—

Discount to the trade 25%. When
supplied and fitted to Kodaks
other than new, an additional

charge for fitting will be made

—

based on the time consumed.

A CHANGE, IN PRICE.
Hereafter the list price on Lan-

tern Slide Plates in size 6' j x 8,

will be $1.80 per dozen.

Discount to the trade same as

heretofore.
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KODAK LABORATORY
In this issue of the Trade Cir-

cular we return to the subject of

our new laboratory department at

Kodak Park. Some months ago
we were able to show an outside
view of this new laboratory, then
under reconstruction. In this

issue, we are able to show you
(pages 6 and 7) two interior views,

together with some of the appa-
ratus used in photographic research
work.
Chemical laboratories for the

testing of materials have become
a feature of all modern industries

where scientific standards are
maintained, and in the manufac-
ture of photographicproducts their

absolute indispensability will be
recognized at once.

The new Kodak Park laboratory
can justly claim to be the most
completely equipped and staffed

in the world. Its equipment has
in view not only the testing and
technical improvement of all Kod-
ak materials, but the more serious
problems of research work—the
scientific investigation of problems
on which the photographic indus-
try is based. Proving and im-
proving that which has already
been done, by every known test,

the Kodak Company is constantly
looking to the future, constantly
advancing the world's knowledge
of photographic processes, con-
stantly striving to wrest secrets

that have not yet yielded to the
most patient and painstaking
research.

In its research work on photo-
graphic processes the Kodak
laboratory is able to go further
than the investigation of the prop-
erties or the behavior of finished

products. It is supplied with a

plant for the manufacture of pho-

tographic material, on a scale

commensurate with that employed
in the regular manufacturing de-
partments. It is consequently in

a position to manufacture photo-
graphic plates, film and papers,
and make experiments on such a
scale that the results can be pract-
ically applied in the manufactur-
ing departments. Here also can
be manufactured, on a small scale,

products for which there is little

demand, such as photographic
material required for scientific

work.

The laboratory is located in the
Park, and consists of a steel frame
building, 80 feet square, three
stories in height, and in addition,
a basement the full size of the
building. In this basement is

housed the machinery needed for

the manufacturing equipment, and
room is provided for an emulsion
department, where experimental
emulsions for plates, films and
paper can be prepared.

On the first floor, rooms are
equipped with the necessary ma-
chinery for the coating and pack-
ing of dry plates, the capacity of
which is equal to that of the ordi-

nary small dry plate factory.

In another section is a machine
for coating either film or paper, in

sufficient quantity for e.\tensi\e

practical trials.

In the laboratory will also be
made the colored light filters re-

quired for the correct reproduction
of color objects, in monochrome,
as well as for the trichromatic re-

production process, which is ad-
vancing rapidly as a practical
method of printing color pictures.

The second floor of the building,
on which the staff offices and con-
ference room are located, contains
the physical and physio-chemical
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laboratories. A large part of the

work of the physical laboratories

is concerned with the exact inves-

tigation of the sensiti\'eness of

photographic emulsion, and of the

phenomena relating to their ex-

posure and development.

The physico-chemical laboratory
is equipped for the investigation

of the properties of colloid and for

the physical measurements in-

volved in research on electro-

chemistry, exact analysis and
chemical statics and dyamics. A
large portion of the work of this

laboratory is devoted to investiga-

tion of the properties of gelatin.

The third floor is devoted more
especially to photograpic 'work.

In front are two large studios,

with north light, one of which is

fitted with a process camera for

the making of three-color screen
negatives. Opposite this is an
X-Ray room, with walls and floor

covered with thick sheet lead and
a screen of lead covered boards,

and lead glass windows extending
across the room, to protect the

operator. The Kodak Company
has already introduced a series of

X-Ray film and plates, for the use

of radiographers, as a result of in-

vestigation of the effect of X-Rays
upon various kinds of photograph-
ic emulsion.

The library in connection with
the laboratory, occupies a room
SI feet long and 21 feet wide, and
its shelves cover the whole range
of chemistry, physics, engineer-
ing and photography.

A full description of the labora-

tory and equipment is, of course,

out of the question, but enough
has been said to suggest the scope
of this department and the sound
scientific standards of the Eastman
products.

THAT GOODWIN SUIT.
The newspapers, most of them,

grow fat on sensational stories. A
little romancing makes better read-
ing than a simple story without
any garnishing. The newspaper
publicity given the recent decision
in the Goodwin case has been no
exception to the rule. As a matter
of fact, the case has been heard in

the lower court only, and the court
stated that "Although the deter-
mination of the controversy is in

favor of the validity of the patent
and accords to the claims a liberal

construction, yet such a determi-
nation was reached upon record
of so contradictory a character
that there remained a doubt as to

the correctness of the conclusions."
Too much importance should not,

therefore, be attached to the re-

ports published in the newspapers
and elsewhere.

E.ASTMAN
ADJUSTABLE FILTER

HOLDE.R.
The Wratten Filters are coming

into large general use, and to pro-

vide a simple and efficient means
for attaching them to the lens bar-

rel, we ha\'e produced the Eastman
Adjustable Filter Holder, for use

with the 3 inch square Wratten
Filter. By means of a simple
automatically adjusting ring, the

filter may be securely attached to

any lens barrel from 2^ inches to

F'4 inches in diameter.

THE PRICE.

Eastman Adjustable Filter Holder, for

Wratten Filter, 3 inches square, lt.50
Discount to the trade, 33!^ per cent.

Have the Goods in Stock.
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•'FOR YOUR
INTERESTS AND
OUR OWN.*'

Heading each issue of the

"Trade Circular" you will find

"For your interests and our
own

'

'
; the Trade Circular was es-

tablished and has been continued
as being the most effective medi-
um for direct communication be-

tween ourselves and the dealers

handling our products. In its

pages you will find announce-
ments of new products, notations

regarding changes in prices and
discounts, and a vast amount of

other important and helpful infor-

mation that we can impart to you
in no other way. If you do not

carefully read every issue of tJie

Trade Circular, you are missing in-

formation vitally iniportatit to your
success.

That the Trade Circular has
has been a decided factor in busi-

ness building is evidenced by the

following letter received a few
days ago

—

"The "Trade Circular" has been one
of my greatest helps in building up the
Kodak business I now enjoy. It is writ-

ten in a very forceful and careful manner,
and I read it with the greatest interest.

Generally, in fact, nearly always it is be-
yond criticism, but since the establish-

ment of the Parcel Post, I have noticed
that you use the English spelling. In

England they have the Parcels Post, but
in the U. S. it is spelled "Parcel Post."
Thanking you for your attention, I

am,"
Yours truly.

We acknowledge with thanks
the friendly correction, but the

best part of it is that this dealer's

purchase record shows practically

a one third increase in 1912 over
1911, and a corresponding increase
for the first six months of this

year.

The successful dealer takes ad-

vantage of every aid offered him
by the manufacturer ; he keeps
himself posted by reading thought-
fully and carefully all information
sent him, and it will pay every
Kodak dealer to read every issue

of the Trade Circular published
" For your interests and our own."

A handful of him car-

tridges—the only am-

munition you need

When yon

Hunt with a

KODAK
Only see that they are

loaded with genuine Kodak
film. " Kodak " on the spool

end identifies the genuine.

//V keep only the genuine Eastman

Kodak Co. goods.

RICHARD ROE & CO.

Single Col. Cut No. 271

B

Double Col. Cut No. 271

A
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IS THIS YOUR CASE?
Not long ago one of our dealers

li\'ing in a suburb of a large city,

wrote us as follow

:

"We are desirous of increasing our
Kodak business and are writing to you to
ask if you will assist us in getting up an
advertising campaign.
We are under very peculiar conditions,

being located in a suburban, residential
section with a population of about three
thousand, which has no newspaper of its

own. The newspapers read chiefly in

our neighborhood are the New York
Papers, and it would be folly for us to
use this advertising medium.
The street car service can not be brought

to our assistance as we are off the trolley
line. Now I know that our people do buy
and will buy cameras if we can reach them
in the right way, as we have them tell us
that they bought a camera from some of
the downtown merchants and come to us
for their sundries."

We suggested a series of follow-
up letters and a small folder, for

which we offered to furnish text
and cuts. Both suggestions met
the dealer's hearty approval, and
being a man of action, he got busy
at once. The follow-up letters

are now going out systematically
to a special mailing list, and the
little folders are inclosed with
other mail matter, such as state-

ments, and in all packages.

There is always some new way
of getting business—always some
way to advertise Kodak goods to

advantage, even when the ordi-
nary means are not available.
Think it over.

If you need ad\-ice, our Adver-
tising Department is at your ser-

vice. If you want help in the
preparation of advertising mater-
ial, we will gladly furnish that
too. We try to make our Adver-
tising Department a clearing
house for advertising helps of all

kinds. We will go a long way to

help the dealer who is putting the
kind and quality of energy into
his advertising efforts, which the
above correspondent shows.

You can do your own de-

veloping and printing at

home— it's just as easy as

the picture-taking, with a

Kodak
Film Tank
No dark-room required, no

bother—no mussy chemicals. But

a delightful recreation for grown-

ups or youngsters.

Kodaks and Kodak supplies alzcays on

hand and always new.

RICHARD ROE & CO.

Sinsjle Col. Cut No. 255B
Double Col. Cut No. 254A

BROWNIE ENLARGING
CAMERA TIME—

Have one set up where you can
explain it.
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NOT IN YOUR STORE?
We occasionally have complaints

from customers who have pur-

chased cameras of our manufacture
that no manual accompanied the

camera, and in some such cases

that dealers have gi\'en them a

manual for some other camera
saying it would serve equally well.

This is wrong.
Due to our rigid system of in-

spection and packing it is not
probable that one camera in

twenty-five thousand leaves our
factory without the proper manual
being included in the package.
See to it that you have on hand

a supply of such manuals as are

most apt to be called for. Also
that no camera is placed in the

hands of a customer without the

proper manual.
Your success and ours depends

upon the amateur securing good
results and he should never be
placed under the absurd handicap
of lack of proper instruction in the

use of the camera he has pur-

chased.
For our mutual benefit see to it

that no manuals are abstracted

from the original package, and
have an extra supply of manuals
on hand for customers requiring

them.

CONDE.NSED PRICE.
LIST CORRECTIONS.
The following typographical

errors exist in the 191,3 Condensed
Price List :

Page 37. Kodak Dry Mounting
Tissue, size .3! 4 xS'?, ^ -3.^ per

gross, should be .1j^ ..S,S.

Page ,38. Rubber Gloves, .*^l. 1,S,

should be $I.2.S.

Please make corrections on your
price list in accordance.

EXPLICIT.
On one or two occasions we have

felt it advisable to offer you a few
suggestions relative to making
your orders explicit, and telling

you of some of the difificulties of

our Order Department in correct

interpretation.

It would appear, howe\er, that

we are not the only ones who re-

ceive orders couched in ambiguous
terms, as is witnessed by the fol-

lowing letter received by a Kodak
dealer and sent to us as a curiosity:

& Co. :—

"I am sending you a film to be
developed and printed, do not mount
them. Please do not make any mistake.
1. one dozen pictures of a young man
standing up—or a boy about 15 years old.

2. one dozen pictures of a group of four
standing up, one little girl and boy about
of a size and a man and woman.
3. (2) too pictures of a lady about fifty-

five years of age.

4. one dozen pictures of a group of four
a man and women, little boy, and a girl

about thirteen years old.

5. one half a dozen pictures of a group
of six groan people and two children and
three horses.
6. one dozen pictures of a young man
with his beard on.

There is a two pictures in there it will be
hard to tell what one to give me a half

a dozen of and what one to give me a

dozen of, the only difference there is one
has a beard on and a light colered sute of

clothes the other hasent got any beard and
has a brown sute of clothes on. The one
that has the beard and the light sute of

clothes on I want >^ a dozen of. The
other I want one dozen of. Please be
careful about making mistakes. Please

send them as quickie as Possible. I want
them this week any way if I can gel them.
Please save the film boxes and film spools.

Yours truly

Zeiss-Kodak f.6.3

Helps out on the short days.
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THE BETTER WAY.
In this day of folders and thin

mountings, to say nothing of the

ever increasing use of thin leaved

albums by the amateur, Dry
Mounting Tissue is rapidly be-

coming recognized as the only
means for holding the print in

contact with the mount without
cockling or buckling.

The use of Dry Mounting Tissue

by the professional or amateur
finisher allows him to turn out his

work with every mount, or album
leaf, no matter how thin, perfectly

smooth and flat, and solidly
mounted to stay— a feat impossible

with any other mountant.
For the rapid mounting of prints

with Dry Mounting Tissue we
have the Kodak Dry Mounting
Press, made in two sizes, 5x7
and 11 X 14. Each of the presses

may be used for work twice their

width and of any length, by giving

a number of impressions.

We have new models in both
sizes that do the work perfectly

every time, an improved method
for equal heating and pressure hav-

ing been incorporated.

The price of the Kodak Dry
Mounting Press .5 x 7 is fifteen

dollars; the 11 x 14, fifty dollars;

call the attention of your trade to

these valuable aids to better

quality.

REFLECTING CONE
FOR R. O. C. E.NLARG=

ING BACK.
This Reflecting Cone is designed

for use with the R. O. C. Enlarg-
ing Back, and is attached and used
in the same manner as the reflect-

ing cone supplied with the Graphic
PLnlarging and Reducing Camera.
The Reflecting Cone is to be

used with an arc lamp or Cooper-
Hewitt tubes, and does away with
the necessity for condensers.

THE PRICE.
Reflecting Cone for R. O. C. En-

larging Back, 6^,4 x8'/i, - - I5.00
Do., for 8 X 10, - - - - 5.00
Discount to the trade, 40 per cent.

EASTMANPERMANENT BRO =

MIDE, BRILLIANT
VELVET.

This new grade of P^astman
Permanent Bromide Paper will

particularly appeal to those con-
ducting finishing departments, as

it is especially well adapted to

enlargements from amateur nega-
tives, as it possesses a more bril-

liant surface than the Regular
Velvet Bromide.
The Brownie Enlarging Cameras

have induced thousands of ama-
teurs to do their own enlarging,

and Brilliant Velvet will meet
with their instant approval. Made
in single weight only. List prices

and discounts the same as for all

Eastman Permanent Bromide
Papers.

AZO "E," HARD
MEDIUM.

We are pleased to announce that

the new grade of Azo E, Hard
Medium ( Single and Double
weight and Post Cards) is now
ready.
This new grade is just between

"Hard" and "Hard X," and will

be heartily welcomed by both
professionals and amateur finishers

who are using the "E" grade
Azo, as it affords them a still

wider range in the production of

the best possible prints from vary-

ing qualities of negatives.

Price and discounts the same as

for all Azo paper.
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An Exceptional Camera for

3A

Pocket Premo C
Takes films or plates with

equal facility, permits

ground glass focusing with

either and is as light and

compact as a purely film

camera.

We will be very glad to show
you this desirable camera and others

of the celebrated Premo line. We
carry a complete stock of photo-

graphic supplies and our knowledge
of photography is always at your

service.

JOHN DOE & CO.
1234 Premo Street

Cut No. .SOSH

VELOX TRANSPARENT
WATER COLOR
STAMP OUTFIT

A sure seller to the returned

vacationist.

EASTMAN MASK
CHART 11 X 14.

In the June Trade Circular we
announced the Eastman Mask
Chart, for producing printing

masks up to <S x 10 inches.

The chart met with instant

favor with printers everywhere,
and there has been a strong de-

mand for a chart affording open-
ings up to 11 X 14 inches, which
we are now in position to supply.

THE PRICE.

Eastman Mask Chart, ii x 14,

per dozen, - - - - I .30

Discount to the trade, - - - 40%

"How to Make

Good Pictures"

The best book for the

amateur ever written.

Clear, concise, profusely

illustrated — a big help to

better results.

PRICE.

Paper Cover, - - - 25 cents

Library Edition, - - $ l.OU

Discount 40 /i
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Scout

with a Kodak

Let the boys bring home the story of the hike, the

camp, and each day's fun, in pictures. With a Kodak
or Brownie, they can also develop right on the field, in

daylight. Easy to carry, simple to operate.

KODAKS, $5.00 and up. BROWNIES, $1.00 to $12.00.

Fii}n su/>/>/irs a/ways o>/ hand and a/icays ne'iC.

RICHARD ROE & COMPANY

Double Column Cut No. 164A. Single Column Cut No. 164B.
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FOR THE BIGGEST
KODAK CHRISTMAS.

Christmas 1912 was a big Kodak
Christmas, yet everything points

to a big increase in Kodak holiday
business for 1913. And the reason

is not far to seek—Kodaks deliver

the goods — picture making the

Kodak way IS easy and simple,

as countless thousands are testify-

ing, and their enthusiasm is con-
tagious. Not only are they more
and more interesting others,
through their own success, in the
delights of Kodakery, but in the
making of holiday remembrances
their thoughts turn most naturally

to the Kodak as the most fitting

gift.

And we have been doing our
part. Every month the magazines
of big national circulation have
told the story of Kodak to millions

of possible purchasers. Our ad-

vertising for 1913 is heavier than
ever, many back covers in full color
will suggest Kodak for Christmas;
inside full pages will also tell the
story.

"At Home with the Kodak,"
that instructive and entertaining
little booklet, has attained the

dignity of over a million copies,

all working for you in the making
of new Kodakers and in sustaining

the interest of those already de-

votees.

The Kodak and Premo Winter
booklets, condensed catalogues,

with most attractive covers in four

colors will soon be ready; just the

right size to slip in an ordinary

envelope for mailing to good pros-

pects, and will do their part in

making things hum.
About November fifteenth we

will ship you just the finest lot of

Christmas signs we have ever

turned out or you ever received.

They will be a big help if you dis-

play them, and we know you will

just as soon as you see them.
Car signs to be sure, two new

ones, one Kodak and one Premo,
full of the Christmas story. In

plain black and white they would
be most attractive, as the illus-

trations on page 3 demonstrate,

but in four colors they are bound
to attract attention and impress

their story firmly.
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Look over the cut sheet and
make sure you have all the cuts

you need for your local adver-

tising. Any you need will be sent

by return post-

Everything points to the biggest

holiday business in Kodak his-

tory—let us make it a fact.

PUSH THE SPECIALS.
It is not often that we have to

ask your indulgence in the matter

of filling orders promptly and fully.

Once in a while, however, manu-
facturing conditions beyond our

control prevent us from getting

the goods to you.

This is the situation with regard

to the Six-Three Kodaks and Six-

Three Premo Cameras.
We have many of these instru-

ments on back order, some extend-
ing back several months and we
cannot even now afford a definite

date for delivery, owing to the

inability of the lens manufacturers
to supply us with the special

lenses rapidly enough.
Meanwhile the holiday season

is rapidly approaching with its

incident demand for high grade
equipments. Under present con-

ditions the obvious thing to do is

to order and push the Special Ko-
daks and Special Premos.

Logically the Specials should

have the preference with you for

the holiday trade, as they are

absolutely the highest grade, sell

for more, with a greater profit per

sale for you.

The Six-Threes were put on the

market to meet the demands of

the amateur desiring anastigmat
equipment at a lower cost than the

Specials, and should find their best

sale at other seasons of the year.

Push the Specials for the holiday
trade.

AMATEUR PRINTING
FRAMES.

We call your attention to the

fact that we manufacture two sizes

of amateur printing frames for

3H x 5^2 negatives. The one for

film negatives measures 3^ x 6
inches inside the rabbet, to accom-
modate the clear edges of the film.

This frame is too large for 3!4 x

5^2 glass plates, so if frames are

desired for use with plates the

order should so specify, and the

smaller frame will be shipped.

PRICE CHANGES.
Owing to market conditions we

are obliged to announce the fol-

lowing advances

:

Citric Acid, i ounce bottle, - $ .12

Do., ^ pound bottle, - - .35

Do., Yt pound bottle, - - .60

Do., I pound bottle, - - l.io

Discount to the trade, 33^%.
Eastman Filter Cotton, i ounce
package, - - - - | .08

Do., 2 ounce package, - - .13

Do., 4 ounce package, - - .24

Do., S ounce package, - - .40

Do., I pound package, - - .70

Discount to the trade, 40^.
In lots of 10 pounds or more, assorted,

50 f..
-#

DISCONTINUED
Owing to the fact that the Seed

products parallel the following

brands of Wratten and Wainwright
plates, we announce the discon-

tinuance of the following :

Wratten and Wainwright
Lantern Slide Plate.

Wratten and Wainwright
X-Ray Plate.

Wratten and Wainwright
Process Plate.

We shall continue to manu-
facture the Wratten and Wain-
wright Panchromatic Process Plate.
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Nothing tells the
home story like a

KODAK
Select one from our stock
to make somebody happy
this Christmas.

RICHARD ROE & CO.,
lOOl Tripod Ave.

Car Sign No. 475

The mo^l: cherished
of all the gifts-a

PREMO
Let us supply a Premo Camera
for the one you wish to please

the mosl:

John Doe & Co.
1234 Premo Street

Car Sign No. 476

TWO RE.ASONS.
There are two excellent reason?

why the dealer should push the

sale of E. K. Tested Chemicals.
The first is that the customer is

certain of the best possible results.

The ordinary manufacturer of

chemicals has no interest beyond
the sale of his goods; if he be
wise, he will hold to a certain

standard of quality, but he cannot
adapt that standard to any par-

ticular purpose, not so much from

lack of interest as from lack of

knowledge.

Our interest extends all the

way; we mu<,t hw7L> that the chem-
icals supplied by us are exactly
suited for use with our products,

and to search for and bar all im-

purities detrimental to best photo-

grapJiic results.

Many of such impurities would
be neutral for general use, and the

chemical containing them would
pass as high grade, while we would
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have to reject it as not up to our

photographic standard.

Our chemical business has grown
enormously, and because we are

large producers and consumers we
are able to go to greater lengths

than other manufacturers in the

matter of scientific testing.

As an example, take E. K.
Tested Sodas; by means of special

apparatus we are able to reduce
the variation in these products to

less than one per cent.

The second reason: E. K.
Tested Chemicals are more ex-

tensively advertised than all other

makes of photographic chemicals
put together. The E. K. Tested
seal is becoming as well known to

the consumer as the eagle on the

dollar, and when he thinks of

chemicals that are right for his

purpose, bethinks *'E. K. Tested."
Carry a full line bearing the E.

K. Tested seal, they are easiest to

sell because they are made right,

and the consumer knows it.

AZO ORDILRS.
On all orders for Azo when the

weight is not specified we ship

single weight.

Until recently Azo K has been
supplied in double weight only,

but is now supplied in single

weight as well, so in the future the

weight must be specified in order
to insure the order being correctly

filled.

Have the Goods
in Stoek.

THE. KODAK GIFT
CASE.

In the October Trade Circular

we announced the Kodak Gift

Case, and it affords us much satis-

faction to state that the dealers

are backing our judgment with
substantial orders.

The Kodak Gift Case will be
extensively advertised as one of

the most effective solvers of the

Christmas problem.

In the Holiday numbers of many
of the leading magazines the

Kodak Gift Case will figure in full

pages. We will also devote quart-

er pages in ten of the other lead-

ing magazines, and the back cover

of the Christmas "Vogue" will

tell the story in full color.

"Vogue" has a very large cir-

culation amongst fastidious pur-

chasers, and in the aggregate mil-

lions of readers will have their

attention called to the Kodak Gift

Case.

The thoughtful dealer will not

hesitate to connect our national

advertising direct with his store

by making use of the local news-
papers. We will supply, gratis,

both single and double column cuts

of the Kodak Gift Case, in stipple

which is most effective for news-
paper display (see page 5).

The sale of every Kodak Gift

Case means more than the profit

on the individual sale, it means
increased business in film and all

the other supplies because the

dainty little outfit is going to

create a new army of Kodak
enthusiasts.

The Price.

The Kodak Gift Case,
Discount to the trade,
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The Kodak

Gift Case

A quality and

richness that will

appeal to the

most fastidious.

Containing:

Vest Pocket Kodak, with Kodak Anastig-

mat lens. Hand Carrying Case, of imported

satin finish leather in a shade of soft brown

that is in perfect harmony with the deep

blue of the silk-lined container.

// solves that Christmas Problem.

Fifteen Dollars at your Kodak Dealers.

EASTMAN KODAK COMPANY, Rochester, N. Y.

Single Col., Cut No. 202 D. Double Col., Cut No. 202 E.
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THE. CHRISTMAS
STOCKING.

The headline of one of the Pre-

mo Christmas advertisements reads

"Top the Christmas stocking

with a Premoette Jr." This ad-

vertisement will run in magazines
of upwards of 2,000,000 circula-

tion. There will be many stock-

ings hung up in your town Christ-

mas Eve, and there will be many,
interested in these stockings, who
are going to see this advertisement.

It's up to you to see that as many
of these stockings as possible are

"topped" with something from
your store.

The Premoette junior is so small

that it will easily go into even a

child's stocking, and it's sure to

command a splendid Christmas
business. The price, the appear-

ance, the results, make it really

an ideal Christmas gift, suitable

for a man or woman, a boy or girl,

of practically any age.

But this isn't all. The stocking

idea is used in our advertisement

largely, of course, in a figurative

sense, as the stocking and Christ-

mas are always associated togeth-

er. And in addition to this

stocking advertisement, we are

running other full page advertise-

ments about other Premos, in such
magazines as Cosmopolitan, Every-
body's, McClure's, Munsey's,
American and others, with a com-
bined circulation of six or seven
millions, as well as space in child-

ren's papers, devoted to the Premo
Junior cameras. So the Premo
advertising is reaching a very
large proportion of all the families

in this country, and the underly-

ing suggestion of it is to give

somebody some sort of a Premo
camera for Christmas.

Thus while the Premoette Junior

is going to be extremely popular
for gift purposes, so are the other
Premos for those who wish to give

something that costs a little more
or a little less money.
The P'ilm Premos No. 1 have

always been wonderful Christmas
sellers, and we suggest that the

3A size be especially pushed at

Christmas time. The Premo
Juniors are sure of a big demand,
especially for the children.

Then, for those people who
want to make especially fine gifts,

there are the Filmplate Premos,
the Specials, and the Six-Threes's.

Think of the number of gifts

that are going to be made in your
town, and then see to it that as

many of these go from your store

as possible.

We are doing all we can to help.

In addition to our general publici-

ty, we will send you in a few days
an assortment of new window
cards, and we illustrate in this issue

a new Premo car sign especially

suitable for the holidays. Our
newspapers cut department is en-

tirely at your service, and the new
Premo Winter Booklet is now
ready for distribution. These as

usual are sent on order only and
it will be well for you to get your
order in for these as soon as

possible.

Our business can't grow unless

the business of the dealer grows
correspondingly, for practically all

our business is done through the

dealers. The phenomenal increase

in Premo business this year, and
every indication warrants the pre-

diction that the Premo holiday
business this year will greatly ex-

ceed that of last year. Therefore
the Premo business of many of

the dealers has got to exceed their

last year's business.

This is the class for you to be in.
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KODAK MAGNEISIUM
RIBBON HOLDE.R.

This extremely handy little ap-

paratus provides a most convenient
method of burning magnesium
ribbon for photographic purposes.

It comprises at once a compact
magazine for storing the ribbon, a

convenient holder for burning it,

and a ready means of measuring
definite lengths of the ribbon.

For printing on Velox and other
gas light papers, lantern slides,

etc., the ribbon is pushed forward
by a movement of the thumb up-
on the edge of the revolving disc

until the length of ribbon pro-

jecting from the orifice equals the

measure afforded by a small arrow
printed on the edge of the holder.

This little holder will meet with
the hearty approval of the amateur,
and is bound to be a quick and
regular seller.

The Price.

Kodak Magnesium Ribbon
Holder, containing ribbon for 300
or more exposures.

Packed in individual cartons, a
dozen cartons to container, $2.40
per dozen.

Discount to the trade 2>iVi%

BROWNIE ENLARGING
CAMERA TIME—
Shozv them zvith the Illuminator.

A MONOLOGUE WITH
A MORAL.

"A half gross of Special Velvet,
four by five, please." "One ten,

please," and the clerk starts to

wrap up the package.
Oh, do you sell colors, for

coloring prints ?—I wonder if I

could do it? — Why, that's a
mighty handy little outfit, Velox
Transparent Water Color Stamp
Outfit, seems very simple—TU
take one."

"What's that little glass thing
in the show case ?—A Portrait At-
tachment ?—Oh yes, I see, funny
I didn't know of it before, I want
one by all means—for the No. 4

F. P. K."
"Do you suppose I could learn

to make flashlights r I see you
have a little book there, 'By
Flashlight'—Oh, thank you."

"Flash Sheet Holder, now that
looks real safe, and easy—show
me one please."

"Oh, I see, um—um—yes. Til
have to have that, and some flash

sheets to be sure."

"On some of these dark days,
my snap shots come out a little

underdone. Why I could use a
tripod, and make time exposures,
couldn't I? Most all the tripods
I ever saw were so bulky—why
don't some one make a little com-
pact one? You have them ?"
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"Well that certainly is just the

thing. The Kodak Metal Tripod
—Yes, put one with the rest of

the things."

"Do you know I've got the big-

gest lot of prints lying around, and
I really don't know what to do
with them. Why don' 1 1 put them
in an album? That would be a

good idea, wouldn't it—but I hate

to fuss with paste."

"You have one that doesn't re-

quire any pasting?—Well isn't

that clever— 'The Universal' al-

bum, you call it. I'll need at

least two of those. Yes, you may
send them, if you'll be so kind."

"I'm so glad that I am inquisi-

tive, as now I am going to get
just double the pleasure out of my
picture making—good morning."

\/ir\Tj A T / Not all customers are inquisitive.MORAL
.

I Hint-show the goods.

SE.RIAL NUMBE.KS
FOR FILM PACKS.
The trade generally have found

the serial numbers in the film car-

tons a great convenience both in

ordering and in selling over the

counter.

The various sizes of film packs
will hereafter be numbered in ac-

cordance with the following: (the

number appearing in red on each
end of the carton).

Size
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THE HOME OF THE CENTURY AND FOLMER AND SCHWING
DIVISIONS-See Page 8
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Fig. 1—Loading Film Holder

E.ASTMAN PORTRAIT
FILM HOLDERS, FILM
SHEATHS AND FILING

CABINE^TS.
Naturally so radical a departure

from the older methods as is en-

tailed in the exposure and storage

of the new Eastman Portrait Films
demands special apparatus.

Just as we have given careful

attention to every step in the man-
ufacture of the films themselves,

just so have we given the deepest
consideration to the other essen-

tials that provide the fullest meas-
ure of satisfaction in handling the

new product.

As the films are very much thin-

ner than glass plates (though of

ample thickness to insure against

buckling or curling) we have had
to provide special holders for con-
taining them, and sheaths for the

same purpose where studio plate

holders are to be used.

The Eastman Portrait Film
Holder is similar in appearance to

the ordinary dry plate holder. It

is provided with a hinged flap at

the base which may be raised as

soon as the slide is partly with-
drawn. The film slides into the
holder from this end, under a

rabbet which extends the length

of the holder, along each edge as

shown in Figure 1. As soon as

the film is in position the flap is

returned to place, the slide lock-

ing the holder as it is inserted.

For use with the studio curtain
slide holder we have provided the
Eastman Film Sheaths.

The Eastman Film Sheaths are

made of aluminum and have a

turned edge or rabbet at both
sides and one end. The film is

slid into the sheath in much the
same way as in loading the film

holders, (see Figure 2) the sheath
being then placed in the studio

holder in the same manner as a

dry plate.

The thinness of the Eastman
Portrait Pi 1ms, and their non-
breakable feature offer tremend-
ous advantage in the matter of

storage.

Three fire-proof filing envelopes
are packed with each dozen films,

each envelope accommodating
four films.

These non-inflammable paper
envelopes are suitably printed for

filing in the ordinary way.

As a special additional conven-
ience we have provided the East-

man Steel Filing Cabinet. The
Eastman Steel Polling Cabinet
offers a practical means for filing



KODAK TRADE CIRCULAR.

I

Fig. 2—Loading Film Sheath

a large number of film negatives,

when they are not only protected
but are as readily accessilDle as the

contents of an ordinary office fil-

ing case.

A single unit of this filing cabi-
net will hold five hundred 8 x 10
film negatives, while a four section
unit will hold two thousand.
The cabinets are made in single

Eastman Steel Filing Cabinet
Single Unit Closed

Eastman Steel Filing Cabinet
Four Section Unit

Eastman Steel Filing Cabinet
Single Unit Open
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Transfer Case without Draw^er

and in four section units, the

drawers have full roller suspension
bearings, and may be fitted with
partitions to hold 5 x 7 or both
5x7 and 8 x 10 film negatives.

When fitted for 5x7, each drawer
will hold one thousand 5x7 film

negatives.

Steel transfer cases without
drawers are furnished at less ex-

pense and may be used for storing

the older negatives as they are

transferred from the office filing

cabinet.

These filing cabinets are an ex-

ceptional convenience, as they
allow all negatives of recent date

to be filed in the office, where
they may be had for any purpose
at a moment's notice.

One section of a cabinet may be
used for negatives which have been
proofed but not ordered from, the

negatives being immediately at

hand when the order is given.

The cabinets are handsomely
finished, and add much to the ap-

pearance and convenience of the

modern photographer's office.

THE. PRICE,.

EASTMAN PORTRAIT FILM HOLDERS.

5x7, ead
6%xSy2, "

8 X 10,
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experienced amateur who wants
something better than the regular

equipment needs little- or no in-

ducement to jump to the highest

grade.

The Kodak Gift Case is a holiday

proposition, something to help

you compete with the jeweler and
kindred competitors, and at the
same time make an added profit

over the sale of the regular six

dollar camera.

The Vest Pocket Kodak Special
is for the all the year round cus-

tomer who wants the best to be
had without any frills, and it will

pay you to stock and push all

three cameras, as each has a

separate and profitable field.

No. 1-A Folding Hawk Eye
Model No. 2

MORE NEW HAWK-
EYES.

In addition to the new box form
Hawk-Eyes, the Nos. 2 and 2A,
announced in the October Trade
Circular, we have now ready for

delivery the No. lA, Model 2, and
the No. 3, Model 9, Hawk-Eyes.

The No. lA Model 2 supplants
Model 1 of the same series, and
the No. 3 Model 9 replaces the
No. 3 Model 7.

These new models have black

No. 3 Folding Hawk-Eye
Model No. 9

leather bellows, which add much
to their attractiveness, and are

equipped with a new automatic
Focus Locking Device. The No.
lA Model 2 fitted with both
horizontal and vertical tripod soc-

kets, the old Model No. 1 being
equipped with horizontal socket
only.

These new models are much
more compact than their predeces-
sors and are as thin as can be made,
and accommodate a twelve expo-
sure roll of film.

The Price.

No. lA Folding Hawk-Eye, Model
2. R. R. Lens, Kodak Ball Bearing
Shutter - - - - $15 oo

Do , with single lens and Kodak Ball

Bearing Shutter, - - 13 50
Black Sole Leather Carrying Case,

with shoulder strap, - - i 50
No. 3 Folding Hawk-Eye, Model 9,

R. R. Lens, Kodak Ball Bearing
Shutter, - - - - 16 00

Do., with single lens and Kodak Ball

Bearing Shutter, - - 14 50
Black Sole Leather Carrying Case,

with shoulder strap, - i 75
Discount on Hawk- Eye Cameras to

the trade, do per cent.

Discount on Carrying Cases to the
trade, 33^^ per cent.
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AMPLY PROTE.CTE.D.
Last months Trade Circular told

in considerable detail of the ample
fire protection at Kodak Park.

Following closely the appear-

ance of that article was a practical

demonstration of the efficiency of

our precautions.

On October eighth fire broke
out in one of our film coating

buildings, and although it hardly

disturbed our routine the news-
papers told of it in glaring head-
lines. As a matter of fact the

property loss was less than three

thousand dollars, and the most
serious damage was a broken bone
in the leg of one of our workmen.

Business at Kodak Park was in

no way interfered with. We never
missed the shipment of a single

roll of film. People in the same
building, on the opposite side of

the fire wall, were unaware of the

incident until nearly an hour after-

ward, and the automatic sprinkler

system not only confined the fire

to the room in which it started,

but promptly extinguished it.

From humane motives we have
installed every possible protection

for the safeguarding of our em-
ployees from fire and accident and
in this safeguarding we have pro-

tected your interests as well.

In addition to protection from
fire and accident, we have gone to

extreme measures in protecting

you from loss from delayed ship-

ments, due to our inability to

manufacture through temporary
disablement.

Every manufacturing depart-
ment at Kodak Park is divided

into two or more complete manu-
facturing units, so that in case of

the disablement of any one, the

throw of a switch will permit the

continuance of the work in the

others. In the building where the

above mentioned fire occurred are

installed six complete units, any-
one or all of which can, at any
time, be put in instant operation.

Fire walls, fire proofed windows,
and automatic steel doors, separate

all stocks, so that should a fire

break out at any point it would in

no way prevent our getting the

goods to you on time.

Let the

KODAK
Tell the Winter Story

Winter has charms of scene

no less than spring or summer.

The Kodak insures best results

in all seasons.

Let us show you how easy

it is to Kodak. Everything for

Kodakerv at our store.

RICHARD ROE & CO.

Single Col Cut No. 135B.

Double Col. Cut No. 135A.
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Snow days and snow plays offer delightful

picture-making opportunities for the young-

sters. The Brownie makes it all as easy as

ABC. No limit to results either.

BROWNIE CAMERAS, $1.00 to $12.00.

We hwve all the new goods from Kodak City.

RICHARD ROK & COMPANY.

Single Col. Cut No. 144B. Double Col. Cut No.
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MAKING THE. DISPLAY
WINDOW EARN ITS

SALAP^Y.

Put a lot of incubator chicks, a

stuffed alligator, or a fiddle sup-

posed to have been used by that

celebrated virtuoso, Nero, during
the late conflagration in Rome

—

or almost anything else unusual,

in your display windows, and the

passing public will pause to gaze.

Whether any of these gazers

will enter your store to purchase
the goods you carry in stock is

highly problematical.

Put a miscellaneous assortment
of the goods you handle in your
window, and those familiar with

such products may stop to exam-
ine, and enter your store to pur-

chase. Those unfamiliar with

amateur photography will afford,

at best, but a passing glance and
pass on, much the same as you
would pass by a surgical instru-

ment or electrical device display

if you were not acquainted with

their uses.

At this season of the year almost
every person passing your display

windows is more or less perplexed
over "what to give for Christmas".
It is therefore most excellent busi-

ness not only to display your
wares in your windows, but to

afford a brief yet explicit state-

ment of just what they are, and
their value as a Christmas remem-
brance.

Take for instance, a No. 1

Brownie, and a 3 A Folding
Brownie, and place back of them
a placard reading :

"Any boy or girl can take good
pictures with a Brownie Camera.
Prices from |i.oo to $12.00."

A Three A F. P. Kodak, with
a placard reading :

"Anybody can Kodak

—

Good results from the start.

This style I20.00, others from
$6.00 to I85.00."

A Kodak Gift Case with a pla-

card reading :

"The Ideal Christmas Gift".

The daintiest little picture taking
outfit ever offered. Price 1 15. 00.

A Kodak I'ilm Tank with a card

"An ideal gift for one who owns
a Kodak. Helps to better results.

Price $5.00."
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Place a few attractive Kodak-
pictures or enlargements in the

window to back up your display

—

and do not over-crowd.
Tell what each article is | for, its

name and the price, in other

words, make your display win-

dow what it is intended to be

—

a silent salesman, and remember
that you are paying this salesman
a good big salary and that it is up
to you to see that it is earned.

From now on the streets will be
crowded with Christmas shoppers.

Twenty per cent, of these people
with money to spend will know
just what they want and where to

get it.

Twenty per cent, more will know
what they want but not always
just where they can find it.

Sixty per cent, will come down
on the shopping district with a

list marked "Wife", "Jimmie",
"Susie", "Cousin Tom", "Aunt
Jennie", "Father", "Mother",
and so on, with only a limited

time for selection, and with but a

vague idea of what they want.

Heaven bless the thoughtful

merchant who will aid this sixty

percent, in finding what they want.

Newspaper advertising will help

a lot, but one thing you must re-

member and that is that almost

every other merchant in town will

be trying to aid them in the same
wa>—now this does not mean that

you should not use the newspapers
—but rather that you should sup-

plement your newspaper space

with a strong additional appeal.

The strongest appeal you can

make will be through your display

windows, provided your display is

right.

HAVn THB GOODS
IN STOCK.

ROENTGENOLOGY
Roentgenology is a pretty long

name, and means the science of

the X-Ray. In every city and in

almost all of the smaller towns
there are a number of physicians
and surgeons making use of the

X-ray in surgical practice and di-

agnosis.

Heretofore practitioners have
experienced some difficulty in ob-

taining X-ray material that was
entirely satisfactory. We have,

as you knov/, perfected an ideal

emulsion for the X-ray. This new
emulsion is coated on both glass

plates and on a film base as stated

in preceding issues of the Trade
Circular.

The introduction of our new X-
Ray Films and Plates has opened
up a new and exceedingly profit-

able field for the dealer.

Every surgeon in your city will

be more than pleased to learn

where he can obtain these superi-

or products, and their patronage
is yours if you but let them know.

We have prepared a special cir-

cular affording full information as

to the Eastman X-Ray Films and
Seed X-Ray Plates and a copy
mailed to a list of the surgeons

and physicians in your territory

cannot help but produce results.

A great many of the medical
profession are interested in other

branches of photography as well,

or can be interested, so you stand

more than a fair chance of increas-

ing your business all around.

Stock these new X-Ray pro-

ducts and let the physicians know
you have them—the profits are

certain.

How many of the circulars

please ?
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Many a Cash Register

Bell Rings too Soon—

Don't slop with the sale

of the KodaK—show the

KodaK Film TanK, the

KodaK Metal Tripod,

"How to MaKe Good

Pictures'* and the other

Sundries that carry a

long profit.
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EFFICIENCY IN
THE FINISHING

DEPARTMENT
The demand today is for effici-

ciency—for the man trained for

the job.

In these days of keen competi-
tion in all lines the business man
cannot afford to take chances with
the inefficient; he must, to remain
on the safe side of the line between
profit and loss, have every oper-

ation connected with the manu-
facture and sale of his products
performed in the most economical
way.
The Kodak dealer with a finish-

ing department must, to be suc-

cessful, employ help who know the

latest and best methods for devel-

oping, printing, enlarging, and the

kindred operations that come
within the scope of the depart-

ment.
To provide this efficiency is the

aim of our Educational Depart-
ment, and it has a most successful

record behind it. In this depart-

ment any Kodak dealer or his

accredited employee may become
thoroughly familiar with all the

processes that pertain to amateur
finishing ; become the efficient man
who knozvs not only the theory but
the practical way to secure the

best results by the speediest and
most economical methods.

In the Educational Department
he will be taught the way to de-
\'elop films and plates so as to get
everything theexposure will afford,

the way to handle both large and
small orders with economy. He
will be taught the latest methods
for the after improvement of neg-
atives, reduction and intensifica-

tion, and why one method or

process is superior to another.

He will be taught how to select

the grade of paper best adapted to

a particular class of negative, and
its proper manipulation. He may,
if he so desires, take a course in en-

larging, including vignetting, and
other features; lantern slide mak-
ing by contact and by projection.

He will be taught how to dry
prints without curl; how to mount
on thin mounts without curl, mask-
ing, border tinting and post card

work.
The whole range of amateur

finishing is covered in this depart-

ment, or the student may special-

ize in any subject.

No charge is made for tuition

or for supplies used during the

course, the sole object of the

Educational Department being to

aid in the producing of highest

grade work by finishing depart-

ments throughout the country.

We can accommodate but a

limited number at a time, and the

entries are heavy the first part of

the year, so get your application

in early.

For full particulars and applica-

tion blanks, address Educational
Dept., Eastman Kodak Company,
Rochester, N. Y.

POISON.
In practically all of the states,

and in most municipalities certain

restrictions or regulations exist

concerning the sale of poisons.

In some places it is necessary to

keep a register containing the date

of sale, name of article, and name
and address of the purchaser. A
failure to comply subjecting the

store proprietor to a more or less

uncomfortable penalty.

We would advise all dealers to

investigate and comply with such

regulations as pertain to the sale

of such products in their locatities.
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A DOUBLE APPEAL.
In another column we have

something to say regarding the

efficient window display, with

special reference to the holiday

trade.

What we there remarked will, as

a matter of fact, hold good for any
time of the year, but a variety in

display is highly advisable, pro-

viding each display has the right

selling "punch."
As a means of keeping up the

interest of the amateur, and inci-

dentally adding to the profits of

your finishing department, there

is no display more effective than
that of a group of well selected,

and well made enlargements. On
pages 6 and 7 we illustrate a decid-

edly effective display carrying out

this idea.

You will note that the display is

so arranged as to at once catch the

eye of the passerby from any
angle, and that it does not appear
crowded in any way.
The effect of the display is much

heightened by showing the size

and style of Kodak with which the

original small negatives were
made, and having this tJie only

camera in the display. All lines in

the display lead directly to the

Kodak, so that no obser\er can
possibly overlook it.

As everyone likes pictures this

display serves a double purpose,
as it not only appeals to those
already Kodakers, but creates the
desire to make such pictures, in

the minds of those who have not
as yet succumbed to the fascina-

tions of Kodakery.

Advertising Cuts—gratis on request.

BROWNIE

Surprise the little

folks with a

BROWNIE
CAMERA

It \\ ill help them to oh-

serve and afford them end-

less amusement.

MADE TO WORK IX THE
SIMPLE KODAK WAY.

Price, $1.00 to $12.00.

RK'MARI) ROE 6c CO.

Single Column Cut No, 165 B.

Double Column Cut No. 165 A.

BLACK F.UBBE.R
TUBING.

We are now in position to supply
a first quality black rubber tubing,

suitable for use with camera bulbs.

THE PRICE.

Black Rubber Tubing, per running
foot, I 06

Discount to the trade, 50;!
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AN EFFECTIVE WIND'
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d^V DISPLAY—See Page 5.
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HASTMAN MASK
CHART 5x7.

The Eastman Mask Charts in

the larger sizes are affording great

satisfaction, and we are pleased to

advise that we are now in position

to supply them in size 5x7.

THE PRICE.

Eastman Mask Chart, 5x7, per doz., $. 10

Discount to the trade, 40 per cent.

POTASSIUM IODIDE,
ADVANCED.

Owing to market conditions, we
are obliged to announce the fol-

lowing advance in price for Potas-

sium Iodide.

THE PRICE.

Potassium Iodide, i ounce bottle, $ .40

Potassium Iodide, % pound " 1.55

Potassium Iodide, >^ pound " 2.75

Potassium Iodide, i pound " 5.00

Discount to the trade 33>^%.

E.ASTMAN SAFE.TY
ENVE.LOPES.

The non-intlammable Eastman
Safety Envelopes, such as we are

regularly supplying with Eastman
Portrait Film, are occasionally

called for. for the storage of dry
plates and we will hereafter supply
them at the following prices:

The Price

Eastman Safety Envelopes,

5x7, - - J1.25 per 100

Do., 6yi X S}4 1.50 " "

Do., 8 X ID 1.75 " "

Do., II X 14 2.50 " "
Discount to the trade 33^%

DISCONTINUED.
As the demand for Nepera

Developer Powders is very limit-

ed, owing to the preference for

other of our preparations of like

nature, the same will not be sup-

plied hereafter.

Don't take chances when

you go picture hunting.

There is only one genuine

Kodak film, and that is

MASTMAN
JV. C. Film
The trade-mark "Kodak"

on the spool end identifies

the genuine.

We carry a full line of

Kodaks and supplies.

RICHARD ROE & CO.

Single Col. Cut No. 250B.
Double Col. Cut No. 250.A..
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This month every

order is a

"RUSH" ORDER.

Make your orders

explicit, and avoid

delays and dis-

appointments.
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ACCIDE.NT
PREVENTION.

A REMARKABLE RECORD IX
THEi KODAK FACTORIES.

In a plant so enormous as the

Kodak Park works, where a vast

amount of the labor is done by
special machinery, the visitor

wonders at the speed and accuracy
of the workmen, and one of the

usual questions is: "Do you ha\e
many accidents ?" and the reply

is. "comparatively few"—because
the Eastman Kodak Company, at

each of its Rochester plants, em-
ploy a corps of experts to look

to the safety of the army of

occupied workmen. At Kodak
Park, the corps thinks for the

safety of 3.600 employees. Ap-
preciating the value of a workman
in possession of all his senses and
not handicapped by serious ac-

cidents ; safety de\'ices of every
description are employed at each
machine where the element of

danger enters into its proper opera-

tion.

That the safety committee at

Kodak Park is progressive and is

producing results seems to be in-

dicated in the astonishing record

made in August. For sixteen

days but one accident was reported

in this working force of 3,600
persons.

At Kodak Park are employed
hundreds of girls. To prevent ac-

cidents at a certain specially con-
structed box machine, the safety

committee has provided a pair of

silver plated steel finger tips for

each operator. This machine glues

the sides of the box, and during
the operation the girl must hold
the box in position. The first

fingers of the operator, protected
by the tips, are the only ones in

danger. To prevent mashing the
fingers, should the operator be-
come careless, the steel tips ex-
tend beyond the ends of the
fingers. But one set of tips has
been caught in the machine—and
the only harm done was to the
tips.

The dealer has only a faint con-
ception of the enormous quantity
of post card masks produced at

Kodak Park, as each amateur pack-
age of post cards contains an
assortment. Supplying the world
of Kodakery with these masks is no
small task. To make the work of
the operators at these machines
doubly sure, more efficient and
safe, a safety guard has been fitted

to each machine. In the photo-
graph the guard is shown in clear

white, attached to the die itself.

Between the lower edge of this

guard and the base of the machine
is a space about an eighth of an
inch. This permits the feeding of

the machine, but prevents the
operator from courting danger.

The guard is adjusted to a nicety
and has neither decreased the
capacity of the machine nor inter-

ferred with the work of the die.

The guard attached to the
mortising machine is another most
ingenious contrivance, and was
adopted after a most careful in-

vestigation. The reader will ob-
serve the barred door at the
bottom of the guard, which pre-

vents the operator from adjusting
the wood with his hands, after the
machine is started, but which
gives him a view of the work.
This guard, like the many others
in operation, does not interfere

with the speed of the workman
nor decrease the capacity of the

machine. It does prevent acci-

dents.
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These examples afford the

reader an adequate idea of the
infinite amount of pains and the
generous expenditure of time and
money taken to prevent accidents
to our employees. The efforts

made for safety at Kodak Park
apply to the other four Rochester
factories.

rewarded was more than .S500.00.

What is being done to decrease
accidents is aptly illustrated in the

records for 1910, 1911 and 1912.

Comparing 1910 with 1912, we
find that the percentage of reduc-

tion of all accidents was 44.29, or

nearly one-half. These figures

Showing Safety Device on Post Card Mask
Cutting Machine.

Showing Safety Device on Mortising

Machine.

At Kodak Park there are twenty
three separate departments. Each
has its individual safety com-
mittee. Suggestion contests are

regularly conducted by the safety

experts, and the employees invited

to compete. P>very suggestion
for a safety device is investigated

by the experts, and if adopted,
the employee is rewarded with a

cash bonus, varying from .S2.00 to

$25.00. From March to May. 127

suggestions were received from
the employees, and the amount

apply to the five Kodak factories

at Rochester.

Safety for our employees breeds
confidence, it adds incentive to

industry; and good workmanship
at Kodak Park means better
materials, greater efficiency and
service for the trade.

Get your orders

in early.
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A KODAK
Of all the timely gifts—the very thing— it will

appeal to every member of the family, maKe
this Christmas memorable.

KODAKS. $6.00 and up.

Rrownie Cameras ( l'^kI"kodaks ) $1.00 to $12 00

RICHARD ROE 6 COMPANY.

Double Column Cut No. 205 G. Single Column Cut No. 205 H.
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LOCAL ADVERTISING
Every manufacturer whose pro-

ducts have wide distribution, and
who conducts a national advertis-

ing campaign is frequently con-
fronted with requests for local

advertising as a further assistance

to the dealer.

Now this is one step further than
the manufacturer usually feels that

he can go, and with good reason,

and it ordinarily requires but a

simple explanation to convince
the dealer of the soundness of the
manufacturers reasoning.

In this connection it is interest-

ing to note the opinion of a dealer
in another line regarding the ciuest-

ion (in a recent issue of ''Printers

Ink''). He remarks, "I thought
that if the manufacturer was spend-
ing something like $100,000 a year
for advertising it might not be a

bad idea to devote, say, half of it,

to local newspapers throughout the

country. So far as I was con-
cerned, it was not that I wanted
help in carrying space in my home
newspapers. I was quite content
to go on spending as much as I

had in the past.

"But it occurred to me that I

might benefit if the manufacturer
bought space simultaneously or
gave me an allowance which would
enable me to take larger space.

"However, when the whole sub-
ject was thrashed out it was evident
that there were so many agencies
that if an appropriation were dis-
tributed throughout the country it

would be spread so thin that it

would probably do little good.
"So I am well content to take care

of the local newspaper advertising
and have the manufacturer confine
himself to the general mediums.
"Practically all of my customers

read the general magazines, and I

figure that I profit just as certainly
as though the expenditure went
into the local dailies."

And the foregoing \ery clearly
expresses the situation. There is

perhaps, no business that would
warrant an advertising appropria-
tion sufficiently large to carry on
a campaign of publicity in bot/i the
general magazines, and in exten-
sive local advertising for the dealer.

Either one or the other of the
points of contact would have to
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be slighted with a very material

lessening of results.

Every dealer can well afford to

locally advertise the nationally

advertised products that he carries.

But to produce the best results his

advertising should key in with the

national advertising so as to link

this general publicity direct with
his store.

We have been and are more than

glad to supply the dealer with cuts

for use in his local advertising,

and to aid him with suggestions,

or to write him special copy if

necessary.

MORE MONEY IN THE.
CASH DRAWER.

We note a remarkable increase

in the size of the orders and re-

orders from a number of dealers

for Velox Transparent Water Color
Stamps, and the Velox Water
Color Stamp Outfits.

It is also interesting to note that

the dealers who have been un-

usually successful in selling the

Water Color Stamps, have also

largely increased their sale of

miscellaneous sundries.

As the growth of the sale of

these goods is "spotty," much
more marked in some stores than
in others, it is evident that the

increase in sales is due in most
part, to the fact that these dealers

have instructed their salespeople

to push the sundries, and have
seen to it that they were pushed.
And to these dealers with initi-

ative, the satisfaction comes in the

most practical way—more money
in the cash drawer.
What one dealer, or one group

of dealers can do any other dealer
can do with the same result—more
money in the cash drawer.

THE KODAK EXHIBIT.
The Kodak Exhibition has

proved a phenomenal success,

testing to the utmost the capacity
of the halls at most points along
the route.

As a means for creating interest

in Kodakery, and for instilling

new enthusiasm in those already
Kodakers, the Kodak Exhibition
has more than fulfilled expecta-
tions. We append herewith the
itinerary for 1914.

Week of

Oakland, Cal., . . . January 5th
San Francisco, Cal., . January 12th
Los Angeles, Cal., . January 19th

Salt Lake City, Utah, . January 26th
Denver, Col February 2d
Omaha, Neb., . . . February 9th
Wichita, Kans., . . February i6ih

Oklahoma City, Okla., February 23d
San Antonio, Tex., . . March 2d
Houston, Tex March 9th

Kansas City, Mo., . . . March i6th

St. Louis, Mo., . . . March 23d
Chicago, 111. (Return engagement)

March 30th
Indianapolis, Ind., . . April 6th
Dayton, Ohio April 13th

Toledo, Ohio,
Detroit, Mich., .

Cleveland, Ohio,
Buffalo, N. Y., .

April 20th

April 27th
May 4th
May nth

While the cities actually visited

receive the greater part of the

benefit there's no doubt of the
advantage of this exhibition to the

smaller surrounding cities. The
Exhibition always receives many
columns of newspaper write ups, all

of which spreads far beyond the

city where the exhibition is held
and is a general uplift to amateur
photography.

Dealers in the smaller places

neighboring to the exhibition
cities should make it a point to

visit the Kodak Exhibition. 'Twill

make them enthusiasts for the line

and give them ideas that will in-

crease their business.
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THE NEW KODAK
HEADQUARTERS

IN PARIS.
Every year, yes every season

has witnessed a remarkable growth
and expansion of the Kodak organ-

ization.

And this growth has not been
confined to Rochester.

In Canada, Australia, England,
Hungary, Italy and France, in fact

from all the important commercial
centers of the world has come the

demand for more room, for better

facilities to take proper care of the

ever increasing business.

On pages 4 and 5 of this issue

we have the pleasure of showing
you a reproduction of the arch-

itects drawing of the handsome
new Kodak headquarters in Paris,

situated at the corner of Avenue
Montaigne and Rue Francois ler

—

near the Champs Elysees.

The frontage is 1S2 feet on Rue
Francois ler and 44 feet on the

Avenue Montaigne.

The building shown on the left

of the gateway is of stone, and
comprises the wholesale offices

and the developing and printing

departments. The warehouse and
stock building to the right of the

gateway is of ferro-concrete con-
struction— fire-proof throughout

—

and fitted with every modern
convenience.

The new premises will be com-
pleted in the spring of this year.

Brownie Enlarging

Camera Time—

EASTMAN FILM
SHEATHS.

In addition to the sizes pre-

viously listed we can now supply
the Eastman Film Sheath in size

414 X 6H.
The Price.

Eastman Film Sheath, ^% x 6]
Discount to the trade,

$ .25

No. 2 Folding

Pocket Brownie

A pocket camera at a small pocket

price— yet wholly efficient and

reliable.

Takes pictures 2/4 x 3 .'4 inches,

six exposures on a roll of Kodak

film.

Price, $5.00.

Let us explain the easy, all-by-

daylight way in picture making.

Brownies, $1.00 to $12.00.

Kodaks, $6.00 to $65.00.

RICHARD ROE & CO.

Show them Single column cut No. 22iH.
Double column cut No. 221G.
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THE NEW KODAK HE"ii

Reproduced from Arch

I
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START THE CHRIST-
MAS KODAKERS

RIGHT.
The Kodaks and Brownies pre-

sented at Christmas total a great

many thousands.

Practically every recipient will

put them into immediate use, and
if they are tactfully assisted over
the first few uneven spots a big

market is at once created for your
sundries.

It is most excellent business to

play up strong on developing and
printing the films from these

Christmas Kodaks, and to have
your finishing department put
forth unusual efforts to make the

most of every exposure.

When the films and prints are

called for see to it that the sales-

man goes over them with the cus-

tomer and offers every practical

suggestion for improvement.

If these beginners are successful,

and they li'ill be if you do your
part, how easy it will be to interest

them in flashlight work, in the

portrait attachments, Velox Trans-
parent Water Color Stamps, tri-

pods, Film tanks, Velox, printing

frames, stirring rod thermometers,
up and down and all the way
across your line of long profit

sundries.

A little bit quiet after Christmas ?

Not so you could notice it if you
go after all this good business that

will come to you, and stay with
yon, if you will just but go after it.

Page 8 offers a suggestion for

newspaper advertising and window
card that will help to start them
coming.
Every day will be a Kodak day

if you and your salespeople start

these Christmas Kodaks right.

MILES A. SEED.
It is with exceeding regret that

we announce the death of Mr. M. A.
Seed, the founder of the M. A. Seed
Dry Plate Company. Mr. Seed
passed away at his home in Pelham
Heights, N.Y., December 4, 1913.

During the past few years Mr.
Seed had taken no active interest

in business affairs, living quietly
at his suburban home.

Of strong personal character,

with high ideals, Mr. Seed will be
greatly missed by those who knew
him.

UNIVERSAL PLATE
HOLDE.RS.

A CHANGE IX STYLE.

The style of the Universal Plate

Holders has recently been changed
to conform with the Poco holders
which have the flap or hinged
bottom, as this style has many
points to commend it.

In some instances where this

new style has been shipped the

dealers have taken it for granted,
without trying the holder, that an
error has been made and the wrong
holder shipped. Please bear in

mind and notify your salespeople
and stock clerks that the Universal
Holders are now put out in this

new and improved form.

For the Christmas Kodaker

—

"How to Make
Good Pictures"

a real help to better results.
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SHIPPING FLASH
LIGHT GOODS

It is evident from complaints
received that some dealers do not
fully understand the legal require-

ments we must fulfill regarding
the shipping of flash-light goods.

Under a ruling made several

years ago, by the Bureau for the

Safe Transportation of Explosives
and Inflammables, flash powders,
flash sheets and flash cartridges

were classified as "common fire-

works' '.

According to this ruling, still in

effect, the shipper must pack these

goods separately in spark proof
wooden boxes, whether they go by
freight or express, (flash goods be-

ing unmailable, however packed).

Such being the case, dealers
should, in order to obtain the low-
est possible rate, have flash goods
come along with their freight ship-

ments whenever possible and
should order in quantities sufficient

to last quite a period, so that fre-

quent shipments will not be nec-

essary. If necessary to have the
flash goods come by express, make
the order as large as possible so

that the cost for transportation
will not be out of proportion to

the profit.

You can safely order in good
quantities as these goods have ex-
cellent keeping qualities, if stored

in a cool, dry place.

Please remember that flash

sheets and flash powders must be

packed separately from other goods,
and cannot be shipped by mail.

Have the Goods

in Stock.

PEA CRYSTAL HYPO.
While the largest call from the

amateur is for granular hypo, there
exists quite a demand for this

cherhical in pea crystal form.

We are now in position to fill

orders for pea crystal hypo packed
in one pound cartons.

The Price.

Pea Crystal Hypo, i pound car-

ton, I -05

Discount to the trade, - - 3S}i%
In case lots of 100 pounds, - 40%

From San Francisco Branch.

Pea Crystal Hypo, i pound car-

ton, $ -05

Discount to the trade, - - 25%
No additional discount for case lots.

Now is a good

time to take a

course in our

Educational

Department

Full particulars

on request.
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Bring us

your Christmas

KODAK FILMS
Our finishing department will get the

most from every exposure and our experts

will gladly assist you to still better future

results.

All the )I c-^K.- goods from Kodak City i/i Stock.

RICHARD ROE & COMPANY
Double column cut No. 271A Single column cut Xo. 271

1
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PRICE MAINTENANCE
AGAIN.

Of all the questions of public
importance that have been and are

now agitating the public and con-
gress, none is of more vital interest

to the merchant than that of price
maintenance. People are coming
to recognize the difference between
price agreement—wherein two or
more producers, by mutual under-
standing, fix the prices on similar
articles, and price jnaintetunice,

wherein one concern fixes the re-

tail as well as wholesale price on
its own product.

In a recent decision of the
Supreme Court of Washington,
(Fisher Flouring Mills Co. vs. C.

A. Swanson) the court upheld the
right of the manufacturers to fix

the retail price of its product. The
following extract from the decision
is particularly interesting at the
present time, upholding, as it does,
the arguments of those who are in

favor of honest merchandising.

"The true competition is between rival

articles, a competition in excellence, which
can never be maintained if, through the

perfidy of the retailer who cuts prices for
his own ulterior purposes, the manu-
facturer is forced to compete in prices
with goods of his own production, while
the retailer recoups his losses on the cut
price by the sale of other articles, at, or
above, their reasonable price. It is a
fallacy to assume that the price cutter
pockets the loss. The public makes it

up on other purchases The manufacturer
alone is injured, except as the public is

also injured through the manufacturer's
inability, in the face of cut prices, to
maintain the excellence of his product.
Fixing the price on all brandsof high grade
flour is a very different thing from fixing
the price on one brand of high-grade
flour. The one means destruction of ail

competition and of all incentive to in-

creased excellence. The other means
heightened competition and intensified
incentive to increased excellence. It will

not do to say that the manufacturer has
not interests to protect by contract in the
goods after he has sold them. They are
personally identified and morally guaran-
teed by his mark and his advertisement."

The decision referred to, applies,

of course, only to the State of
Washington, and not to interstate

trade, but if the retailers will do
what they can to awaken public
sentiment, the needed national
legislation will not be long in

coming. Right now is the time
for making the fight against the
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cut-throat specialist, whose manner
of doing business is always against

the interests of his competitors
and thepublic—and usually against

his own.

FOR BEST RESULTS
IN YOUR FINISHING
DEPARTMENT.
There is no surer way to increas-

ed profits than quality. And in

organizations where quality is

paramount you will find ecomomy,
as the two go hand in hand.

In no other business is quality

more appreciated than in the work
of amateur finishing. The people
have become educated up to what
constitutes first class work.

They may be attracted once by
the glitter of an exceedingly low
price, but if the quality is not
there, price cuts but little figure

on the second order.

To afford thorough instruction

in the best and most economical
methods of amateur finishing is

the mission of our Educational
Department.

This department has been a

success from its inception, and this

success has not been due alone to

the fact that every instructor is an
expert, nor that its equipment is

exceedingly complete.

The great factor is that through
our large organization we are

able to keep in touch with all

the newest and best methods the

country over, and so keep this de-

partment right "up to the minute"
in every detail.

Instruction in every feature of

amateur finishing is given in full

detail—the correct, scientific way
to handle developing orders, large

and small, the after treatment

of negatives so that they will yield

the best possible prints, the selec-

tion of the proper grades of paper
and how to handle them correctly;

enlarging on Bromide and Velox
papers and, in fact, every operation
that comes within the scope of

an amateur finishing department.

This service is free to any Kodak
dealer orhis accredited employees.

Any student may take the full

course, or specialize in one or

more particular branches, as he
may elect.

No time limit is set, and it is

our earnest desire that the student
remain until he is thoroughly pro-

ficient.

Further, no charge is made for

any materials used, so the only
item of expense to be considered

is that of transportation and living

expenses while in attendance.

We welcome students at any
season of the year, but we would
suggest that the months of Feb-
ruary and March are possibly the

most advantageous, not only be-

cause work in most finishing de-

partments is at its lower ebb, but

because the student can return to

his work just at the right time to

put his knowledge to the best pos-

sible use in the early spring.

Please bear in mind that this is

not a correspondence course, that

the student must come to Rochester

to avail himself of the advantages
of the Educational Department.

We would further suggest that

you send in your applications for

enrollment at an early date, as the

number we can accommodate at

any gi\-en period is limited.

For any further particulars,

address Educational Department,
Eastman Kodak Co., Rochester,

N. Y.
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OUR SHIPPING
DEPARTMENT.

A busier place than our shipping

department, located on the ground
floor of the new ofifice building and
practically all of the ground floor

of the old ofifice building, would
be difficult to find.

The completion of our new
building enabled us to increase our
facilities in every department and
particularly in the shipping
department.

Before the completion of the

new office building the shipping

department was crowded forspace.

Now each branch of the depart-

ment has ample room. The most
modern appliances for the rapid

handling of packages and boxes
have been installed, among them
being a gravity conveyor or chute,

which begins at the sixth floor of

the new building and ends at the

shipping department, with open-
ings into the chute on each of the

six floors. There is no more wait-

ing for an elevator to convey the

packages to the shipping depart-
ment.
There are many ways in which

you may assist in the rapid for-

warding of orders. Superintend-
ing the accurate and prompt ship-

ment of hundreds of packages and
boxes daily to every point in the

United States is no easy task and
calls for quick thinking, expert
judgment and careful handling.

When a dealer specifies his

goods shipped "Parcel Post,"
this advice is followed unless the

shipping department finds it can
send the goods just as fast and
cheaper by "Express" then the

latter route is generally decided
on and the dealer gains the differ-

ence in charges.

It is well to specify on your
order which method of transport-

ation you prefer, " Parcel Post,"
"Express" or "Freight." When
a dealer fails to make this specifi-

cation, the shipping department
exercises it's best judgment and
the quickest and cheapest method
is the one used. Every package
is routed in the Trafific Manager's
office, when routing is necessary.

To avoid mistakes in making up a

shipment, the enclosures are

checked by two clerks ; the ad-

dress is accurately copied, and a

record kept of the address on the

package. This prevents the pack-
age from being lost and if it mis-

carries, fastens the blame where it

belongs. The charges and weight
for "prepaid" packages are plain-

ly indicated and the same rule

applies to "collect" shipments.
When goods are sent "Parcel

Post" the address is copied in

carbon, to prevent mistakes, and
in every shipment by "Express"
and "Freight" the company files

a receipt for the package.

New P2x press Rates.

In this connection we call your
attention to the new express rates

which went into effect February
1st, following the recommenda-
tions of the Inter-state Commerce
Commission.

For the benefit of those dealers

who are not familiar with this

action a word of explanation may
serve to give a better understand-
ing of what has been done by the

government and how it affects the

dealer. After a thorough investi-

gation of the business of the sev-

eral express companies and a care-

ful analysis of business conditions,

the commission divided the coun-
try into "block numbers, "similar
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in a geographical way to the

"zones" of the Parcel Post.

The commission then re-rated

the entire United States and or-

dered the new rates into effect.

The change in rates was made
possible by adopting what is called

in shipping circles a graduate scale,

but the government made the new
scale apply particularly to the

charges per pound, and made the

new rate proportionate to the

weight of the shipment and the

distance traveled.

As established by the com-
mission these new rates are as

cheap, and in many instances

cheaper, than the Parcel Post

rates. A dealer living in the

third Parcel Post "zone," and
beyond, from shipping points,

will find on investigating the rates

by Parcel Post and Express, that

packages weighing 10 pounds and
more, will in most cases, go
cheaper by Express.

To illustrate:—Under the old

Express rates, from Rochester to

Chicago, a shipment weighing 16

pounds would cost $ .85. The
same shipment under the new
rate will cost $ . 47, and the

Parcel Post rate is $ .67, with five

cents added for insurance, the

cost would be increased to S .72.

A dealer living in the second
"zone" (Parcel Post) say at Erie,

Pa., will appreciate the new rate.

For example, a package weighing
48 pounds, shipped from Roches-
ter, N. Y., to Erie, Pa., under the

old Express rate would cost $ .80;

by Parcel Post, $ .52, with five

cents added for insurance, $ .57,

and under the new Express rate,

$ .59. It is obvious that a heavy
shipment in this *'zone," above
the weight given, will be cheaper
by Express under the new rate.

The new rates established, too,

a minimum charge for goods in the

first class, merchandise, etc., of

21 cents. The old rate was 25
cents, and in some cases more.

It is a recognized fact that al-

though the Parcel Post rates may
be cheaper in some instances, no
receipt is tendered by the govern-
ment for a Parcel Post package
unless it is insured with the Post
Office authorities. In that event
the package goes, literally, as

registered mail.

When a dealer specifies "Ex-
press," he and the company have
legal redress if the package mis-

carries, in the receipt issued by
the company to the sender.

Which method of shipment is

better and safest ? This is a

question the dealer must decide
for himself.

If he sends a package Parcel

Post and neglects to insure it, he
may or he may not recover his

goods if they miscarry or are lost.

By PLxpress he either recovers the

goods or the common law carrier

is bound by law to reimburse him
for the value of the property, the

value being fixed by established

rules.

Any dealer, and economy
should appeal to all, may learn

many things to his advantage re-

garding the new Hxpress rates by
inquiring at his local express
office.

The shipping department has

arranged, after long and careful

study, a comprehensive schedule
of the new PLxpress rates, and if

you are in doubt regarding which
method of transportation is pre-

ferable and less expensive, we will

be glad to furnish accurate and
dependable information on the

subject.
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AUTOTIME SCALE..
A Big Increase in Sales.

Our oft repeated suggestion
that dealers will find it greatly

to their advantage to push the

sundries is again bearing fruit.

Our sales analysis shows a de-
cided increase in the sale of the

Kodak Autotime Scale among
those dealers whose sales of the

other sundries has been in excess
of previous seasons.

We fully believe in the merits

of the Kodak Autotime Scale, it

has accomplished wonders in the

simplification of amateur photog-
raphy.

Every correct exposure means
added enthusiasm, more sales and
added profits for you.

In the December, 1912 Trade
Circular we announced a co-opera-
tive selling plan whereby the

retail dealer and his salespeople
will profit directly by pushing the

sale of the Autotime Scale. By
this plan the salesman receives a

commission of ten cents on each
Autotime Scale sold by him.

Coupons are issued, and, at the

time of sale, signed by the sales-

man and the store manager. Full

directions printed on the coupon
explain the plan in detail.

The amount of the premium is

one dollar for ten coupons, and
not ten cents per single coupon,
in other words the coupons are to

be retained by the salesman until

ten have been accumulated.
Correspondence relatingdirectly

to the coupons should be address-

ed to the Autotime Department,
Eastman Kodak Company, 235,

239 W. 23rd St., New York City.

Here is the chance to do the

amateur a real service, stimulate

the interest of your salesmen and

increase your own profits.

Push the Kodak Autotime Scale.

Prinis by Gaslight

We use

VELOX
exclusively in our FINISH-

ING DEPARTMENT be-

cause it is to our interest to

produce the best possible re-

sults from every negative.

We have all the new goods

from Kodak City in stock.

RICHARD ROE<S CO.

Single Coliniiii Cut No. 334 B.

Double Column Cut No. 333 A.

DRY PLATES,
Size 2 1=4 X 3 U4.

As there is an increasing demand
for dry plates in size 2^4 x 3' 4,

we will list this size in future price

lists and will supply them at the

same list price as the next larger

size already listed, which in the

case of single coated plates, figures

35 cents per dozen list. Subject

to the regular trade discount.
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ANASTIGMAT PRICE, REDUCTION.
Herewith are the new prices on Special equipments, and on anastigmat

lenses fitted to the Graflex, and other cameras manufactured by the

various divisions of the Eastman Kodak Company :

KODAKS
Vest Pocket Kodak with Kodak Anastigmat Lens/ 8 |i2.oo

\'est Pocket Kodak Special with Zeiss-Kodak Anastigmat Lens/. 6 9 - - 22.50

No. lA Six-Three Kodak with Cooke Kodak Lens and Compound Shutter - 37.00

No. lA Special Kodak with Zeiss Kodak Lens and Compound Shutter - - 46.CO
" " " " " Cooke Ser. ///a Lens and " " - - 57-oo
" " " " " Zeiss Tessar //b " '' " " - - 56.50

No. 3 Six-Three Kodak with Cooke Kodak " " " " - - 3Q.00

No. 3 Special Kodak with Zeiss Kodak " " " " .
- - 48.00

" •< " " " Cooke Ser. ///a " " " " - - 59-oo
" " " " " Zeiss Tessar // b Lens and Compound Shutter 58.50

No. 3A Six-Three Kodak with Cooke Kodak Lens and Compound Shutter - 48.CO
" " Special Kodak with Zeiss " " " " " - 60.00
" " " " " Cooke Ser. ///a " " " " - 67.50
" " " " " Zeiss Tessar //b " " " " - 71.00

No. 4 F. P. Kodak with Zeiss Kodak Lens and Compound Shutter - - 57.00

No. 4A Folding Kodak with Zeiss Kodak Lens and B. & L. Auto. Shutter - 67.00
" " " " " " " " " Compound Shutter - 77.00

No. lA Speed Kodak with Zeiss Kodak Lens No. 2 57.00
" " " " " Zeiss Tessar //b Lens No. 4 - - - - 67.50
" " " " " Cooke Ser. /r Lens No. 25 - - - - 70.50
«» " " " " Zeiss Tessar /c Lens No. 14 7300

Discount to the trade, 33 1-3 per cent.

No.
No.
No.

33^

I'A
4 X

5 X

3%
4X
5x
3 'A

3%
4x
5 X

3%
3%
4 X

3%
4X
3%
4 X

5 X

5 X
5X

PREMO CAMERAS.
I Premoette Jr. Special with Zeiss Kodak Lens and Compound Shutter

I A Premoette Jr. Special with Zeiss Kodak Lens and Compound "

I A Premoette Jr. Six-Three with Cooke Kodak Lens and Comp. "

X 4^ Filmplate Special with Zeiss Kodak Lens and Compound Shutter -

^^y^ " " '/ \\
'.'<

'.!
'<'. ','

\\

5
"

\\ .! ,. ,. ,. ..

7
X4X
X 5^
5

7
X4^
X5>^
5

7

Cooke Ser. ///a Lens and

Zeiss Tessar //b

X4X Filmplate Premo Six-Three with Cooke Kodak Lens and Comp. Sh. -

^ 5>^
\\

''^

\\ |]
,',' .'.' .',' ',', .'.'

i'. ;

X syi Premo No. 9 Six-Three with Cooke Kodak Lens and Comp. Shutter

X sYz Premo No. 9 with Zeiss Kodak Lens and Compound Shutter

5
"

'.'
',', '.'.

','<
!', ','.

'.'.

!!

7
"

7 Premo No. 10 with Zeiss Kodak Lens and Compound Shutter

7 " <• " Zeiss Protar Ser. r//a Lens and Compound Shutter

Discount to the trade, 40 per cent.

$36.00
41.00

34.00
50. CO
60.00
60.00
80.00
61.00

67.50

6750
90. CO
60.00

71 00
71.00

90.00
41.00
48.00
48.00
51.00

51 00
62.50
62.50
81.50
109 00
I4T.00
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HAWK=EYE CAMILRAS.

No. I A Model No. 2 Folding Hawk-Eye with No. i Zeiss Kodak Lens and
Compound Shutter No.o----- §46.00

No. I A Model No. 2 Folding Hawk-Eye with No. 3 Tessar //b Lens and
Compound Shutter No. 57.00

No. 3 Model No. 8 Folding Hawk Eye with No. 2 Zeiss Kodak Lens and
Compound Shutter No. o 50.00

No. 3 Model No. 8 Folding Hawk-Eye with No. 4 Tessar //b Lens and Com-
pound Shutter No. o 61.00

No. 3 A Model No. 3 Folding Hawk. Eye with No. 3 Zeiss Kodak Lens and
Compound Shutter No i - - - 57. 50

No. 3 A Model No. 3 Folding Hawk Eye with No. 5 Tessar lib Lens and
Compound Shutter No. i 66.00

No. 4 Model No. 3 Folding Hawk-Eye with No. 3 Zeiss Kodak Lens and
Compound Shutter No. i 57.50

No. 4 Model No. 3 Folding Hawk-Eye with No. 5 Tessar //b Lens and
Compound Shutter No. i 66. co

No. 4 Model No. 4 Folding Hawk-Eye with No. 7 Zeiss Protar Ser. Vila.

Lens and No. i Compound Shutter 102.00
Stereo H. E. Model No. 6 with No. 2 Zeiss Kodak Lens and No. o Stereo

Compound Shutter 84.00
Stereo H. E. Model No. 6 with No. 4 Tessar II h Lens and No. o Stereo

Compound Shutter 107.50
Stereo H. E. Model No. 6 with No. 2 Zeiss Kodak Lens and Stereo Auto. .Sh. 76.00

" " " " " " " " 4 Tessar //b " " " " " 99.00

Discount to the trade, 40 per cent.

GB^AFLE-X AND GRAPHIC CAME.RAS.

Zeiss Kodak, f. 6.3
No.

Cooke II,f. 4 5

lA Graflex,

3A Graflex,

Auto Graflex, Jr.,

iYa, x4% Auto.,
4x5 Auto.,
5x7 Auto.,
5x7 Press,

5x7 Home Portrait,

3X X 4^ Rev. Back Graflex,

4x5 Rev. Back Graflex,

4x5 Telescopic R. B. Graflex, 5

$79.00
101.25

53 50
74.00
88.25

114.50

144.50
196.50

144.50
171.50

154.50

14
15a

13

14

15
16

16

'7

15a

•7

16

$95.00
125.00
66.00

90.00
105.50
142.00

172.00

249 CO
160.00

224 00
182.00

20 >^

21;^

20
20 '2

21

22

I95-50
125.00
66 00

90.50
106 50
142.00
172.00

252 00
160 00
187.00
170.00

Zeiss Kodak, f.6.3 Tessar Ic, f.4 5

4 X 5 R. B. Cycle Graphic,

5x7 "

6,5^x8>^ " "

and
(Compound
Shutter)

No.

^^}l7i.55

2S/ 9230

and
(Compound

Shutter)
No.

'5L
1
188 80

17L /

4S^ 167.70

Cooke II, f.4 5
and

(Compound
Shutter)

63.70

Protar VI la, f.6.3

and
(Compound

Shutter)
No.

7^1-1-05.30

*28L
4S

*29L )

4S r
'91-90

(Series IV.)

I0L\
2S/
.31^'

3S)
17LI
4S/

127.30

157-70

222.40



8 KODAK TRADE CIRCULAR.

No. No. No.

4 X 5 Speed Graphic, 3 $58.25 15 $75 5° 21 I76.00
3%^5'A'' " 4 63.75 15a 87.50 2i!< 87.505x7"" 5 77.50 16 105. CO 22 105.00

Stereo Graflex, with matched pair Zeiss Kodak Lenses, f. 6. 3, No. 3, - I206.50
With matched pair B. & L. Zeiss Tessar, Series lib, f. 6 3

No. 5. - 222.00
Stereo Graphic, with matched pair Graphic Rectilinear Lenses, - - - 90.00

With matched Zeiss Kodak Anastigmat Lenses, No. 3, f.6 3, 1 16.50
With matched B. & L. Zeiss Tessar Lenses, Series lib.

No. 4, f. 6.3, 129.00
With matched B. & L. Zeiss Protar Lenses, Series Vila,

No. 7, f. 6.3, 184,00
With matched B. & L. Zeiss Protar Lenses, Series V, No. r, 1 10.00

NaturaHsts' Graflex, with B. & L. Zeiss Protar Lens, Series Vila, No. 19,

f-6.3, 310-50
No. o Graphic, with Zeiss Kodak Anastigmat Lens, 40.00

BOOSTING THE.
SMALL SALE..

"Oh hang these small accounts",
exclaimed a bank clerk in an aside
to a fellow employee, as he passed
out a book to one of the banks'
small depositors.

One of the bank ofificials hap-
pened to be standing near, so in a

few moments, he casually inquired
of the clerk "Who was that man
at the window a moment ago?"

"Oh, that's Fred Johnson, one
of the employees over at that big
factory on the West Side", was
the reply.

Going into his office the official

requested his stenographer to as-

certain Fred Johnson's average
balance.

He found that it averaged over
two hundred dollars the year
around.
One thousand depositors with

an average balance of two hundred
dollars, would afford the bank the
use of two hundred thousand per-

fectly good dollars.

When we were small boys the

expenditure of a penny required
deliberation, while spending a nic-

kel was a financial transaction of

greatmagnitude, and accomplished
under great mental stress.

There once was a man and his

wife who conducted a candy store

with every thing from "penny
goods" to the most expensive
French confections.

There were lots of other candy
stores in town, but it was this par-

ticular store that most of the small

children patronized.

Not because they couldn't get
the same things in other stores,

but because each and every kiddie

was received with respectful cour-

tesy and their juvenile wishes given
full consideration.

And when they got older and
could ask for a two or five pound
box of chocolates without batting

an eye lash they still patronized

the same store.

And that candy man retired with

a comfortable fortune because he
appreciated the aggregate value of

the small sales.

It requires just as much effort to

wrap up a fifteen cent box of fixing

powder as it does a twenty-five

dollar Kodak.
It sometimes requires more effort

to sell a portrait attachment than

it does to sell a Kodak.
We all like to make the big
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sales, that is human. But if you
want a genuine surprise take your
months sales slips, and sort them
into two piles "over one dollar",

and "under one dollar", and see
which pile totals the most.

Despise not the small sale, make
it cheerfully, willingly—but there
is no rule against your trying to

make it a bigger one.

In no other line than the Kodak
line is there a greater opportunity
for a big total of small sales, or for

boosting the size of the small sale.

The line of photographic sun-
dries is extensive, and every item
carries a good profit.

Half of your customers do not
know of one quarter of the little

conveniences and helps to better
results that your stock embraces.
The majority of them can spend

an extra dime, quarter or dollar
without going into bankruptcy,
and they will do it if you show and
explain to them some of the small-
er things your stock contains. The
man who tells you that he has some
interiors to make might possibly
be sold a tripod brace, so his tripod
wouldn't slide on the hardwood
floor.

Little Mrs. Blank who is so
anxious to make some good pic-

tures of the children may never
have heard of the Kodak Portrait
Attachment.
That young lady with the better

than usual flower study prints )nay
not know how easy it is to color
her prints with the Velox Trans-
parent Water Colors.

The boy asking for a package
of Flash Sheets may not know of
the Flash Sheet Holder.
This could be continued almost

indefinitely but the foregoing will

suffice.

The sale of almost any article

in your stock will suggest some-
thing to go with it. Supposing one
customer does say "I have that"
think of those that will say "I'll

take that", for that is the way
to greater profits, and there is no
surer way than through the tactful

boosting of the small sale.

VE.ST POCKET KODAK
WITH KODAK

ANASTIGMAT LE.NS.
We will hereafter supply the

Vest Pocket Kodak equipped with
the Kodak Anastigmat Lens speed

f. 8, at twelve dollars list.

Soft brown leather carrying case
(same as with Kodak Gift Case) at

three dollars list.

Where the Kodak and carrying
case are ordered together we will

supply the silk lined container
gratis.

Discount to the trade ZZ^'2,'^0.

IN CASE OF ACCIDENT
In our Finishing Department we

employ the deep tank system for

film development. Though it has
never occurred with us, there is

always the possibility of a film

slipping off the rod and falling to

the bottom of the tank.

To aid in the quick recovery of

such a film without damage we
have adopted a simple expedient.
Inside the bottom of each tank is

placed a loosely fitting brass wire
basket, (nickel plated); two wires
leading from the sides of the basket
to the top of the tank. In case of
a film dropping to the bottom all

that is necessary is to draw the
basket to the surface by means of
the wires, recover the film and
return the wire basket to position.
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WATCH YOUR COPY.

A large number of Kodak deal-

ers are regularly making use of

their local papers in advertising

the Kodak line. And, almost

without exception those dealers

who are persistent advertisers,

have each year shown a substantial

increase in their business. In the

main the advertising has been
excellent, well written and well

displayed, many dealers making
use of our "Ten Christmas Helps"
and of the sample advertisements

that have appeared in the Trade
Circular.

In some instances we have
noticed carelessness on the part of

the compositor in running a cut

upside down, or in using a Brownie
or Premo cut for Kodak advertis-

ing.

If you are trusting the prepar"

ation of your advertising to some
one connected with the newspaper,

or if you prepare the copy yourself,

see to it that you are shown a proof

of your advertisement before it is

run, so that you may correct any
such errors.

Another thing, we have noticed

quite a number of Kodak adver-

tisements after Christmas, suggest-

ing Kodaks for Christmas, some
such advertisements even appear-

ing well into January. All out of

date advertising must, of neces-

sity, lose much of its effectiveness,

and convey the impression that

such an advertiser is, to say the

least, extremely careless.

So keep up your advertising,

but get the most out of it. Watch
your " copy, " and see that no such

errors occur, as you are paying
your good money for the space

and are entitled to the fullest

measure of returns.

THE PRINTS ARE
YOURS.

It was once customary with us

to send out packages of Kodak
prints of various sizes to Kodak
dealers. Under such system the

distribution was, however, ex-

ceedingly uneven— it was difificult

to so arrange it that every dealer

would have samples of the pictures

made with cameras of the particu-

lar styles that he had in stock.

So we adopted the plan of putting
one sample print in with each
camera. This meant a greatly in-

creased number of samples but on
the other hand it meant an abso-

lutely even distribution. It put
the samples into the hands of the

right people in the rightquantities.

But in some quarters this plan
has latterly been misunderstood.
Some dealers complain that they
have "no sample prints." As
these dealers have often been good
purchasers of Kodaks and Brown-
ies, the only explanation seems
to be that they considerthe sample
prints the property of the custom-
er who buys the camera. Such
was never the intent nor the fact.

The only thing that goes with the

camera is the box and the manual.
The sample prints belong to the

dealer. Help yourself—they are

yours.

LANTERN SLIDE
COVER GLASS.

We are now in position to supply
first quality Lantern Slide Cover
Glass in accordance with the fol-

lowing :

The Price.

Lantern Slide Cover Glass, 3X x 4,

per dozen, - - - - | .20

Do, per case of 1 108 lights, - - 10.00

Discount to the trade, 40%.
From San Francisco Branch, 30 and 5 %

.
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THE, KODAK GIFT
CASE,.

Gifts are made at other times

than at Christmas; they are made
on birthdays, weddings, com-
mencements, and on scores of

other occasions.

Those seeking gifts for presenta-

tion, other than at Christmas time,

usually are not hurried in the

selection and seek something out
of the ordinary, something that

will be of real value, and so, duly
appreciated by the recipient. And
what can more adequately meet
such requirements than the Kodak
Gift Case.

It is out of the ordinary, looks

much greater value than it costs,

has true practical merit and sells

within a price the majority are

willing to expend.
Display the Kodak Gift Case

prominently, have a supply of

them in stock. Though primarily
designed for the holiday trade

chiefly because that was the psy-
chological moment for introducing
them, they will prove ; are proving
ready sellers at all seasons.

DISCONTINUED.
Seed Red Label and Eastman

Lantern Slide Plates.

Owing to the majority of the

trade preferring either the Stand-
ard or the Seed Yellow Label
Lantern Slide Plates, we have dis-

continued the manufacture of the

Seed Red Label and Eastman
Lantern Slide Plates.

This is in direct line of our often

expressed policy of not tying up
the dealers capital or our own in

products for which there is but a

limited demand.

STANDARD
SLOW LANTERN
SLIDE PLATCS.

Our regular Standard Lantern
Slide Plates are affording excellent

satisfaction for all ordinary work.
We find, however, that there is a

rapidly increasing demand for a

slow lantern slide plate for contrast

work, such as moving picture ad-

vertising slides and the like, and
the new Standard Slow Lantern
Slide Plate will be found to meet
every requirement for such work.

List price and discount the same
as for the regular Standard Lantern
Slide Plates.

NEW LOADING
DEVICE. FOR PLATE,

TANKS.
Some time since we perfected a

new loading device for the East-
man Plate Tanks and this device is

now a part of the regular equip-
ment.
We frequently receive orders for

extra plate cages, and in orders
for the 4 x 5 plate cage we have to

include the new loading device, at

an additional charge of thirty five

cents, because the old style load-

ing block cannot be used with the
present model of the 4x5 cage.

Either the old style or new style

loading device can be used with
the 5 X 7 or 8 X 10 plate cages.

For the dark days—

Zeiss KodaK f 6.3.
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Make

Large
Pictures

from your

Small
Negatives

with the

Brownie Enlarging Camera

Works like a printing frame. Enlarging

as easy as making a Velox print.

Come in and let us show you how to

get the most out of your small negatives.

RICHARD ROE & CO.

Double Column Cut No. 227 A. Single Column Cut No. 227 B.
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THE. TIDE. HAS
TURNED.

Now IS Your Opportunity to

Secure Legislation for Price

Maintenance.

Good bills and bad bills have
become laws, but a dangerous or

harmful measure cannot be placed
upon the statute books in face of

the determined opposition of the

people at large.

On the other hand, a good
measure may languish and die in

committee or elsewhere, owing to

lack of support.

A year ago you were fighting

for your lives to prevent the enact-

ment of measures seeking to pro-

hibit price maintenance. So far

no such measure has passed; the

tide is turning—so great has been
the opposition to such legislation,

expressed in no uncertain tones to

the representatives at Washington,
that it does not seem possible that

any such measures can be passed.

Per contra, in the present ses-

sion of Congress, measures are

being introduced seeking to fully

legalize the policy of standard
prices and standard goods.
House Bill No. 13305 introduced

by the Hon. Mr. Stevens, of New
Hampshire, on February twelfth,

appears to be a measure fair alike

to manufacturer, retailer and con-
sumer.
Here is the bill. Read it over

thoughtfully and with care :

A BILL

To Pke.\ KNT Discrimination in Prices
AND TO I'KOXIDE FOR Pl'liLICITV OF
Pricks to Dealers and to the
PlI'.LlC.

Be it enacted by the .Senate and I louse
of Representatives of the United States
of America in Congress assembled, That
in any contract for the sale of articles of

commerce to any dealer, wholesale or re-

tail, by any producer, grower, manufac-
turer, or owner thereof, under trade-

mark or special brand, hereinafter refer-

red to as the "vendor," it shall be lawful

for such vendor, whenever the contract
constitutes a transaction of commerce
among the several States, or with foreign

nations, or in any Territory of the United
States, or in the District of Columbia, or
between any such Territory and another or
between any such Territory or Territories*

and any States or the District of Colum-
bia, or with a foreign nation or nations,
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or between the District of Columbia and
any State or States or a foreign nation or
nations, to prescribe the sole, uniform
price at which each article covered by
such contract may be resold : Provided,
That the following conditions are com-
plied with :

(A) Such vendor shall not have any
monopoly or control of the market for

articles belonging to the same general
class of merchandise as such article or
articles of commerce as shall be covered
by such contract or sale ; nor shall such
vendor be a party to any agreement,
combination or understanding with any
competitor in the production, manufac-
ture, or sale of any merchandise in the
same general class in regard to the price
at which the same shall be sold either to

dealers at wholesale or retail or to the
public.

(B) Such vendor shall affix a notice
to each article of commerce or to each
carton, package, or other receptacle in-

closing an article or articles of commerce
covered by such contract of sale, stating
the price prescribed by the vendor at the
time of the delivery of said article as the
uniform price of sale of such article to the
public, and the name and address of such
vendor, and bearing the said trade-mark
or special brand of such vendor. Such
article or articles of commerce covered
thereby shall not be resold except with
such notice affixed thereto or to the car-

tons, packages, or other receptacles in-

closing the same.

(C) Such vendor shall file in the
Bureau of Corporations a statement set-

ting forth the trade-mark or special
brand owned or claimed by such vendor
in respect of such article or articles of

commerce to be covered by such contract
of sale, and also, from time to time, as
the same may be adopted or modified, a
schedule setting forth the uniform price
of sale thereof to dealers at wholesale,
and the uniform price of sale thereof
to dealers at retail from whatever source
acquired and the uniform price of sale

thereof to the public, and upon filing

such statement such vendor shall pay
to the Commissioner of Corpoations a
registration fee of $io. The price
to the vendee under any such contract
shall be one of such uniform prices to

wholesale and to retail dealers according
as such vendee shall be a dealer at whole-
sale or a dealer at retail, and there shall

be no discrimination in favor of any
vendee by the allowance of a discount for

any cause, by the grant of any special
concession or allowance, or by the pay-
ment of any rebate or commission, or by
any other device whatsoever.

( D) Any article of commerce or any
carton, package, or other receptacle in-

closing an article or articles of commerce
covered by such contract and in posses-
sion of a dealer may be sold for a price
other than the uniform price for resale by
such dealer as set forth in the schedule
provided in the next preceding paragraph
(C); First, if such dealer shall cease to
do business and the sale is made in the
course of winding up the business of such
dealer, or if such dealer shall have be-
come bankrupt, or a receiver of the busi-
ness of such dealer shall have been
appointed, provided that such article or
articles of commerce shall have first been
oftered to the vendor thereof by such
dealer or the legal representative of such
dealer by written offer at the price paid
for the same by such dealer, and that
such vendor, after reasonable opportunity
to inspect such article or articles, shall

have refused or neglected to accept such
offer, or, second, if such article of com-
merce or contents of such carton, pack-
age, or other receptacle shall have
become damaged, deteriorated, or soiled :

Provided, That such damaged, deteriorat-
ed, or soiled article shall have first been
oftered to the vendor by such dealer by
written offer, at the price paid for the
same by such dealer, and that such ven-
dor, after reasonable opportunity to
inspect such article or articles, shall have
refused or neglected to accept such offer,

and that such damaged, deteriorated, or
soiled article shall thereafter only be
oftered for sale by such dealer with prom-
inent notice to the purchaser that such
article is damaged, deteriorated or soiled-

ed, and that the price thereof is reduced
because of such damage.

The above measure seems to be
practical in every way. Every
man in business, whether as mer-
chant or manufacturer, can doubt-
less find in every bill some one
point that he would like to change
for his oicn interests. But a broad
gauge view must be taken if a bill

is to be passed. The Stevens bill

is an honest measure in favor of

honest business, and will, if pass-

ed, benefit all retail dealers—to
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whom price maintenance is the

breath of business life, and that

means a benefit to the whole
public.

It isfair, in that itprovides against

2tnjust discrimination. It provides

that the manufacturer icJw zcould

make his retail price uniform must
also make his zvholesale price uni-

form, and it thereby protects
the small dealer.
A word of warning—half-hearted

support will not be suf^cient—you
who so vigorously stormed your
representatives with personal ap-

peal, letters and telegrams against

the prohibition of price mainten-
ance, must exhibit equal vigor in

the support, of measures seeking
the legalization of a standard price

if this bill is to become a statute.

Write your Representative and
Senator, urging the passage of

House Bill No. 13305.

KEEPING IN TOUCH
WITH THE CASH

CUSTOMER.
You have but to refer to your

ledger to obtain the names and
addresses of your charge custom-
ers whenever you desire to send
out any special announcement to

your trade. But how about your
cash customers ?

The cash customer is a decidedly
valuable asset to any business, and
yet he very often receives less

consideration than the charge
customer, just because his name
and address is not in your posses-
sion.

A good many retail dealers
imagine that they have a pretty
complete mailing list, when as a

matter of fact it contains but a

small percentage of their custom-

ers outside of those having running
accounts.

Trade can be greatly stimulated
by the announcing to your cus-

tomers of new goods, or new
features of service, and it is highly
essential that your list be as com-
plete as possible.

The best way to keep your
mailing list is by means of a card
index system, as it readily admits
of expansion and the remo\al of

"dead" names.
It is quite possible that some of

your cash customers might feel

that the salesman was impertinent
in requesting their name and ad-
dress, unless some good reason
was afforded.

A good plan is to supply your
salespeople with cards for the pur-
pose, that will fit in your card
index.

At the conclusion of the sale it

will be a simple matter for the
salesman to inquire if the custom-
ers' name is on your mailing list,

stating that you frequently send
out special announcements of new
goods, special bargains and the
like.

The card can be in the following
form

:

Date

Amateur— Prof.

Name

Address

Telephone

Remarks

Under the head ing'of " Remarks"
the salesman can enter such things

as the following:

"Well to do," "Interested in high
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speed photography," "Beginner,"
"Thinks of purchasing anastigmat
equipment," "New Studio," "Uses
platinum paper only," "Surgeon—X-Ray
specialist," "In city for summer only."

In most cases it will not be
necessary to pry this information
from the customer, as it will usu-

ally be obtained during the con-

versation incident to the sale, or

from the salesman's previous

knowledge, as many customers
seek the same salesman each time.

Keep track of your cash as well

as of your charge customers, keep
your mailing list as up to date and
as complete as possible, and make
use of it as a sure and certain

business builder.

EASTMAN HOME,
PORTRAIT OUTFIT.
Reduction in List Price.

Owing to the new list prices on
anastigmat lenses as announced in

the February Trade Circular, the

list price on the Eastman Home
Portrait Outfit will hereafter be
S132.50.

New list price on the Eastman-
Zeiss Lens No. 6, .S46. .5').

The discount to the trade re-

maining as heretofore.

IT'S MARCH.

Time, right now,

to plan for a better display

of your KODAK goods.

KODAKERY.
For Everv Purchaser of Kodak,

Brownie, Premo, Graflex
AND Hawkeye Cameras.

Beginning March 1st, every pur-

chaser of one of our amateur
cameras will be entitled to Kodak-
ery for one year without charge.

As far back as last September we
began inserting subscription blanks

in our manuals as new editions

were printed, such blank, when
properly filled out, entitling the

purchaser of the camera that the

manual accompanied, to Kodakery
for one year. Of course, some
editions run out quickly, others

slowly; one kind of camera sells

more rapidly than another and so

it has taken time to get the whole
system to working. Inasmuch as

we expect that Kodakery will have

a subscription list running into the

hundred? of thousands it was
necessary also that we start slowly,

otherwise we would be swamped
in handling the matter.

Our mailing department is now
thoroughly organized, however,
and we are prepared to take on
the new^ subscribers as fast as they

may come. Realizing that there

must be many of our cameras,

without subscription blanks in the

manuals, still in the hands of our

dealers, we are now issuing an

"Emergency Subscription Blank"
to be used with such cameras.

This blank is only a temporary
expedient and will be discontinued

as soon as such manuals as do not

contain the regular subscription

blank are used up.

We ask first that you use these

PLmergency Blanks only with such

cameras as are not already ac-

companied (in the manuals) with
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blanks, and second, that you
issue them only with cameras sold

subsequent to March 1st, 1914.

We are trying to make our little

magazine of real help to the ama-
teur and to the dealer. We be-

lieve it to be the biggest thing in

the way of a promoter of sales of

sundries that has ever been at-

tempted. To help the amateur
make better pictures, to suggest

to the amateur new ways in which
he can use his camera, to point

out to him the added pleasure he

can get from photographing by
the use of certain sundries, to sus-

tain his interest in photography

—

these are the objects of Kodakery.

You can help us make it more
useful to you by calling the atten-

tion of your customers to it and
by helping us get it into the hands
of the right people—the new cam-
era users.

THE. KODAK
EXHIBITION

In these days a traveling exhi-

bition or entertainment of any
sort, must in the parlance of the

day "have the goods", in order

to have any mention in the news-
paper as "news".

In every city visited by the

Kodak Exhibition the interest

shown by the public has been very
great, and the local papers have
been more than glad to feature it

prominently in their columns.
As an evidence of the lasting

benefit to not only the dealers in

the city where the Exhibition is

shown, but to those in the sur-

rounding territory as well, we
append herewith a few extracts

from the newspapers in the cities

recently visited :

Los Angeles
"The Kodak Exhibition has

proven of absorbing interest to

the public in general, and the art

loving public in particular, and
has undoubtedly increased to a

marked degree the interest taken

here in photographic art."

"More than 1200 persons saw
the pictures and this sets a first

night record. At Portland 1030

attended the first night."

"More than 4000 people visited

the Kodak Exhibition yesterday,

and a record breaking attendance
is expected today."

Salt Lake City

"Interest in the Kodak Exhi-

bition at Odeon Hall continues to

grow, and many were unable to

obtain admittance last night.

The exhibit is worth traveling

many miles to see, and before the

week is over it is quite certain that

the hall will not accommodate half

the number who are interested."

"Never has such a compre-
hensive exhibit of amateur pho-

tography been seen in this region,

never before has the art of the

Kodak been so alluringly por-

trayed."

"The man or woman who can

come away from the Kodak Ex-
hibit less than an enthusiast ought

to see a doctor."

Di:nvi:i<

"F"ive thousand people turned

out last night in Denver to view

the formal opening of the Eastman
Kodak Company's photographic

show at the Auditorium. The ex-

hibition is literally a photographic
fairyland — where dreams come
true".

"Kodakers of every description

and hundreds who have never
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taken a picture, after visiting this

wonderful collection will resolve

to record some of the beautiful and
interesting scenes that abound on

their hunting, fishing and camping
trips, and still nearer home, right

at their own garden gate' '.

Omaha
"The crowd attending the Ko-

dak P^xhibition at the Auditorium
yesterday, was estimated at 4500".

"It is a safe wager, that many
Omahans will soon Kodak, and let

the children Kodak, for to see the

wonders and beauties of the work

at the Exhibit is to want to go

and do likewise, and persons who
have already become camera en-

thusiasts will probably become
more so".

ALCOHOL LAMP.
For use with KodaK Magnesium

Ribbon Holder.

The use of magnesium ribbon,

in the convenient form provided

by the Kodak Magnesium Ribbon
Holder, for the printing of de-

veloping out papers is rapidly

increasing.

We have now provided a most
practical device for igniting the

ribbon in the form of a simple al-

cohol lamp, shown in the above
illustration.

THE PRICE
Kodak Alcohol Lamp - $20
Extra wicks, for same, per

dozen - - - .10

Discount to the"trade 33/^/^

'^ jn

Keep a

Kodak Record.

The pictures made so easily

will tell the child story for

years to come.

We will be glad to explain

the simple Kodak way in

picture making—it's all by

daylight.

Kodaks, $6.00 to $65.00

Brownie Cameras, $1.00 to $12.00

RICHARD ROE & CO.

Single Col. Cut No. i66B.

Doul)leCoI. Cut No. i66..\.
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THE COMPETITION
THAT KILLS.

A Retailer's Remarks on the
Necessity for Price Mainte-
nance.

In responding to our offer to

furnish free copies of the Brandeis
article on Price Maintenance, a

retail druggist wrote us in part as

follows :

"
I do not think that anyone can appre-

ciate that article more than the average
retail druggist, as he, beyond a doubt,
has seen and felt the demoralizing influ-

ences of 'Cutthroat Prices' more than
anyone. I wonder where the retail cam-
era business would be to-day if it hadn't
been for the Eastman policy of selling.

" In the retail drug business, when one
considers that 33'/ of our sales are put
over the counter at cost, (and that it

costs us about 20 '<' to do business) there-

fore these goods are sold at an absolute
loss, it's hard to become a 'booster' for

such articles.

"When one pays |8.oo per dozen for

an article and is forced by ' Cutthroat
Competition' to sell that article at 67
cents, one surely will not push the sale of

such an article. Who loses by such a
transaction ? Primarily the retailer, be-
cause he makes nothing on such a sale

;

secondarily, the manufacturer loses not
only because the retailer does not push
the sale of his goods, but often offers

'something just as good.'
"Is the manufacturer to blame for this

?

No ; because he advertises this article to

sell for $1.00, but 'the competition that

kills' has forced the price down to 67
cents. Is the retailer to blame for not
pushing this line of goods and sometimes
offering ' something just as good?' No;
because he cannot live, or even exist,

without profits on his sales.

"Therefore the subject of price regula-

tion is all important."

With all that this retail druggist
says we must agree—but there is

one point that he fails to make,
and that is the most important
point in the legislativ^e view and
will have the most bearing on
future congressional action. What
effect does unbridled price cutting

have upon the consumer ?

The answer can be read between
the lines in our correspondent's
letter, for does he not therein de-
fend the retailer for "offering
something just as good?" and is

he not right in so doing ? Self-

preservation is the first law of
nature and if it costs 20% to do
business and some goods are per-
force handled without profit an
exorbitant profit must be tucked
on somewhere else to make up the
deficit. And as such profit can
more easily be tucked on to un-
known than on to known mer-
chandise it gives the "just as

good" man his opportunity. And
in the long run his kind of mer-
chandise is not satisfactory to the
consumer nor profitable to the
merchant.
The best competition is the

competition of quality. Real com-
petition must begin at the fountain
head—must be between manufac-
turers. Competition between
dealers can amount to but a \ery
small per cent, anyway, but if

price maintenance is of advantage
to the manuiactiH'er in getting his

goods economically into the hands
of the consumer it encourages him
to maintain the quality of his

product and helps him, through
increased demand to lower the

cost of production and to then
lower the price to the consumer.
Not to go outside the camera
business for an example : Every
old-time Kodak dealer knows that

the twenty dollar 4x5 Kodak of

to-day is in every way superior to

the 4 X .S Kodak of the early nine-

ties—and it sells for one-third the

price.

We beliexe that the retail trade
is almost a unit in favor of legis-

lation th.it will help honest mer-
chandising, will encourage rather

than prohibit the rt-gulation of
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retail prices. The point that we
want to make is, however, that

this fact alone will not bring about

such legislation. The fact that

such legislation is in reality of

actual benefit to the consumer
must be emphasized. The facts

are with you. Make the most of

them in creating a stronger public

sentiment and you will carry the

day.

BROWNIE

Everyday scenes at home

are easy to preserve with a

BROWNIE
CAMERA

So simple a child can make good

pictures from the start— so efficient

it satisfies big folks.

Brownie Cameras, $1.00 to S12.00

Kodaks, $6.00 to $65.00

RICHARD ROE & CO.

Single Col. Cut No. 165 B.

Double Col. Cut Xo. 165.A..

A time: saver when
THE RUSH COMES.
With the coming of spring, busi-

ness in your developing and print-

ing department begins to grow and
soon it will be working at full

capacity.

Those dealers who use the deep
tank system of development will

find in the Premo Film Pack
Hanger a great time and labor

saving device for the development
of Premo Film Packs.

The big feature

of this device lies

in the fact that
after the films are

attached to the

hanger, they do
not have to be
touched again un-

til they are dry.

The operation is

very simple. The
hanger is com-
posed of two flat

rods hinged to-

gether, to which
are attached, at

fixed points, a ser-

ies of hinged clips.

The films are eas-

ily and quickly
fastened to the

clips in the dark

room, and then

doubled over the

suspension rod of

the tank, in the

manner shown in

illustration A.

After develop-
ment the hanger is

iliustra,.on A.
^ ^j^^^^ j^ ^^^ ^^_

ing and washing tanks in just the

same way that you would handle

a roll film, and when thoroughly
fixed and washed, the hanger is

opened out and suspended upon
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hooks for drying the , shown
in cut B.

These hangers have been used
during the past year by the largest

finishing departments in the coun-
try with unvarying success. They
are thoroughly practical, and
should a clip, by any means, be-

come damaged, it can be removed
and an extra one easily attached
in its place.

Many more Premo cameras were
sold last year than ever before,

and more have been sold so far

this year than in the correspond-
ing period last year. This means
that many more film packs are go-
ing to be used this summer than
ever before. Many more will be
brought to you for development.
The Premo Film Pack Hanger will

aid you greatly.

"How to Make
Good Pictures"

Every copy sold will

help you because it

helps to better results.

E^ASTMAN X=RAY
FILM

As a matter of convenience and
economy for the Roentgenolgist,
Eastman X-Ray Film will here-
after be supplied in dozen sheet
packages only in the sizes smaller
than 10 X 12.

Size 10 X 12 and larger will be
supplied in half dozen sheet pack-
ages, including one set of X-Ray
P^n\elopes and two safety envel-
opes.

We append below the list price

for half dozen sheet packages for

size 10 X 12 and larger.

With packages of less than one-
half dozen sheets in size 10 x 12

and larger, including one safety

envelope, and one set of X-Ray
F^nvelopes, the list price will be
figured at the proportionate price

of the one dozen sheet package,
plus 20%, and enough added to

end with O or 5.

THE PRICE
>2 doz. Package

Eastman X Ray Film, lo x 12

II X 14

14 X 17

I2.60
3.65

5.65

X RAY E.NVELOPES
The Price

5x7, per dozen sets - - - - $ .30

dyi X S}i, per dozen sets - - .45
8 X 10, per dozen sets - - - - .60

10 x 12, per dozen sets - - - - .95
11 X 14, per dozen sets - - - - 1.25

14 X 17, per dozen sets - - - - 225
Discounts to the trade the same as here-

tofore.
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WINDOW DISPLAYS
THAT SELL

Said the man who runs the

haberdashery around the corner

:

"You can just bet that I have to

make my little show window pay
for its keep. I have to depend
very largely upon my window dis-

plays to bring me new customers.
If I can once get them into my
shop, courteous treatment and
good values usually insures their

coming back.

A good many people remark
about my displays, not that they
are at all elaborate, as they are

always extremely simple, but be-

cause the displays have induced
them to purchase—and isn't that

just what any display is for ?

With every display I have one
or more neatly lettered cards with
a selling argument upon it.

Some of these selling arguments
are a bit whimsical I'll admit, but
they seem to do business for me,
though I don't know as I would
advise the use of a similar strain

for other lines.

For instance, I put in a display
of imported Italian and English
soft hats. The card read : "New
Importations in Soft Head Gear
for Hard Heads, and we have some
nice hard hats for soft—but what's
the use, come in and talk it over".
That was about the worst one I

ever used, but it created smiles,

and brought me business.

Whenever a wholesale salesman
shows me a line that interests me,
I jot down his best selling argu-

ments as a basis for my window
cards when I display his goods.
For instance, I am now handling

a line of soft shirts ; one of the
big features of this line is that the
shirt fronts are made with a double
get of button holes, the shirt

buttons all being sewm on a tape
which is removed w^hen the shirt

is sent to the laundry, thus doing
away with all chance of the buttons
being broken or torn off in laun-
dering, and if there is anything
more exasperating to the average
man than to find his shirt with one
or more buttons missing, I have
yet to discover it.

So when I placed this line of

shirts on display in went a card :

BUTTONS OFF
YOUR SHIRT?

NOT WITH THIS KIND

—

THE BUTTONS DON't GO THROUGH
THE MILL

Attached to the card was one of

the tapes with the buttons affixed,

and that card made me wire in an
order for more shirts inside of

twenty-four hours.

I never put in mixed displays,

one reason being that my window
is too small, and the other reason
is that I wouldn't do it if my win-
dows were as large as Wanamakers.
I believe in concentrating the
attention of those who look into

my window, I may miss some of

them by so doing, but I'm pretty
sure I'd miss most all of them if I

gave them a sample of everything
I had in stock to look at."

Now here is a man who has

struck the keynote of display win-
dow salesmanship. Concentration
and a selling argument that creates

a desire for the goods—and with-

out desire you cannot make the
sale unless you are a dentist or an
undertaker.

Study your window displays

thoughtfully ; figure out selling

arguments to go with them, ancl

make your display windows earn
their big percentage of your rental.
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Anybody can sell the

customer what he

asks for.

The salesman doesn't

let it go at that.

Show the new goods^

talk up the sundries.
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BROWNIL
mim

-^^S' ?^:

Keep alive the joys of

childhood with a

BROWNIE
The pictures are easy to make—always interesting

and grow in \alLie year by }ear.

EFFICIENT INEXPENSIVE

Brownie Cameras, SI. 00 to $12.00.

Kodaks, S6.00 and up.

RICHARD ROE & COMPANY

[Rouble Col. Cut Nu. 122A. SiiiL'le Col. Cut No. i2jB.
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1914.

THE YEAR FOR A BIGGER AND BETTER
KODAK BUSINESS.

Business cannot be built up and
extended without enthusiasm, and
enthusiasm is just what has made
the business of the Kodak dealers

greater in 1912 than in V)\\,

greater in 1913 than in 1912, and
that enthusiasm will make 1914 a

still bigger and better year.

To instil such enthusiasm the

manufacturers supplying the dealer
must have more than a fair and
square policy behind them—they
must also //aTe tlie goods.

Never before has the Kodak line

as a whole been so well balanced—
never before have we been so well

and completely organized and
equipped to supply every need of

the dealer and public.

Radical departures from estab-

lished models have not been neces-
sary. In the Kodak line we have
but two new models to offer and

they round out the line in splendid
fashion.

r^Iany little refinements here and
there have been added to e.xisting

models and we have spared neither
time, effort nor money to main-
tain the supremacy of the Kodak
line.

THE JUNIOR KODAKS
In introducing the Junior Ko-

daks we cannot do better than to

quote from the 1914 Kodak cata-

logue (an advance c:py of which
will reach you at an early date).
The Junior Kodaks "being built

upon the idea of providing genuine
daylight-all-the-way Kodaks, with
all the Kodak convenience and
dependability, for those who wish
to take up photography at the
minimum of expense." "The low
price means no stinting in either
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No. lA Kodak Junior,

material or workmanship. It is

only possible through the per-

fection of our scientific factory-

organization and the large quanti-

ties which our world wide distri-

bution enables us to make at one
time."

A striking feature of the Junior

Kodaks is their extreme thinness

and all around compactness. They
are equipped with a new style

back—unusually easy to remove
for loading and unloading.

The back and bed are made of

aluminum, covered with genuine
leather, and the metal parts are

finished in nickel and black
enamel.

The first of these models, the

Xo. 1 Kodak Junior, makes pict-

ures 2}i x3/i; inches; capacity, (•>

exposurecartridge ( Xo. 2 Brownie ).

The No. 1 is fitted with the No.
Ball Bearing Shutter, speed 1-50

second, also "time" and "bulb"
with cable release, and ofl'ers the

choice of rapid rectilinear or men-
iscus achromatic lenses.

Regular equipment includes au-

tomatic focusing lock, collapsible

reversible finder, and two tripod

sockets.

The No. lA Kodak Junior takes

pictures 1^ 2 '^ -1^4 inches, and
takes the regular 12 exposure X. C.

Film Cartridge. The shutter is
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the Kodak Ball Bearing with cable

release; variable speeds 1-25, 1-50

and 1-100 second. The No. 2

will be supplied with either menis
cus achromatic or rapid rectilinear

lenses.

Equipment includes automatic
focusing lock, collapsible finder,

and two tripod sockets.

The Price.

No. I Kodak Junior, with meniscus
achromatic lens, and Ball Bearing
Shutter, $7.50

Do., with R. R. Lens, - - - 9.00

Black Sole Leather Case, - - 1.50

No. lA Kodak Junior, with menis-
cus achromatic lens and Kodak
Ball Bearing Shutter, - - - 9 00

Do., with R. R. Lens, - - - 11.00

Black Sole Leather case with strap, 1.50

Discount to the trade, 33^3 /^.

Kodak Jr's ready about May i.

OTHER NEW GOODS.
In order to effect an economy

in the use of developing solutions,

and to provide a means for insur-

ing to the thousands of users of

the lA and 2A Films, the best

possible results, we have con-
structed the new iVi Inch Kodak
Film Tank which will accommodate
all Kodak or Brownie cartridges

having a film width of IV2 inches

or less.

The Price.

lYi Inch Kodak Film Tank for use
with all Kodak or Brownie Film
Cartridges having a film width of
2 '2 inches, or less, complete, - 13.50

Duplicating Outfit, consisting of one
solution cup, one transferring reel

and one apron, - - - - 1.75

Discount to the trade, same as for

other sizes.

The amateur has learned that

his prints show off to excellent

advantage in a suitable album, and
that this is the best, and about
the only plan for keeping his col-

lection intact.

To afford him a still wider
selection we have added two new
albums to our popular line.

The first is the Agrippa.

This is a loose leaf album, sup-
plied with fifty linen finish black
leaves. The cover is of beautiful

grain leather, and is unusually
flexible.

The Price.

Agrippa Album, style A, 5x8, - I1.25
Do., " B, 7 X II, - 1.50
Do., " C, 10 X 12, - 2.75
Do., " D, 9 X 14, - 3.00
Extra leaves, pkg. 12. A, - - .12

Do., " " B, - - .15
Do., " " C, - - .25
Do., " " D, - - .30

Discount to the trade, \o'/c.

The Tiber Album is also made
on the loose leaf principle, but
less expensive, as it has an imita-

tion leather cover; of fine appear-
ance nevertheless and very dur-

able. Supplied with fifty black
leaves.

Tiber Album, Style A, 5 x S, - % .65

Do., Style B. 7 X II, - - - .go

Do., Style C, 10x12, - - - 1.50

Do., Style D, 9 X 14, - - - 1.75
Extra leaves, pkg. 12, A, - - .12

" " B, - - .15

C. - - .25
" " D, - - .30

Discount to the trade, 40 '>

.
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Frequently the amateur has a

few choice prints he likes to show
to his friends when calling upon
them, and upon other occasions as

well.

For that favorite picture ; it may
be either a print from a prize land-

scape negative or of the finest baby
that ever happened—the Souvenir
Photo Case.

SoiiTeiiir Plio/o Case.

This is a handsome brown em-
bossed folder with watered silk

finish lining, attractive enough for

any home ; and just right for the

business man's desk.

Thf Pocketfoto.

For him has been provided the

Pocketfoto. This is a handsome,
soft grain leather case, somewhat
similiar to a pocket bill case, which
will easily accommodate twenty-

five or more unmounted prints in

either side, and folds so as to con-

veniently go in the pocket.

The Price.

Pocketfoto No. i, for 2]i X3X or
smaller prints, each, - - - I1.25

Do., No. 3, for 2 >^ X 4 34: to 3>4: X

\)i prints, each, - - - 1.50

Do., No. 3A, for 3X X 5;^ or 4 X 5

prints, each, . . . - 1.75

Discount to the trade, 40%.
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Kodak Ball Beaiiiig Shnit,

IMPROVE.ME.NTS.

The Kodak Ball Bearing Shutter
which has proved so thoroughly
accurate and reliable has been still

further improved. In the new
model the retarding device is

placed within the case, making the

shutter much more compact and
lessening the liability of damage
through accident. The bulb and
tube have been replaced by a cable

release which is not in any way
subject to climatic conditions and
can always be depended upon.
The new Kodak l^all Bearing

Shutter is supplied with the Kodak
junior No. 1 A, and Folding Pocket
Kodaks Nos. lA R. R. Type, ?>,

3A and 4.

The No. is supplied with the

Vest Pocket Kodak and Vest
Pocket Kodak .Special, and is sim-

ilar to the regular new model ex-

cept that it works with finger

release only, and is regularly

equipped with the Kodak Auto-
time Scale.

The No. is also supplied with

the Kodak Junior No. 1, but in

this instance is fitted with cable

release and not with Autotime
Scale.

The Brownie Ball Bearing Shut-

ter still further increases the effici-

ency of the Nos. .3 and 3A Folding
Brownie cameras.
This new shutter is well made in

every respect, works with bulb and
tube or finger release, and is fitted

with the Kodak Autotime .Scale.

Works for time and bulb exposures,

and has variable indicated speeds
of 1-2.5, 1-50 and 1-100 second. It

has the star opening leaves which
provides the maximum of light

efficiency, and is fitted with iris

diaphragm.
The Brownie PInlarging Cameras

have also been improved by mak-
ing the collapsible cone in two
sections. This affords greater
rigidity and avoids any danger of

light leakage through warping of

the sides in cases where the cam-
era has been subjected to undue
heat or moisture when in use.

While not exactly in the line of

an improvement, except in manu-
facturing conditions, we are en-

abled to announce a reduction in

the list price of the Kodiopticon,
and this reduction will be a factor

in still further increasing the sales

of this popular instrument.

The Price

/ith

liS.oo

27.00

28.50

Kodiopticon, complete,
Mazda lamp, - . - -

Do., with Hand Feed Arc Lamp
and 4 ampiiere rheostat, no
volts,

Do., accommodating 220 volts,

Discounts as heretofore.

With your mind engrossed with

the new goods, and selling plans

for a bigger business, do not for a

moment overlook the year round
possibilities of the Kodak Gift

Case.
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Every day is a special occasion

to more than a few people, a day
that calls for some token of re-

membrance, and what can be more
fitting in the great majority of

instances than this same Kodak
Gift Case.

It has quality, and looks it, is

within the reach of most purses,

and will afford lasting pleasure to

the recipients of either sex, and of

almost all ages. As a birthday,

wedding, graduation, or vacation

remembrance it has a most fitting

place.

Stock the Kodak Gift Case, dis-

play it prominently, it is one of

the very best year round sellers.

ADVERTISING.
Due to the fact that photogra-

phers are becoming better illus-

trators our 1913 Kodak Advertising
Contest brought us, by far, better

pictures than any of our previous
contests, and these pictures will

be used, lavishly, in our advertis-

ing for 1914.

The 1914 Kodak catalogue is

well on its way to completion, and
an advance copy will be mailed you
shortly, and soon thereafter we
will begin our annual distribution.

Our usual plan will be followed,

shipping to the most distant points

first, and shipping with all possible

celerity, so as to get the new
catalogue into all Kodak stores at

the earliest possible moment.
In time to strongly stimulate

spring business we will send you a

new line of store and window
signs, each and every one planned
to sell goods. Then will follow the

Kodak and Premo Summer Books.
New and strikingly handsome

street car cards, of course, the first

of the series appears in this issue

—

those to follow will be announced
monthly.

Tne Cut Sheet for 1914 is almost
ready for the press and will con-
tain many new subjects illustrating

the pleasures of Kodakery. As
soon as ready a copy will be sent

you, and we will be glad to supply
you. gratis, with all cuts you can
use.

All of this advertising matter is

prepared directly for you and is

supplied without cost, even the

transportation being paid.

Remember however, that cata-

logues and signs are sent to all

dealers.

Booklets, car signs, cuts and the

like, are sent on request only.

Our 1914 national publicity cam-
paign is of a wider scope than ever.

\\'e will use a very large list of

monthly and weekly publications,

both inside space, usually full

pages, and back covers in color.

We will carry the story of the

many pleasures of Kodakery
broadcast o\er the country, and
in a way that will benefit equally
the dealer in the small country
town as well as in the largest cities.

Do not overlook the value of

our window signs—many of them
will contain the same subjects as

are used in our national advertis-

ing, and will afford you the oppor-
tunity of linking this wide publicity

directly with your own store.

Another very strong feature of

our publicity is "Kodakery"—our

new magazine for the amateur

—

but that is a story by itself, and
you will find it on page S.

More and more is Kodakery
becoming the national recreation

—every year witnesses a greater

desire on the part of the people to

get out into the open—the great

opportunity for a greater business,

the biggest Kodak year yet is at

hand. Get your share.



Load your Kodak with

Kodak Film
Brins your film to us for devel-

oping and printinji:. Then you'll be assured of the
best results. Everythinj^ for photography.

RICHARD ROE & CO., 1001 Tripod Avenue

street Car Card .\o. s-fS- See Page 6.

Get out in the open with a

PREMO
There's a world of enjoyment

in the pictures you can make
with one of these cameras

r,verything for photography and

prompt developing and printing

John Doe & Co.
12.^4 Premo Street

Street Car Card Nu. 3^j. See



the Special Kodaks and Graflex's,

and other apparatus used by the

full-fledged photographic fan.

But that isn't so much its strong

point as its influence in keeping
people reminded of their cameras

by showing them every thirty days

what other people have done and
are doing with similar cameras.

That's some incentive. In many
a Kodak it will cause two rolls of

film to be exposed where only one
was exposed before and that means
also more paper and chemicals.

It will interest people in portrait

attachments, film tanks, trays,

mounts, calendars, lantern slides

and paste, to say nothing of

anasigmat lenses and focal plane

shutters.

In other words, at the invitation

of the customers themselves, we
will be circularizing your custom-

ers for you twehe times a year

—

at our expense.

To do this successfully and com-
pletely two things are necessary.

KoDAKERY must be a welcome and
instructive visitor. We are doing

our best to make it all of that.

Those who buy our cameras must
send to us an application for the

magazine. It's your part to see

o^^.i p^wj^.^ vv li. iiUi gCL JVODAKHKV
because they will never see our
offer. Make them see it ; make
them understand that the maga-
zine is worth while, even if it is

free-

But right now there's another
phase of value to you—publicity

you can get for your photographic
line by advertising that this mag-
azine is now free to every pur-

chaser of a Kodak, Brownie,
Premo or Graflex camera.

Herewith we show copies of

three newspapers advertisements

we have planned.

A reciuest from you will bring

an electrotype of any one or all

of these advertisements in a hurry.

We will supply you with the

complete advertisements, with a

space mortised in the block for your
name and address, or we will send

just the cut of the Kodakery cover,

as you elect. On page 11 we
show a double column cut of the

Kodakery cover, for such dealers

as desire to use more liberal space.

We will supply the complete ad-

vertisements in double column, or

the double column cut alone, as

well as the single column ones.

The entire double column adver-
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tisement will be ten inches long.

Please order by number.
KoDAKERY is going to do big

things for those dealers who help

to make it a big thing.

KODAKERY
A Magazine for Amateur

Photographers

!-i

MARCH 1914

EASTMAN KODAK COMPANY
ROCHESTER — The Kodah City - NEW YORK.

"KODAKERY"
A clever, helpful, ama-
teur photographic maga-
zine.

Free To Tou,

To every present purchaser of

a Kodak, Brownie, Premo or

Graflex Camera, a year's free

subscription to "Kodakery."
Every issue beautifully illustrated

and replete with practical helps.

RICHARD ROE & CO.

LELATHERETTE CASE
FOR NO. METAL

TRIPOD.
There has been an extensive

demand for an inexpensive, yet
strong and durable case for the

No. Kodak Metal Tripod.
We have now ready for delivery

a leatherette case for this tripod

that is strong, well made and of

attractive appearance.

The Price.

Leatherette Case for No. o
Kodak Metal Tripod, - % .75

Discount to the trade, 2,2>/i'^-

ORANGE, AND
RUBY GLASS

We are now in position to supply
first quality orange and ruby glass

in accordance with the following

list:

5, per sheet, . . $ .10

• 15

•15

.20

.20

• 25

•35

45

Discount to the trade 50 and 10%.

HAVE

THE GOODS

IN STOCK.

4
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r
kodai<:ery
A Magazine for Amateur

Photographers

rr

A\ARCH 1914

EASTMAN KODAK COMPANY
ROCHESTER — The KodaM City — NEW YORK.

Everybody Likes

Pictures,

Let lis present you with the great-

est of all aids to good picture making.

To every present purchaser of a

Kodak, Brownie, Premo or Graflex

camera, will be given a year's sub-

scription to

"KODAKERY'^
a clever helpful magazine devoted to

amateur photography. Every issue

beautifully illustrated and replete with

practical suggestions.

RICHARD ROE & CO.

KODAKERY
A Magazine for Amateur

Photographers

MARCH 1914

KODAK COMPANY
The Kodax City — NEW YORK

Do Ton—
Would Ton Like

To Make Good Pictures f

We have the ideal help. To every

present purchaser of a Kodak,

Brownie, Graflex or Premo camera

a year's free subscription to

"KODAKERY"
The most helpful of all amateur

photographic magazines. Every issue

beautifully illustrated and tilled with

practical suggestions.

RICHARD ROE & CO.

Kodakery Aj
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KODAKERY
A Magazine for Amateur

Photographers

'/.
J

MARCH 1914

EASTMAN KODAK COMPANY
ROCHESTER — 77ie KodaR City — NEW YORK.

/• .V hiK'
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CAMERAS IN PUBLIC
SCHOOLS.

Why Try To Teach Drawing To
Those Who Find It Inherent-

ly Impossible To Acouire

The Art ?

A very interesting and novel

suggestion was thrown out by Dr.

Arnold Genthe in his address be-

fore the Art League yesterday
afternoon. It was the proposition

that the use of the camera be

taught in the public schools,

Surprising as this idea may seem
to some, it did not come with any
shock, when logically developed
in the course of Dr. Genthe' s talk.

Instead of being a fad or an added
burden upon an encumbered school

system, it would be, as Dr. Genthe
pointed out, one way of turning an

idle course into practical use. Dr.

Genthe was a teacher before he

became world famous as an ex-

ponent of artistic photography and
it is apparent that he advanced
the proposition seriously on its

practical merits.

Drawing is now a compulsory
course in our public school system,

carried on regularly throughout
all the grades and into the high

school. Unfortunately, as Dr.

Genthe pointed out, the quickened
intellect that enables one to see

the beautiful in life is not always
coupled with the sensitive hand
that enables one to portray it up-

on paper or canvas. Consequently
the course in art offered in the

public schools, because of the

drudgery, not to say the absolute

pain inflicted in attempting to

teach the principles of drawing to

a pupil not naturally equipped to

master them, is more likely to in-

spire a deep rooted distaste for

art than to arouse an understand-
ing of it. The combination of the

eye to see and the hand to draw is

very, very rare ; otherwise, we
should all be great artists.

To those pupils who, while
equipped with the ability to appre-
ciate the beautiful, are not able to

master the technical difficulties of

drawing, the camera offers not
only a means of escape from use-

less drudgery, but an avenue
towards artistic expression of a

high order, and the acquisition of

a practical and useful accomplish-
ment as well. If the choice be-

tween drawing or camera study
were left elective, it would certain-

ly be an improvement on our
present system.

There is a technique of photog-
raphy just as much as a technique
of drawing, but the difference is,

that the one does not require any
inherent ability, while the other
does require such ability.

In the case of pupils who have
the eye to see but not the hand to

draw, it would seem very much
more sensible to develop their

possibilities through the camera,
with which they may accomplish
something, then through a course

in drawing, with which they can
accomplish nothing. Furthermore
the knowledge thus gathered
would have a concrete value. In

these days when a practical cam-
era may be purchased for a dollar

or two, no home is without a cam-
era, but not one person in a thou-

sand possesses the ability to get

the best out of one. Some of the

finest pictures exhibited by Dr.

Genthe to the Art League were
enlargements made from nega-
tives taken by a simple little

Kodak.—Bridgeport Telegram

.
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GOODWIN SUIT
SETTLED

The Goodwin patent suit has

been settled out of court by the

payment of a substantial amount.
There has been and will be no

interruption in the supply of

Kodak film.

Education as well

as recreation wi th

BROWNIE
CAMERA

Very simple to operate

—

yet thoroughly efficient.

Brownies, from $1.00 to $12.00

Kodaks, $6.00 to $6.<).00

RICHARD ROE & CO.

Single Col. Cut No. 158B.

Double Col. Cut No. 158A.

HOUSE, BILL
NO. 13305.

Enlist Co-operation to Insure

Its Passage.

The speediest way to convince

a person for or against a measure
is to demonstrate to him whether
such measure will affect his purse
advantageously or adversely.

The average man is just plain

human, and therefore to a greater

or less degree selfish, and you
must show him how any action

you wish him to take will affect

him personally.

When legislation against price

maintenance was first instituted,

the average man was apathetic, as

without full consideration, he
failed to see that any advantage
he might derive could be but

temporary, and that eventually

he must be the loser.

As a dealer, you know that the

right by the manufacturer to reg-

ulate the re-sale price is your sal-

vation, that it insures you a fair

profit, that it protects you from
pirate cut throat competition,

and makes competition that of

quality— the only sound basis.

When Mr. A\erage Consumer
was assailed from all sides with

sound argument against the fallacy

of, and danger to him personally,

from the abolition of price main-
tenance, he quickly joined your
ranks, and his voice rang long and
loud against the passage of any
such legislation.

The shoe is now on the other

foot, measures have now been
introduced in the present Con-
gress seeking to legalize the policy

of standard prices and standard
goods-

In the March Trade Circular we
published the full te.xt of House
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Bill No. 13305, introduced by the

Hon. Mr. Stevens of New Hamp-
shire, in favor of price mainten-
ance. If you studied it, you agree

with us that the measure is worthy
of support and should become a

law.

But the fight will have to be
just as vigorous to secure the pas-

sage of tills bill as it was to defeat

the other.

Hundreds, yes thousands of

bills are introduced at each session

of Congress ; a few become laws,

more are slaughtered, and still

more pass away silently in com-
mittee or in some pigeon hole

just because insufficient attention

was attracted toward them to de-

mand and produce action.

You helped defeat a measure
adverse to your interests; to pass

this measure lurite your Represen-

tative and Senator, urging the pas-

sage of House Bill No. 13305, and
enlist the co-operation of even' coii-

snnier icithin your reach.

AN IMPROVED FORMU=
LA FOR DEEP TANK
DEVELOPMENT.

When it comes to changing or

modifying a formula we are ultra

conservative. When any of our

chemists or in\-estigators recom-
mend a change or modfication we
must know from actual tests re-

peated many, many times, under
all possible conditions, that such
change will be beneficial to the

greatest average number.
For a number of months we

have had under consideration an
improved formula for deep tank
development for use by amateur
finishers and can now unhesitating-

ly recommend it to all finishing

departments employing the deep
tank method.
This new formula differs from

those in general use in that the

amount of Pyro is doubled, and
Aletabisulphite of Potassium added
as a preservative. This new formu-
la will enable you to materially
heighten and impro\e your work,
as the negatives will ha\-e much
better printing quality.

The new formula is as follows:

Water - - 8 gals.

Elon - - I oz 95 grs.

Hydrochinon - 4 ozs. 290 grs.

E.K.Tesled Sod.
Sulphite - - 60 ozs.

Metabisulphite - i oz. 379 grs.

E.K.Tested Sod.
Carbonate - 31 ozs. 347 grs.

Pyro - - - II ozs. 227 grs.

Pot. Bromide - 307 grs.

Avoirdupois Weight.
Add enough water to make 48 gals.

Temperature 65 degrees Fahrenheit.

During the summer months or

when orders are heavy this devel-

oper should not be used more than
one week. During winter months
or when orders are light, bath
may be used two weeks if strength-

ened at the end of the first week
by adding one-half of the origi-

nal amount of all chemicals.

When the developer is new the

time required to develop will be
about 1(S minutes. Time of devel-

opment should be increased about
one minute per day for the first

week. After strengthening the

time required will be about 20 min-
utes and should be increased one
minute or more a day for the

second week.
The exact increase in time of

development from day to day will

depend largely on the number of

films developed and can only be
determined by watching the work
carefully. If an increase of one
minute a day is not sufficient to
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produce results nearly or quite

equal to those obtained when de-

veloper was fresh, make the in-

creased time of development two
minutes or more if necessary.

This developer is about the same
as the old developer excepting
that the amount of Pyro is doubled
and Metabisulphite added as a

preservative. The increase in the

amount of Pyro produces negatives
of more color that have better

printing quality although apparent-
ly less vigorous than those obtained
with the old developer.

To obtain the best results at all

times developer should bewatched
carefully from day to day and as

soon as there is any indication of

a falling off in quality, either in-

crease the time of development or

strengthen the developer.

Formula for 42 Gallon Tank :

8 gals.

4 ozs.

22 grs.

88 grs.

Water
Elon -

Hydrochinon
E.K.TestedSod.

Sulphite - - 52 ozs.

MetaV)isulphite - i oz. 273 grs.

E.K.TestedSod.
Carbonate - 27 ozs. 359 grs.

Pyro - - - 10 ozs.

Pot. Bromide - 263 grs.

Avoirdupois Weight.
Add enough water to make 42 gals.

Temperature 65 degrees Fahrenheit.

We call your particular attention

to one point: When the develop-
er has stood unused over night,

there will usually be found in the

morning a slight scum upon the

surface.

This scum should always be re-

moved by drawing a sheet of clean
blotting paper lightly over the

surface of the solution. The solu-

tion should be well stirred each
morning to insure even action.

One advantage in particular will

be found in the use of this new de-

veloper, and that is but very few
negatixes of what we might call

the ' 'in between' ' type will be pro-
duced, or in other words not ex-
actly suited to either "regular" or
"special" paper.

BRILLIANT VULVET
BROMIDE FOR
ENLARGING

The sale of the Brownie Enlarg-
ing Cameras has largely increased
since the introduction of the
Brownie Enlarging Camera Illum-
inator, as the Illuminator has
opened up the enlarging field to

many amateurs who have no time
during the day for such work.
As a still greater incentix'e to

the use of the Brownie Enlarging
Camera with artificial light we
suggest your strongly recommend-
ing the use of Brilliant Velvet
Bromide for such work, not only
because its surface is peculiarly
well adapted to enlargements from
amateur negatives, but because its

greater speed somewhat reduces
the time of exposure.

It is good business to make two
enlargements grow where one only
grew before.

Have

the

goods

m
stock.
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1914--Another Big Premo Year.

NEW GOODS AND PLANS UNDEK WAY IN THE
PREMO LINE, FOR YOUR INTERESTS

AND OURS.

The radical changes which were
made in the Premo line last year
were amply justified in the result-

ing business for 1913. The Pre-

moette Jr. No. lA. the Premoette
Jr. Specials, the Premos. Nos. S,

9 and 10, all new models, struck

the public fancy from the start,

and the total Premo business at

the close of the year very greatly
exceeded that of any previous
year.

Consider for a moment what
this means to the Kodak dealer.

We sell practically no goods direct.

In all our advertising we advise

those interested togo to the Kodak
dealer. It follows then that the

business of the majority of dealers

who handle Premos must have in-

creased during the year 1913, for

our business cannot increase until

firstour dealers' business increases.

Those who did not get in on this

increase last year have missed a

golden opportunity, but an even
better one offers itself this year.

The new models which came out
last year were so successful as to

assure an increasing demand for

them this year, and in addition
we have made improvements and
added several new models this

year which will help swell your
profits in the increased Premo de-
mand which they will create.

IMPROVEMENTS.
The Film Premo No. 1 and the

Pocket Premo C, both general
favorites, have been made even
more desirable cameras by the

substitution of the new style Kodak
Ball Bearing Shutter in place of

the old. This new shutter is fitted

with cable release instead of bulb
and tube, and presents a neater
and more attractive appearance,
doing away altogether with the

usual shutter pump. This is an
important added feature to two
already very popular models.
The Premoette Jr. Special cam-

eras are both supplied with cable

releases. The Compound shutter

on the No. 1 attains a maximum
speed of 1-300 second, and on the

No. lA, 1-250 second. A decid-

ed improvement has also been
made in the folding focusing block

on the Premoette Jr. No. 1 Special.

This is now spring actuated and is

automatically held perfectly rigid

either when extended or folded.

NEW MODELS
Film Premo No. 1, with Men-

iscus Achromatic Lens. There
is a class of amateurs who prefer

cameras with single lenses, requir-

ing but little adjustment of focus

for objects at different distances,

but who do not want cameras of
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Eastiiiati I'iew Camera

d Model Eiiipiie State and Cr,

See page /a'.

Eastman I'ieu' Camera AV). .'.

Improved Model Empire State and Cenliny I

'

See page /.V.
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the box style because of their

comparative bulk.

To such customers, the light,

compact, simple Film Premos No.
1, with lenses of the same type as

are used on box cameras will appeal
very strongly. By the proper ad-

justment of diaphragm and speed,

these folding cameras can be just

as well used as fixed focus cameras
as those of the box type, and by
intelligent representation, your
salespeople can dispose of very
many of these models this summer.

The Price.

3XX4K, - - |8oo
3A. 3% X s'A, - - 10.50

Discount to the trade, 40 -e.

Eastman View Cameka.s, (Im-
proved Models of Empire State
and Century View Cameras). In

these new models are offered two
cameras which will dominate the

whole view camera field.

All our experience in view cam-
era making, all the information
which we have been able to collect,

of the needs of the view camera
worker, ha\'e been put into the

proposition of providing in these

cameras the most satisfactory, ef^-

cient and convenient instruments
which have ever been offered. And
by putting them through in large

lots we are enabled to furnish them
at prices which allow the dealer
to meet any and all competition.
These cameras are thoroughly

described on pages 30 to 33, of

the new Premo catalogue, and all

dealers who have any view camera
trade should stock them as soon
as possible. They will be ready
for delivery about May first.

Particular attention is called to

the Eastman View Camera Outfits.

These will make strong leaders in

advertising to the professional and
view camera trade.

Eastman ! '/>7i' OntjU No

The Price.

5x7 6KxSl4 8 X 10

Eastman View Camera
No. I (Improved
Model o f Empire
State and Century
View) with Case and
Holder. - - I19 00 $21.00123.00

Eastman View Camera
No. I Complete Out-
fit,* - - - 34 00 43.00 51. GO

Complete Outfit as

above, but with rapid
Rectigraphic instead

of Symmetrical Lens, 45. 00 55.00 65.00

Extra Carrying Case, - 350 3.75 400
Extra Lens Boards, - .30 .40 .50

*Eastman View No. i Complete Outfit includes :

Eastman \'ie\v No. i Camera, Symmetiical I,ens.

Double Valve Auto Shutter, six Plate Holders,
Combination Tripod, R. O. C. focusing cloth and
case to hold complete outfit.
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5x7 SYzX&Yz S X 10

Eastman View Camera
No. 2 (Improved
Model of Empire
State and Century
View) with Case and
Holder, - - $25.00128. 00 130. 00

Eastman View Camera
No. 2 Complete Out-
fit,* - - - 40.00 50.00 58. 00

Complete Outfit as

above, but with rapid
Rectigraphic instead
of Symmetrical lens, 51.00 62.00 72.00

Extra Carrying Case, - 4.00 4.50 5.00
Extra Lens Boards, - .60 .75 .75
Discount to the trade, 40%.

*Eastman View No. 2 Complete Outfit includes :

Eastman View No. 2 Camera, Symmetrical Lens,
Double Valve Auto Shutter, six Plate Holders,
Combination Tripod, R. O. C. Focusing Cloth, and
Case to hold complete ontfit.

OTHER CHANGE.S.

Reduced prices on Premos with
anas tigmat lenses have already been
announced in the February Trade
Circular, but it is not amiss to

again call attention to the new
lists on such equipments in the

Premo catalogue. These reduc-
tions will make an even larger

field for all such Premo cameras
and especially the Premoette Jr.

and Filmplate Premo Specials.

Portrait Attachments. Here-
after, the name "Premo" in con-
nection with portrait attachments
will be dropped. All will be la-

beled "Kodak Portrait Attach-
ments," and the various Premos
which such attachments fit will l)e

indicated on the label. This
practice will obviate the necessity

of dealers carrying two stocks of

the same article.

The 4x5 size of the P^ilm Premo
No. 1 has been discontinued, as

has the Premo Optical Outfit.

A reduction in price has been
made on lacquered pressboard
slides, tripod and camera screws,

and a slight increase on shoulder
straps, owing to the advance in

the price of leather.

ADVERTISING.

The Premo advertising has been
steadily increasing in quantity,
and we think, in quality.

The 1914 Premo catalogue is just

coming from the press, advance
copies will be sent out at once, to

be followed, as fast as we can
handle them, by the regular sup-
ply for distribution where they
will do the most good.
The advertising department is

now engaged in getting up the

Premo Summer Book, ready about
June 1st, store and window signs,

and other helps for the creation of

still wider interest in the Premo
line, through the dealer's store,

everywhere.
In this direction, the Premo ad-

vertising department has worked
out a series of newspaper adver-
tisements suitable for the use of

any dealer. Instead of furnishing
electros of illustrations, we will

furnish in this series, electros of

complete advertisements, with
generous space mortised out for

the dealer's name. The appeal of

these advertisements is very gen-
eral, and yet they give great pub-
licity to the dealers particular

store, and where the whole series

is used, the ad\'ertisements should
mean much new business. They
are particularly suitable for the
use of dealers in smaller towns.
A complete circular of explana-
tion, showing the whole series,

will be mailed to all dealers in

connection with the Premo cata-

logue. As it is obvious that no
two dealers in the same town
would care to use the same series,

it will be a case of supplying the

service to the first dealer in a town
who asks for it.

In addition to these helps, all

gratis, for the dealer's use in his
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particular territory, the general

Premo advertising is to be bigger

and broader this year than ever

before. 1913 saw the beginning
of Premo back cover advertising.

This year more back covers have
been added and inside space in-

creased, so that the Premo adver-

tising will appear in magazines
with a combined circulation of

over 8,000,000. These 8,000,000

people will be reached once every
month, during the summer, by
Premo advertising, and this con-

tinual hammering away at the

public is bound to create an im-

psession and to make the name
Premo better known every month.

The magazines on the Premo
list comprise the following: Cos-

mopolitan, Everybody' s.Munsey's
American, ]^lcClure's, Field and
Stream, Ainslee's. Popular, Smith's
Hearst's, Red Book, Argosy, All-

Story, Railroad, Cavalier, Satur-

day Evening Post, Collier's,

Youth's Companion, the American
Boy, and the amateur photo-
graphic magazines. A large pro-

portion of the people of your town
read some one or more of these

publications, and if you will sup-

plement our general magazine
publicity with local advertising,

you are bound to secure some of

these readers as Premo customers.

We make the local advertising

as easy for you as we possibly can,

street car signs, camera cuts, com-
pletely electrotyped advertise-

ments, window signs and booklets,

are all yours for the asking, with-

out charge for material or cost of

transportation.

And bear in mind the fact that

all this advertising is for our mut-
ual benefit. It is as much to your
advantage as it is to ours, for we
can make practically no sales in a

gi\en territory until hrst the deal-

er has made his sales.

Get in on the Premo profits this

year. It's well worth your while.

CRYSTAL PYRO IN
50 POUND LOTS

From this date orders for East-

man Permanent Crystal Pyro in

fifty pound lots assorted, will be
billed at a discount of 50 percent,

from list price.

DISCONTINUED.
Artura Acid Fixing Powder.

Owing to the fact that Kodak
Acid P"ixing Powder meets fully

all requirements of those needing
a prepared fixing powder we will,

from this date, discontinue the

manufacture of Artura Acid Fix-

ing Powder.

READ
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••FIXE.D FOCUS**
FOCUSING CAMERAS.

An Aid to Sale MaKing

There is always a roacl to the

sale; if not the direct broad high-

way where the customer wants

just what you hav^e, and planks

down the cash, there are other

paths that lead to the jingle of

the cash register. For instance

when a customer comes in and
wants a No. 2 Bulls-Eye that you
no longer carry in stock, or fears

that he cannot get good results

with a focusing camera and sighs

for a "universal" lens, what should
you do, shed a silent tear and wave
him sadly toward the door? Not
if you stop to think a moment and
consider just what is meant by the

term "fixed focus" lens. There is

no such thing as a "fixed focus"

lens, as you know, as all lenses

have one point in which they are

sharp for near objects, and another
for far objects, with intermediate
points for objects in between, the

difference between these points

depending entirely on the focal

length of the lens. For instance,

in a lens of three inch focus the

difference between the points for

far and near objects is but 3-16 of

an inch, and in one of twelve inch

focus, U^ inches.

Therefore in cases where lenses

of short focus are employed, not

exceeding five and one ciuarter

inches, there is so little difference

between the points for far and near

objects, that the lens may be fixed

at a point which is a compromise
between its extreme focal points,

and with the aid of the smallest

stop usable for snap shot work, be
made to serve the purpose of a

"fixed focus" lens.

With this clearly in mind you
have but to demonstrate to the

customer how any one of the

smaller focusing cameras may be
made to serve the purpose of a

"fixed focus" camera, and yet
possess all the conveniences of the

focusing scale for use whenever
necessary.

We append a table herewith
showing the cameras that may be
so used, together with data as to

focus, stop and speed;

Focusing Kodaks. Brownies. Hawk=Eyes and Premos that can be

used as Fixed Focus Instruments.

No. lA Kodak R. R. Type
No. i Foldfng Kodak
No. 2 Folding Brownie
No. 2A Folding Brownie

No. 3 Folding Brownie

No. 1 Kodak Jr.

with R. R. lens

No. 1 Kodak Jr.

with achromatic lens

No. lA Kodak Jr.

with R. R. lens

No. lA Kodak Jr.

with achromatic lens

No. lA Folding Hawk-Eye
I Model 2)

No. 2 Folding Hawk-Eye

y4 X 4'4 Film Premo No. 1

3K X 4% Pocket Premo C

( Set focus 25 feet ; use speed 1-25 second Set stop midway
( between No. 8 and No. 16.

I
Set focns 20 feet. Set stop midway between No. i and No. 2.

I Set focus ?5 feet ; use speed 1-25 second. Set stop midwriy

(
between No. 8 and No. 16.

(
Set locus 25 feet; use speed 1-25 second. Set stop midway

f betw een No 8 and No. 16.

I Set focus at 25 feet ; use speed 1-25 second. Set stop midway
f No. I and No. 2.

I
Set focus at 25 f<set ; use speed 1-25 second. Set stop mi<iway

/ between No. S and No. 16.

I Set fodus at 25 feet ; use speed 1-25 second. Set stop midway
f between No. i and No. 2.

) Set focus 25 feet; use speed 1-25 second. Set stop midway
(' between No. .S and No. 16.

I Set focus 25 feet; use speed 1-25 second. Set stop midway
f between No. Sand No. 16.

) Set focus 25 feet; use speed 1-25 second. Set stop midway
i between No. 8 and No. 16.
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SELLING THE GOODS

A Few Suggestions from Various
Sources.

You can always interest the live

merchant when you suggest or dis-

cuss methods for increasing sales.

He usually has some pretty sound
methods of his own, but neverthe-

less is more than willing to accept

suggestions from the other fellow.

With a multitude of things to

distract his attention it frequently

happens that the head of the es-

tablishment has overlooked some
feature that is detracting from the

selling efificiency. His salespeople

may be alert and well informed
while his display windows are

neglected or the displays may be

all they should be and the people
behind the counter lacking in real

selling ability.

Practically every industry has

one or more trade journals devoted
to its particular interest, and in

glancing through the files of such

publications one frequently comes
across aids to selling that are

applicable to almost any line of

merchandise.
We note that the display window

is receiving a good deal of atten-

tion, and in speaking of hodge
podge window displays The
Pottery, Glass and Brass Salesman
(New York) tells of a carefully

built window display spoiled by
inharmonious exhibits :

"The display was made up of

all kinds of articles from the china

and glass department. It was
evidently an opening-of-the-seas-

on window. In the showing were
some truly magnificent bronzes,

and some cut glass of so cheap a

nature that it really looked more
like pressed glass. There was some
fine imported china and right near

it some of the very cheapest deco-
rated dinnerware turned out in this

country. Everything was jumbled
together, and, though the decora-
tor did his best, the fault lay with
the man who chose the merchan-
dise, for certainly half the items
'swore' lustily at the other half,

with the result that the beautiful

bronzes did not show off as they
should, and the popular price cut

glass appeared so cheap that no
one would want it."

A window has to be primarily

somewhat a work of art. If it does
not attract as a whole, as people
pass, it will not sell much, even
though its components be well

chosen.

In the above case most of the

passersby knew the use of all ob-

jects in the window, and in cases,

such as diplays of photographic
apparatus, the window trimmer has

to be even more careful, in that

a miscellaneous display will be
meaningless to many who pause
to inspect, so he must in some way,
by small placards or otherwise

explain the use of the goods on dis-

play and create a desire for them.

Speaking of plain figures on
price tags, and mentioning prices

in advertising the National Jeweler
and Optician remarks "Advertising
copy that omits prices sacrifices

half its pulling power. It has the

tendency to bring lookers instead

of buyers. It often creates false

impressions."

Unless the goods are marked in

plain figures, some people are

bound to conceive the idea that

the goods are higher priced than

in reality. Others are just as like-

ly to infer that the prices are

lower, and go away thinking that

the dealer has exaggerated his

statements.
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Salesmanship in its true sense
is also receiving its share of atten-

tion as is witnessed by the follow-

ing from the Canadian Furniture
World (Toronto):

"In good salesmanship there is

always a great deal of action.

"The man who is selling goods
should not stand transfixed like a

dummy, moving nothing but his

tongue. He should act. He should
show by actual demonstration ex-
actly how good and superior is the

article which he is trying to sell.

"Whether a salesman is behind
the counter or on the road, he
should always, if possible, show
the article which he is trying to

sell. If it is impossible to show
the article, he should show some
part of it or some picture of it.

Words, you must remember, are

only third best. The article itself

comes first ; a picture or part of

the article comes second ; and talk

about the article comes third.

"Why does the street fakir

attract so many busy people r

Simply because every street fakir

always has something in his hand,
is always in action, and is always
demonstrating the remarkable vir-

tues and values of the knickknack
he is trying to sell.

"Action in salesmanship dram-
atizes the whole performance. It

stages the operation of selling.

Every good salesman has a great
deal of dramatic instinct. He
knows how to present an article.

He knows how to throw scenery
around it. He knows how to bring
out in a striking way the best
points of his goods."

It is a curious psychological fact

that any article which is being
moved about and held up in var-

ious ways looks much more attract-

ive than the same article lying by
itself on the counter.

The eye loves motion.

Eastman Lantern Slide Box No. 2.

HASTMAN LANTEIRN
SLIDE. BOXE.S.

W'ith the advent of the Kodiop-
ticon and other popular machines
for the projection of lantern slides

in the home, the demand for suit-

able boxes for the storage of slides

has largely increased.

We now have ready for distribu-

tion a strong, well made box for

such purpose.
The box is constructed of birch,

natural oil finish, corners dove-
tailed to provide strength and
fitted with a strong spring clasp.

The inside of the cover contains
a numbered index, and each slide

space is numbered.
The hLastman Lantern Slide

Boxes are made in two sizes, the

No. I to contain 60 slides, the No.
2, 120 slides.

The Price.

Eastman Lantern Slide Box No. i,

for 6o slides $i-25
Do., No. 2 for I20 slides - - - - 2.00

Discount to the trade, 40 7«.
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6*/// ^^'(^r ^^j;j ^r^ doubly

pleasant when you

KODAK
x\nybodv can make good pictures the

Kodak way— No dark-room for any part

of the work.

KODAKS, $6.00 to $65.00

IJ' e have all the new goods from the Kodak City.

RICHARD ROE & COMPANY.

Single Column Cut Xo. Double Coluniii Cut Nt
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THE NEW AUTOGRAPHIC KODAK.

You can now date and title your
negatives permanently and almost
instantly, at the time you make
them.
The new Autographic Kodak,

used with an Autographic F"ilm

Cartridge, enables one to write on
the film, at the time the exposure is

made, any notation or record data
that may be desired. Yoic ivrite

the title ; it does the rest.

How It Works.

The Autographic Kodak has a

spring door in the back, which
covers a narrow slot through which
the titling is done (with a pencil

or with the stylus provided for

the purpose) on the red paper pro-

tecting the film. This slot is so

located as to bring the title into

the margin between the exposures,

but if it is desired to place the title
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on the picture itself, a slight turn

of the spool key will bring it into

that position. If two lines of data
are to be written, one can be
placed in the margin and the other
on the picture, or both may be
written on the picture, if so de-

sired. Such titling would appear
on the bottom of an upright pict-

ure, or at the left-hand end of a

horizontal picture.

The Autographic Film Cartridge
differs from the regular N. C. Film
Cartridge in this respect : A thin

red, instead of the familiar red

and black (duplex) paper is used.

This red paper, in itself, is not
fully light-proof, but between it

and the film is a thin strip of black

displacing tissue. This tissue

serves the double purpose of light-

proofing the cartridge and of per-

mitting the recording, by light,

of writing upon the film. When
the data has been written on the

red paper and printed (by expos-
ing with the door open to the sky
for from two to five seconds) the

image is photographically im-
pressed on the film and appears
when the film strip is developed.
In making the prints the title may
readily be shown upon the print

itself, the letters appearing in

white upon a black background in

the margin, or it may be omitted
from the print, remaining, how-
ever, as a permanent record for

reference in the negative.

The process of development of

the Autographic Film Cartridge is

exactly the same as with the Ko-
dak N. C. Film Cartridge.

Autographic Kodaks may be
used with the regular Kodak N.
C. Film Cartridges. The other
models of Kodaks may be used
with Autographic Cartridges, but
to get Autographic results, you

must use an Autographic Kodak
and Autographic Film.

How It is Useful.

On the vacation tour there are
likely to be many pictures that

you cannot positively identify
when the negatives are developed
a few weeks later. With the
Autographic Kodak you can title

every picture when the exposure
is made and thus absolutely insure
its later identification.

The family Kodak album be-
comes a more authentic record if

the date of each picture that is

taken of the children is entered on
the negative at the time. Every-
body who has kept such picture

records knows that it is hard to

tell what the age of little Johnnie
was when such and such a picture
was made. The Autographic Ko-
dak keeps this record permanently.

The careful worker in photogra-
phy makes a memorandum of the

stop used, the shutter speed and
the light conditions that prevailed
when the exposure was made.
Such a record is of especial value
to the beginner because, by means
of such data attached to each
negative, he can readily see what
his errors have been and how to

correct them in the future. Such
records, by using abbreviations

that the maker will understand,
need take up but a very small

space, still leaving room for a title

to the picture. For instance:

"4.25.D. " might mean to him,

stop No. 4, one twenty-fifth sec-

ond, dull light; while "8.50.B."
would mean stop No. 8, one-
fiftieth second, brilliant light-

The amateur takes a picture of

a friend, then requests the friend's

signature on the picture. The
Autographic Kodak provides the
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Autiifitaphic Nrgatir, Auto,i:,ap/tic Print.

means of putting it there—per-

manently.
By forming the habit of titling

all pictures, or by marking the

date in figures if no title is

desired, you need never make a

double exposure or leave a blank
film if you use an Autographic
Kodak. A peep through the au-

tographic slot will tell you whether
or not you have wound off the

last exposure.
Photography is used extensively

by engineers, contractors, building
inspectors, and the like, in show-
ing the progress of important work.
It becomes doubly valuable when
important dates or data made at

tJie time become a part of the in-

disputable photographic record.

With the Autographic Kodak they
can be made a permanent part of

such record.

The grower of or dealer in fine

stock will find the Autographic
Kodak of value in the photo-
graphing of animals which he is

buying or selling or is interested
in, for he can place their names
and official registration numbers
indelibly upon the negative at the
time he inspects and photographs
the animals.

Every picture that is worth mak-
ing is worth a title or a date. It

may be an important record, or
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the name of an acquaintance, the

description of some place of his-

toric interest, or in lighter vein, a

merely jocose caption, or it may-
be photographic information that

will lead later to better photo-
graphic results; but in any event,

a title and date are worth while.

And you can write them quickly
and easily with an Autographic
Kodak.
To the tourist, to the keeper of

the family album, to the careful

photographer who wants a record
of the conditions under which his

pictures were made, to the sur-

veyor, the contractor, the engin-
eer; the Autographic Kodak
marks the most important advance
that has been madein photography
in a score of years.

WHAT THE AUTOGRAPHIC MEANS
TO THE KODAK DEALER.

Every slight improvement, every
introduction of new sizes or models
helps the business to a degree.

But there are epoch making im-
provements which, in the long run,

are far more important. The day-
light-loading system, the non-
curling film and daylight develop-
ment were each of them epoch
making. They established new
standards in photography. Cam-
eras or films that did not provide
these features were soon hopeless-
ly behind the times. The auto-
graphic feature will, we believe,

go as far as did any of these other
improvements, in popularizing
photography. It makes new uses
for the Kodak and adds to its

efficiency under all circumstances.
On their introduction there was

wide objection to these other rad-

ical improvements. The daylight-
loading system was severely

criticised because under it, loading
the Kodak for a hundred exposures
was no longer possible— but,

nevertheless, it quickly prevailed;
the non-curlingfilm wasdenounced
because it could not be pinned to

the door after development. For
a time we were obliged to sell two
kinds of films—but the old film

was off the market in a few months.
Daylightdevelopment? Of course
it wouldn't work! It upset tradi-

tion—but it's a safe estimate that

99% of all films are now developed
by the tank, time and temperature
system.
The Autographic Kodak is so

simple in its use, its advantages are

so obvious that it has not met with
the avalanche of criticism with
which our other great advances
were greeted, which means that the

autographic feature will the more
quickly come to be considered an
essential in every hand camera.

It means to every Kodak dealer
a widened field, an increased en-
thusiasm for photography, a new
and interesting feature in the
staple goods upon which his profits

depend—a feature which he can
talk about and through which new
thousands will become customers
for all kinds of photographic
goods. The Autographic era is

here.

The Price.

No. 3A Autographic Kodak and

Autographic Film.s.

Attention is called to the fact

that while there is a slight advance
in the price of the Autographic
Kodak over Kodaks of similar

model that are non-autographic,

the Autographic Film Cartridges

list at the same price as do the

regular Kodak N. C. Film Car-

tridge-
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Autographic Kodaks and Auto-
graphic Films are to be shipped on
consignment only. Full details of

the plan, with copies of the con-

signment agreement, ready for

execution, will be sent to all Kodak
dealers within a few days.

No. 3A Autographic Kodak, R.
R. lens, Kodak B. B. shutter, $22.50

Do., with Kodak Automatic '" - 27.50

Do., with Cooke Kodak x\nastig-

mat lens, f.6.3 and Compound
Shutter, ----- 50.50

No. 3A Autographic Kodak.
Special, with Zeiss-Kodak An-
astigmat lens, /.6.3, and Com-
pound shutter, - - - - 63.00

Do., with Cooke Series Ilia, An-
astigmat lens, /.6.5, - - - 70.50

Do., with B. & L. Zeiss Tessar
Series lib Anastigmat lens. f.

6.3.. ------ 74.00

3A Autographic Film Cartridge,
10 exposures, - - - - .70

Do., 6 exposures, - - - .40

NO. 2 EASTMAN
FILM SHEATHS

We have now perfected a film

sheath which will permit of the

use of Eastman Portrait Film in

any model View Plate Holder.
The films are very easily placed

in the sheaths, and the sheaths
slip into any View Holder readily.

THE PRICE.
No. 2 Eastman Film Sheath.
5x7, - - - - - .'(; .20

Do., 6 '4 X 8;^. - - - - .20

Do., 8 X 10, - - - - - .25

Discount to the trade. 33'3%.

Advise and Use VELOX—
the only paper n^ade ex=

pressly to fit the average

amateur negative.

ANOTHER ACORN.
"Plant the Brownie acorn and

the Kodak oak will grow." That
was the favorite Tr.ade Circular
slogan of the advertising depart-
ment in the days when certain

dealers felt we were ruining the
Kodak business by introducing a

dollar camera—the first of the
Brownie line.

The slogan has been sleeping
for about a decade now, but the
business hasn't.

We didn't fully realize then that

the Brownie was not only going
to help the Kodak business but
that there was also to be a healthy
Brownie family. And the newest
Brownie, the baby of the family,
the No. 0, urges us to awaken the
old slogan and set it to work
again: "Plant the Brownie acorn
and the Kodak oak will grow."

With its two finders, the attract-

ive shape of the camera itself and
of the pictures it makes, with its

really good meniscus lens and its

reliable automatic shutter, and its

capacity for eight exposures, all

at one dollar and a quarter, the
No. Brownie is going to open
up the field of amateur photo-
graphy to new thousands who have
not yet enjoyed its pleasures.

It's easier to make good pictures
than poor ones with the Brownie.
It's just the simplest little camera
that was ever made. Its cost is

small, the film cost is small. Start

thousands in photography? It

ought to start millions— ought
to prove the self-starter of the
whole business. But even with a

self-starter you've got to turn on
the current.

We've got the advertising cur-

rent started now. Plug in and
make use of it locally.
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RIGHT OVER THE PLATE.

There are Kodak dealers who
invariably swing hard on the new
good things—who stock the goods
and are ready when the public

comes a buying. There are others

who seem to be afraid of a fade-

away or an in shoot or an out

curve and let a regular lollypop of

a plate splitter get away from "em.

The real subject of this article is

not baseball but/SV. P. Kodaks—
the twelve dollar kind. A lot of

dealers are building up their bat-

ting average on these goods.

Some, on the other hand, are

being retired on called strikes^

there are no free passes to first in

the business game. You've got to

make a hit or go to the bench.

Disposing of Vest Pocket Ko-
daks at S6.00 each isn't selling

them. They could be distributed

that way through vending ma-
chines. The profit to you just

doubles when you .y^// the V. P. K.

with Kodak anastigmat lens at

.S12.00. That means telling the

customer ti 7/r. But there is a why,
the goods are worth the money
and such a sale, therefore, means
that everybody is happy. The
sale of these goods is increasing

at an astonishing ratio. May
more than doubled over April and
at this writing it looks like June
will double May.

People don't buy Vest Pocket
Kodaks because they are cheap

—

but because they are small. If it

was cheapness they were looking

for they would doubtless pick a

Brownie. Most of the V. P. K.

buyers have larger cameras too.

They want something for the vest

pocket but they want it good.

Simply because you have a clock

at home you don't buy a dollar

watch to carry in your pocket-
Same thing with these full jeweled
Kodaks. People will pay the price

if they are told what they are.

The twelve dollar V. P. K. is

common sense in a small camera.
With its /8 lens it gives every-
thing that can be asked for in

definition, the opening is large

enough to meet every reasonable

demand in the way of speed and
is small enough so that it does not

do away zvith the fixed focus feature.

There is no lens domestic or for-

eign, P^nglish. French, German,
American or Patagonian that, at

the advertised opening /8, has
anything on it. It has all those

features that we all see so often in

print and which so few of us really

know anything about — micro-

scopic definition, flatness of field,

freedom from astigmatism. Which
being reduced means that while

giving the high speed/ 8 it makes
mighty sharp negatives from which
clear, sharp enlargements can read-

ily be made.
It is being advertised widely.

Will continue to be advertised

because we believe in it. You can
sell it if you stock it and talk it.

Don't let this easy one right over

the plate get away.

No lA CARRYING CASES.

We call your attention to the

fact that there is a difference in

size between the carrying cases

for the regular lA Folding Pocket

Kodak, and for the lA Folding
Pocket Kodak R. R. Type, the

case for the former being too short

to accommodate the R. R. Type.
Please be particular in specify-

ing for which model the cases are

desired.
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Suggestion for Vest Pocket Kodak Windozv Display.

It's the size not the price that sells the Vest

Pocket Kodak. See page 6.
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MORE CAR SIGNS.

At the top of page 9 we illus-

trate a new street car sign which

we consider to be one of the best

we have ever issued.

Following are illustrated a

Kodak and a Brownie street car

sign that were exceedingly popu-

lar last season.

We have a limited supply of

these last season's cards on hand.

First come, first served.

The conditions upon which car

signs are supplied are given in full

in the April Trade Circul.ar.

STOLEN!
The following Kodaks, Premos

and Brownie Cameras are reported

as stolen from the store of the

Chapin-La Borie Company. Inc.,

Rochester, N. V. Any informa-

tion you can give us will be

appreciated.

1 Xo. 3A Folding Brownie. Xo. 100.559

1 Xo. 3A • " •• Xo. 97,828

1 Xo. 3A Special Kodak. Xo. 16.333

1 Xo. 3A F'dg P'kt Kodak, Xo. 348.803

1 Xo. lA Special Kodak. Xo. 2.288

1 Xo lA F'dg P'kt Kodak. Xo. 189.797

1 Xo. 3 F'dg P'kt Kodak, Xo. 100.399

1 Xo. 2A Folding Brownie, Xo. 102.341

1 Xo. 2 Folding Brownie
1 Premo. ^lodel C. Xo. 6,356

1 Filmplate Premo Xo. 1, Xo. 9.283

1
•• •• " Xo. 40.081

1 Premoette Xo. lA. Xo. 8,115

1 Premoette Jr.. Xo. 1. Xo. 58.573

1 Vest Pocket Kodak, Xo. 170.080

1 Vest Pocket Kodak, No. 170.097

It has also been reported that a

certain individual in the middle

West is specializing in the theft of

Kodaks. He is described as be-

ing about 5 feet 4 inches in height,

weight about 150 pounds, smooth
face, light complexion, dark eyes ;

wears large gold rimmed spec-

tacles. Dressed in blue serge

suit, with high crown soft hat.

black shoes.

No. Brownie
Price, Si. 25

T/it" little camera that does bi^ tlijuos.

Instantly ready for busi-

ness without focusing— this

little camera is so simple, and
easy of operation, that any-

one can secure good results.

Durable, yet light and com-
pact, it is practical in every

detail.

The No. Brownie uses

Kodak Film Cartridges of

eight exposures (size of pic-

tures 1^ x2i inches), loading

and unloading in daylight.

Has automatic shutter for

time and snap shot exposures,

tested meniscus lens and two
tinders. It is neat, strong,

attractive. You can do your
own developing and printing

(without a dark-room), or

your dealer will do it, or have

it done for you.

Let us slum' you ho7c simple it is.

RICHARD ROE & CO.

Cut No. 2ibU.
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«>.LL«im£^--i Take a
KODAK
with you

Bring back your films

to us for deveiopinj? and
printin.2:. Then you'll be

assured the best results.

RICHARD ROE & CO., 1001 Tripod Avenue.

S/i t'et Car 57e« A'o.

M
k'
90^

Let the Children

KODAK
V Let us supply a suitable

Kodak or Brownie camera.

It's all easy and great
fun for them.

Slifft Cat Si_s:n No 493

A Brownie
Means loads of fun for

little folks—Let us fur-

,/ / 'i \f^\ nish one of these sim-

T ;
'•'^ P'^ little cameras for

your children.

Sl> ei't Car Sign No. JiyjA .
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EASTMAN TRANSPARENT
BACK SWIVEL PRINTING

FRAME.

The Eastman Transparent Back
Swivel Printing Frame is a decided
improvement over the original

Swivel Printing Frame.
Instead of the solid wooden

hinged back, the new model has a

back of heavy framed glass which
allows the operator to see just

what he is doing, a decided ad-
vantage when printing with border
masks, or from a negative that re-

quires "dodging" in the exposure.
The contact side of the back is

faced with embossed transparent
pads which hold the print firmly

in contact with the negative, pre-
venting slipping or displacement
of mask.
The new model is also fitted

with a lock exceedingly simple to

operate and practically automatic
in action.

The Eastman Transparent Back
Swivel Printing Frame will be
found a great convenience for the
quick printing of Velox, Artura
and similar papers.

In use it is fastened directly in

front of the printing light, and the

frame may be swung up out of the
light for loading.

The Price.

Eastman Transparent Back Swivel
Printing Frames X 8 - - - -$5.00

Do.. 10x10. -------- 6.00
Embossed Transparent Pads, per

set of four. 8x8, ----- .20
Do.. IGx 10. ------- - .30

Discount to the trade. 25% .

^:d^

Add Zest to the Children's

Vacation with a

BROWNIE
The little pictures will

keep bright and fresh their

memor}^ of the good times

away from home, and then

too, a Brownie is easy to

operate.

WE CAN OUTFIT VOU WITH
A BROWNIE FROM

51.00 to S12.00

RICHARD ROE & CO.

Single Column Cut 139-B.
Double Column Cut 139-A.
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Take a Kodak zvith you.

Your vacation, no matter where or how
you go, will be doubly pleasant it you

KODAK
Then too, the little pictures made so easily,

will show the home folks the splendid

times you had.

KODAKS, $6.00 to $60.00.

BROWNIES, $1.00 to $12.00.

RICHARD ROE & COMPANY.

Double Column Cut 147-A.
Single Column Cut 147-B.
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PRICE
STANDARDIZATION.

Some Comments.

A substantial protest against
price cutting methods that have
become such a formidable menace
to the small dealer is now well un-

der way. and it will pay every
retail dealer to study the following
comments thoughtfully :

In Great Britain the necessity

for price standardization is fully

realized as the following from the
"Drapers Record'". London, will

show :

"It is certainly contrary to pub-
lic policy that price maintenance
agreements should be declared
invalid, for they are the expression
of a carefully considered plan for

checking unfair competition, and
protecting traders as a whole
against methods of commerce
which, if generally adopted, would
lead to bankruptcy.
The point the defenders of cut

prices so often overlook or ignore
is this : That the success of a price

cutting campaign is wholly de-
pendent upon price-maintaining
tactics being pursued by the cut-

ter's competitors. Price-cutting
spells profit only icJien played as a
solo ; as a chorus it must result in

all-round disaster. By price-cutting
we mean the sale of goods at a

price that does not show a rate of
profit at which it would be possible
to conduct an ordinary business.

The usual plan is to cut some well
known line and make it up on
articles not open to ready com-
parison. In our view this is

commercially immoral, and the
price-maintenance agreement is

the weapon forged to slay the
evil. It is not in restraint of legit-

imate trade ; it is in restraint of
those who attack legitimate trade.

The cutter of price-maintenance
line may retort that his policy
proves profitable, and cannot there-

fore be described as a ruinous one.
Ruinous, nevertheless, it is. It is

ruinous to competitors whose pro-
fits depend upon the sale of the
particular article chosen for attack.

Further, it would be ruinous to the
price-cutter if those competitors,
casting aside prudent methods,
took part in the price-cutting cam-
paign. They could and would
succeed in reducing the retail price

of e\-erything until profit dis-

appeared. There would be nothing
cle\-er in this. It requires some
ability to sell goods at a fair profit,

but the least intelligent salesman
can encourage trade by knocking
something off the price."

"Trade'" a Detroit journal of

commerce remarks :

"One of the meanest forms of

competition to meet is that offered

by concerns who advertise cut-

prices on standard lines of goods
in order to attract customers and
con\ey the impression that all the

merchandise which the concern
sells is quoted at correspondingly
low prices.

Manufacturers will build up a

reputation for quality on an article

and secure the confidence of the

people of a community or of the

entire country, only to have some
cut-rate institution prey upon this

reputation by advertising a cut-

price which does not show him a

fair margin of profit. He, of

course, expects to recoup his loss

by securing an additional profit on
something else which he carries in

stock."

That the general public is now
alive to the situation is recognized
by "The National Druggist" in a

recent issue :
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"That the general public is

gradually awakening to the real-

ization that the cutting of prices

on advertised articles is a delusion

and a snare and that it is of benefit

only to the trade pirates who in-

dulge in it, is evident on every
hand. And it is also evident that

this awakened public sentiment is

making itself felt in our halls of

legislation. In the Congress now
in session se\eral bills dealing with
this subject have been introduced,
and their authors seem thoroughly
imbued with the sense of their

great importance, and are striving

assiduously to put them on the

statute books. Of these several

bills, the one which seems to us to

be the simplest in its terms and
the least open to objections from
constitutional and other stand-
points, is that introduced by
Representative Stevens, of New
Hampshire, and designated as

H. B. 13305. Different from the
average legislative measure, thi:^

one is short, clear and definite in

the expression of its purpose."

No. 120 N. C. FILM FOR
No. 1 KODAK JR.

Please bear in mind that the
No. 1 Kodak Junior takes the

No. 120 X. C. Film, 6 exposures,
being the same film as used in the
No. 2 Brownie and that it will not

take No. 1 F. P. K. Film No. 105.

AN ERROR.

Through a typographical error
in the Kodak .Summer Book the
film number for the Vest Pocket
Kodak and the Vest Pocket Kodak
Special is incorrect.

The number should be 127.

ZELTA DISCONTINUED

Due to the fact that the demand
is now almost altogether for our
developing-out and platinum pa-
pers, we have discontinued the
manufacture of Zelta paper and
the same will not hereafter be
supplied.

AN "ALWAYS ON THE JOB'*

SALESMAN

"Kodakery" is written, edited
and illustrated by Kodak enthusi-
asts—every one connected with its

editorial staff is an expert photog-
rapher.

The editorial staff has been
selected not alone because of ex-
pert photographic knowledge, and
ability to tell what they know
clearly and entertainingly, but in

addition because they love ama-
teur picture making for its own
sake. And it is this enthusiasm,
this love of the work that is and
will keep "Kodakery" in the front
rank of popular photographic liter-

ature. And because "Kodakery"
is bright, entertaining and instruc-

tive its circulation is going to grow
and grow and grow.

Every additional reader of

"Kodakery" means more business
for the Kodak dealer, -because it

helps over the little difficulties,

sustains enthusiasm, and calls at-

tention to the new things from
Kodak City.

See to it that no purchaser of a
Kodak, Premo, Brownie or Graflex
camera leaves your store without
the free subscription blank in the
manual being properly filled out,

and mailed to us the same day.
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VELOX FOR AMATEUR
FINISHERS.

For the convenience of those

doing amateur finishing we will

hereafter supply \'elox in 5o0

sheet packages in accordance with

the following :

Velox in 500 sheet packages

—

1H^2}2 $2.80 $3.50
l%x2^ 2.80 3.50

2Xx3X 2.80 3.50

2'4x3K 2.80 3.50
2-4 x4X 3.50 4.35

234x'i'A 3.50 4.35

3^x4^ 4.20 5.30

3'4x4K 4.20 5.30
3'4:x5'^ 4.20 5.30

3Kx5|4: 4.20 5.30
4x5 5.60 7.00

4'4;x5X 5.60 7.00

iHxS'A 5.60 7.00

4 x6 5.60 7.00

4'4:x6'^ 7.85 9.80
5 x7 9.80 12.35

Other sizes, smaller than 5x7. in

proportion.

Discount to the trade. 25%.

CITRIC ACID-ADVANCED.

An advance in the market obliges

us to make the following prices on
E. K. Tested Citric Acid:

THE PRICE.

Citric Acid. E. K. Tested. 1 ounce
bottle $ .15

Do., X pound bottle 35
Do.. Yz pound bottle. ... .65

Do.. 1 pound bottle, . . . 1.15

Discount to the trade. 33'i^.

Look over your Cut Sheet

—

Cuts for advertising sent

gratis, but on request only.

LET IT WORK FOR YOU.

The better results the amateur
obtains the more money he is go-
ing to spend with you.

Frequently you and your sales-

people are too busy to fully ex-
plain away the little difficulties

that beset the novice, and also he
or she is sometimes dififident in

seeking aid.

We compiled "How to Make
Good Pictures" with a twofold
object in view—to help the amateur
to the best possible results, and to

take part of the burden of impart-
ing information off your busy
shoulders.

In the majority of cases "How
to Make Good Pictures" will sell

on sight because it is big value for

the money— it is the best all

around instruction book for the

amateur ever written.

Display "How to !Make Good
Pictures" prominently in your
store—a window display will help
push its sales amazingly.

Show the book to your customers
—you will be surprised to find that

some of them have never heard of

it, and you will be equally sur-

prised to find how easy it is to sell.

Let "How to Make Good
Pictures" work for YOU.

"AIN'T NONE."

It's an old story that, about the

farmer who, when he first saw a

giraffe, said, "There ain' t no such
animal."

Off year.' With No. Brown-
ies, Kodak Jrs. and Autographic
Kodaks

—

there ain't no such
animal I
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Every happy occasion is

worth keeping with a

KODAK
The friendly times away from home, the

companionship of new friends, ev^ery pleas-

ing incident can be preserxed for the future

in Kodak pictures.

Anybody can Kodak,

KODAKS. BROWN IRS.

RICHARD ROE & COMPANY.

Double Column Cut Nd. I2)A. SiiiKle Columu Cut No. ij.>B.
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Y

The Autographic Kodaks

OU can now date and title your negatives, permanent-

ly, and almost instantly at the time you make them.

Touch a spring and a little door opens in the back of the Kodak
;

write with pencil or stylus on the red paper of the Autographic Film

Cartridge ; expose from 2 to 5 seconds ; close door. When your nega-

tives are developed a permanent photographic reproduction of the writing

will appear on the intersections between the negatives. When the prints

are made you can have this writing appear upon them or not, just as you

choose. By turning the winding key slightly and advancing the paper the

width of the slot you can have the writing appear on the picture itself if

vou wish.

Any picture that is worth taking is worth a date or title. The places of

interest you visit, the autographs of friends you photograph, interesting facts

about the children, their age at the time the picture was made— all these

things add to the value of a picture. Contractors, architects and engineers

who make photographic records of their work can add greatly to the value

of such records by adding notes and dates permanently on the negative.

The careful amateur photographer can improve the quality of his work by

noting, by means of the Autographic Kodak, the light conditions, stop

and exposure for every negative.

The greatest Photographic advance in t'Zienty years.

No. 3A Autographic Kodak, pictures 3H x 5}4 in., $22.50

RICHARD ROE & COMPANY.

No. 22qC Double Col Cut No. 22qD Single Col.
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Eastman Kodak Company

Trade Circular.
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$300,000
FOR

AUTOGRAPHIC PATENTS

Of the many newspaper articles,

sensational and otherwise, con-

cerning our payment of $300,000

to Henry J. Gaisman for his auto-

graphic patents on both cameras

and films none have covered the

matter more correctly than the

following paragraph from the .Wri'

1 'orA' Evening Sun :

'The Eastman Company has really

paid me a good deal more than $300,000,"

said Mr. Gaisman, at his home, 45 West
Ninety-fourth Street. "That is the
amount of the final settlement. I was to

have taken a royalty, but I got to think-

ing of the bother it would make for me
and for the company and, maybe, for my
family when I am gone. So I told Mr.
Eastman I would take a cash payment.
'Very well.' lie said, "ri! give you
$300,000." A lawyer caine in and we
fixed it up.

"All my dealings witli tlie company
have been as simple as that."

With such a ] jaymen t for I he-

patents and with the incieased

cost of manufacturing the goods
themselves it is but natural that

there should be also an increase in

the price of the goods to which
the patents are to apply. It is

now estimated that the increased

cost of the films alone will amount
to $100,000 per year. Neverthe-

less, we are making no advance in

the films themselves and only a

slight advance in the prices of the

cameras to which the autographic

feature is applied.

To make a practical working
success of everything that i)ertains

to the genuine advancement of

photography has always been a

Kodak policy. This autographic

feature will, we beliexe, be more
far reaching in its effect than any-

thing that has been introduced in

photography in twenty years. It

will assist in the keeping of valu-

able data, will increase the pleas-

ure in every picture and help the

careful photographer to better

results.

The ad\'crtising will bri,dii ^oon.



KODAK TRADE CIRCULAR.

RINGING THE BELL.

A liUSIXESS DRAMA IN ONE ACT AND
TWO SCENES.

Place—Any Kodak Dealers Store.

Time—Now.
CH.A.RACTERS

—

Young Lady Customer.
Well Informed Salesman.

VouHg Lady C^istonier
— "Good

morning. I came in to see if you
could afford me a little advice."

Well Informed Salesjuan — "It

will be a pleasure I assure you."
y. L. C.—(Producing Kodak)

"My brother sent me this Kodak
as a birthday present and I don't

seem to be able to judge the ex-

posures correctly."

W. 1. S.— "Let me see it a mo-
ment—Oh yes, this is a No. 3A
Kodak, fitted with the Kodak Ball

Bearing Shutter, a \'ery good in-

strument, and one of our best

sellers."

"So you are experiencing a little

difificulty in judging exposures?"
"Well, we have a most excellent

remedy for that." (Opens show
case, and takes out a style A. A.
Kodak Autotime Scale.) "Here
is a simple little device that I can
attach tothe shutteron your Kodak
in a few moments, that will auto-
matically tell you just what expo-
sure to give for any out of doors
picture." (Explains use of scale.

)

Y. L. 6"—"Why, that's just
splendid! Everybody told me that

there was no royal road to correct
exposures, and that I would just

have to experiment and experi-
ment, and I want to make some
good pictures right off, as I am
going on a trip next week." "I'm
afraid it costs a lot of money
though, doesn't it?"

\V. I. S. — Ves, a whole one
dollar."

}'. L. C.— (In relieved tone) "Oh
is that all. Please put one on my
Kodak right away."
(W. I. S. quickly attaches scale

to shutter, and places Kodak on
counter.

)

//'. /. S.— "You really ought to

have a carryingcase to protect your
Kodak on your trip." (Reaches
up on shelf and produces case.)

y. L. r.
— "Why that's so! let

me have the case, and about four

rolls of film—yes, ten exposure."

W. I. S. — "That will be five

eighty." "Thank you." (Cash
register bell tingles joyfully.

)

"Your change please, shall we
send the Kodak home for you?"

]'. L. C.—"No thank you. I feel

so much encouraged that I am go-
ing right out and make some more
exposures."

/r. /. -V.— "I'm sure you'll ha\e
success. Bring in your e.xposures

and let us develop them for you,

so I can see how you are getting
along. Good morning."

Scene Two—Next afternoon.

( Enter Young Lady Customer.)

]'. L. C.— "Well, here's my first

exposed roll. I do hope they are

good."
W. I. S.— "I am sure they will

turn out fine." (Calls boy.)
"Jimmie wont you please take

this roll back to Fred in the dark-

room and ask him to put it through
the tank right away, as the

customer is going away and wants
to know how she has succeeded."

]hy— "Yes sir."

//'. /. .V.— "I am going to have
that roll developed right away so

you can see the wet negatives in

about an hour."

y. L. C.— "Thank you so much.
I'll be back in an hom."
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. /;/ Jidur later.

( I<:iiter V. 1.. C.)

W. I. S.
—

"J list a moment please,

ami I'll have your film for you."
(Phones to dark-room— boy comes
in with film.) "Now let's see"—
"Well those are just fine."

Y. L. C.—"Do let me see"—
"Why all of them are good, isn't

that just wonderful! I'm so much
encouraged." "Now I'm going to

take loads of pictures on my trip."

/r. /. .S'.

— "The Kodak Autotime
.Scale isn't the only real good thing
in stock, so perhaps we can find

some other things to help make
your trip a picture success."

(W. I. S. shows and explains Ko-
dak Film Tank, Portrait Attach-
ment, Metal Tripod, Color Screen.

Film Negative Albums, Velox Post

Cards, and finally has one end of

the counter stacked with things

from Kodak City.)
)'. L. C.— "You don't know how

much I appreciate your assistance.

Guess you'll liave to send all this

up to the house for me." (Hands
over several yellow backs.) "(iood
day."

/['./. 5.
—
"Thank you very much.

I wish you the best of success.

Good day."
(Turns to cash register)

—

"(iuess

that will hold you for a little

while." (Cash register answers
with loud joyful jingle.)

W. I. .S—(To himself.) "That
Autotime Scale is the great little

starter to friends for the house."

Note. No producing rights

reserved. All dealers permitted
to stage for indefinite run.

To assist the dealers in staging
this act properly we ha\e a con-

tainer that just holds ten of the

smaller boxescon tain ing individual

Autotime Scales. We will assort

these as the dealer desires, and as

an assortment of quick selling

scales we would recommend four

"A", three "AA" and three "I".

The discount is 40 per cent.,

and in addition the salesman
receixes one dollar for sending in

the premium cards after he has

disposed of ten Autotime Scales.

Develop \()u?' /i////s

on the spot,

A KODAK
FILM TANK
in your \acation kit will show

your results immediately.

Easy to operate and always

reliable—then too there's the

fun of developing all-by-

daylight.

The Experience is in the Tank.

I'KK KS, •j^'I.SO Id .ti7.5().

RICHARD ROE & CO.

iiiijli- ('oliiiiiii ('ill 2.S4-H.
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3A F. P. KODAK No. 350,950.

The above Kodak is reported

as stolen from the store of Phillips

& Byall, llobart, Indiana. The
suspect answers to the description

of the light-fingered indi\-idual

described in the July Tkm)!:
ClKCn.AK.

GETTING INTO HIGH.

Kodakery went from low, into

second gear with the August
number— it will soon shift to high.

It was started last September
with a really large edition—was
sent gratis to dealers and to a list

of amateurs, then to a few paid
subscribers. Uf course, the dis-

tribution to amateur camera pur-

chasers, upon which its real cir-

culation depends, was very slow
at the start. It took time to get

the gears to mesh. There were
no subscription blanks in the
manuals and people were not in-

formed concerning it. Each
month we got out the same
edition, using less for samples as

this customer subscription list

grew. The dealers and the sub-

scription list took the entire July
edition. With August we shift

to second and increase our edition

twenty per cent. It has taken a

year to get into full swing. Month
by month, as the value of this

little publication is appreciated the

increase in its growth multiplies.

We shall soon shift to high.

Just to show you the good
practical stuff it contained—in

addition to the attractive illustra-

tions and articles in lighter vein,

we give herewith the index to

volume one. You can do nothing
more effective toward pushing for

more business in sundries than to

see to it that everyone to whom
you sell a camera gets on the

Kodakery list. There's a sub-

scription blank in every manual.

l\ni:x TO IxsTRUCTivE Articles.

Knn\Ki:Kv, Vol. I— 1'>13-1'>14.

A Matter of Opinion . . . Nov. 11

Anastigmat or Tripod . . Jan. 4

Around About With a

Brownie Nov. 16

Between Seasons .... Nov. 3

Breath of Summer . . . June 3

BrilHant Enlargements from
Flat or Weak Negatives, Aug. 22

Cameras in Public Schools . May 24
Care of Lenses Jan 18
Care of Photographic shutters Mar. 11

Charm of Winter Evening-
Pictures Jan. 24

Chemical Preparations . . Mar. J2

Color Screen Dec. 11

Commonplace Town . . . .Aug. 8

Comparison of U. S. and /.

Systems Oct 25

Concerning Enlargements . Oct. 9

Counting Seconds .... Now 10

Date on the Film .... Sept. 8

Delights of the Open . . Mar. 3

Determining the Length of

Time to Print .... June 12

Developing the Print . . July 18

Drying Negatives . . . Aiir. 13

Effect of Distance on
Strength of Light . . . Feb. 11

Finding Radium by Photog-
graphy Mar. 18

Finger INlarks on Negative .Mar. 22

Fixing Bath . . . . . Oct. 12

Fixing the Negative . . . Sept. 19

Focusing Cameras that may
be used as Fixed Focus
Cameras June 16

Fogging Negatives between
Developing and Fixing . Jan. 6

From Which Point Shall I

Take the Picture ? . . . Sept. 6

Getting Europe Into ^'our

Vest Pocket Sept. 16

Graflex Focal Plane Shutter Dec. 6

Graflex, The Power of . . Nov. 20

Guide to Correct Exposure . Apr. 20

High Efficiency in Small
Compass Dec. 24

Hold the Camera Steady . Nov. 14

Illustrating the Travel Diary Ai)r 3

Intensifying the Negative . No\-. 5

Jimmie's Letters—begin in June 21
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Kind of Paper the Negative
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^ 2i :4^

*-> ^

'W w-t^^

A simple display introducing the Kodak Juniors.

See page 5
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M^^^-t^

A simply arranged display window that will help sell Kodaks.

See page 5.
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A window display without a

thought behind it, or a selling

argument, is neutral, and the neu-

tral does not attract.

Let us for the sake of argument,
present an exaggerated case.

A man has a wart on his nose

—

on the end of it. Said wart is

inoffensi\e and peacably inclined,

yet the man desires heartily to be
rid of it. He passes a drug store

window filled with a miscellaneous
display of remedies, toilet goods
and the like—he passes.

In the next block he approaches
another drug store with a simply
arranged window, and in it he
sees a placard which tells of a pre-

paration that will remove warts

without pain and without leaving

a blemish—he stops.

He stops because the window
tells him of something for which
he feels a need. He enters the

store, and a sale is made because
the window display contained a

sellbis: argument.

A miscellaneous assortment of

Kodaks, tripods, albums, trays and
the like may be arranged in a har-

monious assemblage, and it tells

the passer-by who understands
photography that the store carries

photographic supplies—and that

is about all. Such a display lias

no message for tlie uninitiated.

Ideas for window displays that

will help to sell the goods do not
always come readily to mind but
they can be thought out.

We want to help every Kodak
dealer in making his display win-
dows earn their full quota, and
we are going to devote a good bit

of our time to the planning and
arranging of simple window dis-

plays that will help sell the goods.
On pages 6 and 7 we illustrate

such displays that can be put in

by any dealer, and we hope to

provide one or more etiually good
or better displays each month
hereafter.

"^t
Prints by Gaslight

Those who demand

the best results from

every negative, use

VELOX
The paper of unlimited

adaptability, always uni-

form and dependable.

Ask us for the "Velox
Book"—a complete man-
ual of instruction in print

making.

Richard Roe & Co.

Four Inch Single Ci>l. Cut 3.H-B.

Five Inch Single Col. Cut 335-B.
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MAJESTIC PRINT DRYER
NO. 4

The Majestic Print Dryer No. 4

possesses many points of superior-
ity over print dryers heretofore
introduced.

It will dry single or double
weight prints absolutely flat zvithout

curl in from fifteen to thirty min-
utes.

Itsoperation hereafter explained
will clearly demonstrate its econ-
omy in both time and maintenance.
The dryer has a capacity of four

rolls. If less than four rolls are
used, the unused holes in the dryer
are closed by lids as shown in the
illustration.

Each drying roll consists of a

sheet of corrugated board, a muslin
faced blotter, another sheet of cor-
rugated board, and a hollow metal
core.

The wet prints are placed face
down on the muslin faced blotter,

covered with the plain blotter,

rolled between the sheets of cor-

rugated board around the core, and

placed in the holes in the dryer.

Heat from a small gas plate (not

supplied) placed about fifteen

inches below the fan is forced

through the dryer by the action of

the fan.

The corrugations of the board
coming ne.xt to the blotters on
either side permit the heated air

to come in direct contact with the

entire surface of the blotters while
the metal core, being closed atone
end, pre\ents any heat being lost

through the center of the roll.

Each hole will dry all the prints

that can be placed on the blotter,

twenty four inches wide and ten

feet long.

The Majestic Print Dryer has

been thoroughly tested, and we
can heartily recommend it to the

trade as first class in every respect.

THE PRICE.
No. 4 Majestic Print Dryer witli

electric fan (either direct or alter-

nating current) and four drying
rolls complete. - - - - .^S-OO

I-:xtra P,lotler Rolls, each. - - 2.00

Discount to the trade, 25'/
.

IT'S THE SIZE, NOT THE PRICE THAT SELLS
THE VEST POCKET KODAK.



10 KODAK TRADE CIRCULAR.

W. AND W. SAFELIGHTS,
10x12

There being quite a demand for

the W. and W. Safeiights in a size

between the 8x K) and 12 x 15, we
will from now on supply them in

size lOx 12.

THE PRICE.

W". and W. Safelights. 10x12. - .-i;i.40

Discount to the trade. SS'j^'r.

TELL THE DENTISTS.

A very li\ely interest is being

taken by the dental profession in

the X-Ray for the locating of dis-

eased conditions such as the exact

location of broken roots, and in

diagnosing the nature of serious

diseases of the teeth and gums.
For this work the Eastman Dental
X-Ray Films best serve the pur-

pose, as they are made in four

different sizes to meet every con-

tingency for this class of work,

and the two smaller sizes, for plac-

ing in the mouth, have rounded
corners to prevent cutting the lips

or gums, and are enclosed in light-

proof and water-proof material.

Two films are in each packet, and
these are exposed together, so

that both the Dentist and Roent-
genologist may have a record.

The emulsion of the Nos. 1 and
2 sizes is purposely rather slow, as

experince has proven that the best

results in detail and contrast are

obtained with the slow emulsion,

— a longer exposure and a soft

tube. The emulsion used in Xos.

3 and 4 is very fast, the same as

that used in the well-known East-

man X-Ray Films and Seed X-Ray
Plates, for body exposures.

A very profitable business can

be built up with the dental sur-

geons in your city if \ou but let

them know that you carry these
goods in stock.

Secure a list of Roentgenologists
and dental surgeons, and we will

supply, upon request, circulars

affording full particulars regarding
the Eastman X-Ra\- products.

EASTMAN DENTAL X-RAY FILMS.
THH PRICE:

Xo. 1, 1/4 X l^-s inches, per dozen
pairs, $0.50

Ditto, 3 dozen pairs, in tin lined
box. . . . . - .1.50

Xo. 2, 2 '4x3 inches, perdoz. pairs. 1.75
Xo. 3. 4x6 inches, per half-dozen

pairs 1.25
Xo. 4. 8x 10 inches, per half-dozen

pairs 3.40
Discount to the trade, 30 and 5'/

.

THE NEW TANK DEVELOP-
ING POWDERS.

After exhaustive- experiments we
have substituted Metal)isulphite of

Potash for Oxalic Acid as the

preservative in the Professional

Plate Tank Developing Powders.
This change, however, made it

necessary to put out an additianal

powder for the Seed .30 and Stand-
ard Polychrome plates, as these
two brands are exceptionally fast

and require different treatment
from the medium speed plates.

Professional Plate Tank Devel-
oping Powders for the extra rapid

plates are now plainly marked
"For Seed .30 and Standard Poly-

chrome Plates," and the containers

are printed in green.

The Professional Plate Tank De-
vleoping Powders for the less

rapid plates are marked "F^or all

Plates, except .Seed .30 and Stand-
ard Polychrome" and the con-
tainers are printed in black.

The new powders are particu-

larly adapted for the development
of portrait negatives, but may be

iised for all other work.
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When the circus comes to town

KODAK
on the street, at the grounds on all sides

of the tent, even in the tent— there are

pictures for your Kodak.

Be ready for the Big Show. It offers end-

less opportunities.

KODAKS and BROWNIES, S^l.OO and up.

RICHARD ROE & COiMPANY.

SinKleColuniu Cut X... i A.
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Let KODAK tell

your vacation story

Every interesting incident—all the happy

times—can be lived over and over again in

Kodak pictures—then too, there is the fun

in Kodaking.

het us show you how simple and inexpensive

photography is the Kodak way.

KODAKS, $6.00 to $60.00. BROWNIES, $1.00 to $12.00.

RICHARD ROE cS: COMPANY.

Double Cohiiiiii Cut 130- .\. Siuyle Column Cut 130B.
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THE SITUATION.

There is no present cause for

alarm as to the effect of European
conditions on the retail photo-
graphic business of this country.

There is more danger today from
over ordering finished stock on
the part of consumers and dealers

than from a scarcity of raw ma-
terials. The photographer who
now puts on his shelves the sensi-

tized materials for a year ahead in

anticipation of a shortage will be
likely to find himself later on,

the possessor of a lot of deterior-

ated goods. Even if at that time
there is a serious shortage of raw
stock, he may find to his loss that

the goods he has piled up have
become useless and he will there-

fore not only not be any better sup-

plied than his neighbor, but will

have, as well, lost his investment
in the deteriorated goods.

PAPERS.

We always carry heavy stocks of

paper and have on hand a supply
that will last us for a year under
normal conditions.

We now have a paper mill of

our own, built exclusively for the

manufacture of photographic raw
stock, the most perfectly ecjuipped

mill for the purpose in the world.

Prior to the outbreak of the war
we were proceeding leisurely with
our preparations for manufacturing
our own paper raw stock. Nat-
urally, this work has since been
given special attention and if the

war is long drawn out, will, no
doubt, be able to save the situa-

tion for our customers.

GLASS.

We have a year's supply of glass

on hand. Furthermore, American
glass makers can and have sup-

plied glass of proper (luality, but
heretofore have not been able to

([uite compete in price with the

foreign makers. At a slight in-

crease in price, glass suitable for

plates can unquestionably be ob-

tained from the American factories

if necessary.

GELATINE.

We ha\e a liberal supply of

gelatine on hand. For about two
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years we ha\e made part of our
own gelatine. Just before the war
broke out we began the work of

doubling the capacity of our gela-

tine plant. It is obvious, then,

that we shall be able to very
largely supplement our supply of

gelatine from our own factory.

DEVELOPERS

The principal trouble in the

developer market is panic. Many
dealers and photographers are

overstocked and won't admit it.

In the last three weeks we sold

double the usual amounts of Elon.
Hydrochinon and Pyro, in spite

of the fact that, realizing the

purely speculative demand and
desiring to conserve our chemicals
for the legitimate consumer
demand, we so cut down the

orders that we shipped only about
25% of what we had orders for.

We have a seven months supply
of Elon in stock and there are

quantities of Hydrochinon in this

country and moreover it is being
manufactured here. We have a

large stock of Pyro and are now
operating our own Pyro factory.

Our decision to accept orders

for developers for present needs
only and subject to market con-
ditions as to price, was made not
because of a shortage but because
of the panicky conditions. There
has been a legitimate rise in the

price of some chemicals, but some
of the absurd prices quoted have
been made only because of panic
and speculation.

BUSINESS.

Business is normal. The de-

mand for photographic materials

is good. The \isible supply of

raw materials may outlast the war

and if it does not, satisfactory

substitutes are very sure to be
found. Our faith in our own
ability to continue to supply pro-

ducts of Kodak quality is such
that we are making no let-up in

our aggressive advertising and
selling.

If any stories come to you of a

slackening in our factories, bear in

mind that it is not because of a

lack of materials, but because our
shipments to several European
countries ha\e been, for the time
being, absolutely cut off and in

several others greatly reduced.

The consumer of and dealer in

photographic products has no real

cause for alarm.

STOLEN!

The middle West seems to still

be suffering from light-fingered

parties with a leaning towards pho-
tographic goods. The following

cameras are reported as having
been stolen.

Vest Pocket Kodak. Xo. 99769—from
W'm. Keulman. Antioch, 111.. July 16.

lA Premoette Jr.. Xo. 10782—from
\V. E. Andrews. Homer. Mich.. Aug. 3.

3A Aurographic Kodak. Xo. 373886—
from Simpkinson & Miller. Cincinnati.

Ohio. July 2.

3A F. P. Kodak. Xo. 365689-from
Raynor H. Miller. Kenton. O., Aug. 1.

Premoette Jr.. Xo. 3295. Premoette.

Xo. 12232. Premoette. Xo. 28852. lA
F.P.Kodak. Xo. 193468. 1 Kodak Jr.,

Xo.8279. Xo.3 F. P. Kodak. Xo. 94592,

Premos-Xos. 2608. 10622 and 6702. Xo.
3 Folding Brownie. Xo. 58747. Xo. 3A
Folding Brownie. Xo. 54222, Xo. 3A F.

P. Kodak. Xo. 291483. Xo. 3A F. P.

Kodak Special, Xo. 10790, Xo. 4 F. P.

Kodak. Xo. 23234. Xo. 3A F. P. Kodak.
Xo. 371760. Xo. 3A Autographic Kodak.
Xo. 372234. Premos. Xos. 5277. 12081.

from Jantzen's Pharmacy. St. Louis.

Missouri.
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OLD STYLE FILMS IN 3a

AUTOGRAPHIC KODAKS.

We have had letters from sexeral

dealers to the effect that old style

films cannot be used in the 3a
Autographic Kodaks. We partic-

ularly call attention to the follow-

ing paragraph which appears on a

foot note in the direction sheets

accompanying the 3a Autograph-
ies:

The autograph slot is at the exact
point on the camera back occupied by the

red window on the old style camera backs.
Old style film may therefore be used in

the Autographic Kodak by locating the

number in the slot instead of through red

window. Open the door but slightly and
be sure to protect paper from direct sun-
light.

?Lven this necessity is very tem-
porary as beginning soon all of the

old style 3a Films will have two
rows of numbers on the paper so

that the film can be used equally

well in the old style Kodaks and
in the Autographies without re-

sorting to the expedient of using

the Autograph opening in the

latter as a guide for locating the

numbers.
Now that strong publicit\- is

about to begin on the Autographic
Kodaks and the Autographic Backs
are to be supplied for old style

3a Kodaks we anticipate that the

demand will soon shift to auto-

graphic films, and as such films

can be used without the slightest

inconvenience in either the old or

the new style 3a Kodaks the

demand will undoubtedly shift

to the autographic film— a prob-

able condition that every dealer

should look to in making up his

orders.

The location of the red window
in the No. 1a ( R. R. Type) and
No. 3 F. P. Kodaks is such that no
changes in the nimibers is neces-

sary and the interchangeability of

old and new style films in old and
new style cameras is absolute.

But of course you must have
Autographic film in Autographic
Kodaks to get autographic results.

3A FOLDING POCKET
KODAK—KODAK ANAS-

TIGMAT LENS f.8.

The Kodak Anastigmat lens/! 8,

has afforded such universal satis-

faction on the Vest Pocket Kodak
that we have decided to still

further extend its usefulness by
equipping the 3A Folding Pocket
Kodak with this type of lens.

The working aperture of A8, is

ample iox all ordinary recjuire-

ments and this combined with

microscopic definition and flatness

of field makes the Kodak Anas-
tigmat lens remarkable value for

the money. The Kodak Anas-
tigmat lens /;s. is fully corrected

and made of first quality Jena
glass, and it will be fitted to either

the Kodak Ball Bearing shutter or

the Kodak Automatic shutter.

There has been a big demand for

the popular 3A equipped with a

medium priced anastigmat, and
this new equipment will meet with

a hearty welcome.
The demand for this new outfit

is going to be heavy, so get your
order in early. We are going to

advertise and push it with \igor

and will do our part in getting

them into your customers hands.

THE PRICE.

3A F. P. Kodak with Kodak
.Anastigmat lens /".S: Ball Bear-
ing Shutter %2h.m

Do., with Kodak .Automatic
Shutter 30.00

Discount tr) the Trade, 33 'i
"<

.
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THE
YULETIDE CALENDAR.
Our calendar business has shown

a big increase each year, and each
season we have been able to pro-
duce a more attractive line.

The Yuletide Calendars for 1915
are now ready and are without
question the handsomest we have
ever offered. The easel back is a

decided improvement and isagood
practical talking point in making
sales.

The Yuletide Calendars will be
supplied for both black and white
and sepia toned prints, and for

horizontal and vertical prints in all

of the standard amateur sizes.

Amateur calendars will be in

big demand this fall; we are. mak-
ing a large run, and do not expect

to make a second one, so get your
order in early and in ample quanti-
ty to avoid a later disappointment,

YULETIDE CALENDARS.
The Price.

FOR HORIZONT.M, PRINTS.

No.
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THE YULETIDE CALENDAR
Horizontal Opening—See page 4,
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MORE AUTOGRAPHICS.

Here is a big business stimulant.

In the short time that the Auto-
graphic Kodak has been on the

market it has aroused a tremend-
ous interest and from all points

have come the queries; When can

we have Autographic Kodaks in

others of the popular sizes?

When can we have an Auto-
graphic Back to fit the Kodak we
already possess?

The No. 3A size was the logical

one with which to introduce the

Autographic feature, and while we
were more than eager to introduce

other sizes, it has taken time to

make the tools for producing them.

Confirming the announcement
made in our circular letter of Au-
gust 31st. the Autographic Kodaks
are to be marketed on the same
plan as other Kodak products and
we now have ready for distribution

Autographic Kodaks in the No.
lA and No. 3 Folding Pocket
styles, and will supply Autographic
Backs for all models, both Regular
and Special, of the No. 3 and No.

3A Folding Pocket Kodaks, and
for the No. lA R. R. type and
No. lA special. Description and
price given in detail at the close

of this announcement.
Every amateur is interested in

the Autographic feature, it is val-

uable from such a variety of stand

points. The introduction of the

new sizes and the supplying of the

Autographic Backs cannot help but

greatly stimulate business, and the

sale of the Kodak or the Back
does not end the transaction.

Every user of the Autographic
Kodak will insist on Autographic
film. Thousands not Kodak en-

thusiasts will join the ranks— it

means more business—more profit

for every Kodak dealer.

Relative to the sale of the Auto-
graphic Backs to be fitted to the

regular Kodaks we wish to call

your attention to the following:

Models of No. 3 and No. 3A
P"olding Pocket Kodaks back of

certain serial numbers, (given
below) had the bellows frame at-

tached with screws instead of lugs

as at the present time. In such
cases to prevent the screw holes

from interfering with the Auto-
graphic record it will be necessary
to fit small platens over the bel-

lows form. These platens can be
adjusted in an instant and should
be supplied with the Autographic
Back. These metal platens will

be black enameled and supplied to

the dealer in packages of one-half
dozen. In the case of the No. 3

Folding Pocket Kodak all models
with serial number under 57.240
and No. 3A Folding Pocket Ko-
daks with serial numbers under
126,900 will require such platens.

In the later models the Auto-
graphic Back will fit interchang-

ably with the regular backs.

Occasionally a stylus will be lost

or mislaid and we will supply them
in packages of one-half dozen.

THE PRICE.

No. lA Altographic Kod.\k.

R. R. Lens, with Kodak Ball Bear-
ing Shutter. .... $17.50

R. R. Lens, with Kodak Auto-
matic Shutter 22.50

With Cooke Kodak Anastigmat
Lens /.6.3 and Compound Shut-
ter 39.50

Xn. L\ Speci.m. Autographic Kodak.

With Zeiss Kodak Anastigmat
Lens f.6.3 and Compound Shut-
ter 49.00

With Cooke Series I IIA Anastig-
mat Lens f.6.S and Compound
Shutter 60.00

With B. & L. Zeiss Tessar Series

II B Lens/.6.3. . . . 59.50



KODAK TRADE CIRCULAR.

No. 3 AUTOGRAI'HIC KoDAK.

R. R. Lens, with Kodak Ball

Bearing Shutter. . . . 20.00

R. R. Lens, with Kodak Auto-

matic Shutter 25.00

With Cooke Kodak Anastigmat
Lens /.6. 3 and Compound Shut-

ter -IL50

No. 3 Si'EClAL AfTOGKAI'lIK- KoDAK.

With Zeiss Kodak Anastigmat
Lens /.6.3 and Compound Shut-

ter 5L0O
With Cooke Series IILA Anastig-

mat Lens /.6.5. . . . 62.00

With B. & L. Zeiss Tessar Series

IIB Lens/'.6.3, . . . 6L50

No. 3A AUTOCKAIMIR- KoDAK.

R. R. Lens, with Kodak Ball

Bearing Shutter, . . . 22.50

R. R. Lens, with Kodak .\uto-

matic Shutter 27.50

With Kodak Anastigmat Lens
f.S. and Kodak Ball Bearing
Shutter 27.50

With Kodak Anastigmat Lens
/.8 and Kodak Automatic Shut-

ter 32.50

With Cooke Kodak Anastigmat
Lens /.6.3 and Compound Shut-

ter 50.50

No. 3A Special Ai-tographic Kodak.

With Zeiss Kodak Anastigmat
Lens /.e.S and Compound Shut-

ter 63.00

With Cooke Series IHA Anastig-

mat Lens /.6.5. . . . 70.50

With B. & L. Zeiss Tessar Series

IIB Anastigmat Lens /.6.3. . 74.00

Discount to the trade. 33 '/{^f .

AUTOGRAPHIC BACKS.

Extra Autographic Backs will

be supplied to fit regular Kodaks
as follows:

$3.50
4.00

3.50

4.00

3.75
4.25

For No. lA F. P. K.. R. R. Type
For No. lA Special Kodak. .

For No. 3 F. P. K..

For No. 3 Special Kodak.
For No. 3A F. P. K., .

For No. 3A Special Kodak. .

Discount to the trade. 33 '-3%.

AUTOGRAPHIC FILM.

Autographic Film will be sup-

plied at the same list prices and
discounts as regular N. C. Film,

but is not furnished in "Double-
Two" Cartridges.

STYLUS (for Autographic Kodaks).

These will be furnished in pack-

ages containing one-half dozen as

follows:

For the No. lA. per package. . $0.25

For the No. 3, per package, . .25

For the No. 3A, per package. . .25

Discount to the trade. 33'j '/r .

PLATENS.

No. 3 Platen, per package. .

No. 3A Platen, per package.

Discount to the trade. 33'3'^t

.$0.25

.25

AUTOGRAPHIC FILM
IMPROVEMENT.

Improvements are a matter of

course with us and we ask you to

call the attention of your custom-
ers to the following simple, though
important, improvement in the

Autographic Film.

When the last exposure (No. 6,

10 or 12) on the roll of film has

been made and the autographic

record has been made, turn the

winding key slowly until the letter

"A" appears in the center of the

window on the back of the Kodak.
Raise the spring door and write

the name of the person making
the exposure on the red paper,

the same as when making the

other autographic records. Then
close the spring door and finish

winding the film and red paper for

removal from the Kodak.
The film is now ready for the

finisher and when developed will

be readily identified by the auto-

graphic signature.
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329 50
Autotlme Premium Coupon

Do not send in the

than lots of ten.

:ards in less

Style of Autotime Sold SALESMAN OR SIGN POST.

It is certified that the actual sale of Which is the more profitable for
the Autotime above named has been you, to have your display window
made. simply announce the fact that you

carry photographic goods or to
Pirm convince the onlookers or rather

inlookers that they are in need of
Salesman some of the goods you handle?

Which is the better, Sign Post
^^«°^^«'-

or Salesman

?

..iTn'/trT'T-''
^°^^'^^.,?"^ "I'^ki-ng the Sign posts are necessary, but at

sale of the Autotime and wil not be alowed u.u u. • ^ \.

as a credit. Dcst they can but pomt out a pre-

K p 4533 determined way— it is selling ability

that keeps the wheels turning.

NEW PREMIUM CARD FOR a good many men in business

AUTOTIME SCALES. fail to take the full advantage of

,^ . 1 r r 1
• their opportunities for convincing

Our premmm plan for furthering
^^^j ^^^y

the sale of the Kodak Autotime ,,,, , ,

Scales has proved very satisfactory ^^^"^ the peop e come mto your

and a great number of the cards
^^ore they find pleasant surround-

have been redeemed ings,thenghtgoods and mtelligent

Under the plan heretofore in
^"^^ courteous sales people,

use the Scale replaced by the Au- ^^'^len they come /«—but did you

totime Scale had to be attached to ever stop and think of the thou-

the premium card and returned sands who pass your store, and

with it. Under the new plan the who do not come in, and of the

return of the old scale is no longer goodly percentage of those thou-

required, and this ruling applies sands that you could sell if you

to all of the old style premium could get them inside the_ door,

cards now out. \on can never get them all in, but

A fac-simile of the new card you can put enough thought and

heads this announcement. One care into your window displays to

of these cards will be found in arrest the attention of thepassersby

each box containing the scale. and get a goodly percentage of

When an Autotime Scale is sold them to come inside. In your dis-

the cards should be filled out as play always afford a reason why
indicated, and when ten scales people should want what you have

have been sold the cards should to sell, otherwise your display is

be returned to the Autotime De- almost useless except as a sign

partment, Eastman Kodak Co., post.

23.5 West Twenty-third St., New On page 9 we illustrate a simple
York City, where they will be display that should help put dol-

redeemed at ten cents per card. lars in the till.
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THE EASTMAN ROTARY
PRINT TRIMMER.

The Eastman Rotary Print
Trimmer is constructed upon an

entirely different principle from

the ordinary straight blade trim-

mer. As shown in the illustration

the blade is circular in form, re-

volving upon a spindle supported

by two strong track rods.

Proper tension is maintained by
means of a raw hide belt over a

small drum attached to the blade.

A comfortable hand hold makes
this trimmer e.xceedingly easy to

operate, and at a .^-ood rate of

speed as the blade is always in

position.

The bed is ten inches square

and is fitted with transparent
guide.

The blade is protected by a

hea\y wire guard.

The blade is self sharpening,

and when necessary a new blade

is easily attached by removing a

lock nut.

THE PRICE.

Eastman Rotary Print Trimmer.
10 inch bed. - - - - $5.00

Extra cutters, each. - - - .25

Discount to the Trade. 33 'i
'/ .

PUSH

"Hozv to make Good Pictures'^

It helps the amateur to hetter results

and keeps him com i no; hack to you.
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INTO HIGH.
Koclakery is now in ' 'high gear.

September shows another big jump
in circulation ; everything is

running so smoothly that the shift

from second to high was made
without a jar.

Kodakery was started with a

definite purpose, with a complete
organization and with a fully

defined field.

Kodakery is read —carefully

—

and by just the class of amateurs
most valuable to the dealer— those

really interested in picture making.
We have no theorists on the staff

of Kodakery, every one is a prac-

tical photographer, every one has
and does make pictures for the

love of it. They see things from
the amateurs stand point, they do
not write over his head, or bother
him either with glittering gener-
alities, nor with processes or form-
ulae interesting only from a scien-

tific stand point. Kodakery is a

real help to the amateur, and he is

appreciating it more and more as

the ever increasing mail addressed
to Kodakery testifies.

Kodakery is a real help to the

Kodak dealer as it arouses and
sustains the interest of his custom-
ers. Help to swell the Kodakery
subscription list— there's a sub-

scription blank in every manual.

ROLL PAPER RETURNS.
Under all ordinary conditions

we are willing to receive sensitized

paper for credit on the usual terms.

The return of paper in rolls, and
particularly that put up for use
with Cirkut negatives means prac-

ticallya total loss forus. Thisisdue
to the fact, that, owing to the paper
having been rolled, we find it im-
possible to cut it for fiat package

sizes without producing abrasion
marks. This does not mean that

we will not hereafter accept roll

paper for credit as usual, but we
do ask you to cooperate with us in

minimizing this waste. It would
appear that there are occasions
when a Cirkut operator has a com-
mission to make Cirkut negatives
and a large number of prints and
that he is unable to execute the

order owing to weather conditions
or some other mishap. Usually
he orders his paper sometime in

advance and in the event of his

not being able to carry out the

work, the paper is left on the

dealer's hands, later to find its

way back to us for credit.

We ask you to hold your orders
for roll paper for Cirkut use until

the last minute, until the customer
is practically sure of making use of

same. We will pay particular

attention to rush orders for all roll

paper and make special efforts to

get the goods to you by return

express.

DO NOT OIL.

In all of the Kodak and Brownie
camera manuals appears the fol-

lowing warning: "Do not oil any
part of the shutter."

Despite this warning a recent

investigation in our repair depart-

ment develops the fact that nearly
fifty per cent, of the shutters re-

turned are inoperative because of

their having been oiled.

It is of course possible that some
of these shutters did not work
properly before anyone took them
apart and oiled them, but oiling

will, in every case, only increase

the difficulty.

Please caution your customers
and the local repair men against
this practice.
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KODAK
the happy times in the city—in the

country—wherever you are.

The Kodak way is the simple, easy way

in photography.

You can do vour own developing or we

will do it for vou—promptly and carefully.

KODAKS, $6.00 to $77.00

BROWNIES, $1.00 to $12.00

RICHARD ROE & CO.

Double Col. No. I40-A Single Col. No. ^o-B
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CHEMICALS.

"The first thing to do is to keep
our heads. They are the most
precious things left to us."

Such is the very sane remark of

theAmateurPhotographer( British)

in commentingon thephotographic
trade situation. In England as in

America the price of chemicals
has been affected more by the

panic than by an actual shortage.

Hypo, o\er there, has been sold

at as high as .$8.50 a hundred while
in this country there has been
little advance in price of that very
necessary product.

Everybody was mislead at the

start. There was panic here as

well as abroad and most of us had
a little touch of it. The war came
so unexpectedly that there is no
wonder at the panic which pre-

vailed. Conditions, however,
have steadied and there seems to

be no cause for further alarm.

On some developers doubling
or even tripling the price has been
necessary but the boosting of

prices six or eight hundred per
cent, is entirely uncalled for at

the present time and can only hurt

business by frightening people
away from picture taking.

With no advance in the price of

film, paper or plates a reasonable
rise in the price of chemicals
makes so small a difference in the

cost of a photograph as to be neg-
ligible. The dealer who stops

people from taking pictures by
any unnecessary advance in the

price of chemicals is simply hurting
himself.

We are doing what we can to

steady the situation. With orders

for more developer, in the month
of August, than we usually sell in

a whole year it was a bit difficult

for us to keep everybody happy

—

for we had to cut them down and
for a few days to even stop
shipments on two important items.

To make a full statement a

month ago was difficult and so we
referred to prices only in a very
general way. We believed that it

would be possible to take care of

all customers in at least a hand to

mouth way but were not sure that

there would not be a still further

advance in price. We believed

that the shortage was more imag-
inary than real and that top prices
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had been reached and such seems
to have been the case.

Even now we can of course make
no guirantees, but the following
article which will appear in the

current issue of Studio Light is a

frank statement of the situation,

to photographers and dealers, as

we now see it.

SPOTS.

When one clique of men gets control
of the visible supply of wheat, there's a
corner—but not necessarily a shortage.
There is panic and a wild unevenness of

prices.

When a supply is apparently cut off on
chemicals, when there is uncertainty and
when, wisely or not, certain people, in

order to provide for the future send out
buying orders in one month for more
than they had ever before purchased in a
year, the situation is somewhat similar.
There's panic and unevenness and there
is good reason to construe as a genuine
shortage what is really "spottiness."

Prices on chemicals are up—too much
up, but are not as high as some people
imagine. Sources of basic supply are
still uncertain, though the situation is

improving. Things are not as spotty as
they were. We are supplying Hydro-
chinon at triple the former price, and
Elon at an advance of 50%. The Tozol
price has doubled, and we are selling

Pyro at 25% advance. Other chemicals
have advanced somewhat, say from 10%
to 25%. Of course another month may
see a change in either direction. We
cannot tell, prices may go down nearly
as fast as they have gone up.

But there is one point that we want to

make clear, and that is that there are
dealers who, in order to protect their
regular customers, paid extravagant war
prices for developers, and who in turn
necessarily charged in proportion. Be
careful, before condemning your stock-

house man of extortion. He may have
had your interests in mind as well as his

own when his purchases were made.
When a man has failed at two or three
points to get a staple article at any price,

he is pretty likely to be willing to pay an
extravagant price when he does find it.

A really serious chemical famine would
have come if we, and others, had not
refused to fill in full the extravagant
orders that were rushed in by mail, phone,

and telegraph a month ago. The flurry

seems to be over. Prices are up but it

must be borne in mind that even the
goods that are now made in this country
are produced under conditions that are far

from economical. On such as are still

imported freight rates are up and insur-
ance is up. We shall raise prices only as

we have to and shall reduce them at the
first opportunity. Speculation in chemi-
cals is not to our taste. We are more
interested in steadily serving our custo-
mers with papers and plates with which
the chemicals are used.

After all, the advance in the price of

chemicals adds so little to the cost of a

picture as to be negligible. We shall

continue our policy of endeavoring to so
distribute the goods that immediate
wants will be taken care of. We do not
believe that any photographer anywhere
will have to close his studio on account
of a lack of chemicals. We hope that
prices are not only now at their highest,
but that, through substitutions and new
sources of supply, the trend to prices be-
fore many more months will be down-
ward, even though the war continues for

a year or more.

A SIMPLIFIER.

There are agood many amateurs,
particularly at this season of the

year who are only occasionally ex-
posing a roll ot him, and making
but a few prints at a time.

They naturally do not wish to go
to any more bother or expense than
is absolutely necessary in doing
this work. To this cl.iss the East-
man Special Developer will par-

ticularly appeal as it is adapted
for use with either films, plates or

paper, and comes in a most con-
venient and economical form.

Each tube or powder makes four

ounces of solution, and is ready
for use in a few moments whether
for negatives or prints.

Call the attention of your ama-
teur customers to the Eastman
Special Developer Powders, and
you will be surprised at the num-
ber of packages you can sell.
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ORDER DEPARTMENT
SUGGESTIONS.

As fall business is coming along

with a rush our Order Department
wishes to call your attention to

the following helps to the correct

filling of orders, and to prompt
shipments :

Azo Post Cards.

We do not manufacture Azo
Post Cards in grades C. Hard X
and F. Hard. As the Azo list is

so extensive it will be well to have
the Azo price list at hand when
makmg out orders instead of trust-

ing to memory.

Auto Shutter with Cable Release.

Owing to its construction the

Kodak Automatic .Shutter is not

equipped with cable release, and
is supplied only with bulb and
tube release. This was mentioned
in the June Trade Circular but we
are still receiving orders for this

shutter with cable release.

Seven Inch Film Clips

Owing to the limited demand
for this size we have discontinued

the manufacture of seven inch

Film Clips, but still supply the

five and three and one-half inch

clips.

No. 4 Majestic Print Dryer.

Orders for the No. 4 Majestic

Print Dryer should specify whether
the electric fan is to be used with

direct or alternating current and
voltage of current.

Freight Allowance.

Please bear in mind that the

freight allowance on plates applies

only to shipments of one hundred
pounds or more direct from
Rochester, and that no allowance

will be made on plate shipments
from our branch offices.

Claims for Shortage.

When making claim for short-

age, or errors in shipments be ex-

plicit in affording the date and
number of invoice, together with

full information as to the condi-

tion in which package was re-

ceived, so that should it be neces-

sary to enter claim against the

transportation company unneces-

sary correspondence can be

avoided.
All claims should be made im-

mediately upon receipt of goods.

All letters regarding claims

should be addressed to point of

shipment. We recei\'e a great

many claims at the Rochester

office regarding shipments from

branches, and vice \-ersa. In all

such cases unnecessary delay is

occasioned by having to refer the

claim to point of shipment.

We repeat—

It's the size,

not the price that

sells the

VEST
POCKET
KODAK
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SELLING AUTOGRAPHIC
KODAKS.

To the mnjorityof your customers
the advantages of the Autographic
KothiU will be instanlly apparent
and in many instances they will

demand it. On the other hand,
you will find customers who have
not yet heard of the Autographic
Kodak, or who have given but
little thought to its advantages,
and so will have to "be shown"
why they should pay the small

advance in price over the regular

models.

The ach'antages of the Auto-
graphic Kodak range as follows in

importance.

First: Dating the negative.

Second : Titling the negative.

Third : Memo as to exposures.

No one can forsee when it will

be important to know the date a

particular negative was made.
The effort of dating an exposure
is so slight that it is well worth
while even without expectation of

its ever being of importance.

If the prospective customer has

children, the importance of dating

each negative that he makes of the

children should be pointed out to

him. The family Kodak album
becomes an audientic record if

the date of each picture of the

children is entered on the neg itive.

Everyone of us who has attempted
such a picture record knows how
hard it is, later, to determine just

the age of the little subjects at the

time the picture was made.
It is obvious that a great many

pictures do not require a title but

just the same almost every ama-
teur, unless unusually methodical,

will sometimes be puzzled to de-

termine the location of some of

the pictures he has taken
—

'Ts this

in the Thousand Islands or is it up
on Deer Lake?" "My! I cannot
remember if this street scene is in

Indianapolis or St. Louis." Such
instances are all too common but
the Autographic a\oids them and
it makes a good selling point. It

will not be wise, perhaps, to dilate

upon the advantage of entering
the details of expo>ure, stop, etc.,

to the experienced amateur, but
this should be impressed upon the

beginner.

Another selling point : The
amateur takes the picture of a

friend or celebrity, then requests

the subji-ct's signature on the pic-

ture. The Autographic Kodak
provides the means for putting it

there—permanently.

Photography is used extensively

by engineers, contractors, building
inspectors. and the like, in showing
the progress of important work.

It becomes doubly valuable when
important dates or data made at

the time become a part of the indis-

putable photographic record. With
the Autographic Kodak they can

be made a permanent part of such

record.

The grower of or dealer in fine

stock will find the Autographic
Kodak of value in the photograph-
ing of animals which he is buying
or selling or is interested in, for

he can place their names and
official registration numbers indel-

ibly upon the negative at the time

he inspects and photographs the

animals.

The Autographic feature pro-

vides a means for making a record

if desirable, and is in no wise in

the way when not required.

With so slight a difference in

cost no one can afford to do with-

out the Autographic feature
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because it will become a very use-

ful and valuable adjunct.

We have now ready a folder

de-^cribing the Autographic Kodak
and its advantages, together with

the prices of the various models.
This circularwill go in the ordinary
envelope, and can be mailed to

your customers to good advantage.
Sent on request only. How many
please?"

failing, the advertising medium,
if a first class publication, will, I

feel sure, either compel satisfaction

from ihe maker or will make it

good himself. Thus my experi-

ence is, you always get your
money's worth in buying adver-

tised goods—at any rate you know
you are protected. With unadver-
tised goods you have no come
back."

FAITH IN ADVERTISED
GOODS.

The dealer handling nationally

advertised goods—goods persist-

ently and consistently advertised

—has a tremendous advantage
over the one depending upon his

own efforts to sell goods of un-

known make and quality.

People do read advertisements
and furthermore when appearing
in publications of reputation and
standing (and the wise advertiser

will not use the others) ihey are

believed without reservation.

That this is so is evidenced from
the following extract from a letter

to Hearsfs Magazine from one of

its readers: "I have bought Ko-
daks and Films because they were
advertised. Most of my purchases
are advertised products, because
in my experience they have un-

doubtedly been better. You know
exactly what you are buying.
These days no man uses money to

advertise persistently his products
unless they have the actual merits
to make good. My transactions

have been satisfactory in evt-ry

instance with articles advertised in

reputable magazines. Should they
have proven unsatisfactory I would
have known some reliable manu-
facturer with a reputation to main-
tain to complain to, and this

YOUR FILMS
You want the hesl from

every exposure.

Our Finishing Depart-

ment— In charge of ex-

perts.

Oiir Policy— Not how
cheap, but how good.

Our Prices— Reasonable,

quality considered.

Our Rule—No charge if

not delivered when
promised. Money back

if not satisfied.

RICHARD ROE & CO.

Sii.gleC.l. Cut j/i-B.
Double Col. Cui 271A.
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START SOMETHING.

Before a sale is made you or

someone else has to start some-
thing^—that "something" is a

desire for what you have to sell.

Such a desire may be born of

necessity or through the idea that

its possession will bring added
comfort or happiness.

Thousands of people not ama-
teur picture makers, know more or

less of the pleasures of Kodakery
yet have not had its allurements

attract them with sufficient force

to join the Kodak ranks, because

just the right train of thought has

not been started in their minds.

Many other thousands know in a

vague way that photographs can

be made with but little effort, and
let it go at that.

We have spent hundreds of

thousands of dollars in the maga-
zines and in other forms of pub-

licity in "starting something"— in

endeavoring to impress upon the

minds of the people the advantages

and pleasures of the Kodak. We
have been successful because we
have kept everlastingly at it.

Every Kodak dealer has the

natural desire to connect as much
of this publicity—directly with his

store as he possibly can. How-
ever, the dealer to cash in the

fullest measure on our efforts must
himself "start something."
One of the very best methods

that can be employed is the intel-

ligent use of the display windows.
A display that contains a selling

argument—one perhaps that will

not strike the point of contact with

every onlooker, but that will show
how what you have to sell will

afford pleasure or comfort to

others, will "start something," as

it will set him to thinking that

perhaps it will be of equal benefit

to him, through some other appli-

cation.

A window display showing the

advantages of a certain safety razor

will not reach a direct point of

contact with the housewife but it

may "start something" — the

thought that it may afford satis-

faction to husband or son—and
the way to another sale is paved.
A display of the latest mode in

ladies gloves may not strike the

point of direct contact with Father,

but it may "start something" with

the thought that Mother could use

half a dozen pairs to advantage, or

that the gloves in his own pocket
are a bit worse for wear.

Use your display windows not

merely as a show room but see

that they present a selling idea.

The illustration on page 7 will

afford an idea for the current

month.

STOLEN.
The surreptitious accjuirement

of Kodaks still continues. If any
camera is offered you for sale or

exchange it will be wise to check
its serial number against the list of

stolen cameras we have published.

Since the September issue of the

Trade Circular the following in-

struments have been reported as

stolen :

Xo. 3a Autographic Kodak, No. 373965

from Powers & Reynolds, Philadelphia.

Pa.
Vest Pocket Kodak. No. 208064. No.

3a F. p. Kodak. No. 342547 from Kuhn
Drug Co., Shelby, Ohio.
Vest Pocket Kodak. No. 17049 from

G. R. Green. Port Clinton. Ohio.
No. 3a Autographic Kodak, No. 373497

from A. I. Namm & Son. Brooklyn.
N. Y.
No. 3a F. p. Kodak, No. 121830 from

Elmer F. Darnell. Hillsboro, 111.

3a Autographic Kodak. No. 369631

from ^[rs. E. J. Davis, Philadelphia. Pa.



KODAK TRADE CIRCULAR.

A SIMPLE DISPLAY WITH A SELLING ARGUMENT.
See Page 6.
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THE EASTMAN ETCHING
KNIFE.

Every retoucher and etcher has

his own ideas as to what constitutes

a good etching knife, and there

has been an in-istent demand for

a better knife than the market
afforded. We have spent consid-

erable time in ascertaining the

wants of the profession in this

particular direction and now offer

the Eastman Etching Knife as one
right in size, shape and temper to

produce the best of results. Each
knife is enclosed in a substantial

stropping case.

THE PRICE.

Eastman Etching Knife, - - $1.00

Discount to the trade, - - - 33}i%

THE RACE OF THE
MONTHS.

There is more camera business,

for those who try for it, in Decem-
ber than in June—or in any other
month.
This is not a guess.

We know of several stores that

sell more Kodaks in December
than in any other month. True,

they are exclusive, or nearly ex-

clusive, photographic stores and
cameras, with a few accessories are

the only things they have to center
their winter energy on.

Because once upon a time there

was almost no winter sale of cam-
eras, some dealers still assume that

there is not even now enough such

business to make a special Christ-

mas push worth while. What the

exclusive photographic stores have
done proves that they are wrong.
December, with some, is the big-

gest Kodak month of all the year.

It can be made so by any dealer

that tries to make it so.

Many are putting their selling

efforts on hair-brushes, hand-sleds,

and eau de cologne—not because
there is any reason for it but just

because it is habit.

And why not?
Because, when you sell these

articles that's the end of it. The
transaction is closed. When you
sell a Kodak or Brownie the busi-

ness has just begun.
Plan your Christmas business

right and your December camera
sales will help you to more profits

all the winter through.

AN OMISSION.

Through an oversight the price

list of Autographic Kodaks in the

"Autographic Extra" of the Sept-
ember Trade Circular failed to

include the 3A Autographic Ko-
dak equipped with the Kodak
Anastigmat Lens/ 8.

As announced in the regular

edition of the September Trade
Circular w e are supplying the 3A
Autographic Kodak equipped with

Kodak Anastigmat Lens/8, Ko-
dak Ball Bearing Shutter,at$27 50
list, and with Kodak Anastigmat
Lens /8 and Kodak Automatic
Shutter at $32.50 list.
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SEED GRAFLEX PLATE.

The Fastest Plate We Have
Ever Made.

Just at thepsychological moment
when the demand is lieaviest, and
in some quarters, the fear that such
products were not to be had, we
have tlie pleasure to introduce the

Seed Graflex Plate. The name
practically tells the story—Speed
— yes, by far the most rapid plate

we have ever produced, and that

is saying a good deal.

Seed quality all the way through.

In addition to equalling in speed
any i)late manufactured the Seed
Graflex Plate possesses many ad-

vantages over any ultra rapid plate

heretofore on the market.

The Seed Graflex Plate has a

very fine grain, and the degree of

contrast desired by the press pho-
tographer or landscape man can
readily be obtained as develop-
ment can be continued, without
danger of fogging, until the re-

quired contract is attained. The
keeping quality is excellent, and
you need not hesitate in stocking
them fully.

Every user of a Graflex camera
will be interested and particularly

the press photographer, as the

Seed Graflex Plate affords just the

contrast required for good half

tone reproduction. Tell your Gra-
flex customers of the new p!ate

—

and particularly the newspaper
photographers. The football sea-

son is on, and many other activi-

ties of the short day period that

demand the utmost in speed and
quality of plate.

So sure are we that there is a

waiting market for this new plate

that we are notifying all news-
papers of sufficient size to warrant

their employing press photogra-
phers of the Seed Graflex Plate.

The Seed Graflex Plate will be
supplied in all sizes at the same
list as all Seed single coated plates.

Discount to trade, - - 30 and 5%
From San Francisco Branch, 25 and 3%

KODAKERY
3 A Magazine lor Amateur

:i
Photographers

ANARCH 1914

. EASTMAN KODAK COTIPANY f

S-M ROCHESTER. — 77ie HoclaJ< City — NEW YORK F

Is ''KODAKERY''
coming to your house ?

This beautifully illuslralcd maga-
zine—published by the I'^astman

KodaK Co., is brim full of lielpful

and interesting suggestions for the

amateur Kodaker.

Sent free to every present purchaser of a
Kodak Brownie. Graflex or Piemo camera.

Come ill and eiijov afew minutes
with a sample copy.

RICHARD ROE & CO.

Single Col Cut 275 K.
Double Col. Cut 275-G.
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"AT THE DEALER'S."

"At your dealer's."

"At all Kodak dealers'."

Some such phraseology is apart

of every one of our advertisements

of our products to the public. We
want our products sold through

the dealer—his aid and his success

are vital in our plan of distribution.

We do not seek, we do not want
direct orders from the consumer,

yet we receive a number of such

orders.

There are but three strong rea-

sons for our recei\ing direct orders

from the consumer : No dealer

where customer is located : Cus-

tomer does not know location of

dealer in his town : Dealer does

not have the goods in stock. Un-
less the customer is in an isolated

section of the country there is

usually a dealer not so very many
miles from him, and when the

order comes from a town where we
do have a dealer, it demonstrates
in both instances that the dealer

has not improved his opportunities

for making himself known.
As to the third reason : It is

not to be expected that every

dealer, and particularly in the

smaller places will at all times

have a complete stock, but we re-

gret to state that a good many of

our direct orders are for goods that

every Kodak dealer should have
in stock at all times. Another
thing— our percentage of direct

orders increases in the more quiet

times—just at the periods when
every dealer should be making
extra efforts for business and you
cannot do business unless you have
the goods to sell.

Instead of filling direct orders

we would very much prefer to refer

the customer to the nearest dealer.

On the other hand the mere fact

that the order has been sent to us

indicates that the customer is in

need of the goods, and we are

morally obligated to get them to

him just as soon as possible.

Where we receive inquiries re-

garding our products, or requests
for catalogues or booklets we refer

the writer to the nearest dealer and
the dealers are notified of such
inquiry except in a few of the very
largest cities. Even in such large

cities we write the inquirer to"buy
of his dealer' ', but do not send him
the dealers name.

It will pay every Kodak dealer
to advertise persistently. Let the

people in your town and tributary

territory know that you handle
Kodak goods — Use your local

paper, not spasmodically but reg-

ularly.

And have the goods in stock.

Nothing will drive trade away
from you more quickly than to

have calls for standard goods
which you cannot fill.

Advertise.

Have tile s;oods in stock.

DOUBLE NUMBERS ON
THE REGULAR 3A

N. C. FILM.

We stated in the September
Trade Circular that very soon all

regular 3A N. C. Film would have
two rows of numbers printed on
the duplex paper so that the film

could be used equally well in the

old style, and in Autographic
Kodaks.
With ELmulsion No, 13083 this

system of double numbering was
inaugurated. All N. C. film above
that number may be used in the

Autographic Kodak without using

the writing slot as a guide in loca-

ting the number.
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CHANGE 'EM ABOUT.

The senses become accustomed
to routine. Workers in a boiler fac-

tory converse without diffi.ulty:

The disagreeable odor of sulphide

toning is unnoticed by those reg-

ularly employed in such work.

The eye soon fails to take particular

cognizance of forms or colors of

the objects it sees every day in

the same place.

It is not far from routine to nit.

The point is just this: It pays
to change things about.

If your customers come into

your store and see the same style

of cameras on the same shelves,

week in and week out ; the same
sundries, samples of card mounts
and the like always on the same
counter or in the same show case,

they fail to notice them, and so

many a possible sale is lost. On
the other hand change thingsabout
a bit. In comes Mr. Customer. At
once he detects the change. Well

!

Well! What's this? Automatic-
ally, his senses are alert. He notices

things in your stock that hereto-

fore his eyes were practically blind

to because they were accustomed
to them, and they were merely a

part of the general effect.

If you do not believe this is so

just think back to the last time
your wife "house cleaned."

She moved the piano to another
corner, changed a picture or so,

and maybe placed your favorite

chair on the other side of the

fire place. Did you notice these

changes?—Of course you did !

Just try this on your customers
—not annually or semi-annually
but every little while and note the

inquiries regarding and sales of

goods that have been in front of

your regular customers all the

time that they didn't see because
they were always in the same place.

IN MULTIPLES OF TWELVE.
Our shipping department is an

extremely busy pi. ice and we are

constantly planning to increase its

efificiency so that we may get the

goods to you on time and without
mistakes.

When ordering film you can aid

us materially in lime saving if you
will order in multiples of twelve,

instead of say ten, twenty-five,

fifty or one hundred rolls, as the
films are picked in dozens or mul-
tiples of dozens.

If you order 96 rolls of film the

shipping clerk simply has to re-

move so many complete packages
from the stock. If you order
one hundred rolls he freciuently

has to break open a complete
package to obtain the extra f-^ur

rolls, and the checker has four

additional items to check, all of

which consumes valuable time.

Please when ordering film, order
in twelves or multiples of twelve.

In Spite of the War.

A shortage of Euro-

pean toys?

Well, what of it?

You have the
Brownies.
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The greatest photographic adva?jce

in twenty years.

We have the New

Autographic Kodaks

in Stock.

Date and title your negatives, permanently

when you make them.

The places you visit, the autographs of friends you

photograph, the age of the children at the time the pictures

were made and the date— all these notations add to the

value of your picture record.

Come in and let us show you how simple it is to title your

negatives with this newest photographic device—and inspect

our complete stock of Kodaks, Brownies and photographic

supplies.

RICHARD ROE & CO.

Double Col. Cut 22>j C Single Col. Cut 2201)
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ADVANCE INFORMATION
OF PRICE REDUCTION.
When we began the manufacture

of Anastigmat lenses it was with
the sole idea of improving the

quality of Kodak work. We have
always been scrupulously careful

in the selection of both the single

and the R. R. lenses used in our
cameras, but, nevertheless, have
been impressed with the superior-

ity of the work made by genuinely
Anastigmat lenses; were con-
vinced that if we could supply a

good anastigmat at a price that

would induce a wide use, there

would be a still further improve-
ment in the quality of Kodak
pictures, and that would mean
more business. Therefore we set

out to make a lens that would give
definition at least equal to that of

any Anastigmat made. Extreme
speed we did not attempt. To
make a lens that, with the fairly

fast speed,/ 8, would leave noth-
ing to be desired in flatness of

field, freedom from astigmatism
and perfect definition, was our aim.
We first put this lens out on the

Vest Pocket Kodak. This was

followed by the 3a and we are now
just announcing the 1a and 3
Kodaks equipped with the Kodak
Anastigmat/ 8.

We have succeeded in making a

lens that met everyone of the re-

quirements. It has passed the

most rigid scientific tests and has
satisfied our customers.
And now, after something more

than a year of manufacturing ex-

perience following several years of

experiment, we find that we can
make a very considerable reduction
in price on these lenses in the Vest
Pocket Kodak size. The Vest
Pocket Kodak with Kodak Anas-
tigmat lens will therefore be re-

duced in price from .$12.00 to

•SI 0.00. At the $12.00 price it has
had a good sale—an increasing

sale. At .$10.00 it should actually

outsell the .$6.00 model. Those
who buy Vest Pocket Kodaks are,

for the most part, people who have
other and larger cameras. They
purchase, not because of the price

but because of the size. Put it up
to them right and you can sell the

ten dollar model most every time.

The value is more than there.

While we have already begun
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billing the Vest Pocket Kodaks at

the reduced price, no public an-

nouncement will be made until

about December 1st, at which time,

however, we shall do some strong

advertising for Christmas business

on this instrument. It is going to

be worth your while to push all of

the Kodak Anastigmat /.S lenses

because they mean good pictures.

We feel that in putting out such a

superior lens at so small an advance

in price over the single lenses and
R. R. lenses, the whole average of

amateur work is to be improved.
Incidentally, there is more immed-
iate profit to you.

The Anastigmat-equipped Vest

Pocket Kodak at .SIO.OO cannot

help bringing good Christmas
business. The Kodak Gift Case

will, of course, be proportionately

reduced in price, listing at .S13.00

instead of .S15.00.

It is good business for you to

make a special effort with all of

the Kodaks with Kodak Anastig-

mat/ 8 lenses. The Vest Pocket

Kodak thus equipped at .SIO.OO

offers an exceptional opportunity

right now.

CABLE RELEASE FOR
KODAK AUTOMATIC

SHUTTER.
Being unaffected by climatic

conditions the cable release for

camera shutters has become very

popular.

The Kodak Ball Bearing Shutter

is regularly equipped with this

type of release, but the Kodak
Automatic Shutter being of the

valve type is regularly equipped
with the bulb and tube release.

We have now designed a cable

release for the Kodak Automatic

shutter which can be attached by
simply unscrewing the tip on the

side of the shutter and removing
the piston.

The Price.

Cable Release for Kodak Automatic
Shutter. - - - - $ .25

Discount to the trade. - - - .25%

AUTOGRAPHIC BACKS FOR
OLD STYLE NO. 3 AND
NO. 3AF. P. KODAKS.

The backs of the earlier models
of the No. 3 and No. .3A F. P.

Kodaks were fitted with narrow
catches.

Commencing May 5, 1904,

(Serial number 9000) the No. 3 F.

P. Kodak backs were equipped
with wider catches to prevent the

back being placed on the Kodak
in the wrong position.

On June 20, 1904, (Serial num-
ber 20,200) the same change was
made on the backs for the No. 3A
F. P. Kodaks. In consequence
the regular stock Autographic
Backs for the Nos. 3 and 3A F. P.

Kodaks will not fit the models
with a serial number below 9000
for the No. 3 F. P. K. or below
20,200 for the No. 3A F. P. K.
To accommodate anyone who

may desire an Autographic Back
for one of these earlier models, we
will supply such backs fitted with

the narrow catches without extra

charge.

To insure correct adjustment the

Kodak should be sent to Rochester
for fitting.

Have the Goods in Stock
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AUTOTIME SCALES FOR
KODAK AND PREMOETTE

JUNIORS.
There is no doubt of the great

practical utility of the Kodak
Autotime Scale. It is the simplest

short cut to satisfactory exposures,
and its use automatically puts even
the beginner on the high road to

good results and that means more
business for the dealer.

We now have ready for the mar-
ket the following additional styles

of the Kodak Autotime Scale :

Style "J" for No. 1 Kodak
Junior with Single Lens and \o.
Ball Bearing Shutter.

Style "K" for Premoette Junior
Camera with Double Lens and No.
Ball Bearing Shutter.

Style "KK" for Premoette
Junior Camera with Single Lens
and No. Ball Bearing Shutter.

Style "L" for No. 1a Kodak
Junior with Single Lens and No.
1 Ball Bearing Shutter.
The Price. - - - - $l.00

Discount to the Trade, 40%.

To accomodate the owners of

these Kodaks, who desire to use

the Kodak Anastigmat /18 we will

effect an exchange of the optical

equipment on the following basis:

As the shutters for the R. R. lens

cannot be adapted for the anastig-

mat it will be necessary for us to

furnish a new shutter complete and
the Kodak must be sent to. Roch-
ester for fitting.

Feeling certain that this ex-

change will be of value to all

concerned, we will not differenti-

ate as to the shutter equipment
on the Kodak returned, and will

fit a new shutter with the Kodak
Anastigmat Lens /S at the follow-

ing prices;

The Price.

Kodak Anastigmat Lens /.8

with Ball Bearing Shutter fitted

to the No. lA R. R. Type. 3 or
3A F. P. Kodak. - - - $10.00
Kodak Anastigmat Lens. /.8

with Kodak Automatic Shutter,
fitted to 3A F. P Kodak. - - $15.00

Discount to the trade, - - .7>V/i%

EXCHANGE OF
R. R. LENSES FOR THE
KODAK ANASTIGMAT F.8.

The Kodak Anastigmat Lens /.8

is right in freedom from anastig-
matism, in flatness of field and in

microscopic definition. The speed
/!8 with full covering power, makes
the Kodak Anastigmat an ideal

lens for average amateur require-

ments.
It has not taken the discrimin-

ating amateur long to discover
these facts, and there have been
many demands for this lens to be
fitted to Nos. lA, R. R. Type,
3 and 3A F. P. Kodaks already in

use.

AUTOGRAPHIC BACKS
FOR NO. 4 F. P. K. AND NO.

4A. F. KODAKS.
Autographic Backs for the No.

4 P'olding Pocket Kodak and the
No. 4A Folding Kodak are now
ready for delivery.

As the bellows frames on these
two instruments have always been
attached with screws, platens simi-

lar to those supplied for use with
the old style No. 3 and No. 3A
V . P. Kodaks will be necessary.

The Price

Autographic Back for Xd. 4 V . P.
Kodak --------$ 4.00

Do., For No. 4A Fldg. Kodak - 4.50
Platens for same, per '2 dozen, - .25

Discount to the trade, - - - - 33'^%
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ADVERTISING TAPE.

A Practical Publicity Utility.

A neatly wrapped and tied

package is always appreciated by
the customer as it creates the feel-

ing that the store's interest ex-

tends beyond the making of the

sale, and that it takes pride in the

manner in which its goods are

delivered.

A great many business establish-

ments make use of a distinctive

wrapping paper, but there is not
much individuality in the ordinary
wrapping twine.

There is, however, on the market
a specially prepared tape for

bundle wrapping on which can be

printed the firm name, or other
wording.

P'eeling sure that many Kodak
dealers would like to make use of

such tape, we have made arrange-
ments to supply a first quality tape
at cost. Every eighteen inches of

the tape will carry the message
"Take a Kodak with you," and
the dealer's name and address.

This advertising tape, as it is

called, will be supplied in two
widths, style No. 2, 18 strands and
No. 2A, 26 strands. The breaking
strength of the No. 2 is seventeen
pounds and that of the No. 2A is

twenty-four pounds.
We recommend the No. 2A,

although style No. 2 has double
the strength of ordinary wrapping
twine.

A choice of two colors is af-

forded, white center with blue
edges, or lavender center with
white edges.

Each spool of style No. 2 con-

tains 500U yards, and the No. 2A
contains 3000 yards ; no orders

accepted for less than one spool.

All orders should be sent to

Rochester, and not to Branches.

The Price.

Style No. 2. 1 spool, 5.000 yds.. $ 5.50 net
•' 2

3
" 4
" 5

2A1 3.000

10.70

15.75

20.60
25.63
4.59

8.88
13.05

17.28

21.45

niform printing on entire quantity

ered.

hove prices F. O. B. New York City.

Cuts for Display Advertising

gratis, on request.
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STOLEN CAMERAS.
The following cameras are re-

ported as stolen since the October
issue of the trade circular :

No 3A Special Kodak. No. 18711 from
W. F. Roberts Co., Washington. D. C.
No. 3A Autographic Kodak, No.

372047 from James -F. Cain, Cheboygan,
Mich.
No 3A Autographic Kodak, No.

369959 from :McIntyre Drug Co., West
Jackson, Miss.
No. 3A F. P. Kodak. No. 359311,

No. lA F. P. Kodak R. R., Type, No.
81707, No. 1 Kodak Jr. Single Lens,
No. 1 Kodak Jr. Double lens. No. lA
Kodak Jr. Double Lens, No. lA Kodak
Jr. Single Lens, No. lA F. P. Kodak,
No. lA Premoette Jr., No 1 Film
Premo, No. 8 Premo Camera, from
Hoffman Bros., New York City.

The serial numbers of most of

the cameras stolen from Hoffman
Bros., were not given in their re-

port, but it is possible that the en-

tire lot may be offered in bulk, in

which case the two serial numbers
given will put the dealer on his

guard.

KODAK METAL TRIPODS,
No. l.C AND 2.C.

The Kodak Metal Tripods have
achieved a great popularity with
the amateur on account of their

strength and rigidity and the ease
with which any repairs may be
effected.

Two additional models are now
ready for distribution :

The No. LC, has solid metal
head, and measures 15 inches in

length when closed and -IS^^ inches

when extended.
The No. 2.C, has solid metal

head, and measures 13^ inches in

length when closed and 49''2'"ches

when extended.
Both styles furnished in nickel

and black enamel and are supplied

with straps for holding the legs in

place when closed.

The Price.

Kodak :\Ietal Tripod, No. IC, . . $2.25
Do., " " No. 2.C, . . 3.00
Discount to the trade 40%
In lots of 100, assorted, . . 40 and 10%

V. p. K. FILM ADAPTER.
The Adapter for use with V. P.

K. and O. Brownie film in the
Kodak Film Tank can be used
with equal success in developing
No. O Brownie and V. P. K. Film
in the Brownie Developing Box.

Hereafter one of these adapters
will be included with each Brownie
Developing Box.

PLATINUM PAPER
ADVANCE.

We regret being obliged to an-
nounce an advance of twenty-five
per cent over our standard list

price on the following papers:
American Platinum, PLastman PL.

B. and Eastman PI S.

Discount to the Trade as heretofore.

ALBUMS.
This is the time of

year to push the higher

priced Albums—show

the Kodak, Interchange

and Tribune—see page

lO.
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CHANGING THE FACE OF
A STREET.

When the first Eastman factory-

building was erected on State

Street the location seemed a long
ways from the center of the city

though it was but a scant half mile.

Properly speaking, this first

building was not on State Street,

as a wood yard with its far from
picturesque equipment intervened
between the building and the

street.

A full four stories high the build-

ing added dignity to the location

as it towered above the necessary
and noisy wood yard.

The circular picture on page 7

taken about 1890 with a No. 2

Kodak shows the building and its

surroundings at that period.
The power plant was more than

sufficient for the factorys' needs,
so power was supplied for the
screeching wood saws, the eleva-
tor in the building adjoining, and
steam to heat the parish house
nearby.

Incipient conflagrations had the
unhappy faculty of springing up
without warning in the wood yard,
so on the wave of a safety first

movement the wood yard ceased
to exist.

Then it was that the Eastman
building could claim a State Street
frontage as the ground previously
occupied by the wood yard was
turned into a lawn and surrounded
by an ornamental iron fence.

The rectangular picture on page
7 shows the building at this period
of its history, with the world-known
phrase "You press the button, we
do the rest," emblazoned across

its front.

At that timenine employees con-
stituted the office force while at

the present writing nearly four

hundred are employed in the ex-
ecutive offices alone.

The rapid growth of the business
demanded frequent expansions, so

that today the Kodak properties

are an important feature of State
Street architecture.

The illustration on pages 8 and 9
shows the Kodak State Street
buildings as they now exist.

The extreme height of our new
office building together with the
closely built up adjacent business
district rendered the proposition
of photographing our State Street

buildings somewhat difficult.

The problem was finally solved
in a satisfactory manner by photo-
graphing from the top of an ad-
jacent smoke stack. It required a

steady nerve and head on the part

of the photographer as the stack is

of goodly height, and on the brink

3f the deep gorge of the Genesee
River.

The five story building at the
extreme left is the property of the
Company, a portion of the ground
floor being used as the Camera
Works employment office; the
upper floors being devoted by us

to various manufacturing purposes.
The large red brick building

next adjoining is the Camera
Works proper. Here are manu-
factured the Kodaks, Brownie
Cameras, film spools, and a variety

of other photographic apparatus.
The photograph does not afford an
adequate idea as to the size of this

building as it is much deeper than
its State Street frontage.

The sixteen story building (on

the site of the original factory)

and the other buildings on the

right, house the executive offices

of the Company and the receiving

and shipping departments. .Sur-
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The

Eastman

Factory

in 1890.

See page 6.

The
Eastman

Factory

in 1891.

See page 6.
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The State Street Properties of the E di
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man Kodak Company. See Page 6.
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mounting the sixteen story office

building is a water tank, enclosed

in a brick and steel tower in har-

mony with the general design of

the building.

PUSH ALBUMS NOW.
For Duplicate Christm.as Sales.

Prints to the right of him, prints

to the left of him, prints all around

him is the condition of many an

amateur at the present time.

The vacationist has returned, he

has developed, he has printed,

but in alas, too many cases his

prints are still lacking a permanent
home.
Now is the time to \.a.\k(7lbiims

—
and the higher priced ones. Every
live Kodaker has greatly enhanced
his collection of choice prints dur-

ing the summer—he has had time

to sort them out, and now wants a

fitting setting.

Our window display on page 15

offers a suggestion for booming
your album sales. It is timely,

easy to install and has a real sell-

ing punch to it.

Every album sold now paves the

way to additional album sales for

Christmas. Let the amateur look

over his nicely arranged summer
album and at once comes the

thought: "Why not a duplicate

set of prints in a similar album as

a Christmas remembrance."
Push the album sales now and

watch them repeat in December.

CHEMICAL BULLETIN

Elon and Pyro back at List. Plenty of

Hydrochinon.

We are now in position to supply

Elon and Pyro at our regular list

prices that prevailed before the

war. This includes the following

Pyro preparations : Eastman Pyro
Developer, Glass Tubes, Eastman
Pyro De\'eloper, Paper W^rapped,
Eastman P. S. Developer, Seed
Pyro Developer and all Pyro Tank
Developer Powders.
We can supply Hydrochinon in

any quantity, but at an advance
of three times our old list price

as conditions are not such as to

permit of a reduction.

We have every reason to believe

that we will be able to supply Elon
and Pyro without further advance,
and to continue the supply of

Hydrochinon, but of course the

price will be governed by the cost

of procuring material.

THE PRICE.

Elon.
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MORE THAN SATISFACTORY.

THE SEED GRAFLEX PLATE
IS MAKING GOOD.

In the short time since their in-

troduction we have received many
favorable comments on the Seed
Gratlex Plates, and among these

was a clipping from the Lynn Ifeni,

one of the leading newspapers of

New England. As this article so

clearly expresses the general favor-

able sentiment regarding the Seed
Graflex Plate we quote it herewith"

AMERICAN-MADE PLATES
DELIGHT PHOTOGRAPHERS.

"Since the outbreak of the European
war professional and especially news-
paper photographers have been somewhat
worried as to their supply of photographic
plates. In the past, in order to catch
swiftly moving objects, especially on a dull

day, American photographers have had to

depend on a French plate, the speed of

which has been unequaled in this country.

At the beginning of the war, photog-
raphers and supply houses cleared the
French plate market in order to have a

few months' supply on hand. These
plates, however, will last but a few months
and the photographers began to worry as

to methods for obtaining more should the
war be prolonged. At the same time,
however, the Eastman Kodak Company
began a series of experiments.

As a result, several days ago, photo-
graph supply houses and various news-
papers throughout the country received
samples of a new fast plate from this

company for trial. It is the policy of the
company not to place an article on the
market until thoroughly tried out by
outside establishments, and then to await
the results found.

The Item was fortunate to receive a
sample lot of these new plates for trial

and experiment and the photographers
immediately started their experimenting,
with results that are more than satisfac-

tory. Not only are the new American
plates about 5 per cent, faster but are

devoid of several minor troubles found in

the French i)lates."

In one detail the above article

is incorrect. The Seed Graflex
Plate is not the result of recent ex-

periments. As a matter of fact

the emulsion of the Seed Graflex

Plate is the result of several years
patient and thorough research,

and of thousands of experiments.
Its introduction just at this time is

merely a happy coincidence.

It is without question the fastest

plate manufactured, what is of

equal importance is the fact that

it can be forced in development
without veiling or fogging.

Fully timed exposures are the

exception rather than the rule with
the press photographer, and other

speed camera workers. The Seed
Graflex Plate possesses every qual-

ity essential to success with short

timed exposures and harshly
lighted subjects. You can offer

the Seed Graflex Plate to your
trade with full assurance of perfect

satisfaction.

NO. 2 BROWNIE POST
CARD EINLARING CAMERA.
The Brownie Knlarging Cameras

have proved one of the most
practical devices ever put into the

hands of the amateur, and like the

Brownie family the Brownie En-
laging Camera family is growing.

The latest addition is the No.
2 Brownie Post Card Enlarging
Camera for making enlargments
post card size from 2*4 ^^A neg-
atives. This instrument is of the

non collapsible cone type, the

same as the V. P. F^.nlarging Cam-
era, and at the low price will prove
a ready seller to the thousands of

No. 2 Brownie users.

The Price.

No. 2 Brownie Post Card Enlarging
Camera, - - - - $1.75

Discount to the Trade. 33' ( ''/
.
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^^ Kvery outdoor sporr

^ in\itcs your

KODAK
Atkl to the winter's pleasures with

J Kodak or Hidw nie. We lva\ e just

uliat you want.

/kzikpini; .>«,/ Pniifiu!^ cnnnlly ihm.

ric:hard roe <& co.
lo-i TRII'OI) .WliXUE

Street Car Sign No. 57b.

CAR SIGNS.

And Other Helps From the
Printer.

Everything points to a big holi-

day business for the Kodak dealer.

The market will not be crowded
with toys from abroad— how
easy it will be to suggest one of

the Brownie family as a more than
satisfactory substitute.

Thousands upon thousands of
people with Christmas money to

spend will have the Kodaks and
Browniesbrought totheir attention

as gifts that bring pleasure for

every day of the year. Our mag-
azine campaign for the holidays

is unusually extensive—we shall

do our utmost to make it a Kodak
Christmas. To help you tie your
store direct to our national Kodak
and Premo advertising we have
prepared four unusually attractive

car signs, three Kodak and one
Premo, all in colors—see page 13.

They cannot help but bring busi-

ness, so full are they of the holiday
spirit.

For the benefit of those who
have not heretofore made use of

our car sign service we append the

conditions upon which the car

signs are furnished. It is obvious
that no two dealers in the same
town would care to use the same
cards. In filling orders for street

car cards, we shall, therefore, give

preference to the first dealer who
applies from each city but will not

furnish him with more than one
style of card until we are satisfied

that the other dealers in his town
are not interested. When there is

only one dealer in the city who
uses the cards, he can run the full

line.

The car cards are standard size,

11 X 21 inches, and will be furn-

ished for street car use only. They
are too expensive and too perish-

able for fence tacking or similar

purposes.

In ordering, please state quan-

tity of cards needed and indicate

by number the style wanted.

At an early date we shall send

to every Kodak dealer an unus-

ually attractive assortment of

window display cards.

We have always given a great

deal of thought to the preparation

of display cards and this year we
have been more than fortunate in

the artistic co-operation of the
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Let the (Children

^r"

^^ KODAK
^""

'*'J^\ L-liildri-Ti, b\ the chililrcn, that adds to

. '-, '
'^ tlic vahic ot the tamiK Kociak album.

K')l),\KS,-f.. up. r.KnUMLS.

RICHARD ROi: 6c (X). 1201 Iripod Avenue

Street Car Sign No. 577.

The gift that's sure to please-

A PREMO
It makes photography easy

indoors or out. Our store

is full of Christmas sug-

gestions for you

John Doe & Co.
12.14 Premo Street

Street Car Sign No. 576.
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lithographer and the printer. You
will be delighted with these dis-

play cards when you receive them
and they will do their share in

business bringing.

Also, there is the winter book-
let, a condensed Kodak and
Brownie catalogue that will fit the

ordinary business envelope. These
booklets mailed to a selected list

of prospects have never failed to

produce results. Remember, how-
ever, that while the display signs

are sent to all Kodak dealers, the

car signs and winter booklets are

se7it on request only.

How many, please?

lA F. P. KODAKS AND 3 F. P.

KODAKS WITH KODAK
ANASTIGMAT LENS f.8.

In this issue we have consider-

able to say about the Kodak
Anastigmat Lens /.8 because it is

an important factor in the pro-

duction of good—better-pictures

by the amateur, and that means
greater satisfaction on his part and
more business for you and for us.

As stated on page 1 we now
have ready for shipment the

Xo. lA R. R. Type and No. 3 F.

P. Kodaks equipped with the

Kodak Anastigmat Lens ''iS as

follows :

The Price

lA F. P. K. R. R. Type, with
Ball Bearing Shutter and /.S

Kodak Anastigmat Lens - - $20.00
lA Autographic Kodak with Ko-
dak Ball Bearing Shutter and /.

8

Kodak Anastigmat Lens - - 22.50

3 F. P. K. with Ball Bearing
Shutter and /.8 Kodak Anastig-
mat Lens - - - ----- - 22.50

3 Autographic Kodak with Ball

Bearing Shutter and /.8 Kodak
Anastigmat Lens. - - - - 25.00

Discount to the trade, - - - - 33^%

We have the New
Autographic Kodaks in

three of the popular sizes:

No. lA, No. 3 and No. 3^.

Date and title your negatives per-

vianently. when you jnafte them.

Where, when and under

what conditions you make

your pictures is best told by

an Autographic Kodak.

Let us show you this simple device—
the greatest photographic advance in

twenty years.

Autographic Kodaks, S17.50 to S74.00

RICHARD ROE & CO.

Single Col. Cut No 22q-D.
Double Col. Cut No. 2.iQ-C.

COVER GLASS ADVANCED.
Prevailing conditions force an

advance in Lantern Slide cover
glass in case lots.

List price per dozen remains as

heretofore.

The Price.

Lantern Slide Cover Glass, per
case of 1108 lights $15.00

Discount to the trade 40%
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A Timely Window Display.

See Page 10.
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FOR THOSE WHO TRY
FOR IT.

In the October Trade Circular
we said, "There is more camera
business for those who try for it,

in December than in June—or in

any other month.".
For those zi'ho try for it—there is

the gist of the whole matter. You
have got to concentrate and push
to get the business in any line and
it certainly stands to reason that

it is good business to concentrate
on and push the goods that keep
the customers coming back to you.

With the sale of the average
holiday novelty the transaction is

closed with the one sale. With
the sale of a Kodak, Premo or

Brownie your relations with that

customer have just begun.
Supposing the camera sold goes

to a distant point? Well, what
of it? Wherever that camera goes
it means more business for some
dealer, and a good many cameras
will be coming to your town from
other points, so the matter evens

Our Christmas ad\ertising is

very extensive

—

millions are now

receiving the suggestion :
" For

Christmas Morning—a Kodak."
You can turn that suggestion in-

to good hard cash—//jw/ try for it.

THE KODAK SALESMAN.

Our announcement of the forth-

coming "Kodak Salesman" has
been received with enthusiasm by
the majority of the dealers. The
return post cards containing the
names of the employees to whom
the publication should be sent has

kept our mailing department busy.
On the other hand there are

some dealers who have not as yet
responded.
We are going to spend a good

many thousands of dollars in mak-
ing the "Kodak SalI':s^l\n " worth
while by increasing the efficiency

of your employees.
Don t yoil 7ciuit this help/

There is considerable work in

the preparation of a mailing list

—

and this work all has to be done
in advance. If you wish to have
the first number sent to you and
your employees fill out that postal

card and send it in ?i07^'.
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THE EASTMAN
ENLARGING OUFIT.

The Eastman Enlarging Outfit

is a thoroughly practical instru-

ment for professional use, light,

yet with ample strength and
rigidity wherever these features

are essential.

As shown in the illustration the

lamp house, camera, and paper
easel are all combined on an ex-
tension bed ; the movable parts

are easily adjusted, and may be
firmly locked by means of quick
acting binding screws.

The lamp is of the Mazda Nit-

rogen filled type. 250 Watt and
can be attached to the ordinary
lighting circuit by means of a

cord and plug. The lamp socket
and reflector are mounted on a

rigid track, and can be readily re-

moved from the lamp house when
necessary. All lamp adjustments
can be made from the outside of

the lamp house,

The condensers together with
ground glass diffuser are installed

in a specially designed frame, and
are easily removed for cleaning.

The negative carrier has a revolv-

ing adjustment permitting the ad-
justment of the negative to any
desired position. The carrier will

take any size negative up to 5 x 7

inches, and enlargements up to

twenty inches square may be made.

The easel or paper holder is

provided with a hinged back so

that any size paper up to the
capacity of the holder, is easily

and correctly put in position.

The easel also may be tilted in

either direction, and as the camera
is proxided with rising and falling

front, architectural distortion in

the negative can be corrected in

the enlargement.
The Eastman Enlarging Outfit

is supplied without lens, but any
lens covering a 5 x 7 negative will

serve.

The Eastman Enlarging Outfit

is extremely economical of space,

inexpensive to operate, and con-
tains a number of practical feat-

ures found in no similar apparatus.

There will be a big demand for

enlargements this winter, as the

professional is more and more ap-

preciating the value of Artura Car-
bon Black for the purpose.
The Eastman Enlarging Outfit

is ideal for all ordinary profes-

sional requirements, and will find

a ready market when stocked and
shown.

The Price

Eastman Enlarging Outfit, com-
plete with ^^azda lamp but with-
out lens. - - - - $85.00

Nitrogen Mazda Lamp. 250 Watt,
concentrated filament, - - $ 5.00

Discount to the trade, - - 33}4fo
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AUTOGRAPHIC JUNIORS

NOW READY.

This is going to be a big
Christmas for the Kodak dealer.

Business all over the country is

getting back to normal, with
every prospect for an increase.

Conditions abroad have sobered
us just enough to cause the major-
ity to avoid the frivolous trifles

and to turn to things of a more
practical and lasting nature for

holiday remembrances.

And here is where the Kodak
line comes into its own.

Everybody likes pictures; the

process of producing them the

Kodak way is unexcelled as a re-

creation, and in every other
recreation Kodakery harmonizes.
Ne\'er before has the Kodak line

been so complete. Never before

has the Kodak dealer had so much
that was new to present. And
now, just at the right time, we are

able to announce the Autographic
Kodak Juniors, and Autographic
Backs for the Kodak Juniors.

The Autographic feature is a

big one, not alone from the prac-

tical standpoint of the user, but
as a selling argument for the
dealer.

A Brownie

Camera
for Christmas

will add new interest to the

life of any boy or girl.

The Brownie cameras are

simple, inexpensive and take

good pictures.

BROWNIES, $1.00 to $12.00.

He have all the iieic iioods ftvin

kodak City.

RICHARD ROE & CO.

Single Column Cut No. 175 B.
Double Column Cut No. 175 A.

THE PRICE.

No. 1 Autographic Kodak Jr.,

Single Lens, - - - - $9.00
Do., R. R. Lens, - - - 10.50
No. l.\ Autographic Kodak Jr.,

Single Lens, - - - - n.OO
Do., R. R. Lens, - - - 13.00
Autographic Back for No. 1 Ko-

dak Jr., ----- 2.50
Do., for No. lA Kodak Jr., - 3.00

Discount to the Trade. 33^%.

ADVERTISING TAPE.

When ordering Advertising
Tape write your firm name and
address very plainly to avoid
errors in the printing. Also please

bear in mind that in addition to

the words "Take a Kodak With
You" we can print your firm name
and address only, as the space for

printing is limited.
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DRY MOUNTING TISSUE.

Price Reduction.

Improved manufacturing condi-

tions enable us to announce a

substantial reduction in the price

of Kodak Dry Mounting Tissue.

This reduction will greatly stim-

ulate the sale of this product as at

this season of the year many ama-
teurs are preparing albums of their

season's work, and for holiday gift

purposes.

At the new price Kodak Dry
[Mounting Tissue will also have a

large sale among amateur finishers

as it enables them to mount en-

largements of any size on the

popular thin mounts without curl,

as well as obviating the delay
entailed in waiting for the prints

to dry.

The Price.

Package

3doz.

per
ickage

S .08

2 doz.

Idoz.

$ .20

.25

.25

.25

.40

.40

.40

.60

2X x3'4:,

2>^x4X,
3'^ x3;4,
3% x4X,
3X ^S'A,
3% x5K,
4x5,

4X xG"-^,

5x7.
5x8.

3 '4 X 12,

SH X 7U,
6x8,

6 '4 xsy.,
7x9,

7 -2 xBVz,
8x 10.

10 X 12,

11 x 14.

12 X 15,

14 X 17.

16 X 20.

17 X 20.

18 X 22.

5 yards, 20 inches wide, per rol

Special sizes to be figured in accordance
with regular paper basing list.

Discount to the trade. 25%.

.12
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PUSH PREMOS.

Christmas is at hand. In the

next few days the great bulk of

the Christmas money will be spent.

Naturally you want as much of

this money in your store as

possible.

Some of this money is going to

be spent for Premo cameras, for

the Premo holiday business, always
a big one, should be bigger than

ever this year. The Premo holiday
advertising is second in volume
only to the Kodak advertising.

You have already received the

Premo holiday signsand the Premo
Winter Booklet is ready for distri-

bution. (If you have not already
ordered a supply of these, do so

at once.)

Cameras like the Premoette Jr.,

the Film Premo No. 1, the Film-
plate Premo, are very attractive

to persons who will make gifts of

cameras, and the best holiday
magazines in the country are
placing the name "Premo" and
suggesting the gift Premo to all

such people.

So it is well worth your while to

push Premos. The Premo money
is going to be spent somewhere.
See to it that you get your share.

POSITIVE FILM FOR
X-RAY WORK.

We have occasional calls from
Roentgenologists for a positive

film on a lighter base than the

Eastman X-Ray Film.

In such cases we will supply the

Eastman Positive Film.

THE PRICE.

Eastman Positive Film, 4x5, - $ .80

Discount to the trade, 30 and 5%.

Give the one you wish
to please mo^ a

PREMO
It's a gift that matches the very

spirit of Christmas— that will be

used to preserve all the fun and

merriment of the day.

Let us show you one of these

light, compact and altogether

desirable cameras. They come
in all popular sizes, at prices

from $1.50 to over $100.00.

We know we can help you solve

your Christmas problems.

JOHN DOE & CO.
1234 Premo St.

EASY TO REPAIR.

There are metal tripods and
metal tripods, but without ques-

tion the Kodak Metal Tripod is

the best one in the market.

Aside from its satisfactory ser-

vice to the customer, is the fact

that in case of accident it is easily

repaired, and any needed parts

can readily be obtained, and quick

repairs mean a lot in retaining the

the good will of the customer.
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THE DRIMOUNT FOR
ENLARGEMENTS.

Thin mounts for enlargements

are decidedly popular and we have

for a long time used them exten-

sively in our Finishing Depart-

ment. One style in particular

seems to have caught the public

fancy and we have had numerous

requests to supply it to the trade.

We are of course glad to do this,

and will market this style under

the name of the "Drimount''.

The Drimount is a thin, flexible

mount with a slightly pebbled sur-

face, with a tint mask and light

ruled border.

As its name indicates it is par-

ticularly well adapted for enlarge-

ments mounted with Kodak Dry
Mounting Tissue.

The Drimount will be supplied

in F:nglish Gray and Sepia Buff.

THE PRICE.
Price

\.> For Prints Size Outside per 100

A 33^ X 5>4 7X X 9K $1-60

B 3^ X S'/z 7% X 9>^ 1.60

C 4:% X G'A ^'A X 10 -^ 1.70

D 5x7 9}i X ll's 1.70

E 5 X 8;^ 9H X 12-s 2.25

F 6'^ X 8'^ 11?^ X 13>s 2.25

G 6 X 10 1034 X UH 2.25

H 8 X 10 123/s X UH 3.00

J 10 X 12 15 X 17 4.20

K 7 X 12 11 34 X I634: 4.20

L 8 X 14 14 X 20 4.20

M 11 X 14 17 X 20 6.00

Discount to the trade. 25 '^^.

HYDROCHINON
REDUCTION.

We are very glad to announce
another reduction in the price of

riydrochinon. Un:il further notice

the following prices will prevail:

THE PRICE.
E. K. Tested Hydrochinon, per

1 lb. can. - - - - $3.15

Discount to the trade, 40%.
In 10 pound lots, assorted, 40 and 10% .

In 100 pound lots, assorted, 50%.

CAMERA REPAIRS.

When a camera is sent to our
Repair Department we take it for

granted that the customer wishes

it put in good working order and
returned to him at the earliest

possible moment. It frequently

happens that we receive a repair

order such as " Fit new Bellows.
"

Upon examination by an in-

spector it is discovered that in ad-

dition to the new bellows, the

shutter is badly in need of a new
part, or needs cleaning or adjust-

ment, or perhaps the leather on
the camera back needs replacing.

Such additional repairs should
be made, will sooner or later have
to be made, in order to put the

camera in good order.

Writing to the customer
stating our discovery of the neces-

sity for such additional repairs

means a delay of anywhere from
twenty-four hours to a week or

more. On the other hand if we
proceed to exceed the specific or-

der in making repairs the customer
may object to the additional
charges though they are fully

warranted.

It is our judgment that the

camera while in our hands should

be thoroughly repaired, as this

obviates another return of the

camera to us for the additional

work, and the attendant transpor-

tation charges which often times

amount to more than the charge

for the repairs.

We will, therefore, in all repair

orders proceed to put the camera
in thorough repair unless the order

specifically states
—

" no repairs to

be made beyond those specifically

ordered."

HAVE THE GOODS
IN STOCK.
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A Simple and Effective Christmas Display.

See Page 1 0.
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7hi' Eastman I 'ignetter.

THE EASTMAN VIGNETTER.

The Eastman Vignetter can be
attached in an instant to any form
of portrait or view camera by-

means of a screw clamp. It is

especially well adapted for home
portraiture as it weighs but a trifle

over eight ounces and folds into a

very small space. The extension
arms are 15 inches in length, and
so equipped as to be adjusted to

any desired position. The vign-
etting fan measures S^/s inches in

width by 4 inches high, and is

black on one side and gray on the
reverse.

The Eastman Vignetter is a

thoroughly practical device and
its exceedingly low price will make
it a ready seller.

THE PRICE.
Eastman Vignetter, - - - $1.50
Discount to the trade, 33K%.

THE IMPROVED
UNIVERSAL CLAMP.

The Universal Clamp has been
a steady seller for years. Readily
carried in the pocket, it forms a

convenient substitute for a tripod,

as it may be easily attached to a

chair, fence, or almost any other
object within the limits of the

clamp.
The improved model is made of

heavier material, and is provided
with a slotted jaw so the camera
may be pointed directly down-
ward, in addition to the other
positions.

The wing nut screw is now made
of steel instead of brass, insuring

longer wear.

THE PRICE,

Improved Universal Clamp. - $ .75

Discount to the Trade. 40^ .

The Winter Booklets are sent on request only

Have you ordered yours ?
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HELP THE CHRISTMAS
SHOPPER

Last Christmas many a Kodaker
received a pair of crocheted slippers

or a handful of bilious hued neck
scarfs—or if of the feminine per-

suasion, a manicure set or some
other trifle when something per-

taining to picture making would
have proved much more accept-

able, and the dealer in these frivols

instead of you received the cash.

The chances are better than ten

to one—that the givers of these

remembrances were just aching for

suggestions for the appreciated
and fitting gift. You know how
it is yourself, usually at the last

moment you dash out frantically

with a list, fervently blessing the

names with items set against them.,

and as fervently doing the other

thing to the blank spaces.

Why not relieve suffering
humanity especially when you can
do so with profit to yourself.

Why not during some portion of

the buying season antecedent to

Christmas, make a window display

of things that would make accept-

able gifts for the confirmed
Kodaker. Attach the price cards

to the articles on display and in-

clude a good big display card
telling the Christmas Shopper that

the articles on display will make
most acceptable gifts for the one
who owns a Kodak.

CHRISTMAS SHOPPERS
CANNOT WAIT-

HAVE THE GOODS
IN STOCK.

" KODAKERY."
A Sale Closer.

It won't do a bit of harm some
where in the progress of the sale

of a Kodak, Brownie, Premo or

Graflex Camera to call the cus-

tomers attention to the fact that

a years subscription to '"Kodakery"
is included in the purchase price.

It will also be a good idea to

have the file of Kodakery handy so

you can show how attractive the

little magazine is, and how great

a benefit it will be to the prospec-
tive Kodaker.

Kodakery cannot help impress-

ing the customer with the fact that

interest in him and his success

does not end with the sale of the

camera. In many cases it will be
the deciding factor in the sale.

SHUTTER EXCHANGE.

We have received a number of

requests to fit cable releases to the

old models of the No. 1 and No.
2 Kodak Ball Bearing Shutters.

The No. 1 Shutter being the one
used on the No. lA R. R. Type
and No. 3 F. P. Kodaks.

The No. 2 Shutter being the one
used on the No. .3A and 4 F. P.

Kodaks.

The construction of these older
models does not permit the use of

the cable release, so when desired,

we will exchange such shutters for

the new models of the Kodak Ball

Bearing Shutters which are
equipped with cable relase.

The exchange price for either

the No. 1 or No. 1 Shutter will be
two dollars, with a discount to the

dealer of twenty-five per cent.
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THE WINDOW SALESMAN

Our faith in the ability of the

well thought out and well arranged

window display to make sales is

unbounded. The great trouble

with many retail merchants is that

a window full of most anything is

a display—that is true enough, but

there is a big difference between
a display and a selling display.

In a recent issue of "Modern
Methods" a journal devoted to

up to date merchandising appears

an article by W. B. Stoddard on

"Making the Store Window Pay"
from which we quote the following

extracts :

"Why is it that so many mer-

chants, especially the proprietors

of the smaller stores, fail to appre-

ciate the full value of their windows
as an advertising medium? If

they were getting up a couple of

full page ads for the newspaper
they would exercise the greatest

care and thought as to what was

to go into this space, and yet these

living full page ads, which are

spread before the public three

hundred and sixty-five days in the

year, are only too often conven-

tional and indifferent in the ex-

treme. There are two cardinal

principles, and perhaps a third

one, which should be impressed

upon every dealer who wishes to

advertise successfully.

(1) There must be something
novel or striking to attract the eyes.

(2) Avoid over crowding.

(3) Absolute freshness and
cleanliness of the window and its

contents.

The eye must be gained ere

there can be an appeal to the

reason. It is on this account that

he must be constantly on the alert

for something that will appeal to

the eye of the by-passer.

Some articles of merchandise
will do this naturally, such as flow-

ers, dolls, jewels, elaborate gowns,
etc., but the more staple goods
must summon artifice to their aid.

On the other hand, this object

must not be too foreign in its

nature, or the goods to be sold

will be lost sight of altogether.

The second tenet of advertising

faith, concerning whose value it is

frequently more difficult to con-

vince the merchant is : Do not
over crowd the window. For
years advertisers have acted on
the principle both in their news-
paper and shop displays, that they
were not getting the worth of their

money unless they filled every
inch of space with announcements,
or actual merchandise, as the case

might be.

The average man or woman is

not going to wade through several

columns of fine print in a news-
paper declaring the merits of a

certain commodity, neither is he

going to pause before a window
crammed from top to bottom with

commonplace goods.

What is needed is specialization.

Have some definite object or line

upon which the attention may be
fixed and then devote the entire

window to the focusing of the gaze
upon that object.

In focusing attention it may not

be out of place to add a word of

v/arning against the purely orna-

mental display, or one which has

no possible connection with the

line to be advertised. Too often

one will find a crowd gathered

about a clothing store in which are

seen handsome silver trophies to

be awarded in some athletic con-

test. But has any one ever heard

of an increase of sales by reason

of this display? It attracts a mass
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of people who are interested solely

in sport, and who give no thought
to the other contents of the win-

dow. Other merchants will place

prominently in their windows
amusing cartoons of current events

the humor of which draws a throng,

but there is no connection between
the funnypicturesand themerchan-
dise.and having satisfied their curi-

osity, the crowd melts away, and
the tradesman is none the richer.

It will pay the smaller merchant
to ponder on the above, and see if

he cannot lift himself out of the

rut. No matter how large or how
small may be the store, a shining

window containing few articles,

attractively displayed, is sure to

be a profit making affair and given
then an alert window decorator,

who constantly changes the dis-

play, in a short time the dealer

will find his casement as valuable
an adjunct as the newspapers in

attracting attention to his store

and what is more, increasing his

sales."

And to be specific, page 7 illus-

trates a simple display that will

attract attention and help sell

Kodaks.

KODAK METAL TRIPODS
NOS. IC AND 2C.

The combination of a typograph-
ical error and a misunderstanding
regarding the new Kodak Metal
Tripods, No. IC and No. 2C lead

to a misstatement in the November
Trade Circular.

The finish is a combinatioi of

nickel and black enamel, neither

style being supplied either in full

nickel or in full enamel, and straps

for holding the legs in place are

not supplied.

Our apologies are extended for

these errors.

CABLE RELEASES.
Owing to the extreme compact-

ness of the Folding Kodaks we
have had to manufacture cable

releases in different lengths to fit

the various styles of Kodaks so

that the instruments would close

properly when the cable release

was attached. The following is

the list of the cable releases we
manufacture :

No. 1, 5 inch for use with No. Ball

Bearing Shutter for No. 1 Kodak Jr.

No. 2, 7 inch for use with No. 1 Ball

Bearing Shutter for No. lA Kodak Jr.,

No. \K R. R. Type and No. 3 F. P.

Kodak.
No, 2, 7 inch for use with No. 2 Ball

Bearing Shutter for No. 3A F. P. Kodak,
and No. 4 F. P. Kodaks.
No. 3, 6 inch for use with No. 4 Kodak

Auto Shutter for No. lA R. R. Type,
and No. 3 F. P. Kodak.
No. 4,7>^ inch for use with No. 4 Kodak

Auto Shutter for No. 3A F. P. Kodak
and No. 4 F. P. Kodak.

We also manufacture a 6 inch

Cable Release No. 5, for use with

the new style Compound Shutter.

FILM SHEATHS FOR
PORTRAIT FILM.

In June we announced the East-

man Film Sheaths for use with
Fastman Portrait Film in any
model view plate holder.

Delay in shipments of aluminum
and one or two minor difficulties

in manufacture have prevented our
filling orders for these sheaths.

We are now in position to ship

these sheaths in size 5x7 but will

have to ask your further indulgence
as to sizes 6! 2 x 8' 2 'ind ^ -"^ 10.

Fastman Portrait Film bearing
emulsion number lower than 93S()

cannot be successfully used in the

film sheaths, but is entirely satis-

factory for the 5x7 Portrait Film
Holder.



12 KODAK TRADE CIRCULAR.

^ L

7?C?
«*.^?«>.

m ^'•^14^'^ \\ Willi I

^^-Jiijj
,

xr^j^ \ ir^\

J
''''='

\-v/-^

/6>r Christmas Morning

A KODAK
And throu^^hout the day, the taking of pictures of

all that goes to make that day a merry one.

We have a complete stock of Kodaks and Brounie

cameras.

KODAKS, S6.00 to S77. 00.

BROWNIE CAMERAS, Sl.oO to S12.00.

We will present a year's subscription to '' Kokakery" tcith every

Christmas camera.

RICHARD ROE & COMPANY.

Double Column Cut No. 174 A. Single Column Cut No. 174 B.





f

i






